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More research has been conducted regarding women's

costume history than that of men's historic costume. One

area in which little research has been conducted concerns

men's boxer underwear. The need for additional research

dealing with basic style changes of men's boxer undershorts

was compelling to this researcher, as well as adding to the

literature concerning men's historic costume.

The purpose of this study was to research the

availability of men's boxer undershorts post World War II

(1946-1988). Specifically, based on pictorial underwear

fashions illustrated in the Sears Annual Merchandise

Catalog, this study documented and analyzed the availability

of boxer undershorts as to fiber content, fabric structure,

color, style features, and special design motifs during the

time period studied. The objective of the study was to

increase the knowledge of men's historic costume through an

investigation into the styles of men's boxer undershorts.



The historical continuity of fashion, as well as other

theories concerning fashion change served as the theoretical

framework for this study. The historical continuity process

of fashion proposes that each new fashion is an evolutionary

outgrowth and elaboration of the previous fashion (Blumer,

1969). Examples include past research by Young (1937),

Kroeber (1919), and Robinson (1976), which indicated that

changes in fashions took place in well-defined cycles.

It is believed by some researchers that broad fashion

trends follow an evolutionary process. However, specific

fashion details and styles may be a result of social events,

technological advances, and other cultural activities.

Studies by researcher's such as Baker (1962), Nugent (1962),

and Behling (1985-1986) found relationships between women's

clothing and changes in society.

To document and analyze men's boxer undershorts, Sears

Annual Merchandise Catalog was selected. Spring/Summer

issues in two-year issues were chosen between the years of

1946 and 1988, which yielded a sample of 237 boxer

undershorts. With seriation of the boxer undershorts, a

frequency distribution was completed.

Five research hypotheses were tested to accomplish the

objective of the study. Results indicated that there were

differences between the frequency of occurrence among a)

fiber content, b) color, and c) style features. However,

there was not a significant difference of occurrence among

fabric structure of men's boxer undershorts. In addition,



due to lack of information concerning fabric design motifs,

an analysis was not able to be performed concerning this

hypothesis.

These findings support the belief that there are broad

changes in boxer undershorts which follow an evolutionary

process, however, specific changes in details are a result

of society's influence. This is evident in the changes

concerning fiber content, color, and style features which

were influenced by technological advances. The fact that

fabric structure of boxer undershorts was not influenced by

society suggests that this is a broad trend which follows an

evolutionary process.

Comparing these results with data collected from

advertisments in a fashion magazine such as Esquire is

suggested for further study. The data also suggest that

further study comparing the trends in style features of

boxer undershorts documented in this study with those of

men's trousers of the same time period would provide another

topic for research.
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A STUDY OF FASHION CHANGE RELATED TO MEN'S BOXER UNDERSHORTS
AS DEPICTED IN SEARS ANNUAL MERCHANDISE CATALOGS (1946-1988)

Chapter I

Introduction

More research has been conducted regarding the study

of women's historic costume than that of men's costume.

There is yet to be established the foundation of descriptive

research for men's clothing like that which already exists

for women's clothing (Paoletti, Beeker, & Pelletier, 1987).

There are a few notable exceptions. These exceptions

include Esquire's Encyclopedia of Men's Fashions (1973),

which is a valuable basis for men's fashion research, but is

currently out of print. Another source, Suiting Everyone,

(Kidwell & Christman, 1974) has a considerable amount of

information about changes in menswear manufacturing and

styling.

Several British costume historians have been active in

researching men's fashions. For instance, in 1980, Byrde

published The Male Image, which is an interpretive overview

of men's clothing from the 14th to the 20th century. In

addition, DeMarley published Fashion for Men: An Illustrated

History (1985). The Cunningtons have also published a

series of historic costume texts pertaining to both women's

and men's fashions in Great Britain.
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Other research has been conducted concerning specific

garment details within men's historic clothing fashions.

Paoletti, Beeker, and Pelletier (1987) studied men's jacket

styles 1919-1941 as a model of seriation content analysis

and artifact study. Sears annual merchandise catalog was

studied through a process called seriation, which

graphically represents the chronological frequency of style

or garment design characteristics. The seriation process in

turn was supported with extant garments from the Smithsonian

Institution costume collection. The combined process of

seriation and study of extant garments resulted in a

documented analysis of men's jackets for the time period

studied.

Bryant (1988) conducted an object study to document and

analyze front fastening systems, leg out-seam fastenings,

and back waist fastening systems used for eighteenth century

men's breeches. Her sample consisted of seventy-three pairs

of men's breeches examined at five costume collections in

England.

In addition to their other publications concerning

historic costume, the Cunningtons also have composed a text

which concentrates on historic underclothing in Great

Britain. The History of Underclothes (1951) is a

documentation of both women's and men's underclothing

sequentially from the medieval period to 1939.
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It was past research by Benedict (1982) which

stimulated this researcher's interest in the present study

of men's boxer undershorts. In her study, "A History of

Men's Underwear" (1982), Benedict presented an overview of

the history of men's undergarments chronologically from the

use of the loincloth, to an interpretation of what is worn

by men today. Although the study did contain information

about the history of men's undergarments, it did not include

specific details regarding basic style changes concerning

men's undershorts. The need for additional research dealing

with basic style changes of men's undershorts was compelling

to this researcher, as well as adding to the literature

concerning men's historic costume.

In addition to the need for essential information

concerning the history of men's undershorts, in recent years

there seems to be an increase in the media exposure of men's

undershorts. According to Ballen & Elliot (1985), companies

such as Jockey International and Calvin Klein Industries,

using models and racy advertisements, have ignited a surge

in sales of fashion underwear including printed boxers. For

instance, Jim Palmer, a professional baseball player, began

to model underwear in the early 1980s for Jockey

International. This was a series of advertisements with an

image of Palmer reclining in various poses in his Jockey

underwear. More people began to think of Jim Palmer as the

Jockey man rather than as a professional athlete. At a
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Baltimore Orioles game, it was not unusual for someone in

the crowd to wave a banner inscribed with the plea, "Jim,

show us your Jockey's" (Sloan, 1983, p. 63).

It is common today to see television commercials with

professional athletes endorsing specific brands of men's

fashion underwear. Professional football players endorsing

underwear include Boomer Esiason of the Washington Redskins,

Joe Montana of the San Francisco Forty-Niners and Steve

Largent of the Seattle Seahawks together with his son, Kyle.

Michael Jordan, a professional basketball player for the

Chicago Bulls, has also modeled bright red undershorts for

Hanes.

The motion picture industry has also exposed the public

to the importance of certain underwear in men's wardrobes.

An example includes the 1988 movie-of-the-year "Rainman"

starring Dustin Hoffman and Tom Cruise. A portion of the

movie was devoted to the main character, Raymond, discussing

the underwear he needed to purchase from K-Mart. Although

the plot of the story did not center around the underwear

choice, the importance of the discussion regarding the

underwear issue did come into play.

Boxer undershorts have also received their share of

media attention. An example includes an advertisement by

Allstate renter's insurance which used a bright yellow

printed men's boxer undershorts to sell insurance. Above

the picture of the undershorts was the phrase:
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Renters. Insure your boxer shorts against
windstorm, falling objects, explosion, lightening,
fire, theft, vandalism, riot, or hail (Allstate,
1989) .

