
AN ABSTRACT OF THE THESIS OF

KAREN JOYCE CHAN for the degree of Master of Science

in Clothing, Textiles, and Related Arts presented on Afetp,ijit, e /975

Title: THE RELATIONSHIP OF MOTIVATION FOR SEWING

AMOUNT OF SEWING, PERCEIVED DEPERSONALIZATION

OF THE JOB, AND CREATIVITY

Abstract approved:
Redacted for privacy

Ruth E. Gates

This study investigated the relationships between motivation for

sewing and: amount of sewing, perceived depersonalization of the job,

and creativity among employed women. Sewing for creativity and

sewing for economic reasons were the two motivations investigated.

Previous studies indicated that sewing for economic reasons was the

prevalent motivation for sewing. Current literature has indicated

that sewing for creativity may also be an important motivation.

Studies have also indicated that leisure activities may compensate

for characteristics perceived to be lacking in the job. The possibility

that sewing for creativity might be this type of leisure activity was

also investigated in this study.

The study was limited to home sewers who were full-time

employees. A sample was collected of women who had taken a sew-

ing class at a retail fabric store, and who worked over 30 hours per



week. Fifty women who returned completed questionnaires were

included in this study.

Measures of sewing for creativity, sewing for economic reasons,

and perceived depersonalization of the job were developed. All of

these measures were tested for validity 1 by item analysis and for

reliability by test-retest. The measure of creativity was also tested

for validity by item analysis.

The findings indicated positive relationships at a significant

level between sewing for creativity and: amount of sewing, and number

of children out of school who lived at home. Sewing for economic

reasons was positively related at a significant level to: age of the

respondent, and number of children who lived at home. Sewing for

creativity was not significantly related to perceived depersonalization

of the job.

1 See "Validity, " Definition of Terms, p. i.
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DEFINITION OF TERMS

Creativity - "ability to find new solutions to a problem or new modes

of artistic expression" (English and English, 1958, 219).

Home sewing - any type of sewing which is done in the home.

Perceived depersonalization of the job - the worker's perception of

the lack of wholeness or closure, use of skill, variety in the

job, and variety in the work pace.

Sewing for creativity - the selection of sewing products and procedures

to maximize the combination of products in a novel way.

Sewing for economic reasons - the selection of sewing products and

procedures to maximize the use of money, time, and energy.

Validity - an evaluation of internal consistency of the measure based

on item analysis and employing the phi coefficient (Compton

and Hall, 1972, 203; and Guilford, 1942, 292-297).



THE RELATIONSHIP OF MOTIVATION FOR SEWING,
AMOUNT OF SEWING, PERCEIVED
DEPERSONALIZATION OF THE

JOB, AND CREATIVITY

I. INTRODUCTION

Statement of Problem

The purpose of this study was to investigate the motivations for

home sewing as related to amount of sewing, perceived depersonaliza-

tion of the job, creativity, and selected demographic information.

The two motivations of home sewing studies were sewing for crea-

tivity, and sewing for economic reasons. Current literature indicates

that the motivations can include sewing for creativity as well as sew-

ing for economic reasons. Sewing for creativity, sewing for eco-

nomic reasons, and amount of sewing were each studied as it was

related to perceived depersonalization of the job. Sewing may be an

activity of those who perceive depersonalization of the job and com-

pensate for the characteristics perceived to be lacking in the job.

The practice of home sewing has been growing rapidly since

the 1950's. The home sewing industry has increased to $3, 250 million

in 1972 as compared with the 1969 total of only $1, 950 million (Report

from the Home Sewing Front, 1973). Of the above total in 1972

$1, 900 million was spent for fabrics, $700 million for notions and

trimmings, $450 million for patterns, and $450 million for sewing



machines. The projection is for continued growth.

