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Dealers selling trees, shrubs, plants, seeds, lawn and
garden supplies and equipment have a wide and ready
market among homeowners. This survey in the Portland,
Oregon, area was designed to learn what and where home-
owners buy, how much they spend, and how their buying
is related to age and value of home, length of residence,
and family income.

Homes in Portland and suburban areas probably are
typical of those in many other cities. The 12-month study
period included the fall of 1957 and spring of 1958.

Homeowner purchases in the area during the year are
estimated at a total of 7.5 million dollars. Average pur-
chases per owner were $58.14, divided by percentages as
follows:

Percent
Nursery stock (trees, shrubs, small fruit

plants) 15

Seeds, plants, ground cover plants, bulbs 16
Fertilizers, peat moss, pesticides, miscel-

laneous supplies 31

Power tools, hand tools, sprayers, hose.--. 38

Two out of five owners bought nursery stock. They
bought 72% of it at retail nurseries, and lesser amounts
at garden supply stores, supermarkets and other food
stores, and florists, in that order. One-third of the value
of the nursery stock sales was for broadleaf evergreen
shrubs. Second largest amount was for shade and orna-
mental trees, third was for rose bushes. Other main kinds
of stock bought were coniferous shrubs, deciduous shrubs,
and fruit and nut trees.

Four out of five owners bought plants, seeds, and
bulbs. One-third of the purchases were for bedding plants
bulbs, potted plants, and grass seed each making up
one-sixth. The balance of purchases was for flower seeds
and ground cover plants. Retail nursery yards and garden
supply stores each sold a little over one-fourth of these
items. Florists, supermarkets and other food stores, and
the department, hardware, and variety store group each
sold about 10%.

Four out of five owners also bought such supplies as
fertilizers, soil additives, and pesticides. Garden supply
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stores led in these sales, especially in sales of fertilizer,
but department, hardware, and variety stores, as well as
supermarkets and other food stores, sold substantial
amounts.

About half the owners bought power tools, hand tools,
and other equipment. Eighty percent of the total value
of these sales was for such power tools as mowers and
tillers. Department, hardware, and variety stores sold
about half these tools; garden supply stores and stores
specializing in power equipment together sold about one-
third.

Owners of newer homes (less than five years) made
half the purchases and made larger average purchases
than owners of older homes. However, owners of older
homes were most numerous (60%) and though making
smaller average purchases, accounted for the other half.

Owners of homes of lower value spent less than those
with more valuable homes. The same relationship was
found regarding family incomelow income families
bought less than higher income families.

Owners under 40 years of age spent an average of
$64.37, those 40 and over averaged $55.11, the difference
being only moderate. However, owners in the older age
group outnumbered two to one the younger group, and
therefore made up nearly two-thirds of the homeowner
market.

Nine percent of the homeowners used professional
landscaping and gardening services, at an average cost
of $161. Six percent used these services for maintenance
work, 2% for new plantings, and a few for planning
or design work. Twenty-three percent hired common labor
and machines for yard work, at an average cost of $94.40.
Two percent received landscaping plans without charge as
a sales service.

Ninety-seven and six-tenths percent of the home-
owners subscribed to metropolitan daily newspapers. The
percentage subscribing to one or the other or both papers
varied with length of residence, value of home, and level
of family income. Forty-two percent read landscaping and
gardening magazines. Sixty-four percent read catalogs
and pamphlets, all groups showing about the same level
of interest.
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Supplying nursery trees, shrubs, plants, and necessary
supplies, tools, and equipment for home landscaping and
its maintenance is a large and growing business. New
homes are being built in increasing numbers and many
older homes are being bought by new owners. A wealth
of information on landscaping is available to homeowners
in newspapers and magazines. Attractive, colored pictures
in many garden and general magazines provide ideas and
stimulation for making improvements. Popularity of out-
door living also is an incentive for improving home
surroundings.

This study of homeowner purchases was designed to
help nursery stock growers, wholesalers, retailers, and
landscape gardeners learn who buys their goods and serv-

The area used in sampling included all of Portland,
Oregon, most fringe areas in Multnomah County, Beaver-
ton, a portion of West Slope in Washington County, and
Oswego in Clackamas County. Total population of the
area is estimated at 558,100. Rental units and homes esti-
mated at worth less than $5,000 (roughly 29%) were
eliminated, leaving an estimated survey population of
397,900, with 128,400 households. Substantial population
growth after World War II caused development of many
new home areas. Climatic conditions in the area are rela-

Introduction

Area Surveyed

Purchases for Landscaping and Maintenance
Of primary interest in the survey was the nursery

stock bought by homeowners. Stock included shade and
ornamental trees, fruit and nut trees, coniferous shrubs,
broadleaf evergreen and deciduous shrubs, roses, and
small fruit plants. However, to better understand home-
owners' spending, questions were asked concerning three
additional groups of related items.

Group two items included grass and flower seeds,
bedding plants, individual potted plants, bulbs, and ground
cover plants. Group three items included such supplies as
fertilizers; soil conditioners (peat moss, sawdust, lime);
pesticides (sprays, dusts, weed killers); miscellaneous
(stakes, labels, fencing material, rocks) used for land-
scaping but not for building. Group four items included
such gardening or landscaping equipment as power tools
(mowers, cultivators) and hand tools (sprayers, dusters,
hose). Tools used entirely for construction purposes were
excluded.

The place of purchase was ascertained for each ex-
penditure. survey.
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ices, what and how much the buyers purchase, and where
they prefer to buy.

Five hundred and five owner-occupied homes in and
near Portland, Oregon, were selected to give a repre-
sentative cross section of the market. Each owner was
interviewed regarding purchases of nursery stock, land-
scaping supplies, equipment, and other related data.
Replies were classified according to age of home, length
of residence, value of home as estimated by the owner,
and family income. Data was grouped this way to show
buying habits of homeowners by categories. The informa-
tion will be useful in other communities where similar
categories may be identified. Suppliers will find the data
helpful in estimating sales potentials, in planning produc-
tion, and in devising sales programs to serve homeowners.

tively mild, most of the 43-inch rainfall coming in the
winter months, very little in July and August.

