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The present study investigated credit card attitudes and

practices of households which had at least one dependent child

enrolled in primary, middle, or high school, 1988. Regarding

current and planned credit card use, credit card holders

(n=379) and non-holders (n=259) and continuous (n=331) and

discontinuous (n=47) credit card holders were compared.

Differences between current and planned credit card

practices were tested for: number of cards, payment-to-income

ratio, frequency of use, keeping receipts, items purchased

with cards, and maintenance of a written list of cards.

Differences in current card practices between continuous and

discontinuous holders were also tested. Comparisons were

performed by t-test, F-test, and X2-test. Correlation and

stepwise regression analyses were utilized to identify factors

related to credit card attitudes and practices. Related



factors were demographic characteristics, financial management

behavior, perceived financial well-being, and current and

planned card holding.

Households' decision-making about holding and continuing

to use credit cards was related to favorable credit card

attitudes, stable and secure household finance, and confidence

in financial management and well-being both in the present and

the expected future. Findings indicated that holder

households would intend to use credit cards more commonly and

rationally in the future. Credit card attitudes, in general,

were related to financial planning and implementation,

satisfaction with household finance, and education level.

From the regression model of credit card practices, the

following relationships were found: number of cards to

husbands' occupation, payment-to-income ratio to income level,

frequency of use to wives' occupation, and keeping receipts

to implementation, evaluation, and credit card attitudes.
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CREDIT CARD ATTITUDES AND PRACTICES OF SEOUL KOREAN HOUSEHOLDS

IN THE EXPANDING STAGE OF THE FAMILY LIFE CYCLE

CHAPTER I

INTRODUCTION

Problem Statement

Consumer credit has played an increasingly important role

as a financial device in modern society. In spite of

potential negative consequences on individual consumers and

households resulting from its misuse or unwise use, consumer

credit has been recognized as an important means for

increasing the purchasing power of many families.

Credit cards are one of the most common and most rapidly

expanding devices in the consumer credit field. The emergence

of credit cards has been attributed to credit growth and its

acceptability among consumers (Eastwood, 1975; Eastwood &

Sencindiver, 1985). Studies of the credit card market and

behavioral studies of the acceptability of credit card use

suggest that credit cards are seen by consumers as a

convenient and relatively painless way of spending. In

addition, a changed perception about debt, which has become

more socially acceptable, has also brought about increased use

of credit cards (Dunkelberg, 1977; Feinberg, 1986).
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"The customary use of credit cards is an access to future

income for current spending" (Mueller, 1983: 31). The

facilitative effects of credit cards on spending can greatly

affect one's personal or household financial position and

financial decisions (Feinberg, 1986). Because of the

repayment responsibility, credit card use can also bring about

financial difficulties such as a reduction of future

disposable income and potential irrational decision-making or

misuse. Depending on the household's changes in ability to

repay, resulting from changes in employment status or health,

credit cards can lead to either the advantage of increasing

the purchasing power at the desired time or the disadvantage

of decreasing resources for future use.

Improvement of household well-being is a desirable goal

in most households. Through their managerial system, rational

households attempt to allocate their resources efficiently

in order to increase their well-being. Consumption of goods

and services obtained with credit cards is one way to achieve

the desired level of household well-being, at least in the

short-run. Therefore, the use of credit cards as "a money

management tool" involves financial decision-making and

reflects allocation of income for consumption (Kinsey & Lane,

1978). Such financial decision-making includes deciding

whether or not the household can or will pay the finance

charges for enjoying current consumption and can or will give

up future consumption in order to increase present
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consumption. Credit card use of households also reflects

their attitudes toward credit card use. For example, as a

substitute for cash, credit card use represents short-term

borrowing for some families, but other families may be more

likely to perceive it as more convenient or more secure than

cash.

The issuing of credit cards in Korea is a recent

development. The first credit card was issued in 1969, and

expansion among Korean consumers has been rapid since the

mid-eighties. Growth has generally resulted from the efforts

of credit card institutions to attract more customers ("Credit

Cards Today, 1986). Increased competition among these

institutions has given consumers more opportunities to

qualify for credit cards. Consequently, Korean consumers

have enjoyed the attractive services which credit cards

provide, such as card loans, revolving credit, installment

buying, and mail buying. While consumers are encouraged to

consume goods and services with credit cards, may have

difficulty judging the effects of using credit cards on their

current and future incomes.

Credit card use is expected to spread rapidly among

Korean households. A major reason for this trend is the

homogeneous character of Korean households, which results

from the country's small size, its single race, and one

language and culture. Korean economic stabilization and

growth have resulted in an increase in household income levels
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which may contribute to consumers' optimistic expectations for

future income and a reduced willingness to wait for cash in

hand to enjoy desired goods and services. Although the use

of credit cards among Korean households will increasingly play

an important role in family finance, it may occur without

careful consideration of the eventual effects on family

financial stability.

To date, little research has been conducted on credit

card use in Korea, despite its recent and potential growth.

As a result, little is known about how Korean households view

credit cards and how they will use them in the future.

Consequently, it is important to discover what political,

economic and educational factors can contribute to effective

or more informed household credit card management.

Purpose

The purpose of the present study was to investigate

attitudes toward credit cards and credit card practices among

Korean households in Seoul which were in the expanding stage

of the family life cycle. Factors related to the attitudes

toward credit cards and credit card practices are demographic

characteristics, financial management behavior, and perceived

financial well-being. The results are useful to consumer

educators, credit card institutions, consumer agencies, and

policy makers. The findings provide information which can be
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used in predicting the future use of credit cards, designing

educational programs, and establishing credit card policies

(Figure 1.1).

Objectives

The specific objectives of this study were:

1. To determine differences between current and planned

credit cardholders and non-holders regarding demographic

characteristics, attitudes toward credit cards, financial

management behavior, and perceived financial well-being.

2. To investigate factors related to attitudes toward credit

cards based on: demographic characteristics, financial

management behavior, perceived financial well-being,

whether or not households hold credit cards, and years

of credit card use experiences.

3. To assess differences between current and planned credit

card practices among credit card holders.

4. To assess differences in current credit card practices

between continuous and discontinuous credit card holders.

5. To investigate factors related to credit card holders'

credit card practices based on: demographic

characteristics, attitudes toward credit cards, financial

management behavior, perceived financial well-being, plan

of holding cards, and years of credit card use

experiences.
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Null Hypotheses

The null hypotheses generated from the conceptual

framework were:

Null Hypothesis 1

There is no significant difference in demographic
characteristics (1) between credit card holders and
non-holders and (2) between continuous and
discontinuous credit card holders based on:

(a) household size,
(b) type of family,
(c) age of wife,
(d) age of husband,
(e) education of wife,
(f) education of husband,
(g) occupation of wife,
(h) occupation of husband,
(i) average monthly income, and
(j) total assets.

Null Hypothesis 2

There is no significant difference in attitudes
toward credit cards (1) between credit card holders
and non-holders and (2) between continuous and
discontinuous credit card holders.

Null Hypothesis 3

There is no significant difference in financial
management behavior (1) between credit card holders
and non-holders and (2) between continuous and
discontinuous credit card holders based on:

(a) planning,
(b) implementation, and
(c) evaluation.
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Null Hypothesis 4

There is no significant difference in perceived
financial well-being (1) between credit cardholders
and non-holders and (2) between continuous and
discontinuous credit card holders based on:

(a) financial unbalance experiences,
(b) changes in household finance, and
(c) satisfaction with household finance.

Null Hypothesis 5

Attitudes toward credit cards are not significantly
related to demographic characteristics, financial
management behavior, perceived financial well-being,
current and planned credit card holding, and years
of credit card use experiences.

Null Hypothesis 6

There is no significant difference between credit
card holders' current credit card practices and
their planned credit card practices relative to:

(1) number of cards,
(2) payment-to-income ratio,
(3) frequency of card use,
(4) keeping receipts of card use,
(5) items purchased with cards,
(6) purpose of card use, and
(7) maintenance of a written list of cards.

Null Hypothesis 7

There is no significant difference between
continuous and discontinuous credit card holders
based on current:

(1) number of cards,
(2) payment-to-income ratio,
(3) frequency of card use,
(4) keeping receipts of card use,
(5) items purchased with cards,
(6) purpose of card use, and
(7) maintenance of a written list of cards.
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Null Hypothesis 8

Credit card holders' credit cards practices are not
significantly related to demographic
characteristics, attitudes toward credit cards,
financial management behavior, perceived financial
well-being, plan of credit card holding, and years
of credit card use experiences relative to:

(1) number of cards,
(2) payment-to-income ratio,
(3) frequency of card use, and
(4) keeping receipts of card use.

Limitations

1. The results can only be generalized to households

in the expanding stage of the family life cycle in

Seoul, Korea.

2. Since information in relation to credit card use in

Korea was not available, comparisons could not be

made with previous research or national statistical

data.

3. Only credit card holders' plans for future use of

credit cards were studied. Information was not

gathered for non-holders of cards because, due to

an error in the Korean questionnaire, those

respondents did not answer the questions related to

future plans.

4. The analysis and operational definitions are limited

to variables considered by the researcher in the

present survey.
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Assumptions

1. The respondents completed the questionnaires to the

best of their knowledge.

2. Those persons who completed and returned the

questionnaire were not significantly different from

those who did not complete and return the

questionnaire.

3. The questions asked obtained accurate measures of

the variables under study.

4. The present study did not distinguish between wife

and husband respondents. Therefore, sex of

respondent was not considered in this analysis.

Regardless of the sex of respondents, answers

reflected their households' attitudes toward credit

cards and credit card practices.
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CHAPTER II

REVIEW OF LITERATURE

This chapter reviews previous research relative to

household credit card use. The review was restricted to

research published in the United States, since few studies

have been conducted on credit card use in Korea. Literature

on trends in credit card use in Korea was also reviewed. The

review of literature was divided into the following

categories:

1. Consumer Choice and Credit,

2. Demographic Characteristics of Household,

3. Financial Management Behavior,

4. Perceived Financial Well-being,

5. Attitudes Toward Credit Card Use,

6. Credit Card Practices,

7. Credit Cards in Korea, and

8. Remodel of Conceptual Framework

Consumer Choice and Credit

Increasing freedom of choice in whether or not to use

credit in any given transaction would allow households to

adjust resources in the manner best suited to their allocation

plans (Kinsey & Lane, 1978). Herendeen (1973) demonstrated
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that it may be rational to borrow against future income in

order to obtain a preferred consumption path over time. The

household could borrow (or lend) to achieve its preferred

consumption path. Models developed by Lancaster and Becker

(cited in Herendeen, 1973) view the household as a small

enterprise engaged in the production of consumption services.

The household can forego consumption services this year in

order to invest in a more productive method of producing

consumption services. Borrowing allows the household to

achieve its optimum consumption expenditure path.

Herendeen (1973) attempted to apply the theory of

corporate finance to the problem of family finance. In this

model, the household achieved the maximum present value of its

future flow of consumption expenditures by choosing its

optimum debt equity ratio and optimum saving ratio.

Consequently, households were viewed using credit to maximize

their satisfaction by balancing their income and expenditure

streams over the life cycle.

Consumer choice regarding credit use involves

intertemporal decision-making requiring incorporation of the

effects of time. Intertemporal decision-making is defined as

decision-making involving more than one time period (Eastwood,

1985). The general model of consumer choice states that

consumers' decision-making strives to maximize their

satisfaction within limits of preferences, income, and prices.

These conditions change along with time.
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Eastwood (1985) suggested that three basic factors affect

the value of money and value of consumption over time:

inflation, impatience, and risk. Inflation leads to changes

in price and income levels, which means that more money is

required to maintain the same purchasing power, or a given

amount of money represents less and less control over goods

and services. Impatience is exemplified by consumers who are

concerned with satisfying needs and desires that are

constrained by scarcity, but prefer to have utility today

rather than tomorrow. This suggests that people require

compensation if they must wait. Both the length of the

waiting time and the extent of impatience affect the amount

of compensation. As the impatience increases, the necessary

compensation also increases. Risk refers to uncertainty

whenever time enters the decision-making situation, because

life is uncertain. Additionally, the economic setting is

likely to change over time. Changes can occur in personal or

household finance as a result of national economic health and

consumers' own abilities to repay. Such changes include

inflation, wage rate, unemployment rate, economic growth and

illness, unemployment, preference and behavioral skill

(Eastwood, 1985).

The consumer's use of credit extends his/her current

ability to buy at the expense of future purchasing power. A

consumer's time preference shows his/her willingness to move

future consumption to today. Such time preference reflects
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the individual consumer unit's assessment of the effects of

time (Eastwood, 1985).

Sporleder and Wilson (1974) studied the effects of credit

card use on consumer behavior. They applied the general

consumer choice model to delayed repayment to analyze the

effect of the opportunity for credit card purchasing on

consumer's choice. The model identified consumer optimization

and indifference conditions between cash and credit card

transactions. In the delayed repayment model, consumers are

expected to choose credit card or cash purchasing depending

on which is lower in real cost. Comparison of real costs

depends on the interest charges with credit card purchasing,

the number of time periods over which interest is compounded,

and the opportunity cost (Sporleder & Wilson, 1974).

Behavior is ultimately determined by beliefs. On the

basis of experience, people may form different: (1) beliefs

about the consequences of performing a behavior and (2)

normative beliefs. These beliefs determine attitudes and

subjective norms which then determine intentions and

corresponding behaviors. These relationships are shown in

the model of Ajzen and Fishbein (1980) (Figure 2.1). People's

attitudes toward behavior are a function of: (1) their belief

that performing the behavior will lead to various outcomes and

(2) their evaluation of those outcomes.



Figure 2.1
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The model shows the potential effects of external

variables on behavior. Because consumer choice in credit card

use is an intertemporal decision, it is influenced by current

and expected future situations. External conditions influence

a household's credit card use at the present and in the

future. In order to predict future credit card use of the

household, Ajzen and Fishbein considered such environmental

conditions surrounding consumer choice in credit card use to

be external variables.

Consumer behavior in credit card use has been

hypothesized to be the result of a complex combination of

attitudes. Attitudes are defined as the positive or negative

feelings that people have toward the several dimensions of

credit card use (Brandt & Olson, 1986). A household's current

and expected financial resources and financial management

behavior or skill influence its attitudes toward credit card

use. The financial resources are affected by economic, social

and political environments -- trends of inflation, wage rates,

unemployment rate and national economic growth, which are

related to national economic health. Social and family

systems, cultures, regulation, and credit card companies'

policies also influence consumer attitudes.
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Demographic Characteristics of Households

Numerous studies have investigated relationships between

demographic characteristics and credit card use. The studies

have identified differences between credit card users and non-

users, in attitudes toward credit cards, and in credit card

practices (such as number of cards held, frequency of use, and

purpose of use) based on various characteristics. Those

characteristics include household size, number of dependent

children, age, education, occupation, employment status,

family income, social status, family life cycle, housing

status, the geographical location, sex of the household head,

and sex of respondent.

Household Size

Household size is a factor affecting the volume of

household expenditures. Within the same income bracket,

household size is related to average per capita income. Heck

(1982) explored the relationship of household size to credit

card use, finding that households with more family members

were more likely to repay their credit cards in an installment

fashion than those with fewer family members.

Age

Since the age of the household head and the stage in the

family life cycle result in expenditures characteristic of a

particular age range, those variables relate to credit card

use in the U.S. (Mandell, 1972). Mandell found that younger
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families, particularly those with children, were more likely

to use credit cards than any other age group. In Awh and

Waters' study (1974), the active credit card users were

significantly younger than the inactive users.

In contrast, Plummer (1971) concluded that middle-aged

people were more prominent among bank charge card users.

McAlister and Kinsey (1979) concurred with Plummer relative

to middle age. In their sample, those in age groups under 40

and those over 62 years of age were less likely to hold credit

cards than those 40 to 49 years old, whose credit card

holdings were reflected in a positive constant. Hirshman and

Goldstucker (1978) found that bank credit card holders were

relatively older than non-holders.

Hull (1978) found positive correlations between credit

card experiences and age, including the number of cards held,

the number of times used per month, and the dollar amount of

monthly payment for credit card charge. Heck (1982) found

that older heads of households were less likely to maintain

large outstanding balances on their credit cards than younger

household heads.

Education

Higher education has been found to be characteristic of

credit card users, compared with non-users (Awh & Waters,

1974; Hirshman & Goldstucker, 1978; McAlister & Kinsey, 1979;

Mandell, 1972; Plummer, 1971). Educational level has also

been found to be significantly correlated to credit card
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experiences (Hull, 1978). Households having more years of

education are less likely to maintain large outstanding

balances on its credit cards (Heck, 1982). Mandell (1972)

concluded that household head's educational level and income

were the primary determinants of credit card use. Danes and

Hira (1986) concluded that education had an indirect effect

upon attitudes toward credit and upon credit practices.

Occupation

Occupation and income level are major factors used to

qualify for a credit card. Occupation relates to not only

income and its stability, but also life style, which results

in expenditure patterns and is a factor in acceptability of

the credit card as an exchange medium.

Plummer (1971) found that credit card users were more

prevalent in the professional occupations. McAlister and

Kinsey (1979) reported that people with blue collar jobs were

classified as high risk by creditors and had fewer credit

cards. Heck (1982) found that persons in the higher

occupational levels were less likely to maintain large

outstanding balances on their credit cards than the lower

occupational levels.

A question related to occupation is wife's employment.

Households with working wives generally have more income than

households with non-working wives. Households with working

wives have different expenditure patterns from non-working

wife's due to the purchase of the commodities related to the
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work and to household work (Strober & Weinberg, 1977). They

may also have different attitudes and perception about credit

card use.

Household Income

Household income level is generally related to the

occupation and education level of the household head (Mandell,

1972). Household financial management and well-being are

mainly a result of income, the factor most frequently studied

regarding credit card use. Households with higher incomes are

more likely to use credit cards than lower income units

(Hirschman & Goldstudker, 1978; Mandell, 1972; Martell & Fits,

1981; Plummer, 1971). Families at higher income levels are

more "active users" of credit cards (Awh & Waters, 1974), but

have fewer cards (McAlister & Kinsey, 1979) than families with

lower incomes.

Attitudes Toward Credit Cards

Credit card practices may vary depending on the attitudes

consumers hold toward credit card use. The results of various

studies support the relationship between attitudes toward

credit card use and demographic characteristics (Awh & Waters,

1974; Danes & Hira,1986; Plummer, 1970; Slocum & Mathews,

1970); household financial well-being (Hendricks, Youmans &

Keller, 1973; Kinsey & Lane, 1978); and credit card use (Awh

& Waters, 1974; Heck, 1982).
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Slocum and Mathews (1970) classified bank credit card

users as "installment users" and "convenience users." A card

holder who elected to pay an amount less than the balance, and

pay interest charges on the unpaid balance, was classified as

an installment user. Convenience users were card holders who

paid their balances within the billing cycle, apparently using

the card in lieu of cash as a convenience finance instrument.

Upper income classes were more likely to favor the use of

credit cards and to use them for convenience. The upper

income group was also more favorable toward the purchase of

luxury goods with credit cards. Lower income classes used

credit cards for installment purposes and for purchase of

durable and necessity merchandise. Installment users also

tended to use credit cards more frequently (Slocum & Mathews,

1970) .

Plummer (1971) suggested that consumer primary

orientations toward credit cards was as a convenience--a

satisfactory substitute for cash, regardless of life style.

However, credit card users in Mandell's (1972) study viewed

credit cards more as debt instruments than as mechanisms for

facilitating transactions. Furthermore, few consumers

considered credit cards "a good thing," and the majority

responded that "credit cards tempt one to buy more than is

necessary." The credit feature of a family being able to buy

without having money and to pay the purchase price back over
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time was the most frequent advantage given by respondents,

followed by safety and convenience.

Awh and Waters (1974) found that "active card holders"

had more favorable attitudes toward credit and credit cards

than did "inactive holders." Also credit card holders'

unfavorable attitudes toward bank credit cards stemmed

primarily from their fear that cards would induce them to

rely on credit excessively (against their beliefs).

Jeries (1981) concluded that knowledge of credit, credit

experience, and attitudes toward credit are closely associated

with perceived goal attainment. Her respondents agreed that

the use of credit had helped consumers to achieve their goals.

Difficulty in making payments on debts, percentage of monthly

income devoted to payment of credit obligations, denial of

credit, the wife's feelings about credit, the belief that

credit is a necessity, and the wife's educational level were

found to be negatively correlated with perceived goal

attainment.

Crawl (1981) found that knowledge about interest rates

at the time of a purchase decision, attitudes about

installment credit, and responsibility for credit obligations

were good predictors of the wives' perception of credit as

being helpful in attaining the desired standard of living.

Those findings did not support the hypothesis that the

possession of credit cards would influence perceptions

relative to attainment of the desired level of living.
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However, most of the credit card holders indicated that

credit had a positive effect on the attainment of the kind of

living they desired. Such an association leaned toward credit

card possession and a positive perception of its effect on the

attainment of the desired level of living.

