
costs (to give us California oranges in Oregon), and 
convenience costs (TV dinners). Today, convenience 
costs are becoming a large part of the food bill as more 
foods are pre-cooked and otherwise processed for quick 
and easy preparation in the kitchen. 

In 1967, the first handlers of Oregon's farm com- 
modities (usually processors) added an estimated $311 
million (60 percent) to the value of farm products. This 
does not include wholesaling or retailing costs which are 
often large. 

Grain and hay had little value added to them by 
initial handlers since these crops are often used as 
inputs in the production of other forms of food. 

Livestock products generally received little proc- 
essing compared to fruits and vegetables since the initial 
handlers generally do little beyond cutting and deliv- 
ering. 

Vegetables had their value doubled by the initial 
handlers, through such operations as canning and 
freezing. 

Value-Added 
Selected Commodity by Initial Handlera (1967)* 

Million dollars 
All crops and livestock   311 

All crops   234 
Grain and hay   11 
Fruits and nuts   82 
Vegetables     128 
Others     14 

All livestock  76 
Meat animals   27 
Dairy products   34 
Poultry and eggs _  14 
Others     1 

SOUKCE: Gerald E. Korzan, Oregon's Food and Fiber Industry. Agr. 
Exp. Sta., Spec. Rept. 266, Oregon State Univ., 1968. 

Of this $311 million value-added by initial handlers, 
the largest single expense was for payroll costs. 

Value-Added 
Item by Initial Processors* 

Million dollars 
Payroll   114 
Packaging materials   80 
Other expenses   116 

Total 311 

* Total may not sum due to rounding. 
SOURCE: Korzan, Oregon's Food and Fiber Industry. 

Beyond the initial handler, other firms perform serv- 
ices which further increase the value (usefulness) of 
farm products. The marketing of farm products today 
accounts for nearly two thirds of the cost of food. To 
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earn this portion of the consumer's dollar, our marketing 
system is performing an increasingly complex task. 
Many foods are processed to such a degree that they 
approach a wholly different product than that which left 
the farm gate. 

Food-processing firms, much like farms, are becom- 
ing fewer, larger, more mechanized, and more efficient. 
As these changes occur, competition emphasis changes 
from price competition to competition in such areas as 
services, credit, delivery terms, brand names, advertising, 
and entertainment. Differences in quality—real or 
imagined—also become more  important. 

Larger firms mean a greater degree of integration, 
both through acquisition of competing firms and by con- 
trol of more of the stages of production that farm 
products are subjected to before reaching the consumer. 

Oregon Agricultural Exports 
It is estimated that Oregon's agricultural exports to 

foreign countries comprise about a tenth of its produc- 
tion. Nationally, about a fourth of total agricultural pro- 
duction is exported. Wheat, barley, forage grass seeds, 
mint oil, apples, and pears led the list of $50 million 
worth of Oregon farm products shipped to foreign 
countries in 1966. On a national scale, about one fifth, or 
over $6 billion, of total exports are agricultural exports. 

A Look Ahead 
Today's farmer has only begun to use the available 

production and management techniques. Future farmers 
in Oregon will find an even greater abundance of sophis- 
ticated techniques which will keep the "top of the moun- 
tain" indefinitely out of reach. 

Twenty to thirty years from now, agriculture will 
be vastly different as a result of past and current re- 
search. Current developments indicate the farm of the 
future might: 

— use computer-controlled machines to plant, 
tend, harvest, and deliver farm products. 

— use reports from space satellites which will 
detail soil types, crops, crop stands and vigor, 
prospective yields, maturity, and many other 
factors. 

— control maturity dates through artificial light 
and chemicals. 

No matter how much we do, or know, or produce— 
we find something remaining to be attained. Man's po- 
tential has no definable limits—likewise Oregon's agri- 
cultural potential has no definable limits. 

BACKGROUND 

1 

OREGON'S 

AGRICULTURE 

'"^ 

^ 

EXTENSION  CIRCULAR  683 

REVISED MARCH 1969 

The revision of this circular was prepared by Robert O. 
Coppedge, Extension agricultural economist, Oregon 
State University. 

Cooperative Extension work in agriculture and home economics. Gene M. 
Lear, director, Oregon State University and the U. S. Department of 
Agriculture, cooperating. Printed and distributed in furtherance of the 
Acts of Congress of May 8 and June pO, 1914. 10M—3-69 COOPERATIVE EXTENSION SERVICE 

OREGON STATE UNIVERSITY, CORVALLIS 



Background on 

Oregon's Agriculture 
The Efficiency of Agriculture 

The story of the United States and of the state of 
Oregon is one of success and steady progress. The search 
for better ways of doing things has led to increased 
satisfaction in today's jobs and more leisure time to 
pursue other interests. That this is possible is due in 
large part to the fact that we can produce the "neces- 
sities" of life with less effort-—our efficiency is greater. 
The story of progress is nowhere more evident than in 
the food and fiber industry—the growers, processors, 
and distributors of farm products. 