Interviewing was done by a commercial research firm
in Portland, using trained interviewers. In Portland the
sample was drawn from a block listing compiled by the
firm in a previous housing survey. Outside Multnomah
County interviewers contacted owner-occupied households
on a rigid prearranged percentage basis.

The 12-month study period included the fall of 1957
and spring of 1958.

Purchases of power and hand tools were included in the



What Portland Homeowners Spent for Landscaping
Homeowners in the Portland, Oregon, area spent

nearly $7.5 million for nursery stock, plants, supplies, and
equipment in the 12-month period of the survey. They
spent $1,127,100 for nursery stock; $1,217,100 for seeds,
plants, and bulbs; $2,279,200 for supplies; $2,841,800 for
equipment (Figure 1).

These amounts are a simple expansion of the 505-
owner sample of the estimated 128,400 owner-occupied
homes in the area. No attempt was made to evaluate pur-
chases for low value homes, rental units, industrial plants,
or governmental agencies.

The average homeowner in the survey spent $58.14
for nursery stock, seeds, plants, supplies, and equipment
for home landscaping (Table 1, Appendix). Of this, $8.78
was for nursery stock, $9.48 for seeds and plants, $17.75
for fertilizers and miscellaneous supplies, $22.13 for tools
and other equipment. These amounts represent 15%, 16%,
31%, and 38% of the total (Figure 2).

Only 42% of the homeowners bought nursery stock;
81% bought seeds, plants, and bulbs; 84% bought ferti-
lizers and other supplies; 52% bought tools and equip-
ment.

Generally speaking, owners with larger incomes, newer
homes, more recently acquired homes, and more valuable
homes made the largest purchases. In estimating sales po-
tential of an area or district, the most readily apparent
and therefore the most useful characteristics would be age
and value of homes. Analysis of the data showed both
age and value to be excellent indicators, whether used
independently or together. Figures 1 to 6 in the Appendix
show the relationship of age and value of homes to
purchases in the four groups.

Amount boughtNursery stock bought by the home-
owners in this study was valued at $4,433. Broadleaf
evergreen shrubs led in value, with a total of $1,697.
Shade and ornamental trees were next, with $830, and
rose plants third, with $806 (Table 2, Appendix). More
may have been spent for rose plants than in other cities
because of the "City of Roses" emphasis in Portland.

A total of 2,113 nursery plants was bought from re-
tailers. Of these, almost one-third were broadleaf ever-
greens. Number of plants bought and average prices paid
are shown in Table 2, Appendix. One hundred and fifty

Purchases of Nursery Stock
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Trees and Shrubs

Plants, Seeds, and Bulbs

Fertilizers, Pesticides,
Misc. Supplies

Power Tools, Hand Tools,
Equipment
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MILLIONS OF DOLLARS

FIGURE 1. Portland homeowner's expenditures for land-
scape materials.

$ 1,127,100

$1,217,100

$2,279,200

$2,841,800

Individual Purchases for Lawn and Garden Supplies

Fertilizers
Pesticides

Misc. Supplies

31 %

Trees
and Shrubs

I 5 /e

Power Tools
Hand Tools and

Equipment

38 %

FIGURE 2. Percentage of total purchases of garden and
lawn supplies.

Plants
Seeds and

Bulbs

additional plants were bought from landscape gardeners.
Charges for their work included cost of these plants. Over
half of them were broadleaf evergreens.

Place of purchaseHomeowners bought the bulk
(72%) of their nursery stock from retail nursery yards;
7% from garden supply stores or garden centers, and
feed and seed stores; a little over 4% from supermarkets,
grocery and other food stores (Table 3, Appendix).
Three-fourths of food store sales were for rose plants,
perhaps because roses are adapted to prepackaged
merchandising.



Age of homeAge of the owner's home was related
to the nursery stock that he might buy. Five percent of the
homes were less than 2 years old; owners' purchases
averaged $19.21. Fifty-seven percent of the homes were
12 years old or older; owners' purchases averaged only
$6.38, but accounted for two-fifths of the sales. Average
spent for nursery stock by all owners was $8.78. Largest
number of purchases by new homeowners were for conif-
erous shrubs, second largest for broadleaf evergreen
shrubs; however, the latter led in sales value for homes,
2, 3, and 4 years old. Also, this group had much larger
average purchases of shade, ornamental, fruit, and nut
trees than owners in other age-of-home groups. Forty-two
percent of all owners bought nursery stock ranging from
62% of those with homes under 2 years old and 69% of
those in the 2-, 3-, and 4-year group down to 33% of
the 12-year and older group (Table 4, Appendix).

Length of residenceLength of residence in the pres-
.ent home also related to the amount of nursery stock

Expenditures for Plants, Seeds, and Bulbs
Amount boughtSupplemental planting materials

bedding plants, potted plants, grass seed, bulbs, flower
seeds, and ground-cover plantsbought by homeowners
in the survey were valued at $4,787. The average pur-
chase was $9.48 per home, a little more than was spent
for nursery stock. A little more than one-third--$1,694---
was for bedding plants.

Place of purchaseRetail nursery yards sold 30%
of these items; garden supply stores or garden centers,

Garden supply stores and similar outlets sold 26% of seeds,
plants, and bulbs.
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bought. Average purchases ranged from $13.37 for the
15% of owners who had been in their present home less
than 2 years down to $5.02 for the 26% who had occupied
their present homes for 12 or more years (Table 5,
Appendix).

Value of homeValue of home related to the amount
of nursery stock purchased. Twenty-five percent of the
homes were valued between $5,000 and $9,999; their
owners made purchases averaging $3.59. Seven percent
of the homes were valued at $30,000; their owners made
purchases averaging $23.73. Over half the total purchases
of nursery stock were by owners with homes valued be-
tween $10,000 and $19,999 (Table 6, Appendix).

Family incomeFamily income also related to amount
of nursery stock purchased. Seven percent of the owners
had annual incomes under $2,000 and made average pur-
chases of $1.46. As income ranged upward, purchases
increased. The 15% with incomes of $10,000 or more
averaged $19.05 (Table 7, Appendix).

and feed and seed stores, 26%; florists and greenhouses,
department, hardware, and variety stores, supermarkets,
groceries, and other food stores, and roadside stands were
next in order (Table 8, Appendix).