Financial Management Behavior

Kinsey and Lane (1978) regarded credit cards as a money

management tool with which families rearrange assets and

liabilities in order to get commodities desired in a current

period. But research suggests that many families encounter

diffidulties in managing their financial resources. The

families' financial difficulties often are the results of

overspending, too much debt and poor money management (Hira,

1982). Macroeconomic events, such as inflation, unemployment,

and rising taxes, are partially responsible for such

difficulties. Moreover, a lack of knowledge and skills in

financial management is also responsible for financial

problems in families (Godwin & Carroll, 1986).

Little research is available on the relationship between

general household financial management behavior and credit

card use. But credit card use variables (such as the number

of cards held by the households, frequency of use, and the

comfortable amount of card use) have been studied in regards
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to financial management practices (Hull, 1978; Mueller, 1983;

Samuels, 1976).

General studies in financial management have focused on

activities related to saving behavior, record keeping,

budgeting, payment pattern, financial goal clarification,

responsibility for money management tasks, keeping receipts,

strategies for meeting event demands, and controlling

practices. Studies have also focused on the solvency status

of households (Mueller, 1983), spouses' attitudes and behavior

(Godwin & Carroll, 1986), satisfaction-dissatisfaction with

financial management (Jeries & Allen, 1986), and satisfaction

with income and money management attitudes (Mullis &

Schnittgrund, 1982) in relation to these activities.

Studies suggest that families seldom use a written

budget, instead they budget on the basis of a general idea or

"mental" record keeping (Godwin & Carroll, 1986; Mueller,

1983; Pulley, 1973; Schnittgrund & Baker, 1983). Keeping

track of expenditures is more prevalent than formalizing a

budget in households (Schnittgrund & Baker, 1983). Both

practice and perceived usefulness of budgeting tend to be

positively related to satisfaction with financial management

(Jeries & Allen, 1986), problem solving (Mueller, 1983), and

perceived higher level of living (Pulley, 1973). Relative to

credit card use as an aspect of management behavior, Mueller

(1983) found that U.S. households usually save receipts for

credit card purchases. But, according to Godwin and Carroll
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(1986), only 30% or less of all households keep a written list

of credit cards.

Perceived Financial Well-being

Consumer consumption using credit is based on

optimistic assumptions about the likelihood of increased

earnings. Therefore, financial well-being in both present and

the future may be affected by credit card use. The positive

relationship between income increases and favorable attitudes

toward credit use was supported by Hendricks, Youmans, and

Keller (1973). Mueller (1983) defined credit card practice

as the customary use of future income for current spending in

the form of bank, store, or national credit cards. Mueller

(1983) and Heck (1982) suggested that an optimistic

expectation about household finances results in more

consumption on a pay-later basis such as in credit card

purchases. Credit buying is also related to positive

attitudes toward paying later. Consumers who expect that

financial circumstances will improve in the future have been

found to be more likely to maintain an outstanding balance on

credit cards than those who did not expect financial

improvement (Heck, 1982).

Satisfaction with present household finances causes an

optimistic expectation of the future. Hendricks, Youmans, and

Keller (1973) pointed out the positive relationship between
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confidence in one's financial welfare and a favorable

attitude toward credit usage.

In Kinsey and Lane's (1978) study, credit use related to

consumers feeling "better off or worse off" regarding their

change in financial well-being. When the use of credit

represented short-term borrowing (vs. a convenience),

families tended to expect that their financial situation would

improve over time. Although small improvements in financial

well-being did not necessarily make consumers feel better

off, small decreases soon made them feel worse off. Kinsey

and Lane concluded that the use of credit for the purchase of

commodities did not increase the probability of feeling worse

off. Therefore, credit use may not be considered by consumers

as a debt which causes decreased household financial status.

Credit Card Practices

In the literature reviewed, number of cards, frequency

of use, comfortable amount of purchase with cards, monthly

payment, purpose of use, debt-to-income ratios, and repayment

patterns in relation to credit card use of households have

been focused as follows:

Possession and Use

According to U.S. credit card use data, 62% of all

families reported using credit cards in 1983. Of those, 54%

used one or more retail store cards, 40% at least one bank
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card, and 26% at least one gasoline card. Regardless of the

type of credit card, use rises sharply and continuously with

household income and with the level of education of the

household head (Canner & Fergus, 1987). Studies have shown

relationships between the number of cards held by family

members and demographic characteristics (DeLuca & Bowers,

1985; Hull, 1978; McAlsister & Kinsey, 1979; Mueller, 1983;

Samuels, 1978).

Of the respondents in McAlister and Kinsey's (1979) study

of credit card use in Minnesota, 21% had no credit cards, 43%

had one to four cards, and 36% had five or more cards. The

results of the study showed that the higher income level, the

more professional the occupation, and the higher educational

level consumers had, the greater the number of credit cards

they had. Middle aged consumers (aged 40 to 61) tended to

have more cards than other age groups. Although substantial

differences in card holding existed among segments of the

population varying by income, age, occupation, education, sex,

and residential location, variation in card holding by income

level was generally greater than the differences observed

between demographic subgroups for other variables.

In Samuels' (1978) study, the middle-income group tended

to use fewer cards on a regular basis than other income

groups. The study indicated that 55% of the families had one

to five credit cards within the household and they used from

one to four on a regular monthly basis. Income level was
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found to relate to credit card usage. Over half of the

respondents in the lowest and highest income brackets used

three or more credit cards on a regular monthly basis, whereas

the middle income group reported using one to two cards on a

regular basis. The number of cards, number of times used per

month, and the size of the total monthly credit card payment

were positively correlated with one another. These credit

card practices were also positively correlated with income,

education, age, marital status, and credit experiences (Hull,

1978).

Purpose of Use and Repayment Pattern

Consumer surveys classify credit card consumers into two

categories (convenience users and borrowers) according to

their customary repayment practice. Convenience users usually

pay their balance in full during the billing period, thereby

avoiding finance charges. Borrowers usually do not pay off

their balance during the billing period, thereby incurring

finance charges. Surveys have found consumer repayment

practices to be consistent over time. About one-half of the

households that use credit cards nearly always pay their bills

in full each month. The remaining households pay a portion

each month (generally the minimum allowable monthly payment)

(Canner & Fergus, 1987); or occasionally pay their bills in

full each month, but most often do not repay their entire

outstanding balance by the end of the billing cycle (Mandell,
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1972). The later groups treats their credit card debt like

an installment loan.

Heck (1982) divided credit card users into two categories

by repayment pattern: short-term users and long-term users.

Short-term users' repayment pattern was the same as

convenience users', and long-term users' repayment pattern was

the same as installment users'. Other studies (Canner &

Fergus, 1987; Heck, 1982; Mandell, 1972) indicated that

repayment patterns varied considerably according to consumer

characteristics. Convenience use rises with age of the

household head, income level, and education level. Generally,

households with higher income, educational, and occupational

levels and older household heads tend to use credit cards as

a convenience feature and pay the charges as quickly as they

can. Higher credit card debt, larger households, negative

attitudes toward credit cards, and expectations of future

favorable economic conditions are related to credit card

repayment on the installment basis.

Credit Expenditure

Some studies pointed out that credit cards provide a

stimulus closely associated with spending. Credit cards

increase the motivation to spend, the amount spent, and the

probability of spending, and decreased the decision time spent

in making purchasing decisions (Feinberg, 1986). Findings by

Hirschman (1979) and Mueller (1983) support this correlation.

The possession of a bank or store-issued card appear to be
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positively related to higher levels of in-store expenditures

and to a greater incidence of in-store purchasing (Hirschman,

1979).

When additional credit cards are used by members of the

household, the total debt is larger, resulting in a higher

debt-to-income ratio. A higher debt-to-income ratio is also

positively related to the amount of money the household is

comfortable owing on all credit cards. A higher number of

cards and larger amount charged against these cards also

results in a higher level of debt (Mueller, 1983). However,

findings of Mandell's (1972) study indicated that the

proportion of total income spent on credit cards is very small

for most families. Regarding the amount of money household

manager felt comfortable owing on all credit cards at one

time, 35% of Mueller's respondents were not willing to owe any

amount on credit cards. One hundred dollars was the median

amount household money managers were willing to owe.

In Mandell's (1972) study, the most frequent type of

purchase made on bank and store credit cards was clothing.

Cash advance, a unique feature of bank cards, was used by only

about 20% of all bank card users. The proportion of total

income spent on credit cards was very small for most families.
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Credit Cards in Korea

Trends of Credit Cards

The first credit card in Korea was issued in 1969 by a

large department store named Shinsegae. After that, the

Chosun-hotel issued credit cards in 1970, and Midopa, another

large department store, issued them in 1974. Credit cards

were issued in order to increase customers and sales, and

their use was restricted to branches of these particular

companies.

Initially, Korean consumers were not willing to accept

credit card use because of the restricted usage and the

objectives of such credit cards. Therefore, the rapid

expansion of credit card distribution and use did not start

until the early 1980s, when banks began to participate in the

Korean credit card market. The Korean Exchange Bank issued

VISA cards in 1978 and the Citizen National Bank issued the

Kukmin card in 1980. In 1982, five commercial banks joined

to establish the Bank Credit Card Company, which issued the

B.C. Card (Bank Credit Card). Eight additional banks joined

the Bank Credit Card Company in 1987. The participation of

banks in the credit card market has promoted the expansion of

credit card usage in Korea due to the banks' positive

reputation among consumers ("Credit Cards Today", 1986).

In 1987, three basic types of credit cards were available

in Korea, with 29 different cards being issued: (1) Bank



cards include B.C., Kukmin,

(non-bank) companies issue

Korean Express, and Sejong

oriented cards include 22

department stores ("Growth

many other credit cards

purchases such as apparel,
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and VISA cards; (2) Professional

American Express, Diner's Club,

cards; and (3) Store or purchase

different cards issued by large

of Credit Cards", 1987). Also,

are used for single-purpose

food, baby supplies, and so on.

The number of Korean credit cards issued has increased,

especially during the 1980s. In 1980, the number of credit

cards issued to consumers was less than 500,000, compared to

1,289,000 in 1985 and 2,936,000 in 1986. The size of

purchases with credit cards has also increased. From 1981 to

1985, the average annual increase in bank credit card

purchases was 43.9%. Purchases with non-bank credit cards

increased annually by an average of 15% during the same

period ("Credit Cards Today", 1986).

Characteristics of Credit Cards

In the Korean economy, credit cards are the only way of

making purchases without using cash. Credit cards in Korea

provide unique functions similar to those of credit cards in

the U.S., however, credit cards are managed differently in

Korea from the way they are in the U.S., due to the

socioeconomic system in both the households and the country

as a whole.

Credit card holders in Korea can make purchases on a

divided charge account by installment buying. Method of
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payment depends upon the price of the commodity, the store,

and the kind of credit card. Generally speaking, the payback

period for divided charge and installment buying is 3 to 36

months. The interest rate is not applied to a divided charge

for 3 or 6 months. Different interest rates are applied to

installment buying, depending upon the period of installment

and the store. Card holders can use the divided charge

account and installment buying only when they make purchases

in the amount of 30,000 Won (about $38 U.S.) at one time, and

at one store. According to the classes of credit cards,

maximum amount of purchases for installment buying, as well

as maximum amount of cash advances, differs.

All credit cards in Korea are "close-ended" that is,

card users are required to pay for all purchases at the end

of every month. An exception is purchases on the installment

plan. Installment plans are used for larger purchases with

a specified amount paid for a set time period. Therefore,

card users' monthly payments include amounts for all purchases

that they make with revolving credit accounts, and monthly

payments of installment buying.

All credit card payments can be made through Bank-GIRO.

It is possible to pay companies directly, in the case of the

department store credit cards and Korean Express card. Since

the first issuance of credit cards, credit cards in Korea have

expanded and are expected to expand further. Use of credit

cards is not as common as in the U.S. The history of the
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credit card in Korea'is not long enough to provide a clear

picture of the situation yet. However, its growing use

hasbeen rapid. Moreover, there are no specific regulations

regarding credit cards.

Remodel of Conceptual Framework

Based on the literature reviewed, the conceptual

framework of the present study (Figure 1.1) was developed.

Households are divided into two groups by whether or not they

hold credit cards at the present time. Credit Card holders

are further divided into two groups by whether or not they

plan to continue using their credit cards in the following

year.

Research has suggested that there are differences in

demographic characteristics of U.S. households in regard to

whether or not the households hold credit cards (Awh & Waters,

1974; Hirshman & Goldstucker, 1978; McAlister & Kinsey, 1979;

Mandell, 1972; Plummer, 1971). The literature reviewed

suggested that households with different demographic

characteristics differed in their attitudes (Awh & Waters,

1974; Danes & Hira, 1986; Plummer, 1971; Slocum & Mathews,

1970) and in their behavior related to use of credit cards

(Heck, 1982; Hull, 1978; McAlister & Kinsey, 1979; Mandell,

1972; Hirschman & Goldstucker, 1978; Martell & Fits, 1981;

Plummer, 1971).
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Studies reviewed (Hull, 1978; Mueller, 1983; Samuels,

1976) were only concerned with households' behavior related

to credit card use (specially, number of cards, frequency of

use and payment-to-income ratio) as one of the household

management practices. However, it is important to consider

the relationship of households' credit card use behavior to

their general management behavior. In relation to

intertemporal credit card decision-making, the manner of

credit card use and attitudes toward credit cards of

households can be different depending on household management

behavior, especially related to household finance.

Research has indicated that how households perceive their

financial well-being influences their use of credit (Crawl,

1981; Heck, 1982; Hendricks, Youmans, & Keller, 1973; Kinsey

& Lane, 1978; Schnittgrund & Baker, 1986). Since credit cards

can be used by households to get goods, services, or money

now, then pay back later, financial well-being perceived by

individual households may influence their attitudes toward

using credit cards and card behavior, as well as influence

credit use or attitudes toward using credit to make household

purchases. Households' expectations and attitudes about the

future differ depending on their perceptions of their

financial circumstances. Since using cards involves

intertemporal decision-making between the purchases and the

repayment, households need to judge the household financial
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situation through time flows, such as the past, the present,

to the future, in either the short-term or the long-term.

Whether a household does or does not hold credit cards

at the present time depends on the decision-making by the

individual household and by credit card institutions. Whether

holder households continue using their credit cards or stop

using them is generally influenced more by individual

household's decision-making rather than institutions'

decision-making. Therefore, whether households are holders

or non-holders at the present time, and whether households are

continuous holders or discontinuous holders, is determined by

households' financial management behavior and perceived

financial well-being, in addition to demographic

characteristics of households.

Households develop different attitudes toward credit

cards based on whether or not they are holders, their

experiences using credit cards, and specified credit card

practices. Their decision to apply for credit cards and

their decision to continue to be holders may depend on

households' attitudes toward use of credit cards. Such

attitudes might influence specified practices of card use

behavior of households (Awh & Waters, 1974; Heck, 1982).

Credit card use by individual households can differ between

time periods. Household experiences in using credit cards

impact and affect future credit card practices.
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Based on the Ajzen and Fishbein's (1982) model of the

"effects of external variables on behavior" and other reviewed

research, the conceptual framework shown in Figure 1.1 was

modified for the present study. This model shows the

relationships among demographic characteristics, financial

management behavior, perceived financial well-being, and

credit card attitudes and practices (Figure 2.2).
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CHAPTER III

METHODOLOGY

This chapter describes the methodological procedures used

for the present study under the following headings:

1. Target Population,

2. Instrument,

3. Sample Selection,

4. Data Collection,

5. Data Analysis,

6. Variables in the Testing Hypotheses,

7. Regression Model Building, and

8. Operational Definitions of Terms.

Target Population

The population for the present study was families in the

expanding stage of the family life cycle living in Seoul,

Korea. Families with at least one dependent child enrolled

in primary school, middle school or high school in 1988 were

included.

Seoul is the capital city and the largest metropolitan

area in Korea. In 1985, the population of Seoul was

9,645,932. The number of households was reported at

2,340,156, with a mean of 4.1 persons per household. The mean
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monthly income of wage earner households was 686,878 Won

($858.60). Within that, mean wages were 412,507 Won

($515.60). Mean monthly household consumption expenditures

were 345,446 Won ($431.80) (Seoul Statistical Year Book,

1986).

Instrument

Development of Questionnaire

The questionnaire for this study was developed by the

researcher based on previous research conducted in the United

States. The questionnaire in English was designed for

Korean households. The questionnaire was translated into

Korean, and pretested on a sample of ten Korean student

families in Corvallis, Oregon. After the pretest, the

researcher discussed with respondents the responses that

differed from expectations. Needed revisions resulting from

translation from English to Korean were also identified. The

English version of the questionnaire appears in Appendix E;

the Korean questionnaire appears in Appendix F.

Content of Questionnaire

The questionnaire was composed of seven parts pertaining

to: (1) financial management behavior, (2) financial

well-being, (3) attitudes toward borrowing, (4) attitudes

toward credit cards, (5) current credit card practices,
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(6) plans for future credit card practices, and (7) household

information.

In relation to financial management behavior, questions

were asked about household financial management practices and

measured by a 5-point Likert scale: always (5), often (4),

sometimes (3), seldom (2), and never (1). In the area of

financial well-being, questions were asked as to how

households perceived their financial well-being regarding

experiences, expectations, and satisfaction. These questions

were measured by 5 levels on a Likert scale. Feelings about

the various reasons for borrowing money were asked in the

items pertaining to attitudes toward borrowing. These

questions were measured on a Likert scale: agree (4), agree

somewhat (3),

not sure (0).

Questions about attitudes toward

disagree somewhat (2), disagree (1), and

credit card use were

measured by five levels on a Likert scale: agree (4), agree

somewhat (3), disagree somewhat (2), disagree (1), and not

sure (0). Questions about credit card practices this year and

next year were asked only of current credit card holders.

Household information measured households' demographic and

socioeconomic characteristics, such as household size, type

of family, husband's and wife's age, education levels and type

of occupation, income, and household total assets.



42

Sample Selection

The geographic distribution chart (Figure A.1) of school

district boundaries in Seoul, 1986, was used for the sampling

framework. The seven branches of the Board of Education were

combined into four groups based on their geographical

similarities. Three different levels of schools (primary,

middle, and high) were included in each group. The number of

schools in each of two groups of schools and the number of

households in each of the four geographical areas are shown

in Appendix tables A.1 and A.2.

In order to obtain a sample with better representation

of households in the expanding stage of the family life cycle,

the schools were combined into two groups based on schooling

years. The first group consisted of primary schools including

the first six years. The second group was made up of middle

and high schools, consisting of three years each, which were

combined into a single "secondary level" group. One school

of each level was randomly chosen from each of the four areas,

resulting in a sample of four primary schools and four

secondary level schools. Families of the students in those

schools comprised the sample for this study. Either one of

the students' parents responded to the questionnaire.

The social and economic status of families sampled was

not expected to vary by types of schools. Korean students are

assigned to public schools or private schools based on
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residence, resulting in fairly equal distribution of social

and economic status among schools.

Data Collection

Several procedures were utilized for data collection.

After selecting the schools, the research assistant (graduate

student of Kyung Hee University in Seoul) with a letter from

the researcher explaining the purpose and a brief introduction

of the study, met the principal or chief of teachers of each

school to ask permission to collect the data. The teachers

of the classes were asked to consent to data collection in

their classes. After selection of classes of teachers who

voluntarily agreed to administer the survey in their classes,

800 questionnaires were evenly distributed to the students in

the eight schools. The questionnaire was accompanied by the

researcher's letter, including a brief introduction of the

study and a statement asking for participation in the survey.

The data collection was conducted during June, 1988.

Questionnaires were distributed on June 13th, 14th, and 15th,

1988. Students were asked to give the questionnaires to

their parents and return them to the teacher when completed.

Three days after the questionnaires were distributed to the

students, the teachers were instructed to remind the students

to return the questionnaires within three days. The returned

questionnaires were gathered between June 25th and June 30th,
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1988. The total number of returned questionnaires was 672

with a rate of return of 84%. The final number of

questionnaires used for analysis was 650. Twenty-two

questionnaires were excluded due to insufficient data.

Data Analysis

Collected data were coded and analyzed using the

'Statgraphics' software package. The analysis of the data for

the purpose of this study corresponded to the objectives

listed in Chapter I. Unanswered questions were coded as

missing value.

Preliminary Data Analysis

In order to have a better selection of questions to

measure the variables, the questions were statistically tested

by item analysis. Each variable was measured by the sum of

scores of individual questions relative to variable. In order

to do this procedure, missing values of individual questions

were replaced by the average score of the entire sample.