The preceding advertisement represents the media attention

given to men's boxer undershorts. In addition, the

advertisement also implies a certain degree of importance of

boxer undershorts in men's wardrobes.

Purpose of the Study

There seams to be an increased public awareness and

media exposure of men's underwear in today's fashion. This

led the researcher to ponder their development. More

importantly, there is a necessity for additional information

concerning basic style characteristics in men's undershorts.

However, the scope of this study necessitated research

concentrating only on one type of underwear. The researcher

selected men's boxer undershorts. The purpose of this

study, then was to explore the available style variations of

men's boxer undershorts post World War II (1946-1988).

Based on pictorial underwear fashions as illustrated in

the Sears Annual Merchandise Catalog, this study documented

and analyzed the availability of different boxer undershorts

in terms of fiber content, fabric structure, color, style

features, and special fabric design motifs from 1946-1988.
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Objective

To increase the knowledge of men's historic costume

through an investigation of the styles of men's boxer

undershorts.

Theoretical Framework

The related theories and studies which contribute to

the present investigation are based on the discussion of

historical research, as well as fashion and social change

theories. The historical continuity process of fashion as

well as information concerning fashion change serve as the

conceptual and theoretical framework for the study.

Fashion change is characterized by historical

continuity in that each new fashion is an evolutionary

outgrowth and elaboration of the previous fashion (Blumer,

1969). Examples addressing historical continuity process

include a study conducted in 1937 by Young, who investigated

the changes that had taken place in women's fashions in

every year from 1760 through 1937 (Young, 1937). The

results indicated that the changes from year to year took

place in regular well-defined cycles and the cycles were

repeated in intervals of thirty years.
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By dealing with principles that guided fashion from

1844 through 1918, Kroeber found that fashion details were a

reflection of the nature and changes of civilization

(Kroeber, 1919). This study required the careful

measurement of fashion to determine consistency between

fashion illustrations and the changes of civilization.

It appears that broad fashion trends follow an

historical evolutionary process. However, specific fashion

details and styles may be a function of social events,

technological advances, and other cultural activities.

Several studies have found relationships between fashion

change and changes in society. For example, Baker (1962)

found that high fashion in the United States from 1870 until

1900 was an expression of major social and artistic trends.

The results of Baker's study therefore do not support the

historical continuity process by its acknowledgement of

outside influences.

In a similar study, Nugent studied the relationship of

fashion in dress to social changes (Nugent, 1962). Changes

in fashion and changes in selected factors of the social

situation were observed from the middle of the nineteenth

century until 1950. Changes in fashion were found to

correspond to changes in social stratification, as well as

changes in the family and status of women. The changes in

fashionable dress also were found to correspond with changes
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in the definitions of the situation and with crises of the

times.

Research conducted by Behling, (1985-1986) resulted in

a model of fashion change that is based on changes in

women's dress during the last sixty-five years. Two

theories of fashion diffusion, as well as components that

deal with the medium age of the population, the general

health of the economy, and government regulations or

restrictions combine to complete the model.

These theories have been applied to this study's

examination of available style variations of men's boxer

undershorts after World War II (1946-1988). Based upon the

historical continuity process, and fashion change theory

(all which are discussed in greater detail in the Review of

Literature), the following hypotheses were drawn:
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Hypotheses

1. There will be a difference in frequency of

occurrence of fiber content of men's boxer

undershorts among the years of 1946-1988.

It was hypothesized that the introduction of

manufactured fibers in fashion apparel would also

be reflected in the use of manufactured fibers in

men's boxer undershorts.

2. There will be a difference in frequency of

occurrence of fabric structure of men's boxer

undershorts among the years of 1946-1988.

It was hypothesized that the use of knit fabric

structures for men's boxer undershorts would

increase and woven fabric decrease as a result of

technological improvements and innovations in

textile technology.

3. There will be a difference in frequency of

occurrence of color of men's boxer undershorts

among the years of 1946-1988.
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It was hypothesized that the use of non-white, or

"color" in men's boxer undershorts would be a

reflection of the appearance of a broad range of

colors used in men's fashion apparel.

4. There will be a difference in frequency of

occurrence of style features of men's boxer

undershorts among the years of 1946-1988.

It was hypothesized that the use of technological

advances such as improved waistband elastic, would

result in new styles of men's boxer undershorts.

5. There will be a difference in frequency of

occurrence of special fabric design motifs of

men's boxer undershorts among the years of 1946-

1988.

It was hypothesized that fabric design motifs such

as all-over prints, and bold graphic designs in

men's boxer undershorts would increase as a

reflection of similar changes in men's fashion

clothing.
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Contextual Definitions

For the purpose of this study, the following terms are

defined as:

Apparel/Fashion: any article of clothing being promoted for

sale.

Costume: historic clothing (or ethnic) which is determined

by cultural acceptance for time period (or region)

studied.

Boxer Undershorts: loose fitting above the knee underwear

that are most often woven but occasionally made of

knitted fabric. The waist is either a fitted yoke

style with adjustable tabs or a wide elastic band.

Styles include both a full or slender cut with a

vertical fly.

French-Back Yoke Undershorts: are boxers made without

elastic at the waist band, rather, they have tabs

buttons in the back for adjustment.

Slim and Trim Boxer Undershorts: tight-fitting boxer

undershorts with curved hem. Often includes a

contrast trim around the hem.
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Brief Undershorts: form-fitted knit underwear that were

inspired by the tight-fitting, pre-bikini men's bathing

suits popular on the French Riviera during the 1930s.

Kangaroo Pouch Brief: full rise, waist height brief that are

knit in a tubular shape with horizontal fly with a

pouch to support the male anatomy.

Long Underwear: knit underwear that extends from the waist

to the ankles. Includes either a horizontal or

vertical fly in the front.

Union Suit: one piece knit underwear unit that extends from

the neck to below the crotch area. This suit can be

long or short sleeved, with leggings that can extend to

mid-thigh or to the ankle. It often provides a drop

seat in the back, vertical fly in the front, as well

as buttons from the neckline to the crotch area.
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Assumptions and Limitations:

1) Data analysis and results of this study reflected

western society which is market oriented and consumer

driven.

2) Sears Annual Merchandise Catalog offered

merchandise which was purchased by a middle class

consumer.

3) A collection of data in two year interval between

the years of (1946-1988) would reflect boxer

undershorts availability for the total time period

studied.

4) Illustrations and written descriptions accurately

reflect the merchandise offered for sale.

5) It is assumed that the purchaser of Sears boxer

undershorts may not choose to purchase Sears fashion

clothing.
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Chapter II

Review of Literature

In this chapter, related theories and studies which

contribute to the present investigation are discussed in the

following sections:

1. Discussion of historical research;

2. Discussion of social and fashion change;

3. The historical development and trends in men's

underwear prior to the twentieth century;

4. The historical development and trends in men's

underwear during the twentieth century:

a. Men's underwear trends of the World War I

era;

b. Men's underwear trends of the 1920s and 1930s

era;

c. Men's underwear trends of the World War II

era;

d. Men's underwear trends of the Vietnam era

and;

e. Men's underwear trends of the 1980s.