The average farm worker now provides food for 
more than 42 people, compared to 15 in 1948. What a 
man can do in one hour (output per man-hour) has 
increased faster on the farm than off the farm. 

Output  Per  Man-Hour (1957-59 = 100) 

Year 

1948 
1958 
1967 

Farm Nonfarm 

50 
103 
169 

74 
100 
129 

The consumer has been spending less of his income 
for food in recent years, and has had more of his income 
available for nonfood purchases. In 1968 the average 
man spent 17 cents of each take-home dollar for food. 
The farmer received 39 cents of each food dollar, or 
about 7 percent of the consumer's income. Marketing 
costs accounted for 61 cents of the food dollar or about 
10 percent of the consumer's income. 

CONSUMER    DISPOSABLE    INCOME 
SPENT   FOR    FOOD 

17 
Percent 

Marketing 
Share 

Farmers' 
Share 

Oregon Farm Trends 

Oregonians have benefited in no small measure from 
the progress of farmers. Oregon farmers today produce 
more with less effort than ever before. 

Progress in Oregon agriculture has meant fewer but 
larger farms and fewer farmers producing more food 
and fiber, reflecting a similiar trend in the nation. 

Oregon 1940 1950 1960 

Number of farms  63,200 
Farm population 

(thousand)         256 
Size of farm  (acres)  ....     285 
Cash sales 

(million dollars)         112 

62,600      47,000 

1968 

41.500 

228 
335 

381 

138 
451 

416 

504 

507* 

Preliminary. 

1948 1958 1968 

Highest Production by Few Farms 

Actually, the number of farms may be a little de- 
ceptive in terms of importance. For example, in 1964 
only a little over half of Oregon's 44,500 farms were 
considered commercial. The rest were part-time or part- 
retirement farms. 

Commercial farms: 

— were 54 percent of all farms in 1964. 

— had 91 percent of the land area in farms. 

— were nearly 70 percent larger than the average. 

— employed   97   percent   of   all   regular   hired 
workers. 

— sold 97 percent of all farm products. 

To take an even more selective group of farms— 

Large-scale farms (farms with sales of over 
$100,000): 

— were 1 percent of all farms in 1964. 

— had 17 percent of the land area in farms. 

— were over 1,200 percent larger than the aver- 
age. 

— employed   32   percent   of   all   regular   hired 
workers. 

— sold 27 percent of all farm products sold. 

Large Farm Sales and Expenses 

Cash receipts from farm marketings in Oregon were 
at an all-time high of $524 million in 1967. Production 
expenses also reached an all-time high of $442 million 
in 1967. 
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F,:'g'-SAi Production   Expenses 

Cash receipts from farm marketings of livestock 
and livestock products in Oregon amounted to $229 
million in 1967, over half from cattle and calves. 

Cash receipts from farm marketings of crops in 
Oregon totaled $295 million in 1967; grain and hay 
were the largest crops: 

Hogs 

Million   dollars   of   farm   sales   in   1967 

Farmers spent a total of $442 million in 1967 to 
produce Oregon's food and fiber crops. Most of these 
expenses were paid to Oregon businesses, thus becoming 
income to others. 

Expenses 

Depreciation charges   
Feed purchases   
Hired  labor    
Machinery operation and maintenance 
Taxes on farm property   
Interest costs   
Fertilizer and lime purchases   
Livestock and seed purchases  
Other expenses   

Total production expenses  

Million Dollars 

67 
66 
52 
51 
50 
49 
33 
26 
48 

442 

Oregon farms and farmers are high performers on 
a national scale. They produce: 

— virtually 100 percent of the nation's ryegrass, 
chewings fescue, and bentgrass seed. 

— over 90 percent of the filberts and red fescue 
seed in the nation. 

— half to 90 percent of the nation's loganberries, 
gooseberries, crimson clover seed, raspberries, 
tame blackberries, and Kentucky bluegrass 
seed. 

— twenty-five percent to half of the nation's 
hairy vetch seed, peppermint, sweet cherries, 
boysenberries, pears, and processing straw- 
berries. 

— ten to twenty-five percent of the nation's tall 
fescue seed, white clover seed, hops, snap 
beans, onions, and beets. 

Oregon farms had the highest yield per acre (or 
were a close second) in the nation in 1968 for asparagus, 
snap beans, beets, sweet corn, peppermint, onions, sugar- 
beets, white clover seed, Merion Kentucky bluegrass 
seed, chewing's fescue seed, red fescue seed, tall fescue 
seed, bentgrass seed, crimson clover seed, hairy vetch 
seed, and ryegrass seed. 

Between the Farmer and the Consumer 

Once farm products are sold by the farmer, proc- 
essors and distributors increase product value and thus 
final cost to the housewife by cleaning, grading, packing, 
and canning and freezing, among other things. The value 
of the end product also includes such items as storage 
costs   (to give us food out of season), transportation 



costs (to give us California oranges in Oregon), and 
convenience costs (TV dinners). Today, convenience 
costs are becoming a large part of the food bill as more 
foods are pre-cooked and otherwise processed for quick 
and easy preparation in the kitchen. 