Previous studies have indicated some of the characteristics

of the home sewer and the scope of the market of home sewing

products. A Mc Calls survey taken in May, 1969 found the average

home sewer to be 33. 7 years of age. In 1 971 Simplicity Pattern

Company estimated the average home sewer was 23 years of age

(Britton, 1971). Sixteen percent of the above number in 1969 were

under 20 years of age and 28% were between 20 and 29 years of age.

The average income bracket was $9, 500 per year. However, 26%

were in the income bracket $10, 000 -$1 5, 000 and 1 2% were in the

$15, 000 per year income bracket (Home Sewing Fabrics Unlimited,

1969). In 1972 56% of the fabrics purchased were used for women's

apparel, 16% for girl's apparel, 16% for home furnishings, and 7%

for miscellaneous items. The menswear and home furnishings

market are both growing markets for home sewing (Report from the

Home Sewing Front, 1973). Expenditures for fabrics, patterns,

and notions amounted to 7% of the total consumer expenditures for

clothing and accessories (Britton, 1 971).

This study also proposed to study the impact of technological

change and its possible relationship to home sewing. The impact

of technological change in the job situation can be minor or major.

The changes may range from a trivial change in the operation of the

worker's machine to a complete turn-over of his job in the factory



or the office. Automation reduces the need for human control. The

work cycle of the employee is controlled by devices which are auto-

matic. The benefits from this change are that automation raises

productivity of labor, facilitates wage increases, permits more

leisure, and may lead to price decreases. For the economy, tech-

nological change improves income and efficiency of labor. However,

this change also causes problems for the labor force. The change

brings the replacement of men by machines, makes skills obsolete,

and makes work less satisfactory than formerly. With the loss of a

need for skill, and fragmentation in work the employee may search

instead for meaning in his leisure activities.

Hypotheses

Within this framework, the following null hypotheses were

posed:

Hol. Sewing for creativity will not vary with:

a. sewing for economic reasons.

b. amount of sewing.

c. perceived depersonalization of the job.

d. creativity.

e. occupation.

f. education.

g. social class score.



4

h. age.

i, marital status.

j. number of children living at home.

k. age level of children living at home.

Hot. Sewing for economic reasons will not vary with:

a. amount of sewing.

b. perceived depersonalization of the job.

c. creativity.

d. occupation.

e. education.

f. social class score.

g. age.

h. marital status.

i. number of children living at home.

J. age level of children living at home,

Ho3. Amount of sewing will not vary with:

a. perceived depersonalization of the job.

b. creativity.

Ho4. Perceived depersonalization of the job will not vary with

creativity.



Assumptions

It was assumed that the sample was representative of employed

home sewers and of women who had been sewing the year prior to

this study.

The validity and reliability of previously used measures was

assumed to be sufficient for their use in this study. These measures

were Wheeler's Frequency of Sewing (1973), Hollingshead's Two

Factor Index of Social Position (1957), and measures of age, marital

status, and number and age of children. The reliability of the

measure of creativity by Holland and Baird (1968) was assumed, to

be sufficient for use; however, the validity of the measure was tested

for the sample used in this study.

It was assumed the respondents answered the questions honestly

and to the best of their ability.

Limitations

The limitations of this study involve three areas: type of

subjects, time limitations, and method of measuring motivations

for sewing. One must consider the conclusions of this study in light

of these limitations.

The subjects of this study were limited to home sewers who

had taken at least one sewing class at a retail fabric store in



Eugene, Oregon. Only women who lived within the Eugene-Springfield

area, and who worked over 30 hours per week were selected for this

study. The subjects returned questionnaire(s) sent to them in the

mail.

The time period in which this study was carried out may be a

limitation of this study. This study dealt with motivations for sewing

at a particular period in time. The study also included only those

garments and household items sewn in the previous year.

This study was concerned with what the subjects said motivates

them to sew. It did not include information on factors which com-

prised each motivation as evident in sewn items.