5. Summary
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Discussion of Historical Research

The impact of history upon fashion is a valuable base

for study in that history can reflect what events may have

influenced fashion change. In addition, the study of

history has aided society in an understanding of the past.

To know about the past is to know that things have not

always been as they are now, and, by implication, that they

need not remain the same in the future (Klein, 1963).

Utilizing historic items of clothing and written

records, research of costume can discover new insights into

conditions of everyday life of the past. Investigation of

clothing worn in the past decades provides information on

style variations which is useful for the exploration of the

past. Also, study of historic costume provides information

about the level of living in that time and place (Carson,

1978).

To study the fashion changes that occurred during an

era of history, one primary source of information are the

artifacts (items of clothing) themselves. Other research

sources for the study of historical costume include

paintings, sculpture, fashion periodicals and

advertisements. Research of costume history is the

discovery of "new" knowledge or application of "old"

knowledge to a new or different problem.
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Rexford (1988), divided the study of historic costume

into two main groups with subheadings within the groups.

One group of scholarship believes an artifact is worthy of

study as a means to answer a question beyond the artifact.

The other group contends an artifact is worthy of study in

just its state of being.

The type of researcher that uses the artifact to answer

a question is the historian. In this context, clothing

becomes valuable only when it happens to help answer an

historical question. A clothing item is useful as evidence

for something other than itself (Rexford, 1988).

Within the group that studies clothing for its own sake

are two sub groups. The connoisseur is concerned with

beauty and the quality which is expressed in costume as

splendor and elegance. What makes a garment valuable is its

success as an object of aesthetic contemplation. The other

group is the antiquarian. Like the connoisseur, the

antiquarian is interested in the physical object for its own

sake, but also cares about its historical qualities, not its

aesthetic ones. The antiquarian is interested in learning

about the physical realities of a particular past era and

its range of tangible objects including clothing. The

antiquarian will move on to deal with the customs and

behavior patterns which are connected with those objects

(Rexford, 1988).



17

In the context of this study, the researcher's approach

combined the techniques of the historian and the

antiquarian. This is due to the interest concerning the

historical development of men's boxer undershorts as well as

the interest concerning their changes through the time span

studied.

Discussion of Social and Fashion Change

The concept of fashion change and how it occurs is

something that researchers have sought to understand

throughout the past century. Both the scholar and the

business person have tried to understand the process and the

underlying reasons why and how fashion changes. They have

also tried to predict what will occur in the future.

The historical continuity process of fashion is

demonstrated by the notion that each new fashion is an

evolutionary outgrowth and elaboration of the previous

fashion (Blumer, 1969). That is, fashion changes are rarely

completely new, and each new fashion represents only a small

design change from the recent past. Blumer states that,

"the history of fashion makes clear that new fashions are

related to, and grow out of, their immediate predecessors"

(Blumer, 1969, p. 53). With the evolutionary process,

fashions can be differentiated from fads by the fact that

fads have no historical time line. A fad clothing item will
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occur independently from influences, and most often leave no

successor. In contrast, in the historical continuity

process, fashion items will follow a process that is

independent from outside influences which results in a line

of continuity (Blumer, 1969).

Past research addressing historical continuity has

shown that changes in fashion followed patterns which almost

resembled in regularity and reliability the recurring cycles

of tides and seasons. Young (1937), researched the changes

that had taken place in women's fashions in every year from

1760 through 1937. She stated that "changes in fashions

follow fixed patterns, and can even in some measure be

reliably predicted" (Young, 1937, p. vii). Young selected

the typical daytime street dresses from fashion magazines

during the time period studied. These were then categorized

and tabulated. It was thus possible to determine the style

that appeared the largest number of times. The styles that

she researched were the tubular skirt, the bell shaped

skirt, and the skirt with back fullness.

The certainty that fashions occurred in a series of

long cycles was demonstrated by Young's research which

identified a typical fashion in each year during almost two

centuries. The results indicated that the changes from year

to year took place in regular well-defined cycles and that

the cycles were repeated in intervals of thirty years.
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Young's theory proposes independent cyclical change in

fashion without relationship to the environment.

Robinson (1975) has also conducted research that

indicates fashion follows a century-long cycle, regardless

of economic trends, functional considerations, or

technological innovations. His research included the study

of men's facial hair with regard to the shaving and trimming

of beards. Robinson studied the news magazine, Illustrated

London News between the years of 1842-1972 and carefully

noted the comparative frequencies of men's choices among

five major features of barbering. He concluded that there

was a continuous swing in facial hair styles that was

largely independent of outside historical events.

By dealing with principles that guided fashion from

1844 through 1918, Kroeber (1919) found that fashion details

were a reflection of the nature and changes of civilization.

He believed that dress fashions lend themselves to analysis

in that they can be dated and measured. Also,

generalizations about fashions in dress can be stated in

precise detail and supported by objective evidence.

Kroeber's study required the careful measurement of

fashion figures to determine consistency between the

illustrations and the changes of civilization. Kroeber

collected data that used eight measurements of the dressed

figure. These were within the context of four measurements

of the length of the figure and four measurements of the
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width of the figure. Ten figures for each calendar year

were selected at random for the measurements. All

illustrations utilized the figure or dress as a whole, and

disregarded all superficial parts or trimmings.

Kroeber was able to detect from these data a rhythmic

progression in the changes appearing in the lengths and

widths of women's dress. He contended that fashion change

is a social process and not so much the process of

"individualistic randomness" (Kroeber, 1919, p. 261).

Kroeber believed in the existence of tendencies which

transcend the personalities of individuals. His research

also has illustrated how fashions in dress can be a method

for studying civilizations as a whole.

When integrating historical continuity with other

thoughts concerning fashion change, it appears that broad

fashion trends follow the historical evolutionary process.

However, specific fashion details may be a result of social

occurrences, technological advances, and other cultural

events.

For instance, in contrast to Young and Robinson's

historical continuity theory, a study in 1962 found a

relationship between clothing and changes in society.

Baker (1962) found that high fashion in the United States

from 1870 until 1900 was an expression of major social and

artistic trends. Her study determined how styles of

clothing adhered to or differed from the dominant styles in
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architecture, and the pictorial and decorative arts during

the last three decades of the nineteenth century. The

fundamental principles on which Baker based her research

were:

1) there is an apparent innate human desire
for beauty; 2) the acceptance of anything
beautiful is primarily an emotional rather
than a rational conclusion; 3) certain
characteristics should not be considered as
belonging exclusively to a given time; and 4)
fashion is largely determined by persons in
the highest income levels (Baker, 1961, p.
67).

This study concluded that fashion was influenced by the

artistic trends of a given time period. The results of this

study therefore do not support the concept of historical

continuity in fashion because of its acknowledgment of

outside societal influences.

In a similar study, Nugent (1962) studied the

relationship of fashions in dress to social changes. The

concepts of "situation," "definition of the situation," and

"crisis" were the framework for the observations and

analysis of women's dress as an adjustment to selected

aspects of the social situation.