Average scores were considered as levels on a Likert scale by

rounding off to the nearest integer. In order to take the sum

of scores of related questions as a variable, the sum of

scores was correlated with each individual question as shown

in tables A.3 to A.16 of Appendix A.
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Attitudes toward Credit Cards: Fourteen questions

related to attitudes toward use of credit cards were grouped

by separating into positively worded questions and negatively

worded questions. The scores of positively worded individual

questions were calculated and correlation analysis was done

with each individual question (Table A.3). The same procedure

was followed for negatively worded questions and the scores

were summed after reversely coding these questions (Table

A.4).

Both sum of scores of positively worded questions and

negatively worded questions were added up and correlation

analysis was done (Table A.5). Since those three scores were

highly correlated as shown in Table A.13, sum of scores of

all 14 questions related to attitudes toward credit cards were

taken for a single variable, 'attitudes toward credit cards'

in order to do later statistical analysis.

Financial Management Behavior: Questions related to

financial management were used to measure three variables

(Table A.6, A.7, and A.8). The first variable related to

questions about goal setting and budgeting, was designated the

'planning' variable in the financial management category

(Table A.6). The second variable was designed as

'implementation', related to questions about keeping receipts

and warranty papers of purchases made, as well as records of

bill payment (Table A.7). The third variable was designated

as 'evaluation', which is related to issues concerning record
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keeping and evaluation of spending (Table A.7). These three

variables were correlated as shown in Table A.9.

Perceived Financial Well-being: Questions related to

household financial well-being were used to measure three

variables (Table A.10, A.11, and A.12). The first variable

was 'financial unbalance experiences', which related two

questions pertaining to the experiences of financial problems

and borrowing money (Table A.10). The second variable was

'changes in household finance', which related to questions

containing the experienced and the expected changes in

household financial situation (Table A.11). The third

variable was 'satisfaction with household finance', which

related to questions concerning satisfaction with household

income, savings, and the level of living (Table A.12). These

three variable were correlated as shown in Table A.13.

Keeping Receipts: Receipts that were kept for credit

card purchases and monthly credit card charges made this year

(1988) and the following year (1989) were loaded as one factor

(Table A.14 and A.15). These variables were included in both

current and planned credit card use.

The present study paid considerable attention to the

description related to credit card use among Korean

households, because little is known about this topic.

Information was provided for card holders and non-holders and

for continuous users and discontinuous users for purposes of

comparison. Frequency distributions, percentages, and summary
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statistics including means, standard deviation, and ranges

were used to provide descriptive information.

Chi-square test, t-test, One-way Analysis of Variance,

Pearson's product moment correlation, and multiple stepwise

regression were used to analyze the data and test the

hypotheses. A confidence level of p<.10 was chosen by the

researcher as the criterion for rejection of the null

hypotheses after consulting with the statistician about the

research topics. All hypotheses were tested in the null form

for appropriate statistical analysis.

Questions from all sections of the questionnaire were

used to analyze data except those of section three, attitudes

toward borrowing. These questions were excluded for the final

analysis relative to the conceptual model of the present

study. It was because very little relationships to the other

variables were expected as a result of the preanalysis.

Variables in the Tested Hypotheses

The variables in the tested model of the present study

include demographic characteristics, attitudes toward credit

cards, financial management behavior, perceived financial

well-being, current credit card use, and planned credit card

use. Demographic characteristics were the dependent variables

in testing the hypotheses. Other variables were considered

as both the dependent variables or independent variables
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depending on the testing forms of the hypotheses. The

questionnaire was developed to include questions measuring

these variables.

Demographic Characteristics

Based on previous research, eleven demographic variables

were selected to test the model. These variables were: (1)

household size, (2) type of family, (3) age of wife, (4) age

of husband, (5) education level of wife, (6) education level

of husband, (7) occupation of wives, (8) occupation of

husband, (9) average monthly income (1987), and (10) estimated

total assets.

Variables related to demographic characteristics of

household were classified into two different types of

variables: continuous variables (interval and ordinal) and

categorical variables (dummy and nominal).

Continuous Variables: Household size, age of husband and

wife, average monthly income of the previous year (1987) and

estimated total assets were classified as continuous

variables. All continuous variables regarding demographic

characteristics were classified as interval variables.

Categorical Variables: Type of family was classified as

a dummy variable which was coded for nuclear family and zero

for extended family. Education level was measured as a

categorical variable. Meanwhile, education level was recoded

as continuous variable based on Korean schooling years for

appropriate statistical analysis. Recoding was as follows:
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completed primary school or less (6), some middle school

education (7.5), completed middle school (9), some high school

education (10.5), completed high school (12), some college

education (14), and college graduate or more (16). The

classification of occupation was based on the occupation

classification system developed by the National Bureau of

Statistics, Economic Planning Board, Korea (National Bureau

of Statistics, 1986): (1) professional, technical and related

workers, (2) teachers, (3) administrative and managerial

workers, (4) clerical and related workers, (5) sales workers,

(6) service workers, (7) product, transport equipment

operators and labors, (8) others, and (9) unemployed and

full-time homemakers. However, regarding Korean social,

economical, and cultural tendencies, types of occupations were

recategorized by the researcher as follows: (A) 'high

white-collar workers', including categories (1), (2), and (3)

in above occupation classification system; (B) 'low

white-collar workers', including workers in the occupation

category (4); (C) 'blue-collar workers', including occupation

categories (5) to (8) in the above occupation classification;

(D) 'unemployed' or 'full-time homemaker', including

occupation category (9) in the above occupation

classification.

Occupations of husbands and wives were recoded by the

above four reclassified occupations and treated as four dummy

variables for regression analysis. However, wives' occupation
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was considered only whether or not they were full-time

homemakers and recoded as dummy variable in the regression

models: (1) full-time homemakers and (0) working wives.

Attitudes Toward Credit Cards

The attitudes respondents have toward credit cards and

their usage were assessed. The answers were measured on a

5-point Likert scale (not sure, disagree, disagree somewhat,

agree somewhat, to agree). Scores of this variable for final

analysis were computed using the same method as the variables,

financial management behavior and perceived financial

well-being. The possible score range for this single variable

is 14 to 56, with higher scores indicating more favorable

attitudes toward use of credit cards. These variables were

classified as continuous variables (ordinal).

Items included in 'attitudes toward credit cards' are

(Tables A.3, and A.4):

AP 1.

AP 2.

AP 3.

AP 4.

AP 5.

AP 6.

AP 7.

AP 8.

AN 9.

Credit cards are a necessity these days.
In making a purchase, a credit card is better
than paying cash.
Buying the things we want now with credit card
is better than waiting until we have money to
pay.
Credit, cards are useful tools for getting the
items we want and need.
Credit card charge bills aid the family in
record keeping.
Credit cards help families keep track of their
spending.
Using credit cards helps a household get what
it wants.
Using credit cards helps the family obtain the
desired level of living.
Using credit cards makes it easy for people to
spend too much money.

AN10. Credit Cards induce people to not wait for sale
time and often buy items with cards.
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AN11. Credit cards promote impulsive buying.
AN12. Credit cards cause you to buy more things than

what you need.
AN13. Prices at stores that accept credit cards may

be higher.
AN14. Using credit cards, limits the stores you may

buy from.

Financial Management Behavior

Based on the literature reviewed (Mueller, 1983), general

financial management behavior of a household can be divided

into three categories: (1) planning, (2) implementation

(keeping receipts), and (3) evaluation. The questionnaire

ascertained financial management behavior by measuring how

frequently the household performs these practices on a 6-point

Likert scale (never, seldom, sometimes, often, to always).

Questions related to these three variables were combined as

a result of items analysis (Table A.6, A.7, and A.8). Since

values were replaced by the average score of each question,

the possible score for 'planning' can range from 4 to 20. The

possible ranges of 'implementation' and 'evaluation' scores

are 3 to 15. Scores of the three variables used for the final

analysis were computed by the sum of the individual scores of

the related questions. The higher the scores, the more

frequently households are involved in these management

practices. These three variables were classified as

continuous variables (ordinal variables).

Items included in 'planning' are (Table A.6):

FP1. Set financial goals.
FP2. Discuss family's financial goals.
FP3. Plan a budget that shows how the family plans to use

income.
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FP4. Use a budget workbook or family developed forms for
your budget plan.

Items included in 'implementation' are (Table A.7):

FI1. Keep receipts and guarantees for major purchases.
FI2. Keep receipts for household expenses.
FI3. Keep receipts for monthly payment bills.

Items included in 'evaluation' are (Table A.8):

FE1. Keep records of family's expenditures.
FE2. Compare what family planned to spend to what family

actually spent.
FE3. Review, evaluate, and discuss family's spending

habits.

Perceived Financial Well-being

Financial well-being was divided into three variables as

a result of the item analysis: (1) financial unbalance

experiences, (2) changes in household finance,

(3) satisfaction with household finance (Table A.10, A.11,

and A.12). Two questions related to the variable 'financial

unbalance experiences' were measured on a 6-point Likert scale

(not sure, seldom, sometimes, often, to always). Questions

related to the variable 'changes in household finance' were

measured on a 6-point Likert scale (not sure, much worse, a

little worse, about same, a little better, to much better).

Four questions related to the variable 'satisfaction with

household finance' were measured on a 6-point Likert scale

(not sure, dissatisfied, dissatisfied somewhat, so so,

satisfied somewhat, to satisfied).

In computing the sum of scores for each question related

to variables of the financial well-being, questions that were
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not answered and answered as 'not sure' were treated as

missing values. These were then replaced by the average

question score of the whole sample. The possible scores of.

'financial unbalance experience' can range from 2 to 10.

Higher scores indicate households had experienced more

financial unbalance.

Items included in 'financial unbalance experience' are

(Table A.10):

WU1. Please try to recall the last 5 years. Do you think
your family has had financial problems?

WU2. Has your household borrowed money from any source
for family (vs. business) use during the last year?

The possible range of 'changes in household finance'

score was 2 to 10. Higher scores indicate households'

financial situation had improved and households expect the

improvement to continue for the next year.

Items included in 'change in household finance' are

(Table A.11):

WC1. Compared to this time last year, is your family's
financial situation, in general, better or worse?

WC2. Think about next year, do you expect that your
family's financial situation will be better or
worse?

The possible score range for 'satisfaction with household

finance' is 4 to 20. Higher scores indicate greater household

satisfaction with their financial situation.

Items included in 'satisfaction with household finance'

are (Table A.12):

WS1. How satisfied are you with your income in relation
to household expenditures?
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WS2. How satisfied are you with your family's saving
habit?

WS3. How satisfied are you with the amount your family
saves?

WS4. How do you feel about your household's present level
of living?

Current and Planned Credit Card Practices

Current credit card practices were defined as "the

customary use of any type of credit cards" at the time of the

survey (Muller, 1983: 31). Planned credit card practices were

defined as households' practices of credit cards within the

year. This variable was divided into the following

categories: (1) number of credit cards, (2) payment-to-income

ratio, (3) frequency of card use, (4) keeping receipts of card

use, (5) items purchased with cards, (6) purpose of card use,

(7) maintenance of a written list of cards.

Number of credit cards were computed by adding the number

of cards that each household listed in an open-ended question.

Payment-to-income ratio was computed from two open-ended

questions about the average monthly credit card charges that

the household had currently paid and average monthly income

of the previous year (1987). Planned payment-to-income ratio

was computed from two open-ended questions about intended

average monthly payment for credit card charges and expected

average monthly income this year (1988).

Number of credit cards and payment-to-income ratio were

classified as continuous variables (ordinal). The variable,

frequency of use was measured by the following categories:
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not at all for purchases (1), about once every 2 or 3 months

(2), about 2 or 3 times a month (3), about once a week (4),

and more than once a week (5). These three variables

including number of cards and payment-to-income ratio were

classified as continuous variables (ordinal). Frequency of

card use was classified as categorical or continuous variable

for the appropriate statistical analysis.

Questions relating to the variable 'keeping receipts'

were measured on a 5-point Likert scale (never, seldom,

sometimes, often, to always) for current use and a 6-point

Likert scale (not sure, never, seldom, sometimes, often, to

always) for planned use. Questions related to each current

and intended practices of keeping receipts shown in Tables

A.14 and A.15 resulted from item analysis. Current and

planned 'keeping receipts' scores for final analysis were

computed by the same procedures used in computation of scores

for variables of financial management behavior etc. The

possible range of scores for each variable was two to ten.

These variables were classified as continuous variables

(ordinal).

Items included in 'currently keeping receipts of card

use' are (Table A.14):

CR1. Does your family keep receipts for credit card
purchases?

CR2. Does your family keep copies of the monthly bills
for credit card charges?

Items included in 'planned keeping receipts related to card

use' are (Table A.15):
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PR1. Will your family keep receipts for credit card
purchases?

PR2. Will your family keep copies of your monthly credit
card bills for credit card charges?

Examples of types of items purchased with credit cards

were (1) necessary items (e.g., food & grocery), (2) durable

items (e.g., furniture, refrigerator, & TV), (3) consumer

items (e.g., clothing & shoes), (4) services (e.g.,

restaurant, hotel, & motel), (5) gifts, (6) others.

Respondents were asked to rank in the order the items

purchased with cards.

Purpose of credit card use was measured by the following

categories: (1) convenience, (2) installment or delayed

payment, (3) emergency, (4) cash advance, (5) economic and

social reputation, (6) others. Respondents were asked to rank

these categories. For this analysis, only those answers

selected as the first choice by respondents were utilized.

The variable, whether a written list was maintained, was

measured by a dichotomous answer 'Yes' or 'No'.

Among the seven variables on credit card use, the first

four variables were classified as continuous variables

(ordinal): number of cards, payment-to-income ratio,

frequency of card use, and keeping receipts. These variables

were analyzed using one way analysis of variance and multiple

regression. The other three categorical variables (items

purchased with cards, purpose of card use, and maintenance

of a written list of cards) were used for description of
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credit card use, and analyzed using t-test for comparison of

current use with planned use and one way analysis of variance

was used for comparison of continuous holders' current card

use with discontinuous holders'.

'Years of credit card use experiences' was measured by

the following categories: less than 6 months (1), 6 months

to 1 year (2), 1 year to 2 years (3), 2 years to 3 years (4),

and longer than 3 years (5). This variable was classified as

categorical or continuous variable for the appropriate

statistical analysis.

Households were classified as credit card holders and

non-holders; card holders were further divided into continuous

users and discontinuous users. These variables were

categorical variables (dummy). They were coded one for card

holders and zero for non-holders. Similarly, continuous

holders were coded one and discontinuous holders, zero.

Regression Model Building

Stepwise multiple regression analysis was used to

determine variables that had a significant influence on the

dependent variables. Models to be developed are as follows:

Model of Attitudes Toward Credit Cards

Y = f { HOLD, DEMO, FMB, PWB, YEAR}

HOLD (Current and Planned Card Holding) :
Whether or not households currently hold credit
cards and whether or not current holder
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households intend to continue using their
credit cards in the following year.
HOLD 1: 1 if households are current card

holders, and they also intend
to continue using credit cards

if others
if households are current card

holders, but they intend to stop
using credit cards

if others
if households are current

non-holders
if others

0

HOLD 2: 1

0

HOLD 3: 1

0

DEMO (Demographic characteristics):

SIZE = household size
TYPE = type of family
WAGE = age of wife
HAGE = age of husband
WEDUC
HEDUC
HOCC1

1 if high white-collar worker
O if others

HOCC2 = husband's type of occupation
1 if low white-collar worker
O if others

HOCC3 = husband's type of occupation
1 if blue-collar worker
O if others

WOCC = full-time homemaker or working wife
1 if full-time homemaker
O if working wife

INCOME = average monthly income (1987)
ASSETS = total assets

= education level of wife
= education level of husband
= husband's type of occupation

FMB (Financial Management Behavior)

PLAN = Planning
IMPLE = Implementation
EVALU = Evaluation

PWB (Perceived Financial Well-being)

UNBALANCE = financial unbalance experiences
CHANGE = change in household finance
SATISFACTION = satisfaction with household

finance

YEAR (Years of credit card use experiences)
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In order to test regression models for attitudes toward

credit cards, independent variables to be included in the

model were selected by a result of correlation analysis. As

a result of correlation analysis, variables were selected to

be included in the regression model in order to represent

highly correlated variables. The highly correlated

relationships were found between ages of wives and husbands

for the whole sample (r=.8397, n=428, p<.000), for the current

credit card holders (r=.8373, n=255, p<.000), for the

continuous card holders (r=.8377, n=225, p<.000), for the

discontinuous card holders (r=.8474, n=30, p<.000), and for

the current non-holders (r=.8213, n=163, p<.000). Education

level of wives were highly correlated to education level of

husbands for the whole sample (r=.7157, n=428, p<.000) and

current non-holders (r=.7868, n=163, p<.000)

If the F-ratio of variable was over 2.75 (F(.90/1, n>120)

in each step of the model, that variable was entered into the

model at each step. If the F-ratio was less than 2.75, it was

not entered into the model. This standard F-ratio was applied

to the model for the whole sample, holders, continuous

holders, and non-holders. The F- ratio was set at 2.88 as the

standard to enter the variable (F(.90/1,33)) for discontinuous

holders' attitude model. Classified occupation whether

husband is unemployed or not were not included in the model

since there were only three unemployed husbands among the

entire sample.
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Model of Credit Card Practices

Y = f ( (PHOLD), ATTITUDES, DEMO, FMB, PWB, YEAR)

PHOLD: 1 if holding cards, the following year
(continuous credit card holders)

0 if not holding cards, the following year
(discontinuous credit card holders)

ATTITUDES: attitudes toward use of credit cards

DEMO (Demographic characteristics):

Variables are same as description in attitude
model.

FMB (Financial management behavior):

Variables are same as description in attitude
model.

PWB (Perceived financial well-being):

Variables are same as description in attitude
model.

YEAR (Years of credit card use experiences)

Variables related to demographic characteristics,

financial management behavior, and perceived financial

well-being were included in the multiple regression model for

credit card practices. Variables selected for the final

tested model were the same variables as in the regression

model of attitudes toward use of credit cards for credit card

holders for the same reason. Attitudes toward credit card use

was also included in the model. The same standard F-ratio of

'model of attitudes toward credit cards' was applied to 'model

of credit card practices.'

Since credit card practices of holders were tested in

this survey, this model applies to holders' credit card
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practices. Four variables of both current and planned credit

card practices were tested individually as the dependent

variables. However, as shown in Table A.16 of Appendix A, the

current credit card practices variables were correlated to

responded variables of the planned credit card practices:

current and planned number of cards (r=.507, p<.000),

payment-to-income ratio (r=.591, p<.000), frequency of card

use (r=.708, p<.000), and keeping receipts of credit cards

(r=.643, p<.000).

Operational Definitions of Terms

The following terms were specified as variables for data

analysis: Credit Card Holders are households that were

holding at least one credit card at the time of the survey.

This household group includes continuous holders and

discontinuous holders: Continuous Credit Card Holders are

households that currently held credit cards and planned to

continue using them next year. Discontinuous Credit Card

Holders are households that currently held credit cards and

did not plan to use them next year.

Credit Card Non-holders are households that were not

holding any kind of credit cards at the time of the survey.

In the present study, credit card holders (continuous credit

card holders, discontinuous credit card holders), card

holders, holders, and holder households, were interchangeable
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terms. Credit card non-holders, non-holders, and non-holder

households were also interchangeable terms.

Current Credit Card Practices are the way the households

were currently using credit cards this year. It includes

number of cards, payment-to-income ratio, frequency of card

use, keeping receipts, items purchased with credit cards,

purpose of card use, and maintenance of a written list.

Planned Credit Card Practices are the way the households

intended to use credit cards during the course of next year.

It includes the same variables as current credit card use.
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CHAPTER IV

RESULTS

In the present study, Korean households' attitudes toward

credit cards, actual and planned credit card practices and

factors related to these variables were explored. The

findings of the study are presented under the following

headings:

1. Description of Sample and Variables Under Study,

2. Current and Planned Credit Card Holders and

Non-holders,

3. Attitudes Toward Credit Cards, and

4. Credit Card Practices

Description of Sample and Variables Under Study

Over 78% of the questionnaires in this study were

completed by wives and 20.5% by husbands. A greater

percentage of wives in current card holder families (80.5%)

answered the questionnaire than did wives of non-holder

families (76.1%), husbands of current card holder households

(18.7%), or husbands of non-holders households (13.6%).

Summaries of demographic characteristics are shown in tables

B.1, B.2, and B.3.
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Demographic Characteristics

Household Size: The mean number of household members for

the entire sample was 4.8, with a range of 2 to 9 members

(Table B.1). The largest numbers of households reported

having 4 (39.4%) and 5 (26.0%).

Type of Family: In relation to the Korean family system,

families that were living with the respondents' parents or

grandchild (grandchildren) were classified as an extended

family. The remaining families were classified as nuclear

families regardless of other persons living with the

respondents' family. About 76% of the total respondent

households fell into the category of nuclear family, and 24%

qualified as extended families (Table B.2).

