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INTRODUCTION

The importance both in numbers and quality of community booths at fairs throughout

the state has been increasing during recent years. Many granges, Farmers' Union locals, corn-

munity clubs, and other organizations annually place excellent booths at their local fair.

In one county recently there were 26 such booths prepared and placed by local organizations.

There has been, in the past, a rather marked divergence of opinion as to what these

community booths should stress. In a good many instances no method for scoring such booths has

been developed by the local fair boards. As a result, when judging time came around some con-

fusion and occasionally dissatisfaction arose. From time to time the State College Extension

Service has been requested to furnish information by which local fair boards could guide their

decisions in this connection.

As a result of these requests, and with the desire to promote interest in community
booths and at the same time help in getting the most possible good out of them, this pamphlet
has been prepared as a general guide for the use of fair boards, community committees, and

others interested in this particular phase of fair exhibit work. In the preparation of this

circular, rulings of all available fair catalogs of this state were analyzed and considered.

It was early realized that an exact score-card could not be worked out for each in-
dividual community, but certain basic concepts were found running throughout the rules and

regulations in the different sections of the state. These have been correlated and simplified

so that they can be applied to any community booth in any county of this state.

All items displayed in a community booth should have been produced or made during

the past 12 months. Score-cards are available for many individual products that are included

in a community booth, such as cereals, canning, potatoes, and other items. Score-cards that

are available can be secured through your county extension agent's office.

OBJECTIVES OF A COF.4UNITY BOOTH

The community booth has three principal objectives which can well be considered in

planning your exhibit. These objectives are: first, Marketable Products; second, Community

Living; and third, Community Team-Work. They may be said to tie in with the national objec-

tives, "Life, Liberty, and the Pursuit of Happiness." Marketable Products are the source of

financial income, the basis of "Life" and "Liberty", while Community Living and Team-Work are

factors in the "Pursuit of Happiness".









THE SCORE-CARD

I. MARKETABLE PRODUCTS

A. Representative of the community ...................... 33 points

B. Quality .................................. 17

II. COMMUNITY LIVING

A. Processed home foods ........................... 10

B. Fresh fruits and vegetables ........................ 10

C. Home arts and crafts ........................... 10

(Variety and quality have equal weight in each of the above)

III. COMMUNITY TEAM-WORK

A. Arrangement ................................ 15

B. Simplicity of appearance ......................... 5

TOTAL ........ 100 points

I. MARKETABLE PRODUCTS 50%

First consideration should be given to those things from which the majority of the

folks in your community make their living. Just because one producer in the community is very

successful with a particular product is no reason for devoting the booth to that product. The

second consideration is quality. At least one-third of the score for this section is dependent

upon the quality of the exhibits.

II. COMMUNITY LIVING 30%

A. Processed Home Foods 10%. Canned, dried, cured, and baked foods come under this heading

and should show a good use of home grown products. Neat, attractive packs of quality pro-

ducts of as great a variety as the community can produce should be shown. Omit items that

are not practical, such as large whole carrots and beets, in canning. For further details,

secure Home Economics Mimeograph 1354, "Judging Canned Foods at Fairs", from the county ex-

tension office.

Dried products should be displayed under glass or cellophane. These products should be of

good quality, properly dried and free from foreign substances.

Cured products include bacon, bans, and sausages.

Baked foods should be limited to bread, cookies, and cakes, and should be displayed under

glass.