In Nugent's study, changes in fashion and changes in

selected factors of the social situation were observed from

the middle of the nineteenth century until 1950. An

analysis of time periods was made to determine the

relationship of fashionable dress to objective, subjective,

and crisis aspects of the social situation.
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Nugent's study showed that within the conditions and

the setting of the situation, women selected costumes which

expressed their attitudes and assessment of the general

historical and social situation. Changes in fashion were

found to correspond to changes in social stratification, as

well as changes in the family and the status of women.

Fashion in women's dress showed a significant relationship

to change in the structure and functioning of designated

social systems, and fashions were a visual manifestation of

attitudes and values which are a part of the social process

of western culture. Nugent stated:

Fashion in dress provides a visual expressive
interpretation of the social and
psychological forces underlaying the constant
changes of contemporary society. (Nugent,
1962, p. xi)

Behling (1985-1986) developed a model of fashion change

based on changes in women's dress during the twentieth

century. Two theories of fashion diffusion, as well as

components that dealt with the median age of the population,

the general health of the economy, and governmental

regulations or restrictions were combined to complete the

model. The theories within the study of fashion diffusion

were based on the exploration of factors that account for

the adoption or lack of spread of fashion.

The two fashion theories that were presented in

Behling's model are the "trickle down" theory (Simmel, 1904)

which is based on an influential upper class, and the
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"bottoms up" theory (Field, 1970) which contends the group

influencing fashion change is the youth of the society.

Behling believed that the determining factor which causes

fashion to move vertically from the top down, or the bottom

up to be the median age of the population. She stated:

It is this writer's contention that the
median age of the population determines who
the role models will be for the majority of
persons in our society and consequently
determines whether fashion influences move in
a downward direction from an older affluent
class or upward from the street via the youth
(Behling, 1986, p. 20).

A good example of the influence of majority of age and

fashion change can be seen in the late 1960s when the

majority of the population was younger than thirty years of

age. Their influence in fashion could be seen with long

hair, bare feet, and mini skirts. Behling deemed that the

unisex approach to fashion was a strong force as fashion

moved upward from the youth.

The general health of the economy was also an important

part of the model presented by Behling. She contended that

the change in the amount of disposable or discretionary

income can speed up or slow down the fashion process. A

good example of how economic health determines fashion

change was during the post-World War II period. Following

the war, the median age of the population was older, and the

economy was very strong. This resulted in a trickle down

force behind fashion change, where the older more affluent
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persons of the society were the role model for fashion

change.

The third important part of the model was the laws or

regulations issued by the government which can limit

clothing production as well as the process of fashion

change. Behling concluded that the government was able to

successfully suppress fashion change to some degree during

the years of 1942-1946. By the use of regulations, the

amount of fabric which could be used in garment styles was

limited.

The previous studies all dealt with "fashion apparel"

with the exception of Kroeber's research of men's facial

hair. Although not all of the authors agreed as to what

influences fashion, each of these studies supported the

contention that fashion is ever changing. These studies

have appeared to conclude that broad fashion trends are a

result of evolutionary process, but specific style details

are affected by social events. It is presumed that the same

certainty of fashion change can be applied to men's boxer

undershorts.

This study was designed to explore the style variations

of men's boxer undershorts post World War II (1946-1988).

However, previous historic research has been conducted

regarding men's undergarments. To better understand the

development and changes in men's boxer undershorts, the

following information was found in the available literature.
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The Historical Development and Trends in Men's Underwear
Prior to the Twentieth Century

Until the 1600s, underwear was worn for warmth and to

protect the skin from coarse outer garments. Drawers, as

they were commonly called, were made of wool for the lower

class, and linen or hemp for the upper class, (Cunnington &

Cunningtion, 1951; Benedict, 1982).

In the seventeenth and eighteenth centuries, clothing

was the primary means by which one indicated one's social

class. In Europe, underwear exhibited the wearer's social

status with the amount of style elaboration (Benedict,

1982). Undergarments were washed more often than outer

clothing because they were often easier to wash. In

addition, cleanliness and personal hygiene were considered

less important than they are today. Underwear was worn not

so much to protect the skin from clothes, as to protect the

clothes from the skin (Cunnington & Cunnington, 1951;

Benedict, 1982).

Towards the end of the nineteenth century underwear was

constructed of natural lamb's wool or cotton. Length of

drawers were either just below the knee or just above. This

was about the time they came to be known as "knicker

drawers," which by further shortening they later became

"trunks." They had a waist yoke, button front, and tape

loops at the waist (Cunnington & Cunnington, 1951).
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During the late 19th century, Bradley, Voorhees, and

Day invented the one-piece long sleeved, ankle-length union

suit. The union suit clung to the body like tights, but at

the turn of the century the company developed a more

comfortable version that was looser fitting and knee length.

This suit was christened with the corporate initials, B.V.D.

(Berendt, 1987). At this time, Munsingwear also introduced

its first pair of long underwear to the market which was

patented on October 9, 1888 (Munsingwear, 1980).

The Historical Development and Trends of Men's Underwear
During the Twentieth Century

Men's Underwear Trends of the World War I Era

By the time of the first world war, underclothes were

designed to permit free movement. The "B.V.D's" were still

a popular item, and were made of unbleached cotton,

including calico, of wool (including merino), silk, silk and

wool blend, llama, in flannel and gauze fabric structures

(Benedict, 1982).
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Men's Underwear Trends of the 1920s and 1930s Era

For centuries "white" had been a symbol of the chaste

"pure mind," and white was the accepted color for underwear.

Following the first world war, some people discarded the use

of white undergarments. According to Benedict (1982), this

trend toward more colors reflected the mark of relaxation of

sexual inhibition. The desire for colored undergarments was

given a wider scope by improved methods of dyeing washable

fabrics following the war.

Some men still continued to wear the long knitted

underwear of wool or cotton. This underwear was made with

lastex waistbands and could be found in colors of salmon

pink, sky blue, light fawn, and peach in addition to white.

The earlier models of undershorts were white or natural, but

later they came in the colors and stripes (Cunnington &

Cunnington, 1951).

As homes in the late nineteen thirties included central

heating, the need for long knitted underwear in the winter

diminished except for colder, outside activities (Benedict,

1982). It was also at this time that heavyweight boxers Jim

Corbett and Bob Fitzsimmons abandoned traditional boxer's

tights for what has become known as boxer undershorts

(Berendt, 1987).

It was during the 1930s that the "brief" style of men's

underwear was introduced. Jockey International Incorporated
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first patented the brief in 1935. The Jockey briefs were

inspired by the tight-fitting, pre-bikini men's bathing

suits popular on the French Riviera during the 1930s

(Berendt, 1984).

Men's Underwear Trends of the World War II Era

Because of limited fabric supplies for garments during

World War II, men and women of the early forties were

restricted by a coupon book, and had to be content with

basic utility underwear (Benedict, 1982). Men's long

underwear of this period was often white with an elastic

waist. The undershorts were called "boxers" by this time,

and were Army green for military use.

Following the second world war, most styles of long

underwear had a front yoke with 3-button vertical fastening

and loops for ties to keep them up (Benedict, 1982). They

were often made of wool, or of a wool-silk blend. Standards

of undershorts for men was a combination of boxer shorts

that were either a white color or a patterned design motif

or the basic Jockey briefs.