Age of homeThe 5% of owners with homes less
than 2 years old made average purchases of $16.92, while
the 57% in homes 12 years old or more averaged $7.55.
Purchases of owners of other homes ranged -between, with
the exception of those homes 5, 6, and 7 years old. They
averaged $7.55, the same as for older homes. No readily
apparent reason was found for the low purchase average
of these owners (Table 9, Appendix).

Length of residenceThe 15% who had lived in their
present homes less than 2 years made average purchases
of $13.71. The 26% who had lived in their present homes
12 or more years made average purchases of $5.67. The
others ranged between (Table 10, Appendix).

Value of homeA marked correlation showed between
value of home and average purchase of supplemental
planting materials. Owners of homes in the $5,000 to
$9,999 group spent an average of $5.70, while those with
homes valued at $30,000 or more averaged $22.39. In
terms of total volume, the largest amounts of purchases
were made by owners of homes valued between $10,000
and $14,999, and the next largest by owners of homes
between $15,000 and $19,999. These two groups made
half the purchases (Table 11, Appendix).

Family incomeA marked correlation also showed be-
tween family income and purchases. Owners with in-
comes of less than $2,000 made average purchases of
$2.68, while those with incomes of $10,000 or over aver-
aged $16.92 (Table 12, Appendix).



Purchases of Fertilizers and Other Supplies
Amount boughtFertilizers; such soil additives as

mulches, lime, peatmoss, and sawdust; sprays, dusts, weed
killers; stakes, labels, rocks, fencing and building supplies
used for landscaping but not construction bought by home-
owners in the survey were valued at $8,964, an average
of $17.75 per home. This was twice the amount spent
for nursery stock, but a small part of the supplies may
have been used in vegetable gardens. One-third of the
total was for fertilizers, second largest amount was for
soil additives, third was for miscellaneous supplies, includ-
ing fencing.

Place of purchaseGarden supply stores and feed and
seed stores led in sales, mainly because of their heavy sale
of fertilizers. Miscellaneous sources (listed as "other")
were second, because of sales of fencing materials and saw-
dust by lumber yards and fuel dealers. Department stores,
hardware stores, and variety stores were third. They
were the second largest in sales of fertilizers, but sold
a substantial amount of other materials. Retail nursery
yards made 8% of the sales of supplies (Table 13,
Appendix).

Age of homeOwners of homes less than 2 years old
made largest average purchases, $39.17. Owners of homes
12 years old or over averaged $12.15, considerably below
the general average of $17.75 (Table 14, Appendix).

Length of residenceThe four categories of owners
who had lived in their present homes less than 12 years
made average purchases ranging from $17.36 to $24.67.
Those who had lived in their homes 12 years or more
made sales averaging $9.77 (Table 15, Appendix).

Value of homeOwners with homes valued between
$5,000 and $9,999 spent an average of $6.86, those with

Amounts spent for such power tools as mowers, leaf
rakers, tillers, and such hand tools as sprayers, dusters,
and hose were determined because of the importance of
such expenditures to retail nursery yards, garden supply
stores, and other businesses handling nursery stock and
plants.

Amount boughtHomeowners spent an average of
$22.13, $17.66 for power tools alone, twice the sum spent
for nursery stock. Part of the equipment probably was
bought for gardening as well as landscaping and main-
tenance.

Place of purchaseDepartment, hardware, and va-
riety stores sold 49% of this equipment; specialty firms
listed under "other" sold 23%; garden supply stores, feed
and seed stores, 12% (Table 18, Appendix).

Age of homePurchases classified according to age
of home showed inconsistencies for which no ready ex-
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homes valued at $30,000 averaged $52.48. Good correla-
tion for those homes between was shown (Table 16,
Appendix).

Family incomeOwners with incomes under $2,000
made purchases averaging $9.32, while those with in-
comes of $10,000 or more averaged $41.78 (Table 17,
Appendix).

A total of $8,964 was spent for fertilizers, soil additives,
fencing, and pesticides.

Amounts Spent for Tools and Other Equipment
planations were found. Owners with homes less than
2 years old spent an average of $31.54; 2 to 4 years old,
$34.37; 5 to 7 years old only $18.75; 8 to 11 years old,
$27.27; 12 years old or more, $18.38 (Table 19,
Appendix).

Length of residenceOwners who had lived in their
homes less than 2 years averaged $28.91; 2, 3, and 4
years, $31.10; from there downward to 12 years or more,

.67 (Table 20, Appendix).
Value of homeOwners with homes valued between

$5,000 and $9,999 averaged $17.26; between $10,000 and
$14,999 averaged $16.90; ranging upward as value of
homes increased; $30,000 or more averaged $53.52 (Table
21, Appendix).

Family incomeOwners with incomes under $2,000
averaged $3.46; between $2,000 and $3,999 averaged
$14.77; $10,000 or more, $47.95 (Table 22, Appendix).



Age of Homeowner Related to Purchases
Homeowners over 40 years old outnumbered two to

one those under 40 and bought almost two-thirds of the
nursery stock, plants, supplies, and equipment. Except for
fencing, few outstanding differences in average amounts
or kinds of purchases were made by the two groups.

Amount boughtThe 33% of homeowners under 40
years old made average purchases of $64.37; the remain-

Forty-six (9%) of the owners used services of land-
scape architects, landscape gardeners, and landscape nurs-
erymen, at an average of $161 each, or a total of $7,394.
Included in the total fees charged were 150 trees and
shrubs listed in Table 3, Appendix. At the average prices
of other purchased items, the value of the trees and shrubs
was $364.

Eight owners used professional landscaping services
for planning new or reconstruction work. Two homes
were less than 2 years old, one was between 5 and 7

Nurserymen make frequent rise of newspapers, maga-
zines, and catalogs in advertising to reach prospective
customers. To provide a basis for evaluating these media,
homeowners were questioned about their reading habits.