Age: The mean ages of wives and husbands reported by the

respondents were 39.7 years and 43.2 years, respectively

(Table B.1). The mean age of wives was 39.0 for card holder

households and 40.7 for non-holder households. The mean of

husbands was about 42 years of age for holder households, and

45 for non-holder households.

Education: The education level of wives and husbands in

the present study was measured by asking the question "What

is the highest level of education that you and your spouse

have completed?" Most of the wives (83.2%) responded that

they had completed high school, and most husbands (67.8%) had

earned college degrees. More wives and husbands of credit

card holder households reported having higher education than
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did those of non-holder households. About 91% of wives and

95% of husbands had at least earned high school diplomas in

the credit card holder households. Among non-holder

households, 72% of wives and 83% of husbands had the same

level of education.

After recoding education level by schooling years, mean

years of schooling was 13.5 for wives and 14.8 for husbands

for the entire sample. About 14.3 years was the mean years

of schooling for wives of the credit card holders and 12.5

years for wives' of the non-holders. Mean years of schooling

was 15.5 for husbands of card holder households, and 13.8 for

husbands of non-holder households. About 14.4 years was the

mean years of schooling for wives of the continuous card

holder households and 13.5 years for wives' of the

discontinuous card holder households. Mean years of schooling

was 15.5 for husbands of the continuous card holder households

and 14.9 years for husbands of the discontinuous card holder

households (Table B.1).

Occupation: Occupation was coded from the open ended

question completed by the respondents. Classification was

based on the occupation classification system developed by the

Korean National Bureau of Statistics, Economic Planning Board

(Korean National Bureau of Statistics, 1986).

About 11% of wives of the total sample were high

white-collar workers. About 14% of wives in card holder

households and about 6% of wives in non-holder households were
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working in high white-collar occupations. Of the entire

sample, about 69% of husbands were regarded as high

white-collar workers and 23% as blue-collar workers. Over 80%

of husbands in the credit card holder households and about 50%

of husbands in the non-holders households were classified as

high white-collar, while 11.4% of husbands in card holder

households and 39% of husbands of non-holder households were

classified as blue-collar workers. About 83% of husbands in

the continuous card holder households and 72% of husbands in

the discontinuous card holder households were classified as

high white-collar, while 11% of husbands in the continuous

card holder households and 15% of husbands in the

discontinuous card holder households were classified as

blue-collar workers. A higher percentage of husbands in the

discontinuous card holder households (12.8%) were classified

as low white-collar workers compared to husbands in the

continuous card holder households (5.0%) (Table B.3).

Income: Respondents were asked their household's average

monthly income for the previous year, 1987. The mean monthly

income of households in the entire sample was $1,554 in 1987.

Mean income of card holder households was higher ($1,683) than

non-holder households ($1,328). Mean income of the continuous

card holder households was higher ($1,724) than the

discontinuous card holder households ($1,339) (Table B.1).

Assets: The respondents were asked to estimated their

family's total assets, including house and real estate. The
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mean of those estimated total assets was approximately

$190,000 (1 billion 300 million Won). The total assets for

the households holding credit cards was $238,701, as compared

to $180,860 of the non-holder households (Table B.1).

Attitudes Toward Credit Cards

Households tended to be favorable toward credit cards.

As shown in Table B.4, the mean score for attitudes toward

credit cards was 39.90 for the entire sample. The average

score for card holder households was 40.61 and 39.05 for

non-holder households. About 41 was the mean score of

attitudes toward credit cards for continuous holders and 38

for discontinuous holders. The possible score ranged from 14

to 56 with higher scores indicating more favorable attitudes

toward credit cards. The mean scores for individual questions

in questionnaire are shown in Table D.1 (Appendix D).

Credit Card Practices

Nearly 60% of households in the study had credit cards

and about 40% of them did not. Of households currently

holding credit cards, 87.3% were planning to use them next

year (designated continuous holders) and 12.4% of them did not

intend to use those credit cards in the following year

(designated discontinuous holders).

Years of Credit Card Use Experiences: About 40% of

credit card holder households had used credit cards three

years or longer while about 10% of card holder households had

used credit cards less than six months. About 80% of the card
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holder households had used credit cards longer than one year

(Table B.5).

Number of Cards: The mean number of credit cards that

households held was about 2. At the time of the study, over

70% of credit card holder households had fewer than three

cards. About 70% of the households currently had, or planned

to have, fewer than two cards. Households that had or planned

to have six cards or more made up only 3% of holder households

(Table B.6). Discontinuous holders, who currently held cards

but did not intend to use them over the coming year, had more

cards than did continuous holders, who held cards and intended

to use them continuously.

Payment-to-Income Ratio: Current payment-to-income ratio

was regarded as the ratio of payment for credit card average

monthly charges for the current year (1988) to average monthly

income last year (1987). Planned payment-to-income ratio was

the ratio of intended payment-to-income ratio of intended

payment to expected average monthly income, 1988. The current

payment-to-income ratio was approximately 20%, while the

planned ratio was 12%. The current ratio was higher than

planned ratio among current card holders (Table B.7).

Discontinuous holders' current payment-to income ratio was

much higher than continuous holders'. Discontinuous holders'

ratio was approximately 42%, and continuous holders' was 18%.

Frequency of Card Use: Approximately 80% of households

sampled reported that they were currently using cards less
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than 2 or 3 times a month (81.7%), and 83% of them intended

future use at the same level (83.2%) (Table B.8). Thirteen

households (0.4%) of the entire card holder households (N=320)

planned to not use their credit cards for purchases in the

following year while 4.7% planned to use them 'more than once

a week'. About 7% of card holder households did not currently

use their credit cards for purchases, and 0.6% of them used

them 'more than once a week.' About once every 2 or 3

months' was the most frequent response of both current (41.3%)

and planned use (44.7%). The second most frequent response

was 'about 2 or 3 times a month' for both current (33.5%) and

planned use (38.1%).

For both continuous and discontinuous credit card holder

'households, 'about once every 2 or 3 months' (41.6% vs. 36.6%)

was the most popular frequency of card use, and 'about 2 or

3 times a month' was the second popular response (33.4% vs.

34.2%). However, 6.6% of continuous holders did not currently

use cards for purchasing, as compared to 12.2% of

discontinuous card holders' response (Table B.8).

Keeping receipts of card use: The mean score of keeping

receipts for continuous credit card holders was 8.41,

indicating a frequency level 'often'; discontinuous credit

card holders' mean score was 7.64, indicating a frequency

level 'sometimes.' As shown in Table B.9, continuous card

holders kept receipts of credit card purchases more frequently
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and they kept receipts of bill payments less frequently than

did discontinuous card holders.

Item Purchases with Cards: Regarding items purchased

with credit cards, consumer items (38.0% for current use and

32.5% for planned use) and durable items (29.1% for current

use and 31.2% for planned use) were popular items purchased

with credit cards, making up approximately 67% of the current

purchases and 64% of planned purchases. Using credit cards

for purchasing necessary (18.5% to 22.4%) and service items

(10.3% to 11.4%) would be increased compared with current use

(Table B.10).

Purpose of Card Use: As shown in Table B.11, installment

or delayed payment was the most popular reason given for

current credit card use (34.0%). Credit card use for

emergency situations (34.8%) was the primary reason cited for

planned card use among card holders. The second most popular

reason was convenience (32.4%) for credit card holder's

current card use, while the third was emergency use (26.6%).

However, installment or delayed payment (30.1%) and

convenience (28.0%) were the second and third reasons cited

for planned credit card use.

Maintenance of a Written List of Cards: Most card

holders (74%) maintained a written list of credit cards. The

percent was higher for those planning to maintain a list

(98%). About 20% of credit card holder households did not

currently maintain a written list of credit cards, but only
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2.5% of credit card holder households intended to not maintain

a written list of credit cards in the following year (Table

B.12) .

Financial Management Behavior

As shown in Table B.4, the mean score was 14.43 for

planning, 12.43 for implementation, and 9.45 for evaluation.

The possible score range was 4 to 20 for 'planning' and 3 to

15 for 'implementation' and 'evaluation.' For credit card

holders, the mean score was 14.66 for planning, 12.58 for

implementation, and 9.63 for evaluation; for non-holders, the

mean scores were 14.02, 12.22, and 9.20, respectively. Table

D.2 shows mean scores for individual questions measuring

financial management behavior (Appendix D).

Perceived Financial Well-being

As shown in Table B.4, the range of mean scores for all

household groups was 4.55 to 4.90 for 'financial unbalance

experiences' (possible score range was from 2 to 10). Average

score for all groups was 7.09 for 'changes in household

finance' (possible score range was from 2 to 10). Average

score was 12.07 to 12.92 for 'satisfaction with household

finance' (possible score range was 4 to 20).

Relative to perceived financial well-being, the mean

score for card holders was 4.55 for 'financial unbalance

experiences', 7.44 for 'changes in household finance', and

12.82 for 'satisfaction with household finance'; for

non-holders, the mean score for these variables were 4.90,
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7.26, and 12.07, respectively (Table B.4). Mean score for

continuous card holders was 4.55 for 'financial unbalance

experiences!, 7.49 for 'changes in household finance', and

12.92 for 'satisfaction with household finance'; for

discontinuous card holders, the mean scores for these

variables were 4.62, 7.09, and 12.19, respectively (Table

B.4). Mean scores for individual questions measuring

perceived financial well-being are shown in Table D.3

(Appendix D).

Current and Planned Credit Card Holders and Non-holders

An objective of the present study was to determine

differences between credit card holders and non-holders and

between continuous credit card holders and discontinuous

credit card holders. Demographic characteristics, attitudes

toward credit cards, financial management behavior, and

perceived financial well-being were tested for their

relationships with levels of credit card use at the present

and planned use in the following year. In relation to

differences in such factors between current card holders and

non-holders, null hypotheses were tested relating to

demographic characteristics (Ho 1), attitudes toward credit

cards (Ho 2), financial management behavior (Ho 3), and

perceived financial well-being (Ho 4).
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Differences in Demographic Characteristics

Null Hypothesis 1

There is no significant difference in demographic
characteristics (1) between credit card holders and
non-holders and (2) between continuous and
discontinuous credit card holders based on:

(a) household size,
(b) type of family,
(c) age of wife,
(d) age of husband,
(e) education of wife,
(f) education of husband,
(g) occupation of wife,
(h) occupation of husband,
(i) average monthly income, and
(j) total assets.

Frequency and summary statistics of differences in

demographic characteristics of current card holder and

non-holder Korean households, as well as characteristics of

continuous and discontinuous credit card use in those

households currently holding credit cards, are shown in tables

B.1 through B.3. To determine whether the difference of

households' demographic characteristics shown in those three

tables were statistically significant, null hypotheses 1.1 and

1.2 were specified and tested using a one-way ANOVA.

Ho 1.1 There is no significant difference in
demographic characteristics between credit card
holders and non-holders: H0 1.1(a) to Ho 1.1(j).

All of the null hypotheses except null hypotheses 1.1(a)

and 1.1(b) were rejected at p<1.0. There were significant

differences in age (p<.000), education levels (p<.000) and

type of occupation (p<.000) for both wives and husbands (Table

4.1). There were also significant differences in the average



74

Table 4.1

Summary of Null Hypothesis 1 Testing

Dependent
Variable

Differences Between Differences Between
Credit Card Holders Continuous and
and Non-holders Discontinuous Holders
F or X2 p F or X2

Household Size 3.40 .066 *

Type of Family

Age
Wife 20.23 .000 **** 9111.011

Husband 26.54 .000 **** IIMMIllbal

Education Level
Wife 83.23 .000 **** 6.87 .009 ***

Husband 102.92 .000 **** 7.15 .008 ***

Occupation
Wife 21.38 .000 ****

Husband 81.10 .000 **** 5.87 .088 *

Average Monthly
Income (1987) 16.76 .000 **** 4.88 .028 **

Total Assets 7.02 .008 ****

Note. *p<.10; **R<.05; ***R<.01; * * * *p <.001
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monthly income, 1987 (p <.000) and the total assets (R<.008)

(Table 4.1). Compared to non-holders, current credit card

holders tended to be younger, better educated, white-collar

workers (both wife and husband), and to have higher economic

status.

Ho 1.2 There is no significant difference in
demographic characteristics between continuous
and discontinuous credit card holders:
Ho 1.2(a) to Ho 1.2(j).

Significant differences in the household size (R<.066),

the education level of wife (R<.009), and husband (p<.008),

the occupation of husband (p <.088), and the average monthly

income, 1987 (R<.028) were found between continuous credit

card holders and discontinuous credit card holders (Table

4.1). There were no statistically significant differences

in the type of family, occupation of wife, and total assets

between continuous and discontinuous credit card holders

(Table 4.1). Therefore, compared with discontinuous card

holders, continuous card holders tended to have better

educated wives and husbands who were white-collar workers, and

have a higher average monthly income.

Differences in Attitudes Toward Credit Cards

Null Hypothesis 2

There is no significant difference in attitudes
toward credit cards (1) between credit card holders
and non-holders and (2) between continuous and
discontinuous credit card holders.

Regarding variables related to attitudes toward use of

credit cards, null hypothesis 2.1 was used to test for
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differences between credit card holders and non-holders, and

null hypothesis 2.2 to test for differences between continuous

and discontinuous credit card holders. A one-way ANOVA was

used.

H
o
2 1 There is no significant difference in attitudes

toward credit cards between credit card holders
and non-holders.

As a result of testing differences in attitudes toward

credit cards, null hypothesis 2.1 was rejected at p<.10. A

significant difference was found in attitudes toward credit

cards between credit card holders and non-holders (p<.000)

(Table 4.2). It was found that credit card holders tended to

have more favorable attitudes toward credit cards than did

non-holders.

Ho 2.2 There is no significant difference in attitudes
toward credit cards between continuous and
discontinuous credit card holders.

As a result of testing, null hypothesis 2.2 was rejected

at p<1.0 (Table 4.2). There was significant difference in

attitudes toward credit cards between continuous and

discontinuous credit card holders (p<.000). It may be

concluded that continuous credit card holders tended to be

more favorable toward credit cards than discontinuous credit

card holders.
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Table 4.2

Summary of Null Hypotheses 2 3 and 4 Testing

Differences Between Differences Between
Credit Card Holders Continuous and

Dependent and Non-holders Discontinuous Holders
Variable

Attitudes Toward Credit Cards (Ho 2)
14.11 .000 **** 17.64 .000 ****

Financial Management Behavior (Ho 3)

Planning 4.94 .027 **
Implementation 3.74 .053 *
Evaluation 3.42 .065 *

Perceived Financial Well-being (Ho 4)

Unbalance 7.06 .088 * ..-
Changes 3.54 .061 *
Satisfaction 6.88 .009 *** .111.1IMINV

Note. *p<.10; **p<.05; ***p<.01; ****p<.001
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Differences in Financial Management Behavior

Null Hypothesis 3

There is no significant difference in financial
management behavior (1) between credit card holders
and non-holders and (2) between continuous and
discontinuous credit card holders based on:

(a) planning,
(b) implementation, and
(c) evaluation.

Null hypothesis 3 was tested using a one-way ANOVA. Null

hypothesis 3 led to the creation of null hypotheses 3.1 and

3.2 in order to compare household groups exhibiting different

levels of current credit card use and plans for intended

future use.

Ho 3.1 There is no significant difference in financial
management behavior between credit card holders
and non-holders: Ho 3.1(a), Ho 3.1(b), and
Ho 3.1(c).

All null hypotheses were rejected at p<1.0. As a result

of testing hypothesis 3.1, significant differences were found

in planning (Ho 3.1(a), p<.027), implementation (Ho 3.1(b),

p<.053), and evaluation (Ho 3.1(c), p<.065) between credit

card holders and non-holders (Table 4.2). Credit card holders

tended to exhibit financial management practices more often

than did non-holders, that is, they more frequently utilized

a management process than did non-holders.

H
o
3.2 There is no significant difference in financial

management behavior between continuous and
discontinuous credit card holders: Ho 3.2(a),
Ho 3.2(b), and H

o
3 3(c).
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After testing null hypothesis 3.2, no significant

differences were found in any of the variables relative to

financial management behavior, such as planning,

implementation, and evaluation. All null hypotheses were

retained at p<.10 (Table 4.2).

Differences in Perceived Financial Well-Being

Null Hypothesis 4

There is no significant difference in perceived
financial well-being (1) between credit cardholders
and non-holders and (2) between continuous and
discontinuous credit card holders based on:

(a) financial unbalance experiences,
(b) changes in household finance, and
(c) satisfaction with household finance.

Null hypothesis 4 was tested using a one-way ANOVA. Null

hypothesis 4 led to the creation of null hypotheses 4.1 and

4.2, in order to compare household groups exhibiting different

levels of current credit card use and plans for intended

future use.

Ho 4.1 There is no significant difference in perceived
financial well-being between credit card
holders and non-holders: Ho 4.1(a), Ho 4.2(b),
and Ho 4.1(c).

Null hypotheses 4.1(a) and 4.1(c) were rejected at p<.10

and 4.1(b) was not rejected at p<1.0 (Table 4.2). As a result

of testing null hypothesis 4.1, significant differences were

found in financial unbalance experiences (p<.088) and

satisfaction with household finance (p<.009) between credit

card holders and non-holders (Table 4.2). With regard to

perceived household financial well-being, non-holders tended
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to experience more periods of financial unbalance, as can be

seen by their having more frequent experiences of financial

difficulties and having to borrow money more frequently than

did credit card holders. Households that currently held

credit cards reported greater satisfaction with their

financial situation in terms of income, savings, and the level

of living, compared with households not holding credit cards.

Ho 4.2 There is no significant difference in perceived
financial well-being between continuous and
discontinuous credit card holders: Ho 4.2(a),
Ho 4.2(b), and Ho 4.2(c).

Null hypothesis 4.2(b) was rejected at p<1.0. Null

hypotheses 4.2(a) and 4.2(c) were not rejected at p<1.0 (Table

4.2). A significant difference was found in changes in

household finance (p<.061) (Table 4.2). One may infer from

this finding that continuous credit card holders thought more

strongly that their financial situation was and will be

improved, compared to discontinuous credit card holders who

were currently holding credit cards.

Attitudes Toward Credit Cards

An objective of the present study was to determine

whether attitudes toward credit cards were influenced by:

demographic characteristics, financial management behavior,

perceived financial well-being, whether or not households were

current credit card holders and continuous credit card
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holders, and years of credit card use experiences. Null

hypothesis 5 was used to test for that objective. To test the

relationships between attitudes toward credit cards and the

independent variables, stepwise multiple regression analysis

was conducted to determine which variables made a significant

contribution to the explained variance in attitudes toward

credit cards for all specified household groups: Ho 5.1 for

the total sample, Ho 5.2 for credit card holders, Ho 5.3 for

continuous credit card holders, Ho 5.4 for discontinuous

credit card holders, and Ho 5.5 for non-holders.

Null Hypothesis 5

Attitudes toward credit cards are not significantly
related to demographic characteristics, financial
management behavior, perceived financial well-being,
current and planned credit card holding, and years
of credit card use experiences.

Model of Total Sample's Attitudes Toward Credit Cards

The results of the stepwise regression are shown in Table

4.3. The variables were entered into the model in the

following order: Whether households are continuous credit

card holders or others (HOLD1), implementation (IMPLE), and

satisfaction with household finance (SATISFACTION). Each

variable was found to explain 4.7%, 2.7%, and 1.2% of the

variance in the dependent variable in each step, respectively.

It may be inferred from this finding that continuous credit

card holders tend to have more favorable attitudes toward

credit cards than discontinuous credit card holders and

non-holders. Households which more frequently utilize
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Table 4.3

Stepwise Regression Models of Attitudes Toward Credit Cards:

Null Hypothesis 5 Testing

Independent
Variable

Cumulative
Coefficient t-value p R-squared

The Total Sample (Ho 5.1)
HOLD1 2.241 5.460
IMPLE .398 4.490
SATIS -.157 -2.472
F = 8.70 df = 602 p < .000

.000

.000

.006
R2 =

.047

.074

.086

.086

Current Credit Card Holders (Ho 5.2)
IMPLE .450 3.862 .000 .044
PHOLD 2.963 3.486 .000 .081
WEDUC .245 1.935 .054 .091
F = 11.76 df = 357 p < .000 R2 = .091

Continuous Credit Card Holders (Ho 5.3)
IMPLE .487 3.738 .000 .041
F = 13.97 df = 330 p < .000 R2 = .041

Discontinuous Credit Card Holders (Ho 5.4)
INCOME 4.930E-6 2.356 .027 .177
WOCC 7.119 3.590 .002 .336
SIZE -1.361 -1.962 .062 .472
WEDUC .652 1.765 .090 .532
F = 6.81 df = 28 R < .001 R2 = .532

Current Non-holders (Ho 5.5)
SATIS .338 3.975 .022 .046
PLAN .018 2.307 .000 .065
F = 8.94 df = 258 p < .000 R2 = .065
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financial management implementation and are less satisfied

with household finance tend to have more favorable attitudes

toward credit cards.