In 1949, some boxer manufacturers advertised new

"glamour trunks" with shaped legs, bucket seats, and

patented double wrap-over fronts. These "glamour trunks"

were made of "Celnet" fabric which was woven on a glove loom

for form fitting shape. Jockey briefs were also of cotton
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jersey knit, with an elastic waistband. These briefs were

offered with either horizontal or vertical fly openings. By

1949, nylon was used throughout the underwear industry, and

soon, "stretch seats" were available to the general market

(Benedict, 1988).

Men's Underwear Trends of the Vietnam Era

With the introduction of synthetic fibers, the

underwear of the sixties and seventies were made of a

variety of synthetic and natural blends. In 1970,

Munsingwear introduced the "kangaroo" brief. This was a

modification of the former pouch brief but incorporated new

comfort and convenience (Munsingwear, 1980). It was at this

time that the Jockey style of shorts began to outsell boxer

shorts (Berendt, 1984). In addition, the 100 percent wool

union suit declined in popularity. However, companies such

as Munsingwear continued to produce this item until 1969,

when low demands caused it to yield to modern insulated,

lighter weight underwear (Munsingwear, 1980).

Men's Underwear Trends of the 1980s Era

Benedict (1988) contended that men's underwear in the

1980s falls into two main categories. The first category is

the basic white undershorts which makes up about 73 percent
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of the total market. The second category is fashion

underwear which is available in many different colors,

designs, and an array of prints. She further believed that

boxers do not represent a large part of the underwear

market; however, they still outsell briefs in conservative

stores such as Brook's Brothers, Bancroft, and J. Press

(Benedict, 1988).

Underwear was more visible to the public through

national media promotions in the nineteen-eighties.

Companies such as Jockey International and Hanes began to

use professional athletics and movie stars to promote their

brand of underwear.

Summary

The concept of fashion change and how it occurs has

been researched throughout the past century. The historical

continuity process of fashion proposes that each new fashion

is an evolutionary outgrowth and elaboration of the previous

fashion (Blumer, 1969). It appears that broad fashion

trends follow an historical evolutionary process. However,

specific fashion details and style variations may be a

result of social change.

Investigation of underwear worn in the past has shown

changes in its development; however the information is

general in scope. An exploration of men's boxer undershorts
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concentrating on fiber content, fabric structure, color,

style variations, and fabric design motifs post World War II

(1946-1988) will provide information regarding the

characteristics of boxer undershorts.
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Chapter III

Method

This study was designed to explore the available style

variations of men's boxer undershorts post World War II

(1946-1988). The objective was to increase the knowledge of

men's historic costume through an investigation of the

styles of men's boxer undershorts. The sample was composed

of information obtained from the Sears Annual Merchandise

Catalog.

The method chapter includes the following sections:

1. Sample; 2. Procedure; and 3. Data Analysis.

Sample

To document and analyze the boxer undershorts, Sears

Annual Merchandise Catalog was selected. The researcher's

choice of the Sears merchandise catalog was based on its

availability throughout the time period of the study, as

well as the fact that it contained consumer-oriented

illustrations or photographs of men's clothing for the

period studied. In addition, the information available in

the catalog was a large sample that was firmly dated, and

accompanied by a description of the boxer undershorts

merchandise.
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The Sears merchandise catalog represents the mass

market, including primarily middle income consumers

(Paoletti, Beeker, & Pelletier, 1987). Within the scope of

using a printed source rather than artifacts as a means of

study, it must be noted that Sears does not represent what

people were wearing, but rather what was available for

purchase during the time period studied. Therefore,

information from Sears merchandise catalog represents what

was available to middle-class consumers to purchase.

Sears, Roebuck & Co. began in the 1880s by Richard

Warren Sears, who was twenty-three years old at the time.

This was the beginning of a company which utilized the

illustrated mail order catalog as a means to sell

merchandise (Katz, 1987). In the early 1900s, Sears became

a catalog empire, with a network of factories selling

products to consumers. The catalog continues to be an

important part of the company, even after Sears retail

stores have surpassed sales generated from the catalog.

In the years following World War II, Sears sales had

doubled from pre-war sales (Hoge, 1987), and surveys

confirmed that Sears was the most trusted economic

institution in the country (Katz, 1887). This economic

growth continued until 1972, when two of every three

Americans shopped at Sears within any three-month period,
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and more than half the households in the country possessed a

Sears credit card. However, this was the beginning of

financial difficulty which would stay with the company until

the early eighties.

Procedure

To investigate the available style variations of men's

boxer undershorts, a content analysis approach was used to

collect data systematically. The data were summarized using

seriation, which graphically presents the chronological

frequency of boxer underwear characteristics (Turnbaugh,

1979). To execute the seriation process, the number of

times each boxer underwear variation appeared in a two-year

interval was counted and recorded on a data collection

instrument. Since the researcher was using a printed source

as the sample, only characteristics visible in the

illustrations or photographs, as well as the written

descriptions could be used. Therefore, the lack of rear

views for many items in the sample limited the

characteristics which could be studied to those visible from

the front view.

A data collection instrument was created by the

investigator to categorize each variable into one of several

possible categories (Appendix A). For example, the fabric

structure of the boxer undershorts could be categorized as
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being either a woven or knit fabric. Other characteristics

that were researched were: date of issue; fiber content;

color; style features; and special design motifs. A

completed data sheet was used as an example to help guide

the researcher. Also, extra space was allowed on the data

collection instrument for additional comments concerning the

boxer undershorts.

A pretest was performed by the investigator to

determine if there was a difference in the number of

available boxer undershorts between war years and non-war

years. This was done by tabulating the number of available

boxer undershorts in 1942 and 1943 (World War II) with a

comparison between the years of 1952 and 1953. The pretest

concluded there was a sharp contrast between boxer

undershorts choices between war years and non-war years.

Further, Dorothy Behling, (1985-1986) stated that lack of

consumer goods and government regulations on those goods

which were manufactured were significant between the years

of 1940 and 1945. She has concluded that these government

regulations could influence the availability of certain

clothing items. Therefore, the investigator took these

factors into account, and began the research following World

War II.

Sears merchandise catalog is produced twice a year as a

Spring/Summer and Fall/Winter issue. Since men's boxer

undershorts are an item that changes little according to
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seasons, it was believed that either issue would be a good

representation of available styles. A survey of issues at

the local library found more Spring/Summer issues available.

Consequently, the decision was made to research Sears

Spring/Summer issues. Issues in two year intervals were

chosen between the years of 1946 and 1988 in order to

maintain a data set of manageable size and because it was

assumed that characteristics of boxer undershorts would not

change rapidly. All boxer undershorts in the selected

issues were studied which yielded a sample of 237 boxer

undershorts.

The data were collected over a month period by the

researcher. Spot checks by a colleague were performed to

insure reliability of the data collection process. This

resulted in a reliability agreement of 86 percent.