NewspapersNinety-seven and six-tenths percent of
homeowners subscribe to metropolitan daily newspapers.
Nineteen percent subscribed to both Portland daily news-
papers. Only 2.4% subscribed to neither. The two news-
papers appealed to different groups, subscription to one
or the other varying with length of residence, value of
home, and level of family income. Little correlation was
found between age of home and newspaper preference.
Because of the variation in purchases of different groups
of homeowners, dealers in nursery stock and related sup-
plies might determine characteristics of newspaper cover-
age or home circulation to use this kind of advertising
most effectively.

MagazinesFifty-two percent of the homeowners

Two out of five homeowners in this study bought
trees and shrubs during the year. Four out of five bought
plants, seeds, and bulbs. Also, four out of five bought
fertilizers, soil conditioners, pesticides, and miscellaneous
supplies Half of them bought power tools, hand tools,
sprayers, hose, and other equipment. The average owner
spent a total of $58.14.

Use of Landscape Gardening Services

Use of Advertising Media

Conclusions
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ing 67% 40 years old or over averaged $55.11 (Table 23,
Appendix). The younger group averaged $8.98 for
nursery stock, the older group, $8.68. The younger aver-
aged $10.13 for seed, plant, and bulb purchases; the older
averaged $9.16. The younger averaged $21.62 for ferti-
lizer, ]ime, sawdust, sprays and other supplies; the older
averaged $15.87. The younger averaged $23.64 for tools
and equipment, the older averaged $21.40.

years, five were 12 years or more.
Eleven owners used professional services for new

plantings. Three were for new lawns only, one for lawn
and shrubs, seven for trees and shrubs. Thirty-four used
the services for maintenance, pruning, and spraying. Ten
were furnished free landscaping plans as a sales service.

One hundred and eighteen hired machine work or com-
mon labor by the hour when directing their own land-
scaping or maintenance work. Average cost was $94.40,
with a total of $11,139.

read magazines dealing with gardening and landscaping
subjects. A general garden and home periodical was
listed most often, by a fourth of the owners. A garden
and home magazine concentrating on material of special
interest to western states was in one-fifth of the homes.
A general home magazine was found in one in 20 homes.
The Sunday garden magazine supplement was received
by those subscribing to daily newspapers. The percentage
of homes having garden magazines increased with a rise
in the value of home or family income. Little difference
was noted in relation to length of residence or age of
home.

CatalogsNearly two-thirds of the homeowners saw
catalogs or pamphlets dealing with seeds and plants.
Twenty-one percent looked at these "fairly often"; 43%,
"only once in a while"; 36%, "no, do not look." Interest
was fairly uniform with few marked differences between
various homeowner groups.

Largest spenders were owners of homes up to 4
years old and those with the more expensive homes. How-
ever, 57% of the homes were 12 years old and over and
their owners bought 44% of all purchases.

Over half the business was done with owners whose
homes were valued between $10,000 and $19,999. Owners



with homes valued over $30,000 made the largest pur-
chases, but only 7% were in this category.

New owners, whether their homes are newly built
or several years old, are good sales prospects. Names
should be available from several sources in most cities.

Three out of four owners bought trees and shrubs
from retail nurseries, perhaps because they could talk
with qualified sales people.

Coniferous shrubs had top priority with owners of
newly built homes, and broadleaf evergreens were next.
New owners of older homes bought more broadleaf ever-
greens. Trees were more often bought when homes were
2, 3, and 4 years old.

Bedding plants, flower seeds, grass seeds, and bulbs
were bought mainly from nurseries and garden supply
stores but also were bought at other convenient shopping
places.

$100
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FIGURE 1. Expencfitures per homeowner for nursery stock (Group I).
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Fertilizers and pesticides were most often bought at
garden supply stores but food stores and department,
hardware, and variety stores sold considerable amounts.

Equipment and tools, particularly power tools, repre-
sented rather substantial expenditures by homeowners.
Mostly, they were bought from hardware, department, and
specialty stores. Nursery and garden store sales appear to
be limited except for some of the smaller items.

Advertising in Sunday newspaper garden sections prob-
ably reaches more homes than any other kind of advertis-
ing. Catalogs and pamphlets dealing with seeds or plants
were read in two-thirds of the homes, the owners quite
evenly distributed through all groups. This type of ma-
terial placed in carefully selected homes should prove an
effective selling aid. General garden magazines reach a
limited but presumably interested group of homeowners.
Local demand is often influenced by articles and adver-
tising in these magazines.
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FIGURE 3. Expenditures per homeowner for fertilizers, sprays, and other
supplies (Group Ill).

Total $58.14

10

10- .................- ----- 20

Under 5 years 5 - II years
0

12 years and over ,,years 5-li years
0

5 10 15 20 25 30 35 5 10 15

Age of Homes - Years

Homes $ 25,000 and over
Homes $ 15,000-$24,999

- All Homes over $5,000
Homes 810,000-914,999
Homes 95,000-89,999

Age of Homes -Years

FIGURE 4. Expenditures per homeowner for trees, shrubs, plants, seeds,
and supplies (Groups I, II, and Ill).

Table 1. AVERAGE PURCHASES OF NURSERY STOCK, SEEDS, PLANTS, SUPPLIES, AND EQUIPMENT BY PORTLAND
OREGON, HOMEOWNERS, 1957-58

Types of purchases

Average value of
purchases by each

homeowner
Homeowners making

purchases

Group I
Nursery stocktrees, shrubs,
small fruit plants $ 8.78 42%

Group II
Plants, seeds, and bulbs 9.48 81%

Group III
Fertilizer, peat moss, pesticides,
and miscellaneous supplies 17.75 84%

Group JJ/
Power tools, hand tools, sprayers,
hose, etc. 22.13 52%

Homes 825,000 and over
Homes $ 15,000 - $24,999
All Homes over $5,000
Homes $io,000 - $14,999
Homes $ 5,000 - $ 9,999

90-

80-

2 years and over
'I,-!--

30 3520 25

Average value of
purchases by each homeowner

making purchases

$20.90

11.70

21.13

42.56
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FIGURE 5. Expenditures per homeowner for tools and equipment FIGURE 6. Expenditures per homeowner for all landscaping supplies
(Group IV). (Groups I, II, III, and IV).