The respondent's occupation and education, even if she was

married, were used to compute social class score. This informa-

tion was considered more pertinent for this study.
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II. REVIEW OF LITERATURE

Motivations for Home Sewing

Sewing has been a home activity for centuries. The emphasis

on home sewing for many decades has been sewing for economy.

However, changes in technology and living have generated a new

philosophy behind home sewing.

Much of the literature states that home sewing has become a

fight against the conditions of the society around us. The problem

of the economy has been mentioned. Inflation, the rising costs of

labor, and the rising costs of materials have been factors in encour-

aging home sewing. Increased leisure time and travel not only re-

quire a larger wardrobe but may also provide the time necessary

for home sewing. The poor quality of some ready-to-wear encour-

ages sewing at home. Modern technology has spread into the home

sewing market with sewing machines and instructions which are more

efficient and easier to follow (I Made It Myself, 1971, and Pattern for

Growth, 1969).

Previous studies conducted to determine the reasons for home

sewing indicated that home sewing has been done primarily for eco-

nomic reasons (Lutz, 1958; York, 1961; Conklyn, 1961; and Mitchell,

1959).

Lutz did a study in the fall of 1 958 in which she studied the
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reasons women enrolled in adult clothing classes. The majority of

the sample were married and had children from birth to six years

of age. Lutz found the hypothesis that women sew for economic

values was supported and the hypothesis that "women sew to express

their creative ability" was not supported.

York's study (1961) of 40 homemakers found economy given

as their main reason for sewing (80%) for both the alumna and the

non-alumna groups. Pleasure was the second most frequent response

with 57. 5% of all respondents listing it as a reason for sewing: better

fit, quality, and more originality followed with responses of 47. 5 %,

40%, and 37.5% respectively.

Conklyn (1961) investigated the relationship between the reasons

for sewing and occupation of the woman, occupation of the woman's

husband, and marital status. The five reasons for sewing she inves-

tigated were economic, aesthetic, use of leisure time, use of fabric

on hand, and other. Aesthetic reasons were given by more employed

single women than non-employed single women as a reason for sewing.

Single women made household items for economic reasons more than

they made garments for economic reasons. Non-employed women,

however, checked economic reasons for making garments rather

than household items. Aesthetic reasons for sewing were found more

frequently for wives whose husbands had white collar jobs than for

wives whose husbands had blue collar jobs. Conklyn tested the



relationship between employed versus non-employed women and

reasons for sewing. The reasons being tested were better quality,

use of leisure time, family has always sewed, and garment different

from others or, in other words, the broad categories of economic,

enjoyment, habit, and prestige. Of the above the only relationship

found was between being employed and the use of leisure time.

A study by Mitchell (1959) found home sewing was mainly done

to save money. Ninety-six percent of the women in her study checked

saving money as a reason. Enjoyment was checked as a reason by

88, 9% of the respondents; to obtain better fit, and originality, were

also checked, with 59% and 47. 3% respectively.

Sweeney and Thompson (1965) designed a study to find the

motivations for the sewing practices of mothers with preschool

children. Their findings were different from the previously men-

tioned studies for they found enjoyment was the most frequently

given reason for making children's clothing. No other reasons for

sewing were mentioned. The report states that no direct correlation

was found between family income and sewing activity, although women

in the highest income bracket of their stratified population were found

to have done the greatest amount of sewing.

The factor of creativity has been mentioned in the literature

as an alternative to economic reasons. Sewing can be a form of

self-expression, individuality, or craftsmanship. The do-it-yourself
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desire has brought pride back to the label "homemade." The girl

with a homemade dress is no longer ashamed of her clothes; rather

she proudly acknowledges that she made it herself (I Made It Myself,

1 971 ).

Home sewing products have become more up-to-date and simp-

ler in line and design. Women have the option of selecting fabrics

which are comparable to ready-to-wear. The home sewing industry

has brought forth an elaborate educational and promotional scheme.

Vast amounts of literature on sewing techniques and numerous sew-

ing experts are available to the home sewer (Report from the Home

Sewing Front, 1973).