Data Analysis

The data collected on men's boxer undershorts were

categorical data. That is, the different types of boxer

undershorts characteristics resulted in different categories

rather then assigned numerical values. To determine if

there was a difference within the categories, a process

called seriation was used. Seriation is an arrangement of a

series which can be used to determine chronological changes

in clothing. Using seriation, frequency distributions of
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categories of boxer undershorts were completed (Turnbaugh,

1979). This was obtained by tallying the number of

responses category by category, and recording the count or

frequency of occurrence within each data group.
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Chapter IV

Results

The purpose of this study was to explore the available

style variations of men's boxer undershorts post World War

II (1946-1988). Specifically, based on pictorial boxer

undershorts fashions as illustrated in the Sears Annual

Merchandise Catalog, this study documented and analyzed the

availability of boxer undershorts as to fiber content,

fabric structure, color, style features, and special fabric

design motifs. The objective of this study was to increase

the knowledge of men's historical costume through an

investigation into the styles of men's boxer undershorts.

This chapter includes the presentation and discussion

of the data analysis for: 1. Description of sample; and 2.

Hypothesis tests.

Description of Sample

Adult male pictorial boxer undershorts fashion

information from Spring/Summer Sears merchandise catalogs

were used as a data source. The issues selected were in

two-year intervals. Due to the misplacement of certain

Sears catalogs at Oregon State University library, the data

were obtained from three different libraries. Nineteen
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issues were analyzed from Oregon State University library,

two from Multnomah County library, and one from Montana

State University library. This resulted in a total of

twenty-two issues. Each boxer undershorts style available

in each issue was studied for a total of 237 boxer

undershorts.

Hypotheses Tests

Hypothesis 1: There will be a difference in frequency of

occurrence of fiber content of men's boxer undershorts among

the years of 1946-1988.

A frequency distribution was completed by tallying the

number of boxer undershorts within the different categories

of fibers available (see Table 1). Categories for data

collection of fibers included: 100 percent cotton, nylon,

rayon, acetate, 50 percent cotton/50 percent polyester, 65

percent polyester\35 percent cotton, and others available.

With the frequency distribution, the differences of

occurrence of fiber content of the boxer undershorts were

shown. The frequency distribution was tabulated based on

the fibers available for purchase for each two-year

interval.
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The frequency distribution illustrated the fiber of 100

percent cotton was most widely used throughout the time

period studied. However, the data suggest a shift from the

fiber of 100 percent cotton, to boxer undershorts that

contained a combination of cotton and polyester (see Table

2). For instance, between the years of 1946 and 1968 the

boxer undershorts were mostly cotton with an occasional use

of different fibers. These different fibers included rayon

and acetate, both of which were available for only a limited

amount of time. In the years following 1968, the majority

of Sears boxer undershorts were made of the combination of

cotton and polyester. This combination included both a

blend of 50 percent cotton and 50 percent polyester, and a

blend of 65 percent polyester and 35 percent cotton. The

data analysis supported Hypothesis 1.
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Table 1
Frequency of occurrence of fiber content of men's boxer
undershorts among the years of 1946-1988

Year A B C D E F G Total
1946 6 6
1948 5 1 6
1950 11 1 2 14
1952 7 1 3 11
1954 8 2 2 12
1956 11 2 1 14
1958 12 1 1 2 16
1960 10 1 1 2 14
1962 8 1 2 11
1964 12 2 2 16
1966 10 2 1 13
1968 10 2 12
1970 5 1 4 2 12
1972 3 2 2 6 13
1974 2 1 1 4 2 10
1976 2 3 4 9
1978 2 2 3 7
1980 2 1 1 5 1 10
1982 3 1 4 8
1984 3 1 4 8
1986 2 1 4 7
1988 6 2 8
Total 140 16 6 5 28 38 4 237

Boxer Undershorts n= 237

Fibers Available: A= 100% Cotton
B= Nylon
C= Rayon
D= Acetate
E= 50% Cotton/50% Polyester
F= 65% Polyester/35% Cotton
G= Other
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Table 2
Relative frequency of occurrence of 100% cotton,
cotton/polyester blends and other fibers of men's
boxer undershorts

Year A B C
1946 100%
1948 83% 17%
1950 79% 21%
1952 64% 36%
1954 67% 33%
1956 79% 7% 14%
1958 75% 13% 12%
1960 71% 14% 15%
1962 73% 18% 9%
1964 75% 25%
1966 77% 15% 8%
1968 83% 17%
1970 45% 50% 5%
1972 23% 62% 15%
1974 20% 50% 30%
1976 22% 78%
1978 29% 71%
1980 20% 60% 20%
1982 38% 50% 12%
1984 38% 50% 12%
1986 29% 57% 14%
1988 75% 25%

Fibers Available: A= 100% Cotton
B= All Cotton/Polyester Blends
C= Other (rayon, acetate, nylon)
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Hypothesis 2: There will be a difference in frequency of

occurrence of fabric structure of men's boxer undershorts

among the years of 1946-1988.

A frequency distribution was completed by tallying the

number of boxer undershorts with the different fabric

structures available (see Table 3). Categories for data

collection of fabric structure included: knit or woven

fabrics. With the frequency distribution, the differences

of occurrence of the fabric structure were shown. The

frequency distribution was tabulated based on the fabric

structures available for purchase for each two-year

interval.

The frequency distribution demonstrated that woven

boxer undershorts were most widely used throughout the time

period studied. However, the data indicate that the

availability of woven versus knit boxer undershorts over the

time period studied remained consistent (see Table 4). In

17 of the 22 issues examined, the relative frequency of

woven fabrics versus knit fabrics was 80 percent or higher.

Further, the data suggest that there was not a significant

difference in the frequency of use of woven or knit boxer

undershorts. Hypothesis 2 was not supported by the data

analysis.
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Table 3
Frequency of occurrence of fabric structure of men's boxer
undershorts among the years of 1946-1988

Year A B Total
1946 6 6
1948 1 5 6

1950 2 12 14
1952 2 9 11
1954 12 12
1956 14 14
1958 3 13 16
1960 2 12 14
1962 1 10 11
1964 16 16
1966 1 12 13
1968 12 12
1970 1 11 12
1972 13 13
1974 3 7 10
1976 9 9

1978 7 7

1980 3 7 10
1982 2 6 8

1984 3 5 8

1986 2 5 7
1988 1 7 8

Total 27 210 238

Boxer Undershorts= 237

Fabric Structure Available: A= Knit
B= Woven
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Table 4
Relative frequency of occurrence of knit versus woven fabric
structure of men's boxer undershorts

Year A
1946 100%
1948 17% 83%
1950 14% 86%
1952 18% 82%
1954 100%
1956 100%
1958 19% 81%
1960 14% 86%
1962 9% 91%
1964 100%
1966 8% 92%
1968 100%
1970 8% 92%
1972 100%
1974 30% 70%
1976 100%
1978 100%
1980 30% 70%
1982 25% 75%
1984 37% 63%
1986 29% 71%
1988 22% 88%

Fabric Structure Available: A= Knit
B= Woven
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Hypothesis 3: There will be a difference in frequency of

occurrence of color of men's boxer undershorts among the

years of 1946-1988.

A frequency of distribution was completed by tallying

the number of boxer undershorts with the different

categories of colors available (see Table 5). Categories

for data collection of colors included: white, blue, gray,

tan, black, navy, rust, yellow, green, assorted packaged

colors, and others. With the frequency distribution, the

differences of occurrence of the colors were shown. The

frequency distribution was tabulated based on the colors

available for purchase for each two-year interval.