Table 2. KIND, NUMBER, AND VALUE OF NURSERY PLANTS PURCHASED FROM RETAIL FIRMS AND KIND AND
NUMBER OF NURSERY PLANTS OBTAINED FROM LANDSCAPE GARDENERS

Number of
plants from

retailers
Average

price
Value of plants

purchased

Number of plants
famished by

landscape Total of plants
gardeners from all sources

670 $ 2.53 $1,697 87 757

253 3.28 830 11 264

495 1.63 806 12 507

229 2.05 469 34 263

199 1.78 355 .... 199

80 3.11 249 6 86

187 .14 27 187

2,113 $4,433 150 2,263

Under 5years 5-U years 12 years and over
A

Kinds of nursery stock

Broadleaf evergreen shrubs

Shade and ornamental trees

Roses

Coniferous shrubs

Deciduous shrubs

Fruit and nut trees

Small fruit plants

Total



Types of purchases

Group INursery stock
Broadleaf evergreen shrubs $1,197 $ 104 $ 89 $ 111 $ 48 $ 20 $ $ 9 $ 8 $ 104 $ 7 $1,697
Shade and ornamental trees 745 50 12 8 15 830
Roses 498 50 16 4 10 8 145 70 5 806
Coniferous shrubs 327 60 25 23 19 3 12 469
Deciduous shrubs 246 31 25 6 6 22 10 9 355
Fruit and nut trees 194 8 15 17 15 249
Small fruit plants 5 7 5 4 4 2 27

Total $3,212 $ 310 $ 160 $ 154 $ 73 $ 36 $ 49 $ 194 $ 108 $ 130 $ 7 $ 4,433

* Less than 1%.

Table 4. PURCHASES OF NURSERY STOCK BY 505 PORTLAND, OREGON, HOMEOWNERS, 1957-58,

Table 3. PURCHASES OF NURSERY STOCK BY 505 PORTLAND, OREGON, HOMEOWNERS, 1957-58,
CLASSIFIED ACCORDING TO PLACE OF PURCHASE

C)
C-.

C,, CS

C)
C-. C,'I-

C.)
C-. 4)
Q C,)..L 0"'C 0

.0

) CS -
CS.

CS I
CS Xi N 0 H

Table 5. PURCHASES OF NURSERY STOCK BY 505 PORTLAND, OREGON, HOMEOWNERS, 1957-58,
CLASSIFIED ACCORDING TO LENGTH OF RESIDENCE IN PRESENT HOME

12

Length of residence in present home

CLASSIFIED ACCORDING TO AGE OF HOME

Age of home

Less
than 2 years 2 to 4 yrs. 5 to 7 Irs. 8 to 11 Irs.

12 years
or more Total

$ 123 $ 403 $ 140 $ 260 $ 771 $1,697
80 205 160 53 332 830
60 110 114 133 389 806

136 80 69 80 104 469
47 53 80 29 146 355
10 116 28 3 92 249

5 4 .... 9 9 27

$ 461 $ 971 $ 591 $ 567 $1,843 $4,433

5 11 12 15 57 100
$19.21 $17.98 $ 9.85 $7.27 $ 6.38 $ 8.78

Less
than 2 years 2 to 4 yrs. 5 to 7 yrs. 8 to 11 yrs.

12 years
or more Total

$ 345 $ 684 $ 319 $ 150 $ 199 $1,697
132 322 101 48 227 830
171 272 170 97 96 806
166 139 50 57 57 469
106 115 65 37 32 355
109 86 18 1 35 249

14 7 3 2 1 27

$1,043 $1,625 $ 726 $ 392 $ 647 $4,433

15 25 19 15 26 100
$13.37 $13.10 $ 7.41 $ 5.16 $5.02 $ 8.78

t)C-
S)...0
C-' V C,'

,

1_0

(0 (00 o
V
CS

C-.

P0'-'
1b4

V
..),.,
_

CflQCS - 4)0
00

,-L144 Cf)c,

Percent of sales 72 7 4 4 2 1 1 4 2 3 * 100

Types of purchases

Group INursery stock
Broadleaf evergreen shrubs
Shade and ornamental trees
Roses
Coniferous shrubs
Deciduous shrubs
Fruit and nut trees
Small fruit plants

Total

Percent of homeowners
Average purchase per homeowner

Typet of purchases

Group INursery stock
Broadleaf evergreen shrubs
Shade and ornamental trees
Roses
Coniferous shrubs
Deciduous shrubs
Fruit and nut trees
Small fruit plants

Total

Percent of homeowners
Average purchase per homeowner



Table 6. PURCHASES OF NURSERY STOCK BY 505 PORTLAND, OREGON, HOMEOWNERS, 1957-58,
CLASSIFIED ACCORDING TO VALUE OF HOME

Value of home

Group I-Nursery stock
Broadleaf evergreen shrubs $ 145 $ 521 $ 341 $ 295 $ 29 $ 366 $1,697
Shade and ornamental trees 50 136 300 22 55 267 830
Roses 85 244 245 135 52 45 806
Coniferous shrubs 23 185 106 28 63 64 469
Deciduous shrubs 71 99 110 29 8 38 355
Fruit and nut trees 66 66 88 4 22 3 249
Small fruit plants 9 8 9 1 27

Total $ 449 $1,259 $1,199 $ 513 $ 230 $ 783 $4,433

Percent of homeowners 25 38 19 7 4 7 100
Average purchase per homeowner $ 3.59 $ 6.49 $12.62 $13.86 $10.95 $23.73 $ 8.78

Table 7. PURCHASES OF NURSERY STOCK BY 505 PORTLAND, OREGON, HOMEOWNERS, 1957-58,
CLASSIFIED ACCORDING TO FAMILY INCOME

Family income

Group I-Nursery stock
Broadleaf evergreen shrubs $ 24 $ 66 $ 280 $ 395 $ 357 $ 575 $1,697
Shade and ornamental trees 6 4 153 166 158 343 830
Roses 8 82 154 173 215 174 806
Coniferous shrubs 6 73 103 66 221 469
Deciduous shrubs 5 33 81 64 86 86 355
Fruit and nut trees 8 4 110 42 37 48 249
Small fruit plants 3 9 8 6 1 27