Model of Credit Card Holders' Attitudes Toward Credit Cards

Table 4.3 shows the results of the regression analysis

of holders' attitude model toward credit cards. The variables

were entered in the model in the following order:

implementation (IMPLE), whether or not holder households

intended to continue using credit cards in the following year

(PHOLD), and education level of wife (WEDUC). Each variable

explained the variance in the dependent variable 4.4%, 3.7%,

and 1.0%, respectively.

This finding indicates that credit card holder households

which intend to continue using their credit cards, and the

wives of which are better educated, are more favorable toward

credit cards. Credit card holder households which more

frequently utilize financial management implementation tend

to have more favorable attitudes toward credit cards.

Model of Continuous Credit Card Holders'
Attitudes Toward Credit Cards

The results of regression analysis are shown in Table

4.3. The 'implementation' (IMPLE) variable significantly

contributed to the explanation (4.1%) of the variance in the

dependent variable. This finding indicates that continuous

credit card holder households which utilize more
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frequent financial management implementation practices are

more favorable toward credit cards.

Model of Discontinuous Credit Card Holders'
Attitudes Toward Credit cards

The results of the regression analysis are shown in Table

4.3. The variables were entered into the model in the

following order: household monthly income (INCOME), whether

or not wives were full-time homemakers (WOCC), household size

(SIZE), and education level of wives (WEDUC). The variance

in the dependent variable was explained by these variables,

17.7%, 15.9%, 13.6%, and 6.0%, respectively.

This finding indicates that discontinuous credit card

holder households which are at the higher income level,

comprise fewer household members, and have better educated

wives are more favorable toward credit cards, compared to

discontinuous credit card holder households which are at the

lower income level, have more household members, and have less

educated wives. Households with full-time homemakers are more

likely to have favorable attitudes toward credit cards than

are households with working wives.

Model of Credit Card Non-holders' Attitudes
Toward Credit Cards

Results of the regression analysis are shown in Table

4.3. Satisfaction with household finance (SATISFACTION) and

planning (PLAN) were entered orderly into the model and

explained 4.6% and 1.9% of the variance in the dependent
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variable, respectively. The non-holders that were more

favorable toward credit cards tended to plan regarding

household financial management and to be less satisfied with

household finance.

Credit Card Practices

Differences Between Current and Planned Practices

An objective of the present study was to assess the

differences between credit card holders' current and planned

credit card practices. Null hypothesis 6 was designed toward

this end and subsequently tested with variables of credit card

practices: (1) number of cards, (2) payment-to-income ratio,

(3) frequency of card use, (4) keeping receipts of card use,

(5) items purchased with cards, (6) purpose of card use, and

(7) maintenance of a written list of cards. Chi-square test

and t-test were used to test the differences between credit

card holders' current and planned credit card practices,

depending on the characteristics of variables.
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Null Hypothesis 6

There is no significant difference between credit
card holders' current credit card practices and
their planned credit card practices relative to:

Ho 6 1

Ho 6 2

H
o

6 3

Ho 6. 4

Ho 6 5

Ho 6 6

Ho 6 7

number of cards
payment-to-income ratio
frequency of card use
keeping receipts of card use
items purchased with cards
purpose of card use
maintenance of a written list of
cards

Null hypotheses 6.2, 6.3. 6.5, 6.6, and 6.7 were rejected

at p<.10. Null hypotheses 6.1 and 6.4 were not rejected at

p<.10 (Table 4.4). Results indicated a significant difference

between current and planned practices in payment-to-income

ratio (p<.001) (Table B.7), the frequency of use (p<.000)

(Table B.8), items purchased with credit cards (p<.000) (Table

B.10), purpose of use (p<.000) (Table B.11), and maintenance

of a written list (p<.000) (Table B.12).

It was concluded based on finding of significant

difference in payment-to-income ratio that households intended

to reduce their percentage of income (12.35%) devoted to

credit card charges next year, as compared with this year

(20.32%) (Table B.7). Credit card holder households planned

to use their cards more frequently (Table B.8) while

decreasing the purchases of consumer items and gifts and

increasing the purchase of necessary items, durable items, and

service items with credit cards (Table B.10). Credit card

holders planned to increase credit cards use for emergencies
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Table 4.4

Summary of Null Hypothese 6 and 7 Testing

Differences Between Differences Between
Current and Planned Continuous and

Dependent Credit card Practices Discontinuous Holders
Variable t or X2 p t or X2 P

Number of Cards (Ho 6.1 & Ho 7.1)
---- ----

Payment-to-Income Ratio (Ho 6.2 & Ho 7.2)
3.26 .001 **** 3.01 .003 ***

Frequency of Use (Ho 6.3 & Ho 7.3)
352.86 .000 **** ----

Keeping Receipts (Ho 6.4 & Ho 7.4)
2.38 .018 **

Items Purchased with Cards (Ho 6.5 & Ho 7.5)
290.16 .000 ****

Purpose of Use (Ho 6.6 & Ho 7.6)
222.64 .000 ****

Maintenance of a Written List of Cards (Ho 6.7 & Ho 7.6)
17.88 .000 ****

Note. *R<.10; * *p<.05; ***R<.01; ****R<.001
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and cash advances and to decrease use for installment or

delayed payment and convenience purchase (Table B.11). More

households intended to have a written list of their credit

cards in the following year, compared to those who had a list

in the present (Table B.12).

Differences Between Continuous Credit Card Holders
and Discontinuous Credit Card Holders

An objective of the present study was to assess

differences in current credit card practices between

continuous and discontinuous credit card holders. Regarding

this objective, null hypothesis 7 was tested for the

difference using t-test and Chi-square test depending on

characteristics of variables related to practices of credit

cards.

Null Hypothesis 7

There is no significant difference between
continuous and discontinuous credit card holders
based on current:

Ho 7.1
Ho 7.2
H

o
7.3

Ho 7.4
Ho 7.5
Ho 7.6
Ho 7.7

number of cards
payment-to-income ratio
frequency of card use
keeping receipts of card use
items purchased with cards
purpose of card use
maintenance of a written list of
cards

Null hypotheses 7.2 and 7.4 were rejected at R<.10; and

remaining null hypotheses were not rejected at p<.10 (Table

4.4). A significant difference was found in the

payment-to-income ratio between continuous and discontinuous

credit card holders (p<.003), leading one to conclude that
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discontinuous card holders' payment-to-income ratio (41.8%)

was higher than continuous card holders' (18.36%) (Table B.'7).

Continuous credit card holders' practice of keeping receipts

of credit card use (8.41) was found significantly more

frequent than discontinuous credit card holders' (7.64) (Table

B.9).

Determinants of Credit Cards Practices

An objective of the present study was to determine

whether current and planned credit card practices were

influenced by demographic characteristics, attitudes toward

credit cards, financial management behavior, perceived

financial well-being, whether or not credit card holder

households intended to continue using credit cards, and years

of credit card use experiences. Multiple regression analysis

was used to test null hypothesis 8 to specify relationships.

Eight subnull hypotheses were specified from null hypothesis

8: current and planned number of credit cards (Ho 8.1(a) &

Ho 8.1(b)), current and planned payment-to-income ratio of

credit card charges (H0 8.2(a), Ho 8.2(b)), current and planned

frequency of credit card use (Ho 8.3(a), & Ho 8.3(b)), and

current and planned keeping receipts of credit card use

(Ho 8.4(a) & Ho 8.4(b)). Current and planned variables of

credit card practices were individually tested as the

dependent variables. However, each of the current credit card

practices was correlated to the variable of planned credit

card practices (Table A.16).
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Null Hypothesis 8

Credit card holders' credit card practices are not
significantly related to demographic
characteristics, attitudes toward use of credit
cards, financial management behavior, perceived
financial well-being, plan of credit card holding,
and years of credit card use experiences relative
to:

(1) number of cards,
(2) payment-to-income ratio,
(3) frequency of card use, and
(4) keeping receipts of card use.

Number of Cards: The results of regression analysis are

shown in Table 4.5. Regarding the current number of credit

cards (Ho 8.1(a)) households held, whether or not husbands

were blue-collar workers (HOCC3) and type of family (TYPE)

were entered into the model in the first and in the second

step; these variables were found to account for 1.3% and 1.0%

of the variance in the dependent variable, respectively. This

finding indicates that, among credit card holder households,

extended families tend to hold more cards than do nuclear

families. Holder households with husbands that are

white-collar workers tend to hold more cards than holder

households with husbands that are blue-collar workers.

Relative to number of credit cards that holder households

intend to hold (Ho 8.1(b)) in the following year, whether or

not husbands were blue-collar workers (HOCC3) explained 1.2%

of the variance. Blue-collar worker husbands intend to have

fewer cards compared to white-collar worker husbands.
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Table 4.5

Stepwise Multiple Regression Models of Credit Card Practices:

Null Hypothesis 8 Testing

Independent Cumulative
Variable Coefficient t-value p R-squared

Current Number of Cards (Ho 8.1(a))
HOCC3 -.496 -1.912 .057 .013

TYPE -.349 -1.854 .065 .023

F = 3.87 df= 329 p < .023 R2 = .023

Planned Number of Cards (H0 8.1(b))
HOCC3 -.465 -1.892 .059 .012
F = 3.58 df = 299 p < .059 R2 = .012

Current Payment-to-income Ratio (Ho 8.2(a))
INCOME -1.0E-5 -3.456 .001 .049

PHOLD -21.355 -2.671 .008 .074

F = 10.83 df = 275 p < .000 R2 = .074

Planned Payment-to-income Ratio (Ho 8.2(b))
INCOME -3.898E-6 -3.044 .003 .051
UNBALANCE 1.081 1.826 .069 .064

F = 8.38 df= 248 p < .000 R2 = .064

Frequency of Current Credit Card Use (Ho 8.3(a))
WOCC -.456 -3.419 .001 .036

INCOME -1.671E7 2.164 .031 .060

HOCC2 -.494 -2.031 .043 .075

CHANGE .072 1.831 .068 .085

F = 7.22 df = 315 p < .000 R2 = .085

Frequency of Planned Credit Card Use (Ho 8.3(b))
CHANGE .101 2.562 .011 .025

WOCC -.270 -2.141 .033 .042

ATTITUDES .019 1.867 .063 .054

F = 5.37 df = 286 p < .013 R2 = .054
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Table 4.5 Continues

Independent
Variable Coefficient t-value

Cumulative
p R-squared

Keeping Receipts of Current Credit Card Use (Ho 8.4(a))
EVALU .158 3.678 .000 .063
WOCC .098 3.615 .000 .098
PHOLD .890 2.554 .011 .122
ATTITUDES .043 2.043 .042 .137
IMPLE .092 .765 .078 .145
F = 11.42 df = 341 p < .000 R2 = .145

Keeping Receipts of Planned Credit Card Use (Ho 8.4(b))
IMPLE .158 2.869 .004 .061
ATTITUDES .073 3.393 .001 .098
WEDUC .145 2.755 .006 .118
EVALU .095 2.152 .032 .131
F = 12.15 df= 327 p < .000 R2 = .131
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Payment-to-Income Ratio: The results of regression

analysis are shown in Table 4.5. Regarding current

payment-to-income ratio (Ho 8.2(a)), income (INCOME) and

whether or not holder households planned to hold credit cards

(PHOLD) were entered in the final model orderly and found to

explain 4.9% and 2.5% of the variance in the dependent

variable in each step. The indication is that as household

income and total assets decrease, current payment-to-income

ratio increases and that discontinuous credit card holders

have higher payment-to-income ratio than continuous credit

card holders.

In relation to planned payment-to-income ratio

(Ho 8.2(b)), household average monthly income (INCOME) and

experiences of financial unbalance (UNBALANCE) were entered

into the model orderly. These variables explained 5.1% and

1.3%, respectively, of the variance of the dependent variable

in each step. This finding indicates that credit card holder

households who have higher monthly income and have experienced

financial unbalance less frequently such as financial

difficulties and borrowing money tend to have higher intended

payment-to-income ratio in the following year as compared to

credit card holders households who have lower monthly income

and have financial unbalance experience more often.

Frequency of Card Use: Table 4.5 shows the results of

stepwise regression analysis for frequency of credit card use.

Regarding frequency of current credit card use (Ho 8.3(a)),
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the variables were entered into the model in the following

order: whether or not wives were full-time homemakers (WOCC),

income (INCOME), whether or not husbands were low white-collar

workers (HOCC2), and changes in household finance (CHANGE).

These variables were found to account for 3.6%, 2.4%, and 1.0%

of the variance in the dependent variable. From these

findings, the following may be concluded: Households with

working wives tend to currently use their credit cards more

frequently. Households which are in the lower income bracket

tend to currently use credit cards more frequently than

households which are of higher economic status. However,

households which believe and expect more financial improvement

and are more satisfied with their finances tend to currently

use credit cards more frequently. Households with husbands

who are low white-collar workers use cards less frequently

than others.

Regarding frequency of planned credit card use

(Ho 8.3(b)) that holder households intended in the following

year, the variables were entered into the model in the

following order: changes in household finance (CHANGE),

whether or not wives were full-time homemakers (WOCC), and

attitudes toward credit cards (ATTITUDES). These variables

were found to explain 2.5%, 2.4%, and 1.2% of the variance in

the dependent variable, respectively. These findings indicate

that credit card holder households which more strongly believe

and expected financial improvement and have more favorable
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attitudes toward credit cards intend to use credit cards more

frequently in the following year. Credit card holder

households with working wives intend to use credit cards more

frequently than those with full-time homemakers.

Keeping Receipts of Card Use: The result of the

regression analysis is shown in Table 4.5. Relative to

current practices of keeping receipts (Ho 8.4(a)), the

variables were entered into the model in the following order:

evaluation (EVALU), whether or not wives were full-time

homemakers (WOCC), whether or not household continued using

credit cards (PHOLD), attitudes toward credit cards

(ATTITUDES), and implementation (IMPLE). These independent

variables were found to explain 3.5%, 2.4%, 1.5% and 0.8% of

the variance in current keeping receipts, respectively. These

findings indicate that households of full-time homemakers and

continuous credit card holders tend to currently keep

receipts related to current card use more frequently, compared

with households of working wives and discontinuous credit

card holders. Households which more frequently utilize

financial managerial practices, such as implementation and

evaluation, tend to currently keep receipts of credit card

purchases and the copies of credit card charge bills.

Relative to planned practices of keeping receipts (Ho

8.4(b)) of credit card use that credit card holder households

intended, the variables were entered into the model in the

following order: implementation (IMPLE), attitudes toward
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credit cards (ATTITUDES), education level of wives (WEDUC),

and evaluation (EVALU). These variables were found to

explain 6.1%, 3.7%, 2.0%, and 1.3%, respectively, of the

variance in the dependent variable. These findings indicate

that credit card holder households which utilize

implementation and evaluation practices of financial

management more frequently and have more favorable attitudes

toward credit cards intend keeping receipts of credit card

purchases and copies of charge bill in the following year more

frequently, as compared to credit card holder households using

practices of implementation and evaluation less often and

having less favorable attitudes toward credit cards. Credit

card holder households with better educated wives intend to

keep receipt more frequently than credit card holder

households with less educated wives.
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CHAPTER V

SUMMARY, IMPLICATIONS AND RECOMMENDATIONS

Summary

Summary of Procedures

The purpose of the present study was to investigate

attitudes toward credit cards and credit card practices among

Korean households in Seoul who were in the expanding stage of

the family life cycle, namely, households that had at least

one dependent child enrolled either in primary, middle, or

high school. Demographic characteristics, attitudes toward

credit cards, financial management behavior, and perceived

financial well-being were explored by comparing credit card

holders with non-holders and continuous credit card holders

with discontinuous credit card holders. Analyses were

performed to examine the influence of demographic

characteristics, financial management behavior, perceived

financial well-being, and years of credit card experiences on

the attitudes toward credit cards, current card practices and

planned card practices.

Continuous credit card holders' card practices were also

compared with those of discontinuous card holders. Current

credit card practices were compared with planned credit card

practices for: number of cards, payment-to-income ratio,
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frequency of use, keeping receipts of card use, items

purchased with cards, purpose of card use, and maintenance of

a written list of cards held by households.

The data for the present study were collected in Seoul,

Korea, during June, 1988. A questionnaire developed by the

researcher was distributed to households through their

children who were enrolled in schools. Questionnaire return

rate was 84% (N=672), and 650 questionnaires were deemed

usable for analysis. Eight null hypotheses were specified and

tested using the statistical software package 'Statgraphics'.

The data were analyzed by using t-test, one-way analysis of

variance, Chi-square test, correlation analysis, and stepwise

multiple regression analysis. A confidence level of p<.10 was

chosen by the researcher as the criterion for rejection of the

null hypotheses.

Summary of Findings and Discussion

Nearly 60% of the households sampled in the present study

currently had credit cards. Of current credit card holders,

87% of them intended to continue using credit cards in the

following year and 12% of the credit card holders intended to

stop using their credit cards. About 40% of the credit card

holders had more than 3 years experience using credit cards.

About 10% of the credit card holders had less than 6 months

experience using credit cards. Results of hypotheses testing

are summarized in Appendix C.
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Comparison Between Credit Card Holders and Non-holders:

Credit card holders tended to be younger, better educated,

white-collar workers, and of a higher economic status than

non-holders (Tables B.1 & B.3). Such characteristics may be

a result of the qualifications required by credit card

issuers, and also households' decision making related to their

need for using cards. These findings are partially supported

by research conducted among American households (Awh & Waters,

1974, for the relationship of age of holders; Hirshman &

Goldstucker, 1978; McAlister & Kinsey, 1979; Mandell, 1972,

for the relationship of education level of holders; Plummer,

1971, for the relationships of education level and type of

occupation of holders).

In comparison to non-holder households, credit card

holder households had more favorable attitudes toward credit

cards, reported more financial management practices,

experienced less financial unbalance, and were more satisfied

with their household finances. (Table B.4).

Comparison Between Continuous and Discontinuous Credit

Card Holders: Compared to discontinuous credit card holder

households, continuous credit card holder households tended

to be larger, have better educated wives and husbands, and

have husbands who were white-collar workers. They were more

likely to have higher average monthly income than

discontinuous credit card holders (Tables B.1, B.2, & B.3).

Continuous credit card holder households also had more
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favorable attitudes toward credit cards, and more strongly

believed and expected financial improvement of their

households, compared to discontinuous credit card holder

households (Table B.4).

Based on these findings, households' decision-making

about holding credit cards and continuing to use credit cards

seems to be related to stable and secure household finance,

and confidence in financial management and financial

well-being, both in the present and the expected future. The

satisfaction with present household finance causes an

optimistic expectation of the future. This finding is

supported by findings of previous research that credit card

use (Crawl, 1981; Heck, 1982; Hendricks, Youmans, & Keller,

1973; Kinsey & Lane, 1978; Schnittgrund & Baker, 1983) and

positive attitudes (Hendricks, Youmans, & Keller, 1973; Kinsey

& Lane, 1978) are related to optimistic expectations about

household finance. It is understandable because consumer

choice in using credit cards is decision-making which involves

more than one time period (Eastwood, 1985: 251); therefore,

it is influenced by both current and expected future

situations.

Relative to attitudes toward credit cards, it was seen

that credit card holders and continuous credit card holders

had more favorable attitudes toward credit cards than did

non-holders and discontinuous credit card holders. It was

concluded that consumers' positive attitudes or perceptions
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of credit card use encouraged people to apply for credit cards

and then continue using them.

However, the score for discontinuous credit card holders

on favorable attitudes toward credit cards was lower than

other household groups such as total holders, continuous

holders, and even non-holders. This finding indicates that

households which intended to stop using credit cards perceived

the negative effects of cards on household finance or consumer

behavior through their credit card experiences. Attitudes of

credit card holders that change toward a negative direction

can lead a household to stop using cards. Negative effects

due to either individual households' own credit card

management or general problems of credit cards in general can

be responsible for such changes in attitudes toward credit

cards among holders.

Determinants of Attitudes Toward Credit Cards: For the

total sample, households which intended to be continuous

holders, more frequently utilized financial management

implementation, and were less satisfied with household finance

tended to have more favorable attitudes toward credit cards.

Credit card holder households which intended to continue using

their credit cards, had better educated wives, and more

frequently utilized financial management implementation tended

to have more favorable attitudes toward credit cards.

Continuous credit card holder households which utilized

more frequent financial management implementation were more
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favorable toward credit cards. Discontinuous credit card

holder households which had full-time homemakers, were at the

higher income level, comprised fewer household members, and

had better educated wives were more favorable toward credit

cards, compared to discontinuous credit card holder households

which had working wives, were at the lower income level,

comprised more households members, and had less educated

wives. Non-holder households which were more favorable toward

credit cards tended to utilize more frequently household

financial management planning and to be less satisfied with

household finance (Table 4.3).