Depersonalization of the Job

Modern industrial society has created many problems for its

workers. The technological changes and automation have caused the

worker to lose the feeling of meaning and closure.

The lack of meaning within the industrial society consists of

a lack of wholeness and a lack of a sense of craftsmanship. Fac-

tories and automation have fragmented work to the point where the

worker is a mere part of the process (As You Were Saying, 1972).

Marx predicted that the capitalist mode of production would

bring fragmentation of work and the gradual replacement of men by

machines. A change in production caused the uniting of crafts and
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the breaking down of crafts into a single simple operation for each

artisan. As the artisan was responsible for carrying out one opera-

tion rather than making the commodity in its entirety, he began to

ose creativity and replaced it with efficiency. Marx believed that

this fragmentation caused a change in the worker's personality. The

worker no longer required creative power for his work and came to

rely on tools (Zeitlin, 1967).

One of the components of alienation according to Blauner (1 964)

is meaninglessness in work. The meaninglessness in work consists

of the worker not perceiving the coordination and purpose of his

work. Blauner proposed three elements of meaning in work. The

first element is that work is more meaningful if the product is unique

and individual. The standardization of products produces meaning-

lessness in work. The second element is that the whole product is

more meaningful than a portion of the final product. The last element

is that being responsible for a large span of the process as opposed

to a small span increases purpose and function in work. He states

that meaninglessness is a part of standardization and the division of

labor.

Marshall Burgess, Senior Counsellor with Canada Department

of Manpower and Immigration, also sees work as being increasingly

meaningless. Many indicators of the dissatisfaction have plagued

management. Workers are trying through their leisure activities
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to compensate for self-fulfillment perceived to be lacking in the job.

Burgess states that "unpaid'? work provides the wholeness and sense

of craftsmanship which paid work does not (As You Were Saying,

1972).

Leisure activities may be an attempt to restore psychological

balance that no longer is achieved in work. During leisure the worker

may seek to develop aspects of his personality that are not developed

in work. Some people may still have jobs that are relatively mean-

ingful. Neu linger and Briet found in their 1971 study that those in

the higher income groups (professionals, managers, or top sales

positions) were more likely to identify themselves with their work

than with their leisure activities. The less educated person in a

lesser occupation seeks to find meaning for his life in non-work

activities.

Burdge's study (1969) was designed to test the relationship

between a person's occupational prestige and how he spends his

leisure time. A stratified sample of 1,562 people was obtained.

The North-Hatt Occupational Prestige Categories were used as a

measure of occupational prestige. Sewing was indicated as a hobby

for the class of unskilled workers. The skilled workers with some

technical skills indicated hobbies to which the technical skills may

be transferred. The professional class chose hobbies that require

special talent, financial support, and educational background.
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Turner and Lawrence (1965) studied the relationship between

industrial jobs and their effect on the worker. They tested task

attributes of 47 jobs in 11 companies and developed the Requisite

Task Attribute Index (RTA), which consists of attitude measures of

object variety, motor variety, autonomy, required interaction, inter-

action opportunities off-the-job, interaction opportunities on-the-job,

learning time, and responsibility. These eight attributes are required

due to the nature of the job. An additional measure was developed

for six additional attributes associated with the nature of the job

but not requisite to its performance. These were called the Associ-

ated Task Attributes and include task identity, pay, working condi-

tions, cycle time, level of mechanization, and capital investment.

For all attributes except pay, level of mechanization, and capital

investment a high score indicated the maximum amount of each

attribute. An observer determined the amount of each attribute as

displayed in each job. The hypothesis that high scores on the RTA

Index would be positively associated with job satisfaction was not

supported. Also studied was the association of requisite task

attributes perceived by the workers and requisite task attribute

score assigned by the observer. The use of a Perceived Task Index

which consisted of questions based on the appropriate attribute in

the RTA Index was shown to be strongly related to the RTA Index.
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Creativity

Creativity in any endeavor is directed toward bringing about

the solution to a problem. According to Bruner (1964) creativity is

an internal drama. The working out of this drama within one's self

is the process of creativity. Stein sees the early stages of the crea-

tive process as a state of disequilibrium for the individual (1962).