Total $ 54 $ 195 $ 860 $ 951 $ 925 $1,448 $4,433

Percent of homeowners 7 10 30 25 13 15 100
Average purchase per homeowner $1.46 $ 4.06 $5.66 $ 7.49 $14.23 $19.05 $ 8.78

Table 8. PURCHASES OF PLANTS, SEEDS, AND BULBS BY 505 PORTLAND, OREGON, HOMEOWNERS, 1957-58
CLASSIFIED ACCORDING TO PLACE OF PURCHASE

C,
Cn -

V L)L
CS ELVV.00

,n CS CSCS.0
C 0.0 S)0" -".0 CSE V'o CS0,

0c5 "C02-o LV
CS 0.000 0 CSE

$ 456 $ 187 $ 136 $ 55 $ $ 15 $ 141 $ 23 $ $ 22 $
171 53 23 11 26 28 101 113 12 28
142 258 68 8 4 60 31 22
339 10 50 313 2
116 5 10 20 141 21 1

23 2 12

$1,247 $ 505 $ 287 $ 74 $ 50 $ 53 $ 493 $ 501 $ 13 $ 86 $

26 11 6 2 1 1 10 10 2

* Less than 1%.
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0

o
CS
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9 $1,694
6 897
2 862

17 851
2 370

113

36 $ 4,787

1 100

Types of purchases
E
0

Group IT-Plants, seeds, and bulbs
Bedding plants $ 600
Bulbs, tubers and corms 325
Potted plants 267
Grass seed 120
Flower seed 54
Ground cover plants 76

Total $1,442

Percent of sales 30

$5,000 $10,000 $15,000 $20,000 $25,000 $30,000
Types of purchases 9,999 14,999 19,999 24,999 29,999 or more Total

Under $2,000 $4,000 $6,000 $8,000 $10,000
Types of purchases $2,000 3,999 5,999 7,999 9,999 or more Total



Table 9. PURCHASES OF PLANTS, SEEDS, AND BULBS BY 505 PORTLAND, OREGON, HOMEOWNERS, 1957-58
CLASSIFIED ACCORDING TO AGE OF HOME

Group TIPlants, seeds, and bulbs
Bedding plants $102 $298 $226 $300 $ 768 $1,694
Bulbs, tubers and corms 50 117 38 145 547 897
Potted plants 64 110 94 266 328 862

Grass seed 177 188 67 131 288 851

Flower seed 13 29 27 106 195 370
Ground cover plants .. 24 1 33 55 113

Total $406 $766 $453 $981 $2,181 $4,787

Percent of homeowners 5 11 12 15 57 100

Average purchase per homeowner $16.92 $14.19 $7.55 $12.58 $7.55 $9.48

Table 10. PURCHASES OF PLANTS, SEEDS, AND BULBS BY 505 PORTLAND, OREGON, HOMEOWNERS, 1957-58
CLASSIFIED ACCORDING TO LENGTH OF RESIDENCE IN PRESENT HOME

Age of home

Length of residence in present home

Group ITPlants, seeds, and bulbs
Bedding plants $ 362 $ 431 $317 $251 $333 $1,694

Bulbs, tubers and corms 287 230 134 108 138 897

Potted plants 154 229 164 208 107 862

Grass seed 227 365 112 75 72 851

Flower seed 39 88 76 98 69 370

Ground cover plants .... 66 25 10 12 113

Total $1,069 $1,409 $828 $750 $731 $4,787

Table 11. PURCHASES OF PLANTS, SEEDS, AND BULBS BY 505 PORTLAND, OREGON, HOMEOWNERS, 1957-58
CLASSIFIED ACCORDING TO VALUE OF HOME

14

Value of home

Group ITPlants, seeds, and bulbs
Bedding plants $ 189 $ 485 $ 411 $ 185 $ 187 $ 237 $1,694
Bulbs, tubers and corms 114 247 262 79 41 154 897
Potted plants 171 240 128 75 57 191 862

Grass seed 159 262 221 103 34 72 851

Flower seed 78 158 70 25 5 34 370

Ground cover plants 2 25 14 21 51 113

Total $ 713 $1,417 $1,106 $ 488 $ 324 $ 739 $4,787

Percent of homeowners 25 38 19 7 4 7 100
Average purchase per homeowner $5.70 $ 7.30 $11.64 $13.19 $15.43 $22.39 $ 9.48

Less 12 years
Types of purchases than 2 years 2 to 4 yrs. 5 to 7 yrs. 8 to 11 yrs. or more Total

Less 12 years
Types of purchases than 2 years 2 to 4 yrs. 5 to 7 yrs. 8 to 11 yrs. or more Total

$5,000 $10,000 $15,000 $20,000 $25,000 $30,000
Types of purchases 9,999 14,999 19,999 24,999 29,999 or more Total

Percent of homeowners 15 25 19 15 26 100

Average purchase per homeowner $13.71 $11.36 $8.45 $9.87 $5.67 $9.48



Table 12. PURCHASES OF PLANTS, SEEDS, AND BULBS BY 505 PORTLAND, OREGON, HOMEOWNERS, 195758
CLASSIFIED ACCORDING TO FAMILY INCOME

Family income

Group Il-Plants, seeds and bulbs
Bedding plants $ 37 $ 75 $ 417 $ 236 $ 339 $ 500 $1,694
Bulbs, tubers and corms 21 48 331 171 100 226 897
Potted plants 23 31 248 153 135 272 862
Grass seed 7 66 161 261 168 188 851
Flower seed 11 16 150 97 47 49 370
Ground cover plants 41 21 51 113

Total $ 99 $ 236 $1,307 $1,049 $ 810 $1,286 $4,787

Percent of homeowners 7 10 30 25 .13 15 100
Average purchase of homeowner $ 2.68 $ 4.92 $ 8.60 $ 8.26 $12.46 $16.92 $ 9.48

Table 13. PURCHASES OF FERTILIZERS, LIME, SPRAYS AND OTHER SUPPLIES BY 505 PORTLAND, OREGON
HOMEOWNERS, 1957-58, CLASSIFIED ACCORDING TO PLACE OF PURCHASE

Types of purchases

* Less than 1%.