Holder households' decision to continue using cards or

to stop using them, as well as whether or not households were

holding credit cards at the present time, caused different

attitudes toward credit cards. These findings indicate that

experiences with credit cards affect attitudes toward credit

cards, and, moreover, credit card practices. However,

findings of the present study did not support that years of

experience using credit cards influenced households' attitudes

toward credit cards. In other words, changes in attitudes

toward credit cards had been completed within a short period

of experience with credit cards and then had stabilized. On

the other hand, attitudes measured at the time of the survey

were attitudes already changed and developed through

households' experience with credit cards. A longitudinal

study would be necessary in order to study how attitudes
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change over time. Years of experiences using cards may

indirectly affect households' attitudes toward credit cards.

Attitudes toward credit cards are, generally speaking,

related to planning and implementation financial management

practices, and to satisfaction with household finance.

Education level also positively affects households' attitudes

toward credit cards. Generally speaking, education level is

positively related to income and occupations with higher rank

and stability. Education level may relate to households'

expectation and confidence in their management skill and

household finance in the long term. Based on expected

positive relationships among education level, management

behavior and satisfaction with household finance, influences

of these variables on attitudes toward credit cards can be

understood.

Comparison Between Current and Planned Credit Card

Practices: Significant differences were found between credit

card holders' current and planned ratios of credit card

payment to household income, frequency of card use, kind of

items households purchase with their cards, main reason to use

credit cards, and maintenance of a written list of credit

cards. There was no significant difference between number of

credit cards and in the practice of keeping receipts of credit

cards between holder households' current and intended credit

card use in the next year.
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Households intended to use their cards in the same way

that they were currently, in relation to the number of cards

and receipt keeping. They planned to allocate a smaller

percentage of their income to credit card use (Table B.7) and

use their cards more frequently in the following year than

they did at present (Table B.8). Necessary items, durable

items, and service items were intended to be purchased with

credit cards more often next year than were at present, with

consumer items and gifts being purchases less often (Table

B.9). Credit card holder households intended to increase

credit card use for emergencies and cash advances while

decreasing convenience purchases and installment or delayed

payments (Table B.11). More card holder households planned

to keep a written list of their credit cards (Table B.12).

These trends in relation to credit card practices

indicate that households currently using credit cards would

intend to use them more commonly and rationally in the future.

The use of credit cards seems to be considered as "a

management tool" (Kinsey & Lane, 1978) for household financial

well-being among Korean households, rather than as a

convenient way to purchase items; Korean consumers can be

classified as "installment users" of credit cards in Slocum

and Mathews' (1970) term, "long-term users" in Heck's (1982)

term, or "borrowers" in Canner and Fergus' (1987) term.
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Comparison of Current Credit Card Practices Between
Continuous and Discontinuous Credit Card Holders:

Significant differences were found between continuous and

discontinuous credit card holders in their ratios of credit

card payment to monthly income, and in the practice of keeping

receipts of Credit card use. Discontinuous credit card

holders tended to currently pay a larger percentage of

household income to credit card charges than did continuous

credit card holders (Table B.7). Continuous credit card

holders were currently keeping receipts related to their

credit card use more frequently than were discontinuous credit

card holders (Table B.9). No other significant differences

were found between these two groups. It is inferred from

these findings that continuous credit card holder households

are more rational and effective managers of credit cards for

their household finance than are discontinuous credit card

holder households. They seem to have a longer view relative

to household financial management, leading to confidence in

household management including credit card management.

Making a decision about whether or not to continue using

credit cards was different relative to the holder household's

current payment-to-income ratio. The ratio for discontinuous

credit card holders was much higher (M=41.80%) than that of

continuous credit card holders (M=18.36%). However,

current credit card holders' intended payment-to-income ratio

(M=12.35%) was lower than their current ratio (M=20.32%). The
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consequence of a high payment-to-income ratio might serve as

a reason to stop using credit cards. An examination of the

negative effects of credit card use on household finance and

careful management of cards is warranted.

A much higher percent of discontinuous credit card holder

households (17.1%) cited cash advances as the reason for

currently using their credit cards, compared to continuous

credit card holder households (5.4%). Therefore, use of

credit cards for cash advances by discontinuous credit card

holder households seems to be partially responsible for higher

payment-to-income ratios of these households.

Determinants of Credit Card Practices: Regarding number

of credit cards, type of family significantly influenced the

current number of cards. Husbands occupation (whether or not

they were blue-collar workers) significantly influenced

current and planned number of credit cards.

Extended families were found to currently have more cards

than nuclear families. Because the Korean family system is

based on the extended family structure, having two

breadwinners from two generations in one household is more

likely than it is among families in America. It is also

common for unmarried adults to stay with parents, or an older

sister's or brother's family. Therefore, the relationship of

current number of cards to type of family can be interpreted

in a variety of ways. Extended families may have more adult

household members who can qualify for credit cards. Age
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ranges for members of extended families may be wider than for

members of nuclear families. Also, since two generations

within extended families commonly tend to share the income and

expenditures for household well-being, credit cards that all

of family members hold may be used for the whole households'

financial needs.

In the present study, households with white-collar worker

husbands currently had, and intended to have, more credit

cards than did households with blue-collar worker husbands

(Table 4.5). Blue-collar workers may be less able to obtain

credit cards due to qualifications required by credit card

issuers. The positive relationship of number of cards to

occupation (McAlister & Kinsey, 1979) reported in studies of

American families support the findings of the present study.

Regarding payment-to-income ratio that credit cardholder

households currently had and intended to have, households with

higher levels of income currently had and intended to have

lower ratio of credit card payment-to-income than households

with lower levels of income. Discontinuous credit card

holders had significantly higher current payment-to-income

ratio than continuous credit card holders (Table 4.5).

Credit card holder households' experiences of financial

unbalance significantly related to their households intended

ratio of credit card payment to household income. The more

frequently credit card holder households experienced financial

difficulties and needed to borrow money for household
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expenses, the higher percentage of income they tended to pay

for credit card charges. Regardless of the high

payment-to-income ratio, credit cards were used as a way to

improve household financial well-being for some households.

The inference is that households with unstable and (or) lower

income are more likely to use credit cards for household

expenditures because credit cards make it possible to consume

now and pay back in the future. Also such households may

prefer to use credit cards for cash advance whenever an

emergency arise.

In relation to frequency of credit card use, credit card

holder households which had working wives and believed and

expected more financial improvement currently used and

intended to more frequently use their credit cards. Holder

households with higher income levels and with low white-collar

worker husbands currently used credit cards less frequently

than holder households with lower income levels and with high

white-collar or blue-collar worker husbands. Holder

households with more favorable attitudes toward credit cards

intended to use credit cards more frequently in the following

year than holder households with less favorable attitudes

toward credit cards (Table 4.5).

Current frequent use of credit cards of holder households

with working wives may be related to their different life

style or expenditure pattern from holder households with

full-time homemakers. The former credit card holder
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households tend to be time savers and have more expenses

related to the work (Stober & Weiberg, 1977). They may use

credit cards more often due to convenience and more

consumption of certain kinds of items and services because of

social relationships and eating outside the home more often

than full-time homemakers, regardless of disadvantages, such

as higher prices of stores accepting credit cards and limited

availability of stores accepting credit cards. In the present

study, credit card holder households with working wives were

currently using and intended to use credit cards for

convenience (37.7% and 27.7%) and to purchase necessary items

(21% and 20.3%), consumer items (36% and 34.4%) such as

clothing and shoes, and service (9% and 12.5%). Regarding

current credit card practices, frequency of card use (X2(4,

N=344)=15.19, p<.004), items purchased with credit cards

(X2(5, N=334)=13.70, p<.018) and reason for using credit cards

(X2(5, N=338)=12.34, p<.030) that credit card holder

households with working wives currently practiced were

significantly different from those of holder households with

full-time homemakers.

Regarding the practices of keeping receipts related to

credit card use that holder households currently did, credit

card holder households with full-time homemaker wives, those

which exhibited more frequent implementation and evaluation

practices of financial management, and those with more

favorable attitudes toward credit cards tended to currently
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keep receipts related to their card use more frequently than

did credit card holder households with wives working outside

the home, those which performed less frequent financial

management practices, and those with less favorable attitudes

toward credit cards. Continuous credit card holders currently

kept receipts more frequently than discontinuous credit card

holders. Households which more frequently utilized

implementation and evaluation financial management practices,

which had more favorable attitudes toward credit cards, had

more educated wives intended to more frequently keep receipts

of credit card purchases and copies of credit card charge

bills (Table 4.5). The relationships of financial management

behavior such as implementation and evaluation on practices

of keeping receipts of credit card use are understandable,

since this practice is one of household financial management

practices.

Implications

The individual household's perception and use of credit

cards may vary based on the household's needs, values, life

style, economic resources, household's human resources,

social and economic status, family composition and so on.

Credit cards can be used either for convenience in management

situations or as a method to delay payment for currently

purchased goods. Credit card use can be different from time
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to time and from situation to situation even in the same

household. For both perceptions about credit cards, timely

considerations about households' financial situation, i.e.,

income and expenditure flows, as well as management behaviors

are needed.

The present market situation in Korea tends to emphasize

the valuable benefits (related to privileges and services of

being card members), rather than disadvantages, of using

credit cards. Therefore, considerable management skills are

necessary for competent credit card use. The rapid and

potential growth in credit card use among Korean households

prompts concern about the likelihood of misuse and economic

disadvantages, given the strong market inducements for

households to use the cards, especially, with the lack of

appropriate regulations to protect credit card users.

Issues related to credit card use are of interest not

only to individual households, consumer agencies and

researchers but also to credit card issuers and policy makers.

Because little research has been conducted on credit cards,

and use of credit cards is relatively recent among Korean

households, the present study was conducted to gather

information on present and planned credit card use among

Korean households. It is believed that the findings of the

present study will be useful to professionals researching

households' credit card behavior, developing programs and

offering consumer services related to credit card use. The
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findings can also be used for households to efficiently manage

credit cards for their own well-being.

The development of educational and counseling programs

by consumer educators are needed for consumer well-being.

Generally speaking, Korean consumers in the present study

tended to have favorable attitudes toward credit cards (Table

B.1). They thought credit cards were a convenient way of

buying, safer than cash, and generally a good thing and

provided valuable services. However, they also thought credit

cards cause consumers to buy more things than needed and

promote impulsive buying (Table D.1). Such attitudes may

cause serious financial problems in some households if they

follow the rapidly increasing trends of credit card use

without rational or wise recognition of the problems that may

result from unintelligent use.

The findings of the present study indicate that

management behaviors and perceived household well-being

affected credit card use, in some cases leading to financial

trouble. Although personal bankruptcy due to credit use is

not a common issue in Korean households yet, this does not

mean that it will not happen. The potential for personal

bankruptcy is indicated by the high payment-to-income ratio

of discontinuous credit card holder households: about 8% of

total credit card holders and 20% of discontinuous credit card

holders reported that they currently paid more than 50% of

their income to credit card charges.
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Generally speaking, monthly credit card limits of

purchases and cash advances that credit card issuers approve

to credit card members tend to be higher than the average

monthly income of Korean households. Such circumstances can

cause households to encounter difficulties in managing credit

cards which, in turn, may prompt recognition of the need to

develop educational and counseling programs and services.

The findings of the present study indicated that the

Korean households surveyed intended to be more rational and

responsible consumers, as they plan to allocate a reasonable

and smaller percentage of their incomes to credit card

purchases and increasingly keep receipts related to their

credit card use; more households planned to maintain written

list of credit cards in the future than they do presently.

However, some respondents listed emergency use as the

primary reason for using their cards. There may be instances

when such respondents may abuse or overuse their cards.

Because credit cards provide buying power without cash and,

in addition, the opportunity to get cash whenever an

emergency arises, teaching these holders about what they

should consider when they use credit cards for emergency

situations might be necessary for good financial management

behavior.

Effectively managing credit cards in relation to

household finance is an issue that must be considered when

developing educational and counseling programs for credit card



114

users. Educational information or programs, as well as

counseling programs, for managing credit cards would be

beneficial to Korean households. The development of such

programs and services for teaching and implementing personal

and household credit card management is a necessity in today's

complex economic environment. Such programs and services

would enable consumer educators to provide reliable

information about credit card management. Such efforts are

increasingly more important to consumers in the Korean credit

card market, especially for individuals and households which

are ill-prepared to manage financial resources adequately.

Findings of the present study provide a guideline for

analyzing and evaluating credit card problems of households

and for developing programs, as well as for designing further

research.

Credit card issuers and policy makers in Korea should

consider reasons for consumers' negative attitudes toward

credit cards, such as the negative effects of credit cards on

household finance, limited availability of stores accepting

credit cards, higher prices charged in these stores, and

issuers' policies related to billing, and services (Table

C.3). Monthly credit limits of credit cards for purchases and

cash advance for households, which card issuers regulate, tend

to be higher than households' monthly income levels. Credit

card issuers and policy makers must recognize the negative

effects on both individual households and the credit card
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market caused by such regulation. They also need to

reconsider the consumers' qualifications required for issuing

credit cards.

The present study primarily focused on credit card

holders' current and planned card use, and not on current

non-holders' plan for future use of credit cards. For credit

card holder households, these findings may indicate that both

practices are general behavior of Korean households and are

not influenced by the experience of card use. However, since

more households are expected to use credit cards, it might be

useful to consider not only current credit card holder

households' decision-making but also current non-holder

households' future decision-making in terms of

payment-to-income ratio of credit card charges, frequency of

credit card use, items to be purchased with credit cards,

purpose of credit card use, and the maintenance of a list of

credit cards. Such consideration may help to better

understand and predict changes in characteristics of

individual households' credit card use, and the credit card

market as a whole. Understanding how credit card use

contributes to change within Korean households would be very

useful for purposes of policy making or consumer program

development related to credit cards.
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Recommendations

Based on the results and the limitations of the present

study, the following recommendations are proposed:

1. Development of a scale to measure consumers'

attitudes toward various, or more specific, aspects

of credit cards is needed. Such an attitudes scale

should measure precisely consumers' attitudes.

2. Further studies on attitudes toward use of credit

cards and credit card use are needed in order to

examine which variables have a direct influence and

which have an indirect influence on attitudes toward

use of credit cards and credit card use, and the

strength of these influences. Testing the influence

of a group of related variables on credit card

attitudes and practices (i.e., "financial management

behavior" instead of testing individually planning,

implementation, and evaluation in the present study)

would also be useful. Such studies would provide

guidelines for consumer educators and financial

counselors designing effective programs.

3. The percentage of explained variance in attitudes

toward use of credit cards and credit card use was

relatively small in the present study. There is a

need to include other variables to enable researches

to explain a larger portion of variance in these
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variables: stage of the family life cycle, knowledge

of cards, household consumption structure, type of

credit cards, and attitudes or behavior related

other credit use.

4. Studies on non-holders plans to use credit cards

need to be conducted, to provide information which

will better predict Korean households' credit card

behavior in the future.

5. A longitudinal study of Korean households is needed

to investigate changes in attitudes toward credit

cards, changes in credit card use, differences

between plans and practices, and effects of changes

in economic environment on card use. Such research

would be useful in determining the effects of credit

card use on household economic well-being over time.
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APPENDIX A

Methodology

Figure A.1

The Geographic Distribution of School District Boundaries

in Seoul, Korea (1986)
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Table A.1

Number of Schools in Four Sampleing Areas

Primary Schools Middle & High Schools

Area 1 122 142

Area 2 103 144

Area 3 106 131

Area 4 74 80

Total 405 497

Source. Seoul Statistical Year Book, 1986

Table A.2

Number of Households in Four Sampling Areas

Number of Households
n

Area 1 752,410

Area 2 513,396

Area 3 630,871

Area 4 443,479

Total 2,340,156

Source. Seoul StatisticarYear Book, 1986



Table R.3

Correlation of Positively Worded Questions Related to Attitudes Toward Credit Cards

ATTITUDES PSUM RP1 AP2 RP3 RP4 RP5 RP6 RP7 APO

ATTITUDES

PSUM

AP1

AP2

AP3

AP4

APS

RP6

1 - 0000 .7006 .3991 .4448 .3319 .4889 .4414 .4034 .5019 .3972

1.0000 .5627 .6395 .5784 .64E5 .5893 .6478 .6237

1.0000 .3689 .2939 .3309 .1634 ..2193 .2797 .1717

1.0000 .3743 .3904 _2593 .1731 .3025 .2534

LOMM _3141 .1949 .1533 -2077 .2504

1.0000 .2647 .1975 .3516 .3005

1.0000 .4775 .3158 .3532

1.0000 .37E16 .3205

AP7 1.0000 .3972

APO 1.0000

Note. 1) Sample size M=650; EC-000

2) PSUM = Sum of score of positively worded questions (API to RPO) related to
attitudes toward credit cards

3) ATTITUDES = Sum of scores of questions (Al to RP14) related to attitudes
toward credit cards



Table A.4

Correlation of Negatively Worded Questions Ralated to Attitudes Toward Credit Cards

ATTITUDES NSUM AP9 RPIO AP11 AP12 AP13 1P14

ATTITUDES 1.0000

NSUM

AP9

AP10

AP11

AP12

AP13

AP14

Note. 1) Sample size N=650; 2(.000

2) NSUM = Sum of score of negatively worded questions (AP9 to AP14)
related to attitudes toward credit cards

.6555 .4490 .5150 .5227 .4806 .2658 .4150

1.0000 .7218 .7136 .7945 .7756 .5219 .5214

1.0000 .4795 .4692 .4713 .2463 .2233

1-0000 .5423 .5074 .1618 -1761

1.0000 .7210 .2059 .2414

1-0000 .2113 .1856

1-0000 -3708

1.0000
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Table A.5

Correlation of Attitudes Toward Credit Cards

PSUM NSUM ATTITUDES
....g.w.n.wwnmmo

PSUM

NSUM

ATTITUDES

1.0000 -.684 .7086

1.0000 .6555

1.0000

Note: 1) Sample size n=650 p<.000

2) PSUM = Sum of score of positively worded
questions (AP1 to AP8) related to
attitudes toward credit cards.

3) NSUM = Sum of score of negatively worded
questions (AP9 to AP14) related to
attitudes toward credit cards.