In 1967, the first handlers of Oregon's farm com- 
modities (usually processors) added an estimated $311 
million (60 percent) to the value of farm products. This 
does not include wholesaling or retailing costs which are 
often large. 

Grain and hay had little value added to them by 
initial handlers since these crops are often used as 
inputs in the production of other forms of food. 

Livestock products generally received little proc- 
essing compared to fruits and vegetables since the initial 
handlers generally do little beyond cutting and deliv- 
ering. 

Vegetables had their value doubled by the initial 
handlers, through such operations as canning and 
freezing. 

Value-Added 
Selected Commodity by Initial Handlera (1967)* 

Million dollars 
All crops and livestock   311 

All crops   234 
Grain and hay   11 
Fruits and nuts   82 
Vegetables     128 
Others     14 

All livestock  76 
Meat animals   27 
Dairy products   34 
Poultry and eggs _  14 
Others     1 
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Of this $311 million value-added by initial handlers, 
the largest single expense was for payroll costs. 

Value-Added 
Item by Initial Processors* 

Million dollars 
Payroll   114 
Packaging materials   80 
Other expenses   116 

Total 311 

* Total may not sum due to rounding. 
SOURCE: Korzan, Oregon's Food and Fiber Industry. 

Beyond the initial handler, other firms perform serv- 
ices which further increase the value (usefulness) of 
farm products. The marketing of farm products today 
accounts for nearly two thirds of the cost of food. To 
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earn this portion of the consumer's dollar, our marketing 
system is performing an increasingly complex task. 
Many foods are processed to such a degree that they 
approach a wholly different product than that which left 
the farm gate. 

Food-processing firms, much like farms, are becom- 
ing fewer, larger, more mechanized, and more efficient. 
As these changes occur, competition emphasis changes 
from price competition to competition in such areas as 
services, credit, delivery terms, brand names, advertising, 
and entertainment. Differences in quality—real or 
imagined—also become more  important. 

Larger firms mean a greater degree of integration, 
both through acquisition of competing firms and by con- 
trol of more of the stages of production that farm 
products are subjected to before reaching the consumer. 

Oregon Agricultural Exports 
It is estimated that Oregon's agricultural exports to 

foreign countries comprise about a tenth of its produc- 
tion. Nationally, about a fourth of total agricultural pro- 
duction is exported. Wheat, barley, forage grass seeds, 
mint oil, apples, and pears led the list of $50 million 
worth of Oregon farm products shipped to foreign 
countries in 1966. On a national scale, about one fifth, or 
over $6 billion, of total exports are agricultural exports. 

A Look Ahead 
Today's farmer has only begun to use the available 

production and management techniques. Future farmers 
in Oregon will find an even greater abundance of sophis- 
ticated techniques which will keep the "top of the moun- 
tain" indefinitely out of reach. 

Twenty to thirty years from now, agriculture will 
be vastly different as a result of past and current re- 
search. Current developments indicate the farm of the 
future might: 

— use computer-controlled machines to plant, 
tend, harvest, and deliver farm products. 

— use reports from space satellites which will 
detail soil types, crops, crop stands and vigor, 
prospective yields, maturity, and many other 
factors. 

— control maturity dates through artificial light 
and chemicals. 

No matter how much we do, or know, or produce— 
we find something remaining to be attained. Man's po- 
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costs (to give us California oranges in Oregon), and 
convenience costs (TV dinners). Today, convenience 
costs are becoming a large part of the food bill as more 
foods are pre-cooked and otherwise processed for quick 
and easy preparation in the kitchen. 

In 1967, the first handlers of Oregon's farm com- 
modities (usually processors) added an estimated $311 
million (60 percent) to the value of farm products. This 
does not include wholesaling or retailing costs which are 
often large. 

Grain and hay had little value added to them by 
initial handlers since these crops are often used as 
inputs in the production of other forms of food. 

Livestock products generally received little proc- 
essing compared to fruits and vegetables since the initial 
handlers generally do little beyond cutting and deliv- 
ering. 

Vegetables had their value doubled by the initial 
handlers, through such operations as canning and 
freezing. 
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farm products. The marketing of farm products today 
accounts for nearly two thirds of the cost of food. To 
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earn this portion of the consumer's dollar, our marketing 
system is performing an increasingly complex task. 
Many foods are processed to such a degree that they 
approach a wholly different product than that which left 
the farm gate. 

Food-processing firms, much like farms, are becom- 
ing fewer, larger, more mechanized, and more efficient. 
As these changes occur, competition emphasis changes 
from price competition to competition in such areas as 
services, credit, delivery terms, brand names, advertising, 
and entertainment. Differences in quality—real or 
imagined—also become more  important. 

Larger firms mean a greater degree of integration, 
both through acquisition of competing firms and by con- 
trol of more of the stages of production that farm 
products are subjected to before reaching the consumer. 

Oregon Agricultural Exports 
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foreign countries comprise about a tenth of its produc- 
tion. Nationally, about a fourth of total agricultural pro- 
duction is exported. Wheat, barley, forage grass seeds, 
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countries in 1966. On a national scale, about one fifth, or 
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