The frequency distribution demonstrated the abrupt

shift from white boxer undershorts, to boxer undershorts

being available in a wide range of colors (see Table 6).

For example, during the years of 1946 and 1948, Sears

offered only white boxer undershorts. However, in the years

following 1948, the boxer undershorts available were seen in

a wide range of colors including blue, navy, rust and

yellow. Based on the data analysis, Hypothesis 3 was

supported.
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Table 5
Frequency of occurrence of color of men's boxer undershorts
among the years of 1946-1988

G H I J K TotalYear A B C D E F
1946
1948

2

1
2

1
1950 6 3 1 3 2 15
1952 7 6 5 5 23
1954 7 8 6 5 1 2 29
1956 10 10 5 6 2 3 36
1958 15 11 4 10 1 1 2 44
1960 11 7 2 6 26
1962 9 8 4 7 28
1964 8 8 5 5 26
1966 9 9 3 8 29
1968 8 8 7 23
1970 8 2 1 11
1972 9 5 2 2 3 22
1974 7 1 1 1 4 3 17
1976 6 2 8
1978 6 1 1 1 1 3 2 15
1980 5 4 3 1 3 3 1 1 21
1982 7 3 2 1 2 3 1 2 21
1984 7 3 2 2 1 2 1 2 3 23
1986 7 3 2 3 1 3 2 21
1988 4 3 2 3 12

159 102 39 72 6 12 7 8 10 17 20 452

Boxer Undershorts Colors n= 452

Colors Available: A= White
B= Blue
C= Gray
D= Tan
E= Black
F= Navy
G= Rust
H= Yellow
I= Green
J= Assort. Pkg. Colors (no choice)
K= Other
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Table 6
Relative Freauency of occurrence of white versus colors of
men's boxer undershorts

Year A B
1946
1948

100%
100%

1950 40% 60%
1952 30% 70%
1954 24% 76%
1956 28% 72%
1958 34% 66%
1960 42% 58%
1962 32% 68%
1964 31% 69%
1966 31% 69%
1968 35% 65%
1970 73% 27%
1972 43% 57%
1974 41% 59%
1976 75% 25%
1978 40% 60%
1980 24% 76%
1982 33% 67%
1984 30% 70%
1986 33% 67%
1988 33% 67%

Colors Available: A= White
B= Color
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Hypothesis 4: There will be a difference in frequency of

occurrence of style features of men's boxer undershorts

among the years of 1946-1988.

A frequency of distribution was completed by tallying

the number of boxer undershorts with the different

categories of styles available (see Table 7). Categories

for data included: boxer regular cut, boxer trim cut, slim

and trim boxer, yoke, french back yoke, and other. With the

frequency distribution, the differences of occurrence of

boxer undershorts styles were shown. The frequency

distribution was tabulated based on the styles available for

purchase for each two-year interval.

The frequency distribution demonstrated the gradual

shift in the availability of different styles of boxer

undershorts. For example, between the years of 1946 and

1964, the boxer undershorts were fairly consistent in that

they were produced in both the regular cut boxer style and

the yoke style. During that time period there was an

occasional use of a different style such as the French cut

boxer. In the years following 1964, besides the regular cut

and yoke style, several new styles of boxer undershorts were

available. These boxers included the slimmer cut styles

such as the slim and trim boxers, and the boxer slim cut.

Hypothesis 4 was supported by the data analysis.
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Table 7
Frequency of occurrence of style designs of men's boxer
undershorts among the years of 1946-1988

Years A B C D E F Total
1946 2 3 1 6

1948 2 3 1 6

1950 6 5 1 2 14
1952 6 4 1 11
1954 9 3 12
1956 10 4 14
1958 11 5 16
1960 9 5 14
1962 7 4 11
1964 8 1 7 16
1966 5 2 5 1 13
1968 5 1 5 1 12
1970 6 1 1 4 12
1972 7 3 3 13
1974 4 1 3 2 10
1976 5 1 1 2 9

1978 3 2 2 7

1980 4 1 2 2 1 10
1982 3 2 2 1 8

1984 4 2 2 8

1986 2 1 1 2 1 7

1988 4 2 2 8

122 13 15 76 3 8 237

Boxer Undershorts n=237

Styles Available: A= Boxer Regular Cut
B= Boxer Trim Cut
C= Slim & Trim Boxers
D= Yoke
E= French Back Yoke
F= Other
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Hypothesis 5: There will be a difference in frequency of

occurrence of fabric design motifs of men's boxer

undershorts among the years of 1946-1988.

It was anticipated that data would be able to be

obtained concerning the frequency of various fabric design

motifs. The researcher hoped to determine the frequency of

availability of striped fabrics, small over-all motifs, or

bold graphic motifs. However, information was difficult to

acquire due to lack of specific details concerning the

fabric design motifs. Often, the fabrics available for the

boxer undershorts were described as "assorted colors and

prints". Furthermore, the illustrations and/or photographs

lacked the clarity needed to identify specific details.

Therefore, due to lack information concerning fabric design

motifs, the researcher was unable to analyze Hypothesis 5.
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Chapter V

Summary, Conclusions, and Results

The purpose of the present study was to explore the

available style variations of men's boxer undershorts post

World War II (1946-1988). Specifically, the present study

increased the knowledge of men's historic costume through an

investigation into styles of men's boxer undershorts. The

present research has been based on the need for additional

research concerning specific details concerning men's boxer

undershorts, as well as adding to the existing literature

pertaining to men's historic costume.

The final portion of this paper is divided into two

sections: 1. Summary and Conclusions; and 2. Recommendations

for Future Research.

Summary and Conclusions

Historical continuity process as well as other theories

concerning fashion change served as the theoretical

framework for this study. The historical continuity process

of fashion proposes that each new fashion is an evolutionary

outgrowth and elaboration of the previous fashion (Blumer,

1969). Examples include past research by Young (1937),

Kroeber (1918), and Robinson (1975), which indicated that
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the changes in fashions took place in regular well-defined

cycles.

It is believed by some researchers that broad fashion

trends follow an historic evolutionary process. However,

specific fashion details and styles may be a result of

social events, technological advances, and other cultural

activities. For example, Baker (1962) found a relationship

between clothing and changes in society. In addition,

Behling (1985-1986) developed a model that combines two

theories of fashion diffusion, as well as components that

deal with the median age of the population, the general

health of the economy, and government regulations. These

interpretations of the fashion change process were

incorporated into the present study to explore the available

style variations of men's boxer undershorts post World War

II (1946-1988).

To document and analyze the boxer undershorts, Sears

Annual Merchandise catalog was selected. The information

available in the catalog was a large sample with

illustrations or photographs that were firmly dated, and

accompanied by a description of the merchandise.