4) ATTITUDES = Sum of score of questions (AP1 to
AP14) related to attitudes toward
credit cards.
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Table A.6

Correlation of Planning

FP1 FP2 FP3 FP4 PLAN

FP1 1.0000 .5796 .6151 .4864 .8439

FP2 1.0000 .4118 .2785 .7209

FP3 1.0000 .5443 .8118

FP4 1.0000 .7571

PLAN 1.0000

Note. Sample size n=650, p<.000

Table A.7

Correlation of Implementation

FIl FI2 FI3 IMPLEMENTATION

FI1 1.0000 .2988 .4495 .7566

FI2 1.0000 .2460 .7675

FI3 1.0000 .6917

IMPLEMENATION 1.0000

Note. Sample size n=650, p<.000
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Table A.8

Correlation of Evaluation

FE1 FE2 FE3 EVALUATION

FE1

FE2

FE3

EVALUATION

1.0000 .3449

1.0000

.2409

.5045

1.0000

.7366

.7921

.7437

1.0000

Note. Sample size n=650, p <.000

Table A.9

Correlation of Financial Management Behavior

PLAN IMPLEMENTATION EVALUATION

PLAN

IMPLEMENTATION

EVALUATION

1.0000 .3146

1.0000

.6517

.6223

1.0000

Note. Sample size n=650, p<.000



Table A.10

Correlation of Financial Unbalance Experiences

WU1

WU1

WU2

UNBALNACE

1.0000

129

WU2 UNBALANCE

.4310 .8363

1.0000 .8551

1.0000

Note. Sample size n=650, 11<.000

Table A.11

Correlation of Changes in Household Finance

WC1 WC2 CHANGE

WC1 1.0000 .2896 .8073

WC2 1.0000 .7987

CHANGE 1.0000

Note. Sample size n=650, p<,000
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Table A.12

Correlation of Satisfaction with Household Finance

WS1 WS2 WS3 WS4 SATISFACTION

WS1 1.0000 .5377 .3890 .5919 .7839

WS2 1.0000 .6518 .4892 .8476

WS3 1.0000 .3878 .7702

SATISFACTION 1.0000

Note. Sample size n=650, p<.000

Table A.13

Correlation of Perceived Financial Well-being

UNBALANCE

UNBALANCE

CHANGES

SATISFACTION

1.0000

CHANGES SATISFACTION

-.0527 -.3221

1.0000 .3688

1.0000

Note. Sample size n=650, p<.000
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Table A.14

Correlation of Keeping Receipts of Current

Credit Card Practices

CR 1 CR 2 CRECEIPTS

CR1

CR2

CRECEIPTS

1.0000 .8761 .9682

1.0000 .9688

1.0000

Note. 1) Sample size n=650, p<.000

2) CRECEIPT = Sum of score of questions (CR1 and CR2)

Table A.15

Correlation of Keeping Receipts of Planned

Credit Card Practices

PR 1 PR 2 PRECEIPTS

PR1 1.0000 .9082 .9771

PR2 1.0000 .9765

PRECEIPTS 1.0000

Note: 1) Sample size n=650,

PRECEIPTS = Sum of

p<.000

score of questions (PR1 and2)

PR2)



Table A.16

Correlation of Current and Planned Credit Card Practices

CHUNGER PHUNBER CRRTIO PROTIO CFREO PFRECI CRECEIPTS PRECEIPTS

CHUMBER 1.0000 .5068 .0793 .0452 .1066 .0666 .1402 .0612
(number of (.0000) (.0000)
cards)

(.2310) (.4951) (.1068) (.3143) (.0335) (.3552)

MUMMER 1.0000 -.0303 .0218 .2341 .0847 .1355 .0379
(.0000) (.6481) (.7419) (.0003) (.2008) (.0400) (.5679)

CRRTIO 1.0000 .5909 .1919 .1904 -.1297 -.0139
(payment-to-income
rario)

(.0000) (.0000) (.0035) (.0038) (.0495) (.8344)

PRRTIO 1.0000 .1459 .2822 -.1269 -.0529
(.0000) (.0270) (.0000) (.0547) (.4244)

CFREO 1.0000 .7077 .0062 -.0351
(frequency of credit card use) (.0000) (.0000) (.9259) (.5961)

PFREO 1.0000 -.0139 -.0596
(.0000) (.8338) (.3679)

CRECEIPTS 1.0000 .6433
(keeping receipts
of credit card use)

(.0000) (.0000)

RECEIPTS 1.0000
(.0000)

Note. 1) Sample size N=230; rce)

2) 'C' = current credit card practices
'P' = planned credit card practices
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APPENDIX B

Descriptive Information

Table B.1

Demographic Characteristics of Sample

Variable

Holders

Total Total Contin. Discon. Non-holders
sample holders holders holders

Household n 624 361 318 42 250
size M 4.8 4.8 4.7 5.0 4.8

SD 1.1 1.1 1.1 1.2 1.0
Age of n 582 339 301 38 231
wife M 39.7 39.0 39.0 39.0 40.7

SD 4.6 4.5 4.5 4.3 4.4
Age of n 564 329 292 37 224
husband M 43.2 42.3 42.4 41.9 44.5

SD 4.9 4.9 4.9 4.5 4.7
Education n 615 358 317 41 245
of wife M 13.5 14.3 14.4 13.5 12.5
(years) SD 2.6 2.1 2.1 2.4 2.7

Education n 618 362 321 41 245
of husband M 14.8 15.5 15.5 14.9 13.8
(years) SD 2.1 1.4 1.3 1.8 2.6
Average n 506 336 298 37 231
monthly M $1,154 $1,683 $1,724 $1,339 $1,328
income SD $1,147 $1,009 $1,032 $1,286 $1,019
Total n 506 301 206 35 194
Assets M $238,701 $277,480 $289,320 $161,600 $180,860

SD $395,230 $473,570 $498,970 $169,990 $228,450

Note. 1) Contin. holders = continuous credit card holders;
Discon. holders = discontinuous credit card holders.

2) * $1.00 = 700 Won (1988)
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Table B.2

Type of Family of Sample

Type of
Family

Holders

Total Total
sample holders

(n) (n)

Contin.
holders

(n)

Discon. Non-holders
holders

(n) (n)

Nuclear
Family 75.8 (472) 74.7 (269) 75.7 (243) 67.5 (27) 78.5 (197)

Extended
Family 24.2 (151) 25.3 ( 91) 24.3 ( 78) 32.5 (13) 21.5 ( 54)

Total 100.0 (623) 100.0 (360) 100.0 (321) 100.0 (40) 100.0 (251)
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Table B.3

Occupation of Wife and Husband of Sample

Holders

Total Total
sample holders

Code (n)

Contin. Discon. Non-holders
holders holders

(n) (n) % (n) (n)

Wife
High 11.1 ( 69) 14.4 ( 52)
Low 2.0 ( 12) 1.4 ( 5)

Blue 6.9 ( 43) 4.0 ( 14)
Home 80.0 (479) 80.0 (290)

14.6 ( 47)
2.0 ( 5)

4.0 ( 12)
80.0 (257)

12.5 ( 5)

5.0 ( 2)

82.5 (33)

6.4 ( 16)
2.0 ( 5)

12.0 ( 29)
79.9 (199)

Total 100.0 (621) 100.0 (361) 100.0 (321) 100.0 (40) 100.0 (249)

Husband
High 68.6 (424) 82.7 (297)
Low 8.1 ( 50) 6.0 ( 21)
Blue 22.8 (141) 11.4 ( 41)
Unem 1.0 ( 3)

84.1 (269) 72.0 (28) 49.4 (123)
5.0 ( 16) 12.8 ( 5) 10.4 ( 26)
10.9 ( 35) 15.4 ( 6) 39.0 ( 97)

Total 100.0 (618) 100.0 (359) 100.0 (320) 100.0 (39) 100.0 (249)

Note. Occupation was categorized into the following groups:

Code Type of occupation Category

High High white-collar

Low

Blue

Home

Unem

Low white-collar

Blue-collar

Full-time homemaker

Unemployed

Professional, technical,
and related workers,
teachers, administrative,
and managerial workers

Clerical and related
workers

Sales workers, service
workers, product, transport
equipment operators,
labors, and others
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Table B.4

Attitudes Toward Credit Cards, Financial Management Behavior, and

Perceived financial Well-being

Holders.........01.M.W61.01.Man
Total Total Contin. Discon.
sample holders holders holders
(n=650) (n=379) (n=331) (n=47)

Non-holders

(n=259)

Attitudes Toward Credit Cards
39.90 40.61 41.03 37.62 39.05

SD 5.23 5.32 5.24 5.01 4.91

Financial Management Behavior
Plan M 14.43 14.66 14.70 14.45 14.02

SD 3.62 3.49 3.46 3.77 3.82
Imple M 12.43 12.58 12.60 12.43 12.22

SD 2.32 2.28 2.17 2.95 2.31
Evalu M 9.45 9.63 9.60 9.83 9.20

SD 2.85 2.68 2.71 2.50 3.08

Perceived Financial Well-being
Unbal M 4.70 4.55 4.55 4.62 4.90

SD 1.65 1.62 1.63 1.54 1.68
Change M 7.37 7.44 7.49 7.09 7.26

SD 1.42 1.38 1.33 1.67 1.46
Satis M 12.52 12.82 12.92 12.19 12.07

SD 3.58 3.52 3.56 3.21 3.59

Note. 1) The possible score range of attitudes toward credit
cards' was 14 to 56.

2) The possible score ranges of financial management
behavior were 4 to 20 for 'planning (plan)' and 3 to 15
for 'implementation (imple)' and 'evaluation (evalu).'

3) The possible score ranges of perceived financial
well-being are 2 to 10 for 'financial unbalance
experiences (unbal),' 2 to 10 for 'changes in household
finance (change),' and 4 to 20 for 'satisfaction with
household finance (satis).'



Table B.5

Years of Credit Card Use Experience

Holders

Years

137

Total Continuous Discontinuous
holders holders holders

Less than
6 months

6 months
to 1 year

1 year
to 2 years

2 years
to 3 years

Longer than
3 years

Total

% (n) % (n) % (n)

10.0 ( 35) 10.0 ( 31) 10.0 ( 4)

11.2 ( 41) 12.3 ( 40) 2.5 ( 1)

20.5 ( 75) 20.6 ( 67) 17.5 ( 7)

16.0 ( 58) 14.5 ( 47) 28.0 (11)

42.9 (157) 43.1 (140) 42.5 (17)

100.0 (366) 100.0 (325) 100.0 (40)



138

Table B.6

Number of Credit Cards

Current Planned

Number of
Credit
Cards

Total
holders

(n)

Continuous
holders

(n)

Discontinuous
holders

(n) % (n)

1 35.4 (126) 35.3 (112) 34.2 (13) 33.3 (109)
2 32.9 (117) 33.8 (107) 26.3 (10) 35.2 (115)
3 15.4 ( 55) 14.8 ( 47) 21.1 ( 8) 17.4 ( 57)
4 8.1 ( 29) 8.8 ( 28) 2.6 ( 1) 8.9 ( 29)
5 5.6 ( 20) 4.4 ( 14) 16.0 ( 6) 2.4 ( 8)

6 1.1 ( 4) 1.3 ( 4) 1.5 ( 5)

7 0.3 ( 1)

8 0.6 ( 2) 0.6 ( 2)

9 0.3 ( 1) 0.3 ( 1) 0.6 ( 2)

more than 10 0.6 ( 2) 0.6 ( 2) 0.3 ( 1)

Total 100.0 (356) 100.0 (317) 100.0 (38) 100.0 ( 327)

2.28 2.26 2.39 2.27
SD 1.50 1.50 1.40 1.60
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Table B.7

Payment-to-Income Ratio

Current Planned

Payment-to-
Income
Ratio

Total
holders

(n)

Continuous
holders

% (n)

Discontinuous
holders

(LI) % (n)

Less than
5% 17.8 ( 51) 18.3 ( 48) 12.0 ( 3) 25.0 ( 67)

6% to 10% 22.3 ( 64) 22.4 ( 59) 20.0 ( 5) 30.4 ( 79)

11% to 15% 24.7 ( 71) 25.1 ( 66) 20.0 ( 5) 18.8 ( 49)

16% to 20% 4.9 ( 14) 5.3 ( 14) 6.5 ( 17)

21% to 25% 7.0 ( 20) 6.8 ( 18) 8.0 ( 2) 5.4 ( 14)

26% to 30% 3.8 ( 11) 3.4 ( 9) 8.0 ( 2) 2.0 ( 4)

31% to 35% 4.9 ( 14) 4.9 ( 13) 4.0 ( 1) 4.6 ( 12)

36% to 40% 2.0 ( 5) 2.0 ( 5) 2.0 ( 4)

41% to 45% 2.8 ( 8) 3.0 ( 7) 4.0 ( 1) 3.1 ( 8)

46% to 50% 0.7 ( 2) 0.4 ( 1) 4.0 ( 1)

51% to 100% 8.0 ( 22) 6.5 ( 17) 20.0 ( 5) 2.0 ( 5)

100% or more 2.0 ( 5) 2.0 ( 5) 0.4 ( 1)

Total 100.0 (287) 100.0 (262) 100.0 (25) 100.0 (260)

20.32 18.36 41.80 12.35
SD 37.00 24.10 99.70 14.40
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Table B.8

Frequency of Credit Card Use

Frequency
of Credit
Card Use

Current Planned

(n)

Total
holders

% (n)

Continuous
holders

% OD

Discontinuous
holders

% (n) %

Not at all for
purchasing 6.9 ( 25) 6.6 ( 21) 12.2 ( 5) 0.4 ( 13)

About once
every 2 or
3 months 41.3 (149) 41.6 (133) 36.6 (15) 44.7 (143)

About 2 or 3
times a
month 33.5 (121) 33.4 (107) 34.2 (14) 38.1 (122)

About once
a week 12.0 ( 43) 12.0 ( 37) 14.6 ( 6) 8.4 ( 27)

More than
once a week 0.6 ( 23) 6.9 ( 22) 2.4 ( 1) 4.7 ( 15)

Total 100.0 (361) 100.0 (320) 100.0 (41) 100.0 (320)
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Table B.9

Keeping Receipts of Credit Cards Use

Holders

Total
holders

Continuous
holders

Discontinuous
holders

Current
Purchases n 199 174 24

M 4.08 4.17 3.50
SD 1.32 1.10 1.79

Bill n 201 176 24
M 4.25 4.27 4.10
SD 1.13 1.10 1.36

RECEIPTS n 379 331 47
M 8.31 8.41 7.64
SD 2.11 2.04 2.47

Planned
Purchases n 175 151

M 4.40 4.46
SD 1.09 .96

Bill n 331 158
M 4.24 4.28
SD 1.30 1.23

RECEIPTS n 379 331
M 8.26 8.77
SD 2.21 1.73

Note. 1) Purchases = Keeping receipts of credit card purchases

2) Bill = Keeping copies of monthly credit card charge
bills

3) RECEIPTS = Sum of scores of keeping receipts of
credit card purchases and copies of
monthly credit card charge bills;
computed after missing values of
individual questions were replaced by the
average score of the entire sample
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Table B.10

Type of Item Purchased with Credit Cards

Type of
Item

Current Planned

(n)

Total
holders

(tl)

Continuous
holders

(n)

Discontinuous
holders

% (n) %

Necessary
Item 18.5 ( 65) 18.0 ( 55) 27.0 (10) 22.4 ( 69)

Durable
Item 29.1 (102) 29.6 ( 93) 27.0 (10) 31.2 ( 96)

Consumer
Item 38.0 (133) 37.3 (117) 40.5 (15) 32.5 (100)

Service
Item 10.3 ( 36) 11.2 ( 35) 2.7 ( 4) 11.4 ( 35)

Gift
Item 3.1 ( 11) 3.2 ( 10) 2.7 ( 4) 1.6 ( 5)

Others 1.1 ( 4) 1.3 ( 4) 1.0 ( 3)

Total 100.0 (351) 100.0 (314) 100.0 (37) 100.0 (308)
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Table B.11

Purpose of Credit Card Use

Purpose of
Credit Card
Use

Current Planned

(n)

Total
holders

% (n)

Continuous
holders

% (n)

Discontinuous
holders

% (n) %

Convenience 32.4 (113) 32.5 (102) 31.4 (11) 28.0 ( 88)

Installment
or delayed
payment 34.0 (118) 34.4 (108) 28.6 (10) 30.1 ( 96)

Emergency 26.6 ( 93) 27.1 ( 85) 22.9 ( 8) 34.8 (111)

Cash advance 6.6 ( 23) 5.4 ( 17) 17.1 ( 6) 7.2 ( 23)

Social &
economic
reputation 0.3 ( 1) 0.3 ( 1) 0.3 ( 1)

Others 0.3 ( 1) 0.3 ( 1)

Total 100.0 (349) 100.0 (314) 100.0 (35) 100.0 (319)
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Table B.12

Maintenance of a Written List of Credit Cards

Current Planned

(n)

Maintain a Total
Written List holders
of Credit Cards % (n)

Continuous
holders

Discontinuous
holders

(n) %

Maintain a
written list 74.1 (281) 77.6 (249) 84.2 (32) 97.5 (306)

Do not maintain
a written
list 20.1 ( 78) 22.4 ( 72) 15.8 ( 6) 2.5 ( 8)

Total 100.0 (379) 100.0 (321) 100.0 (38) 100.0 (314)



APPENDIX C

Summary of Null Hypotheses Testing

Table C.1

Summary of Null Hypotheses Testing

Dependent Variable Null Hypotheis Independent Variable p Analysis

DEMOGRAPHIC CHARACTERISTICS
Age of wife
Age of husband
Education of wife
Education of husband
Occupation of wife
Occupation of husband
Average monthly income (1987)
Total assets
Household size
Education of wife
Education of husband
Occupation of husband
Average monthly income (1987)

1.1 Holders and non-holders

1.2 Continuous and
discontinuous holders

xxxx ANOVA
xxxx ANOVA
xxxx ANOVA
xxxx ANOVA
xxxx Chi-square
)00k' Chi-square
xxxx ANOVA
xxxx ANOVA

ANOVA
xxx ANOVA
xxx ANOVA

Chi-square
xm ANOVA

ATTITUDES TOWARD CREDIT CARDS 2.1 Holders and non-holders
2.2 Continuous and

discontinuous holders

xxxx ANOVA

)000E ANOVA

FINANCIAL MANAGEMENT BEHAVIOR
Planning
Implementation
Evaluation

3.1 Holders and non-holders

3.2 Continuous and
discontinuous holders

xx ANOVA
ANOVA
ANOVA

ANOVA

Note. x2<.10; KE<.05; xxx2,<.01; xxxx.e.001; (-) = negative coefficient
(Table Continues) cn



Dependent Variable Null Hypothesis Independent Variable P Analysis

PERCEIVED FINANCIAL WELL-BEING 4.1 Holders and non-holders
Financial unbalance experiences K ANOVA
Satisfaction with household finance roar ANOVA
Changes in household finance 4.2 Continuous and

discontinuous holders K ANOVA

ATTITUDES TOWARD CREDIT CARDS 5.1 Whether continuous holder or
discontinous holder MMX* Regression

for total sample Implementation MX**
Satisfaction with
household finance KM

for holders 5.2 Implementation MMMX -essionReg
Whether continuous holder or
discontinous holder KMM*
Education level of wife

for continuous holders 5.3 Implementation XXX* Regression
for discontinuous holders 5.4 Average monthly income of Regression

Whether full-time homemaker or
working wife XX
Household size )11

Education level of wife K
for non-holders 5.5 Satisfaction with

household finance KM Regression
Planning KM**

CREDIT CARD PRACTICES
Number of cards 6 Current and planned practices t -test

7 Continuous and
discontinuous holder t -test

(Table Continues)



Dependent Variable Hull Hypothesis Independent Variable p Analysis

CREDIT CARD PRACTICES
Current number of cards

Planned number of cards

8.1(a) Type of family
Whether blue-collar worker
husband or not

8.1(b) Whether blue-collar worker
husband or not

M (-) Regression

M (-)

x (-)

Payment-to-income ratio

Current ratio

Planned ratio

6 Current and planned practices )(awe* t -test

7 Continuous and
discontinuous holders MK* t -test

8.2(a) Average monthly income *** (-) Regression
Whether continuous holder or
discontinuous holder Mx (-)

8.2(b) Average monthly income mit* (-)

Financial unbalance experiences

Frequency of card use 6 Current and planned practice MOE* Chi-square

7 Continuous and
discontinuous holders

Chi-square

Current frequency 8.3(a) Whether full-time homemaker
or working wife
Average monthly income
Whether low white-collar worker
husband or not
Changes in household finance

Planned frequency 8.3(b) Changes in household finance
Whether full-time homemaker or
working wife
Attitudes toward credit cards

***NC-) Regression
xx ( -)

** ( -)

(Table Continues)





APPENDIX D

Scores of Individual Questions

Table D.1

Mean Scores of Individual Questions of Attitudes Toward Credit Cards

Question

Total
sample

M

1. Credit cards are a necessity
these days. 3.02 (

2. In making a purchase, a credit card
is better than paying cash. 2.98 (

3. Buying the things we want now with
credit card is better than waiting
until we have money to pay. 2.76 (

4. In general, the use of credit
cards is a good thing. 3.09 (

5. Using credit cards makes it easy
for people to spend too much money.2.95 (

6. Credit cards induce people do not
wait for sale time and often buy
items with cards. 3.04 (

7. Credit cards promote impulsive
buying. 2.92 (

8. Credit cards cause you to buy more
things than what you need. 3.35 (

(SO)

Holders

Non-holders

I:I (EQ.)