Table 14. PURCHASES OF FERTILIZERS, LIME, SPRAYS, AND OTHER SUPPLIES BY 505 PORTLAND, OREGON,
HOMEOWNERS, .1957-58, CLASSIFIED ACCORDING TO AGE OF HOME

c'0

Group Ill-Supplies
Fertilizers $ 317
Lime,peatmoss,sawdust,etc. 237
Sprays, dust, etc. 108
Stakes, labels, fencing, etc. 32

Total - $ 694

Percent of purchases 8

49 $ 90 $ 5 $ $ 367 $ 587 $ 90 $ 32 $ 155 $ 3,158
25 20 8 431 247 30 18 766 2,320
10 43 3 197 278 7 5 1,383

25 3 494 3 1,499 2,103

84 $ 153 $ 13 $ 28 $ 998 $1,606 $ 127 $ 53 $2,445 $ 8,964

1 2 * * 11 18 1 1 27 100

15

Age of home

I.,
V

00 H

Less
than 2 years 2 to 4 yrs. 5 to 7 yrs. 8 to 11 yrs.

12 years
or more Total

$ 197 $ 579 $ 477 $ 773 $1,132 $3,158
289 274 377 411 969 2,320

61 213 186 308 615 1,383
393 262 487 167 794 2,103

$ 940 $1,328 $1,527 $1,659 $3,510 $8,964

5 11 12 15 57 100
$39.17 $24.59 $25.45 $2127 $12.15 $17.75

$1,449 $ 17 $
536 2
700 12

46 1

$2,731 $ 32 $

31 *

Under $2,000 $4,000 $6,000 $8,000 $10,000
1'ypes of purchases $2,000 3,999 5,999 7,999 9,999 or more Total

Types of purchases

Group ITT-Supplies
Fertilizers
Lime, peat moss, sawdust, etc
Sprays, dust, etc.
Stakes, labels, fencing, etc.

Total

Percent of homeowners
Average purchase per homeowner



Table 15. PURCHASES OF FERTILIZERS, LIME, SPRAYS, AND OTHER SUPPLIES BY 505 PORTLAND, OREGON,
HOMEOWNERS, 1957-58, CLASSIFIED ACCORDING TO LENGTH OF RESIDENCE IN PRESENT HOME

Table 16. PURCHASES OF FERTILIZERS, LIME, SPRAYS AND OTHER SUPPLIES BY 505 PORTLAND, OREGON,
HOMEOWNERS, 1957-58, CLASSIFIED ACCORDING TO VALUE OF HOME

16

Table 17. PURCHASES OF FERTILIZERS, LIME, SPRAYS, AND OTHER SUPPLIES BY 505 PORTLAND, OREGON
HOMEOWNERS, 1957-58, CLASSIFIED ACCORDING TO FAMILY INCOME

Family income

Types of purchases
Under
$2,000

$2,000
3,999

$4,000
5,999

$6,000
7,999

$8,000
9,999

$10,000
or more Total

Group 111-Supplies
Fertilizers $ 101 $ 182 $ 610 $ 662 $ 481 $1,122 $3,158

Lime, peat moss, sawdust, etc. 103 106 399 545 357 810 2,320

Sprays, dust, etc. 41 82 321 311 214 414 1,383

Stakes, labels, fencing, etc. 100 6 308 483 377 829 2,103

Total $ 345 $ 376 $1,638 $2,001 $1,429 $3,175 $8,964

Percent of homeowners 7 10 30 25 13 15 100

Average purchase per homeowner $ 9.32 $ 7.83 $10.78 $15.76 $21.98 $41.78 $17.75

Value of home

Types of purchases
$5,000

9,999
$10,000

14,999
$15,000

19,999
$20,000

24,999
$25,000

29,999
$30,000
or more Total

Group ITT-Supplies
Fertilizers $ 337 $ 827 $ 700 $ 395 $ 199 $ 700 $3,158

Lime, peat moss, sawdust, etc. 233 572 538 290 201 486 2,320

Sprays, dust, etc. 202 396 282 160 102 241 1,383

Stakes, labels, fencing, etc. 86 577 231 383 521 305 2,103

Total $ 858 $2,372 $1,751 $1,228 $1,023 $1,732 $8,964

Percent of homeowners 25 38 19 7 4 7 100

Average purchase per homeowner $ 6.86 $12.23 $18.43 $33.19 $48.71 $52.48 $17.75

Length of residence in present home

Types of purchases
Less

than 2 years 2 to 4 yrs. 5 to 7 yrs. 8 to 11 yrs.
12 years
or more Total

Group 1II-Supplies
Fertilizers $ 403 $ 299 $ 584 $ 740 $ 502 $3,158
Lime, peat moss, sawdust, etc 549 575 451 350 395 2,320

Sprays, dust, etc. 176 468 248 253 238 1,383

Stakes, labels, fencing, etc. 633 181 632 532 125 2,103

Total $1,761 $2,153 $1,915 $1875 $1,260 $8,964

Percent of homeowners 15 25 19 15 26 100

Average purchase per homeowner $22.58 $17.36 $19.54 $24.67 $ 9.77 $17.75



Table 18. PURCHASES OF POWER TOOLS, HAND TOOLS, AND OTHER EQUIPMENT BY 505 PORTLAND, OREGON,
HOMEOWNERS, 1957-58, CLASSIFIED ACCORDING TO PLACE OF PURCHASE

Types of purchases

Group TVEquipment
Power tools, mowers, etc $ 60 $1,078
Hand tools, shovels, etc 20 73
Sprayers, dusters, hose, etc 22 186
Other 2 2