Spring/Summer issues in two-year intervals were chosen

between the years of 1946 and 1988, which yielded a sample

of 237 boxer undershorts. Statistical analysis used for the

study was based on categorical data. With seriation of the

boxer undershorts, a frequency distribution was completed.
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Five research hypotheses were tested to accomplish the

objective of the study. The first hypothesis predicted

there would be a difference in frequency of occurrence of

fiber content of men's boxer undershorts among the years of

1946-1988. The results of the frequency distribution

demonstrated the gradual shift from the fiber of 100 percent

cotton, to boxer undershorts that contained a combination of

cotton and polyester. The introduction of polyester in the

boxer undershorts (1956) coincides with the initial use of

this fiber in other clothing items. In addition, the

utilization of a new fibers in boxer undershorts was also

evident with rayon and acetate which appeared to be used in

the initial years the fibers were first used in other

clothing items. In the case of the rayon and acetate they

were used only between 1948 and 1962 and in relatively small

frequencies. It may be that these synthetic fibers were not

well-accepted by Sears consumers, and thus were dropped from

the catalog.

The utilization of the new fibers such as rayon,

acetate, and later polyester in boxer underwear suggests

that modern technological advances had an impact on the

fiber content of men's boxer undershorts. These data are

similar to the results of studies by Baker (1961), and

Nugent (1962), in that fashion details were influenced by

modern society. The hypothesis was supported by the data

analysis.
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The second hypothesis of this study stated that there

would be a difference in frequency of occurrence of fabric

structure of men's boxer undershorts among the years of

1946-1988. The data analysis suggested there was not a

significant difference in the frequency of the use of woven

or knit fabric structures. It appeared that since fabric

structure is a broad fashion trend, it followed the

historical evolutionary process, and was not affected by

societal influences. This conclusion complies with studies

cited by Young (1937), Robinson (1975), and Kroeber (1919),

with the fabric structure being an independent broad fashion

item without an apparent relationship to the environment.

Hypothesis two was not supported by the data analysis.

Hypothesis three stated that there would be a

difference in frequency of occurrence of color in men's

boxer undershorts among the years of 1946-1988. The

frequency distribution suggested an abrupt shift from white

boxer undershorts, to boxer undershorts available in a wide

assortment of colors.

The introduction of boxer undershorts being available

in a wide range of colors suggests that society had an

influence on the choices being offered by Sears. It is

possible this shift to the use of a variety of colors for

men's boxer undershorts is a reflection of broader range of

colors used in men's fashion apparel. For example the brief

appearance of yellow and green in the nineteen-fifties
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suggests that there may have been an outside influence of

the colors available. However, since the colors were only

offered for a few years, it may be that they did not sell

well, an Sears decided to discontinue them.

A loosening of sexual mores that occurred in the late

nineteen-sixties could have also influenced the breadth of

colors available. Since the new colors were introduced

roughly the same time period there was a shift in the fiber

content of boxer undershorts (Hypothesis One), it is

possible that similar technological influence may have

occurred. By the assumption that boxer undershorts colors

were influenced by society, and thus had a difference in

frequency of occurrence, Hypothesis three was supported by

the data analysis.

The fourth hypothesis predicted that there would be a

difference in the frequency of occurrence of style

variations of men's boxer undershorts among the years of

1946-1988. The frequency of distribution demonstrated a

gradual shift from regular cut boxer undershorts, to

undershorts in a more slimming fit. The frequency

distribution illustrated a shift from regular cut boxer

undershorts, to slim cut boxer undershorts near the mid-

nineteen sixties. This is the same time period the fiber

content and the color of boxer undershorts began to change.

In addition, observing the time period of nineteen

sixty-eight, it can be speculated that the youth of the
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society may have had an influence on the choice of underwear

styles available. This contention that the median age of

the population may influence fashion change is based on

Behling's "modern era" model (Behling, 1985-1986). However,

since other factors such a government regulation, and the

general health of the economy are important components of

this model, a direct linkage cannot be declared. However,

further study is suggested to find out if there is a

connection between boxer underwear availability and the

median age of the population. Since there was a difference

in frequency of occurrence of boxer undershort styles, the

results therefore support hypothesis four.

Hypothesis five stated that there would be a difference

of frequency of occurrence of fabric design motifs of men's

boxer undershorts among the years of 1946-1988. Due to the

lack of information available concerning fabric design

motifs, an analysis was not able to be performed for this

hypothesis.

These findings suggest that men's boxer undershorts

fashions were influenced by societal changes. The most

obvious process of change can be seen with the gradual shift

of the fiber content of men's boxer undershorts from 100

percent cotton in the early time period, to fabrics that

contained a blend of cotton and polyester in the later time

period. Another example can be seen with the use of acetate

and rayon, which were used for a short period of time in the
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early nineteen forties to the early nineteen sixties. The

use of these fibers suggests an influence of technological

advances which are part of society's influence on the

changes of boxer undershorts.

The fact that fabric structure of boxer undershorts was

not influenced by society suggests that this is a broad

trend which follows an evolutionary process. Therefore,

these findings support the belief that there are broad

changes in boxer underwear which follows an evolutionary

process, however, specific changes in details are a result

of society's influence.

Recommendations for Future Research

Additional research comparing these results with data

collected from a fashion magazine such as Esquire is

suggested. Since Sears Annual Merchandise Catalog

represents what was available to the middle income consumer,

and perhaps a less fashion-conscious consumer, it would be

interesting to see how the findings compare to magazines

aimed at a more affluent consumer. Also, the fashion

magazines may contain more information pertaining to fabric

design motifs which were not visible in Sears catalog. In

turn, research could be conducted to compare the design

motifs used in boxer undershorts with other articles of
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men's clothing such as ties, and dress shirts. By using a

variety of merchandise sources for boxer undershorts, a

study exploring the relationship between the colors of

fashion apparel during the "Peacock Revolution" (late 1960s-

early 1970s) and colors available in men's boxer undershorts

could also prove to be interesting.

The data also suggest comparing the style features of

boxer undershorts documented in this study, with the style

features of men's trousers of the same time period. This is

based on the researcher's observance of how the styles of

boxer underwear changed according to the fit of the outer

trousers during specific time periods. An example includes

trousers that were worn during the nineteen seventies which

were more tightly-fitted. This tighter fit may have

influenced the styles of boxer undershorts available which

were also more slim fitting. Another example includes

trousers in the nineteen fifties which were pleated at the

waistline. The boxer undershorts observed were also pleated

at the waist.

In addition, research is suggested comparing the styles

of underwear with Behling's "modern era" model which deals

with median age of the population as a means to determine if

fashion change is a vertical process influenced by the elite

or the youth of the society. The data collection indicated

that there could be a difference in the availability of
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underwear such as the brief style according to the median

age of the population.

Other research is suggested concerning the

interpretation of men's underwear choice and it's

relationship to sociological factors such as men's roles.

Interest was raised during this study as to whether or not

underwear choice could be compared to personality, job

description, political party affiliation, and other

characteristics.

A parallel study of briefs undershorts using Sears

Annual Merchandise Catalog is suggested. Information

already obtained in the present study concerning boxer

undershorts could be used to research whether briefs and

boxer undershorts followed similar fashion trends. In

addition, a study comparing frequencies of occurrence in

Sears catalog of boxer undershorts verses brief styles is

suggested.
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Information Data Sheet-Boxer Undershorts/1990

Issue- Fabric Structure-

Year Woven

Page Knit

Price

Fiber Content-

100% Cotton

Cotton/Poly

Silk

Rayon

Other

Special Design Features-

Color-

Motif/Fabric Design-

Front View Back View