Total
holders

M (SO)

Continuous
holders

M (SD)

Discontinous
holders

M (SD)

.77) 3.12 ( .79) 3.14 ( .80) 2.95 ( .72) 2.03 ( .71)

.88) 3.06 ( .86) 3.09 ( .85) 2.00 ( .94) 2.86 ( .91)

.93) 2.85 ( .89) 2.88 ( .87) 2.60 (LOB) 2.62 ( .97)

.94) 3.10 ( .90) 3.12 ( .88) 2.95 (1.05) 3.06 (1.00)

.91) 3.00 ( .90) 3.02 ( .90) 2.85 ( .96) 2.88 ( .92)

.93) 3.00 ( .93) 3.01 ( .93) 2.92 ( .93) 3.10 ( .94)

.96) 2.85 ( .97) 2.85 ( .98) 2.85 ( .91) 3.04 ( .93)

.91) 3.38 ( .92) 3.43 ( .89) 3.07 (1.03) 3.29 ( .89)

Note. Above questions were measured on 4-point Likert scale: 4=AGREE, 3=AGREE SOMEWHAT, 2=DISAGREE
SOMEWHAT, 1=DISAGREE

(Table Continues)



Question

Total
sample

M (SD)

9. Credit cards are safer than cash. 3.26 ( .94)
10. In general, credit card is a

convenient way of buying 3.33 ( .91)
11. Credit cards are useful tools

for getting the items we want
and need. 2.94 ( .90)

12. Credit cards provide households
with economic benefits. 2.23 ( .93)

13. Credit cards are useful for the
purchases of expensive goods
or services.

14. Prices at store that accept
credit card may be higher.

15. Using credit cards limits the
stores you may buy from.

16. With credit cards, salespersons
can make more mistakes resulting
in economic loss for family.

17. Families can show their economic
and social status by using
credit cards.

18. Sales persons are kinder when
a credit card is used than
when receiving cash.

19. The credit card cash advance is
a useful household finance service.

20. Installment buying and divided
charge buying are valuable
credit card services.

21. Credit card charge bills aid the
family in record keeping.

2.63 (1.05)

2.88 ( .87)

2.96 ( .85)

2.20 ( .92)

2.47 ( .91)

2.18 ( .95)

2.73 ( .92)

3.05 ( .89)

2.64 ( .96)

Holders

Non-holder

M (50)

Total
holders

Fl (SD)

Continuous
holders

Fl (SO)

Discontinuous
holders

(SD)

3.29 ( .97) 3.33 ( .96) 3.00 (1.02) 3.22 ( .91)

n,.,r on % 9.40 nn,.7U/ 3.12 (1.03) 3.26 ( .90)

3.04 ( .86) 3.10 ( .83) 2.58 ( .93) 2.79 ( .94)

2.30 ( .94) 2.34 ( .93) 2.03 ( .94) 2.11 ( .90)

2.68 (1.04) 2.71 ( .05) 2.43 ( .98) 2.55 (1.05)

2.89 ( .87) 2.91 ( .85) 2.66 ( .88) 2.86 ( .87)

3.03 ( .80) 3.07 ( .79) 2.68 ( .88) 2.85 ( .91)

2.13 ( .94) 2.11 ( .93) 2.29 (1.00) 2.31 ( .87)

2.47 ( .86) 2.51 ( .85) 2.19 ( .90) 2.48 ( .97)

2.08 ( .91) 2.07 ( .91) 2.13 ( .94) 2.35 ( .98)

2.79 ( .92) 2.82 ( .90) 2.60 (1.10) 2.60 ( .91)

3.15 ( .84) 3.18 ( .82) 2.88 (1.00) 2.88 ( .94)

2.64 ( .96) 2.68 ( .96) 2.41 ( .96) 2.64 ( .95)

(Table Continues)
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Question

22. Credit cards help families keep
track of their spending.

23. Credit card payment methods
are complex.

24. Credit card institutions can
overcharge or undercharge by
mistake.

25. Using credit cards helps
a household get what it wants.

26. Using credit cards helps the
family obtain the desired level
of living.

27. Households' level of living can
be improved by use of
credit cards

28. Using credit card means a kind of
borrowing.

29. Using credit cards this month
brings about the reduction of
expenditures next month or
the following months.

Total
sample

M (50)

Holders

Non-holders

M (SD)

Total
holders

M (SD)

Continuous
holders

M (50)

Discontinuous
holders

M (5Q)

2.80 ( .89) 2.82 ( .89) 2.86 ( .86) 2.49 (1.04) 2.76 ( .91)

2.11 ( .89) 1.96 ( .88) 1.95 ( .87) 2.05 ( .92) 2.41 ( .85)

2.22 ( .89) 2.08 ( .87) 2.07 ( .87) 2.11 ( .88) 2.48 ( .89)

2.93 ( .85) 3.04 ( .80) 3.07 ( .78) 2.77 ( .90) 2.74 ( .88)

2.46 ( .93) 2.54 ( .92) 2.55 ( .93) 2.41 ( .85) 2.34 ( .94)

2.23 ( .97) 2.23 ( .95) 2.25 ( .95) 2.08 ( .96) 2.23 (1.02)

2.99 ( .97) 3.11 ( .89) 3.17 ( .85) 2.73 (1.09) 2.80 (1.06)

2.41 ( .97) 2.48 ( .97) 2.50 ( .97) 2.34 ( .94) 2.25 ( .97)



Table 0.2

Mean Scores of Individual Questions of Financial Management Behavior

Question

1. Set financial goals
2. Discuss family's financial goals
3. Plan a budget that shows how the

family plans to use income
4. Use a budget workbook or family

developed forms for your
budget plan

5. Keep receipts and guarantees for
major purchases

6. Keep receipts for household
expenses

7. Keep receipts for monthly payment
bills

8. Keep records of family's
expenditures

9. Compared what family planned to
spend to what family actually
spent

10. Review, evaluate, and discuss
family's spending habits

Holders

Total
sample
M (SO)

Total
holders

(SD)

Continuous
holders

1.1 (SO)

Discontinuous
holders

(SD)

Non holders

ti (5D)

3.77 (1.08) 3.83 ( .98) 3.83 ( .96) 3.89 (1.08) 3.65 (1.21)
3.22 (1.08) 3.35 (1.13) 3.38 (1.12) 3.20 (1.20) 3.02 (1.25)

3.81 (1.10) 3.82 (1.05) 3.85 (1.02) 3.67 (1.26) 3.77 (1.17)

3.61 (1.31) 3.64 (1.26) 3.63 (1.27) 3.67 (1.17) 3.55 (1.20)

4.44 (1.00) 4.47 ( .98) 4.50 ( .92) 4.24 (1.35) 4.42 (1.01)

3.35 (1.28) 3.46 (1.22) 3.43 (1.23) 3.71 (1.18) 3.18 (1.34)

4.65 ( .85) 4.67 ( .80) 4.69 ( .77) 4.52 (1.03) 4.63 ( .92)

3.54 (1.42) 3.63 (1.35) 3.58 (1.37) 3.98 (1.17) 3.39 (1.50)

3.28 (1.18) 3.32 (1.13) 3.34 (1.12) 3.20 (1.12) 3.32 (1.25)

2.64 (1.20) 2.68 (1.16) 2.68 (1.16) 2.71 (1.18) 2.58 (1.26)

Note. Above questions were measured by the following levels on Likert scale: 5=ALWAYS, 4=OFTEN,
3=SOMETIMES, 2=SELOOM, 1=NEVER



Table D.3

Mean Scores of Individual Questions of Perceived Financial Hell -being

Question

Holders

Total Total Continuous Discontinuous Non-holders
sample holders holders holders
M (SD) M (SO) A (SO) M (SO) M (SD)

1. Please try to recall the last 5
years. Do you think your family
has had financial problems? 2.50 ( .97) 2.48 ( .92) 2.46 ( .93) 2.59 ( .84) 2.74(1.01)

2. Has your household borrowed money
from any sources for family (vs.
business) use during the last year? 2.10 (1.02) 2.06 (1.00) 2.07 ( .99) 2.00 (1.02) 2.16(1.04)

3. Compared to this time last year,
is your family's financial
situation, in general, better
or worse? 3.66 ( .94) 3.73 ( .86) 3.77 ( .81) 3.44 (1.10) 3.56(1.03)

4. Think about next year, do you
expect that your family's financial
situation will be better or worse? 3.66 ( .90) 3.67 ( .88) 3.69 ( .88) 3.60 ( .94) 3.64( .89)

5. How satisfied are you with your
income in relation to household
expenditures? 2.90 (1.07) 3.08 (1.17) 3.11 (1.06) 2_89 ( .96) 2.82(1.07)

6. How satisfied are you with your
family's saving habits? 3.35 (1.18) 3.42 (1.13) 3.45 (1.14) 3.21 (1.10) 3.30(1.18)

7. How satisfied are you with the
amount your family saves? 3.05 (1.19) 3.0e (1.05) 3.10 (1.19) 3.00 (1.03) 3.03(1.16)

8. How do you feel about your
household's present level of
living? 3.11 (1.14) 3.24 (1.06) 3.27 (1.06) 3.09 (1.02) 2.93(1.22)

Note. 1) Questions 1 and 2 were measured on 5-point Likert scale: 1=ALWAYS, 2=OFTEN, 3=SOMETIMES,
4=SELDOM, and 544EVER.

2) Questions 3 and 4 were measured on 5-point Likert scale: 5=AUCH BETTER, 4=R LITTLE BETTER,
3=ABOUT SAME, 2=A LITTLE HORSE, AND 1=AUCH NORSE

3) Questions 5, 6, 7, and 8 were measured on 5-point Likert scale: 5-- SATISFIED, 4=SOMENHAT
SATISFIED, 3=5050, 2=SOMENHAT DISSATISFIED, AND 1=DISSATISFIED
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APPENDIX E

Questionnaire: English Version

* This questionnaire was completed by:

1. WIFE
2. HUSBAND

* Our first set of questions relate to your financial
management.

How frequently does your family participate in each of the
following financial management practices. Circle one number
for each item.

A 0 S S N
L FO EE
W TMT LV
A EEI DE
Y N MOR
S E M

S
5 4 3 2 1 Set financial goals.
5 4 3 2 1 Discuss family's financial goals.
5 4 3 2 1 Plan a budget that shows how the family plans

to use income.
5 4 3 2 1 Use a budget workbook or family developed forms

for your budget plan

5 4 3 2 1 Pay monthly bills by the due date.
5 4 3 2 1 Paying monthly bills after the due date
5 4 3 2 1 Have a written or mental list of all the due

dates of monthly bills.

5 4 3 2 1 Keep receipts and guarantees for major
purchases (e.g., TV, refrigerator, stove, VCR,
furniture, vacuum cleaner, washing machine).

5 4 3 2 1 Keep receipts for household expenses
(e.g., food, clothing, shoes, grocery).

5 4 3 2 1 Keep receipts for monthly payment bills
(e.g., daily newspaper, utility payment,
telephone bill, tax payment bill).

5 4 3 2 1 Keep records of family's expenditures.
5 4 3 2 1 Compare what family planned to spend to what

family actually spent.
5 4 3 2 1 Review, evaluate, and discuss family's spending

habits.
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* The next set of questions relate to your family's financial
well-being.

Please try to recall the last 5 years. Do you think your
family has had financial problems? (Circle number of answer)

ALWAYS OFTEN SOMETIMES SELDOM NEVER NOT SURE

1 2 3 4 5 0

Has your household borrowed money from any sources for family
(vs. business) use during the last year?

ALWAYS OFTEN SOMETIMES SELDOM NEVER NOT SURE

1 2 3 4 5 0

Compared to this time last year, is your family's financial
situation, in general, better or worse?

MUCH A LITTLE ABOUT A LITTLE MUCH NOT
BETTER BETTER SAME WORSE WORSE SURE

5 4 3 2 1 0

Think about next year, do you expect that your family's
financial situation will be better or worse?

MUCH A LITTLE ABOUT A LITTLE MUCH NOT
BETTER BETTER SAME WORSE BETTER SURE

5 4 3 2 1 0

How satisfied are you with your income in relation to
household expenditures?

SATISFIED SOMEWHAT SO SOMEWHAT DISSATISFIED NOT
SATISFIED SO DISSATISFIED SURE

5 4 3 2 1 0

How satisfied are you with your family's saving habit?

SATISFIED SOMEWHAT SO SOMEWHAT DISSATISFIED NOT
SATISFIED SO DISSATISFIED SURE

5 4 3 2 1 0
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How satisfied are you with the amount your family saves?

SATISFIED SOMEWHAT SO SOMEWHAT DISSATISFIED NOT
SATISFIED SO DISSATISFIED SURE

5 4 3 2 1 0

How do you feel about your household's present level of living
(in other words, goods and services your family uses,
including food, clothing, housing, car and so on)?

SATISFIED SOMEWHAT SO SOMEWHAT DISSATISFIED NOT
SATISFIED SO DISSATISFIED SURE

5 4 3 2 1 0

* This section is about attitudes toward borrowing.

A D N
G IA 0
R SG T S
E R U
E E R

E E
5 4 3 2 1 In general, how do you feel about

borrowing money?

People have many different reasons for borrowing money. Do
you feel it is acceptable for someone like you to borrow money
for each of the following? (Circle one number)

A
G
R
E
E

D
IA
SG
R
E
E

N
0
TS

R
E

5 4 3 2 1 TO COVER EXPENSES DUE TO ILLNESS
5 4 3 2 1 TO COVER EXPENSES OF A VACATION TRIP
5 4 3 2 1 TO FINANCE THE PURCHASES OF A FUR COAT OR

JEWELRY.
5 4 3 2 1 TO COVER LIVING EXPENSES WHEN INCOME IS CUT
5 4 3 2 1 TO FINANCE EDUCATIONAL EXPENSES
5 4 3 2 1 TO FINANCE THE PURCHASE OF A CAR
5 4 3 2 1 TO FINANCE THE PURCHASE OF FURNITURE
5 4 3 2 1 TO PAY BILLS WHICH HAVE PILED UP
5 4 3 2 1 TO FINANCE THE HOME OWNERSHIP OF BETTER HOME
5 4 3 2 1 TO PAY BACK OTHER DEBTS
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* The next set of questions are about attitudes toward use of
credit cards.

Which of the following best describes how do you feel about
each question? Please circle number of your answer to each
question.

Credit cards are a necessity these days.
In making a purchase, a credit card is better
than paying cash.
Buying the things we want how with credit cards
is better than waiting until we have money to
pay.
In general, the use of credit cards is a good
thing.

A
G
R
E
E

D
IA
SG
R
E
E

N
0
TS
U
R
E

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

Using credit cards makes it easy for people to
spend too much money.
Credit cards induce people to not wait for sale
time and often buy items with cards.
Credit cards cause you to buy more things than
what you need.

Credit cards are safer than cash.
In general, credit card is a convenient way of
buying.
Credit cards are easier to carry and use than
cash.

Credit cards are useful tools for getting the
items we want and need.
Credit cards provide households with economic
benefits.
Credit cards are useful for the purchases of
expensive goods or services.

Prices at store that accept credit card may be
higher.
Using credit cards limits the stores you may
buy from.
With credit cards, salespersons can make more
mistakes resulting in economic loss for family.
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A D N
G IA 0
R SG TS
E R
E E R

E E

4 3 2 1 0 Families can show their economic and social
status by using credit cards.

4 3 2 1 0 Salespersons are kinder when a credit card is
used than when receiving cash.

4 3 2 1 0 The credit card cash advance is a useful
household finance service.

4 3 2 1 0 Installment buying and divided charge buying
are valuable credit card services.

4 3 2 1 0 Credit card charge bills aid the family in
record keeping.

4 3 2 1 0 Credit cards help families keep track of their
spending.

4 3 2 1 0 Credit card payment methods are complex.
4 3 2 1 0 Credit card institutions can overcharge or

iiIIM.M.MINIYMMINYMIMINN/Iiii/

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

4 3 2 1 0

undercharge by mistake.

Using credit cards helps a household get what
it wants.
Using credit cards helps the family obtain the
desired level of living.
Household's level of living can be improved by
using credit cards.

Using credit card means a kind of borrowing.
Using credit cards this month brings about the
reduction of expenditures next month or the
following months.
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* Now some questions about how your family uses credit cards.
If your family has credit cards, please answer all of the
following questions.

If your family does not have credit card, please go to
page 161 and answer those questions.

How long has your family used credit cards?

1. LESS THAN 6 MONTHS
2. 6 MONTHS TO 1 YEAR
3. 1 YEAR TO 2 YEARS
4. 2 YEARS TO 3 YEARS
5. LONGER THAN 3 YEARS

How many credit cards does your family have?

In general, how many times does your family use credit cards?
Circle one number.

1. NOT AT ALL FOR PURCHASING
2. ABOUT ONCE EVERY 2 OR 3 MONTHS
3. ABOUT 2 OR 3 TIMES A MONTH
4. ABOUT ONCE A WEEK
5. MORE THAN ONCE A WEEK

On average, what is the total amount of your family's credit
card charges each month? Won

About how much did your family pay on your credit card charges

last month? Won

What items does your family generally purchase with credit
cards? Please rank in the order of the following categories.

1. NECESSARY ITEMS
2. DURABLE ITEMS
3. CONSUMER ITEMS
4. SERVICE ITEMS
5. GIFTS
6. OTHER (PLEASE EXPLAIN)
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Does your family keep receipts for credit cards purchases?

ALWAYS OFTEN SOMETIMES SELDOM NOT AT ALL NOT SURE

5 4 3 2 1 0

Does your family keep copies of the monthly bills for credit
card charges?

ALWAYS OFTEN SOMETIMES SELDOM NOT AT ALL NOT SURE

5 4 3 2 1 0

Does your family have a written list of your credit cards?

1. YES
2. NO

If NO, why not?

If your family has a written list of credit cards, which of
the following items do you record in a list? Circle all that
apply.

1. NAME OF CREDIT CARDS
2. PAYMENT DUE
3. DATE OF CARD RENEWAL
4. TELEPHONE NUMBER OF CONSUMER SERVICES DEPARTMENT
5. CREDIT CARD ACCOUNT NUMBERS
6. CREDIT BILLING PERIOD
7. OTHER INFORMATION (EXPLAIN)

Generally, what is your household's primary purpose of credit
card use? Please rank in the order of the following
categories.

1. CONVENIENCE
2. INSTALLMENT PAYMENT
3. DELAYED PAYMENT
4. EMERGENCY
5. CASH LOAN
6. SOCIAL REPUTATION
7. OTHER (PLEASE EXPLAIN)
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* Now the following questions relate to your family's credit
card use next year.

How many credit cards will your family have next year?

In general, how many times will your family use credit cards
in the next year? Circle one number.

1. NOT AT ALL FOR PURCHASING
2. ABOUT ONCE DURING 2 OR 3 MONTHS
3. ABOUT 2 OR 3 TIMES A MONTH
4. ABOUT ONCE A WEEK
5. MORE THAN ONCE A WEEK

On average, how much will your family allocate for payment of
credit card purchases per month in next year?

Won

What items will your household generally purchase with credit
cards next year? Please rank in the order of the following
categories.

1. NECESSARY ITEMS
2. DURABLE ITEMS
3. CONSUMER ITEMS
4. SERVICE ITEMS
5. GIFTS
6. OTHER (PLEASE EXPLAIN)

What will you consider to be the most important in purchasing
with installment payment?

1. PERIOD OF PAYMENT
2. INTEREST RATE
3. SIZE OF MONTHLY PAYMENT
4. OTHER (PLEASE EXPLAIN)
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When you use credit cards, how do you feel about the
importance of each of the following?
V N N
E 0 OS
R T TU
Y R

E
4 3 2 1 0 INSURANCE COVERAGE
4 3 2 1 0 DATE OF PAYMENT DUE
4 3 2 1 0 MAXIMUM AMOUNT OF PAYMENT PER MONTH
4 3 2 1 0 CASH ADVANCE
4 3 2 1 0 TERM OF CONTRACT
4 3 2 1 0 INTEREST RATE
4 3 2 1 0 NUMBER OF PLACES CARD ACCEPTED
4 3 2 1 0 MEMBERSHIP FEE
4 3 2 1 0 OTHER SERVICES

Will your family keep receipts for credit card purchases?

ALWAYS OFTEN SOMETIMES SELDOM NOT AT ALL NOT SURE

5 4 3 2 1 0

Will your family keep copies of your monthly credit card
bills?

ALWAYS OFTEN SOMETIMES SELDOM NOT AT ALL NOT SURE

5 4 3 2 1 0

Do you think you will have a written list of credit cards?

1. YES
2. NO

If No, Why not?

3. NOT SURE

If you have a written list of credit cards, which of the
following items will you record in a list? Circle all of
items.

1. NAME OF CREDIT CARDS
2. PAYMENT DUE
3. DATE OF CARD RENEWAL
4. TELEPHONE NUMBER OF CONSUMER SERVICES DEPARTMENT
5. CREDIT CARD ACCOUNT NUMBERS
6. CREDIT BILLING PERIOD
7. OTHER (EXPLAIN)
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Generally, what will be your family's primary purpose for
credit card use next year? Please rank in the order of the
following categories.

1. CONVENIENCE
2. INSTALLMENT PAYMENT
3. DELAYED PAYMENT
4. EMERGENCY
5. CASH ADVANCE
6. SOCIAL STATUS
7. OTHER (PLEASE EXPLAIN)

* Finally, in order to interpret our data, we need to have
some information about your family.

Would you respond the following question about your family
and those who live with your family?

FAMILY MEMBER & RELATION TO
THE HEAD OF THE HOUSEHOLD

SEX AGE WHETHER LIVING
WITH OR NOT

1. RESPONDENT F M
2. SPOUSE F M
3. CHILD F M WITH NOT
4. CHILD F M WITH NOT
5. CHILD F M WITH NOT
6. CHILD F M WITH NOT
7. CHILD F M WITH NOT
8. PARENTS 1. F M
9. PARENTS 2 F M

10. OTHERS F M
11. F M

What is the highest level of education that
spouse have completed? Circle one number.

HUSBAND
COMPLETE PRIMARY SCHOOL

you and your

WIFE

OR LESS 1 1

SOME MIDDLE SCHOOL 2 2

COMPLETE MIDDLE SCHOOL 3 3

SOME HIGH SCHOOL 4 4

COMPLETE HIGH SCHOOL 5 5

SOME COLLEGE 6 6

COLLEGE GRADUATE OR MORE 7 7



What kind of job do you and your spouse have now? (Please
describe specifically)

1. HUSBAND :

2. WIFE

164

How much did your family earn last year? (including salaries,

interests, dividend, etc.)
W

How much does your family expect to earn next year? (including
salaries, interests, divided, etc.)

How much does your family have in saving accounts?
W

W

How much do you estimate your total household's house and real
estate is worth?

W
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