Total $ 104 $1,339

Percent of sales 1 12

Table 19. PURCHASES OF POWER TOOLS, HAND TOOLS, AND OTHER EQUIPMENT BY 505 PORTLAND, OREGON,
HOMEOWNERS, 1957-58, CLASSIFIED ACCORDING To AGE OF HOME
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Table 20. PURCHASES OF POWER TOOLS, HAND TOOLS, AND OTHER EQUIPMENT BY 505 PORTLAND, OREGON,
HOMEOWNERS, 1957-58, CLASSIFIED ACCORDING TO LENGTH OF RESIDENCE IN PRESENT HOME

Age of home

Types of purchases
Less

than 2 years 2 to 4 yrs. 5 to 7 yrs. 8 to 11 yrs.
12 years
or more Total

Group TVEquipment
Power tools, mowers, etc. $ 310 $1,469 $ 906 $1,798 $4,433 $8,916
Hand tools, shovels, etc. 31 62 95 168 358 714
Sprayers, dusters, etc. 71 125 109 139 293 737
Other 345 200 15 22 228 810

Total $ 757 $1,856 $1,125 $2,127 $5,312 $11,177

Percent of homeowners 5 11 12 15 57 100
Average purchase per homeowner $31.54 $34.37 $18.75 $27.27 $18.38 $22.13

Length of residence in present home

Types of purchases
Less

than 2 years 2 to 4 yrs. 5 to 7 yrs. 8 to 11 yrs.
12 years
or more Total

Group TVEquipment
Power tools, mowers, etc $1,550 $3,274 $2,211 $1,019 $ 862 $8,916
Hand tools, shovels, etc. 182 141 113 142 136 714
Sprayers, dusters, etc. 178 221 139 90 109 737
Other 345 221 16 216 12 810

Total $2,255 $3,857 $2,479 $1,467 $1,119 $11,177

Percent of homeowners 15 25 19 15 26 100
Average purchase per homeowner $28.91 $31.10 $25.30 $19.33 $ 8.67 $22.13

$2,016 $ 8,916
40 714
18 737

542 810

$2,616 $11,177

23 100

$ 85 $ 379 $ 831 $4,342 $ 125
2 16 99 463 1

3 95 407 6
10 254

$ 87 $ 398 $1,035 $5,466 $ 132

1 4 9 49 1



Table 21. PURCHASES OF POWER TOOLS, HAND TOOLS, AND OTHER EQUIPTMENT BY 505 PORTLAND, OREGON
HOMEOWNERS, 1957-58, CLASSIFIED AccoRDING TO VALUE OF HOME

Table 22. PURCHASES OF POWER TOOLS, HAND TooLs, AND OTHER EQUIPMENT BY 505 PORTLAND, OREGON,
HOMEOWNERS, 1957-58, CLASSIFIED ACCORDING TO FAMILY INCOME
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Types of purchases

Family income

Under
$2,000

$2,000
3,999

$4,000
5,999

$6,000
7,999

$8,000
9,999

$10,000
or more Total

Group TV-Equipment
Power tools, mowers, etc. $ 97 $ 587 $2,129 $2,208 $1,092 $2,803 $8,916

Hand tools, shovels, etc. 12 69 186 173 124 150 714

Sprayers, dusters, etc. 19 51 166 240 105 156 737

Other 2 226 23 24 535 810

Total $ 128 $ 709 $2,707 $2,644 $1,345 $3,644 $11,177

Percent of homeowners 7 10 30 25 13 15 100

Average purchase per homeowner $ 3.46 $14.77 $17.81 $20.82 $20.69 $47.95 $22.13

Value of home

Types of purchases
$5,000

9,999
$10,000

14,999
$15,000

19,999
$20,000
24,999

$25,000
29,999

$30,000
or more Total

Group TV-Equipment
Power tools, mowers, etc. $1,875 $2,529 $1,713 $1,005 $ 717 $1,077 $8,916

Hand tools, shovels, etc. 148 276 157 37 32 64 714

Sprayers, dusters, etc. 125 244 176 96 16 80 737

Other 10 229 1 23 2 545 810

Total $2,158 $3,278 $2,047 $1,161 $ 767 $1,766 $11,177

Percent of homeowners 25 38 19 7 4 7 100

Average purchase per homeowner $17.26 $16.90 $21.55 $31.38 $36.52 $53.52 $22.13



Table 23. AVERAGE PURCHASES OF NURSERY STOCK, PLANTS, SUPPLIES, AND EQUIPMENT BY 505 PORTLAND
OREGON, HOMEOWNERS, CLASSIFIED ACCORDING TO AGE OF HEAD OF HOUSEHOLD

19

Totals

Group IT-Plants, seeds, and bulbs

$ 8.98 $ 8.68 $ 8.78

Bedding plants $ 3.66 $ 3.20 $ 3.36
Bulbs, tubers and corms 1.41 1.95 1.78
Potted plants 1.51 1.80 1.71
Grass seed 2.71 1.19 1.68
Flower seed .68 .76 .73
Ground cover plants .16 .26 .22

Totals $10.13 $ 9.16 $ 9.48

Group ITT-Fertilizers, sprays, and
other supplies

Fertilizers $ 5.24 $ 6.74 $ .25
Lime, peatmoss, sawdust, etc. 5.48 4.16 4.59
Sprays, dust, etc. 2.72 2.75 2.74
Stakes, labels, fencing, etc. 8.18 2.22 4.17

Types of purchases
165 homeowners

ages 21-39
340 homeowners
ages 40 and over

All
homeowners

Group I-Nursery stock
Broadleaf evergreen shrubs
Shade and ornamental trees
Roses
Coniferous shrubs
Deciduous shrubs
Fruit and nut trees
Small fruit plants

$ 3.02
1.13
1.78
1.45

.73

.81

.06

$ 3.52
1.89
1.51
.68
.69
.34
.05

$ 3.36
1.65
1.60
.93
.70
.49
.05

Totals $21.62 $15.87 $17.75

Group TV-Hand tools, power tools, and
other equipment

Power tools, mowers, etc. $19.90 $16.56 $17.66
Hand tools, shovels, etc. 1.65 1.30 1.41
Sprayers, dusters, etc. 1.93 1.23 1.46
Other .16 2.31 1.60

Totals $23.64 $21.40 $22.13

Total-alj groups $64.37 $55.11 $58.14