The individual is no longer in the state of homeostasis; he is not

satisfied with the existing state of affairs.

According to MacKinnon (1967) there are two types of creativity,

artistic and scientific. The artistic type is a display of the inner

states of the creator. The externalization of something of the creator

is the creative product. Conversely, the product of scientific crea-

tivity is unrelated to the creator who is a mediator of externally

defined needs and toals. The product does not reflect on the needs

and goals of the creator.

Any type of creativity can produce something which is novel.

This novelty may result from the recombination of already existing

materials or from a combination which is totally new (Stein, 1962).

Kubie (1 967) states that creative behavior is any activity which

brings about a new order. The act consists of organization and

expression. Wenkart (1965) adds to the definition of creativity the

bringing together of forgotten life. This combination of novel ideas
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may be through the assembly of habit segments which have not been

associated before (Youtz, 1962).

Authors on creativity have differing opinions about the relation-

ship between creativity and intellectual abilities. Bruner (1964)

states that any level of intelligence can be creative. Haefle (1962)

also states that all people are creative. However, Haefle believes

that greater intelligence is a prerequisite for the solution of the more

difficult problems.

The completion of the creative process is often through the

display of products. Without the expressive form of creativity in

substance the work is not available for criticism. Communication

adds to the meaning and significance of the creative process, for

communication of novel ideas is the only avenue to significance as

a creative contribution (Stein, 1962). The creative product is a

carrier of the feelings of oneness between the individual and the cre-

ation. Creating is the act of the whole man. This feeling of whole-

ness is more important than the product in the sense of being good

and worthy (Bruner, 1964).

The many deterrents to creativity often lead one to inhibit

creative impulses or not to complete the impulse. The condition

of society and its influence on the individual may deter creativity.

The consumer society, according to Bryson (1964), is in opposition

to creativity. This society is based on receiving and on prescription
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for action. The individual is told what to do and made to react, A

society which encourages openness of experience will foster creativ-

ity. If the independent thinking which is characteristic of creativity

is to develop, society should be open to change.

The individual himself may stifle his own creativity by being

too conforming and rigid. Maslow (1962) sees these people as dis-

playing a compulsive and obsessive neurosis. They try to control

their emotions and are very orderly, neat, and punctual. Guilford

(1962) also sees the creative process being stifled if the person is

not an original thinker, but is rigid and set in his ways of thinking.

The creative process itself may bring boredom. The creative

person must be committed to the process and be dominated by the

object (Bruner, 1964). If the process brings depression, anxieties,

or a feeling of inadequacy this may end the process. A reappear-

ance of a former unresolved tension or a lack of direction may also

deter creativity. The individual must have the capacity to tolerate

ambiguity and still seek an answer to the question.
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III. PROCEDURES

Selection of Instruments

This study included the develbpment or selection of five instru-

ments. Wheeler's (1973) frequency of sewing scale was included to

measure the amount of sewing the respondent had done in the prior

year. After searching the literature it was concluded that appropri-

ate measures were not available for the variables sewing for crea-

tivity, and sewing for economic reasons. Previous studies have

approached the question of motivation for sewing through the use of

direct checklists of motivations for sewing or asking the respondent

to write in her motive for making a particular item. Measures of

sewing for creativity and sewing for economic reasons were adapted

from Creekmore (1963) for this study. The measure of perceived

depersonalization of the job was developed. To measure creativity

the Holland and Baird (1968) Preconscious Activity Scale was used.

Selected demographic information was collected on the age, marital

status, social class score, and number and age level of children

living at home.

Amount of Sewing

Wheeler's (1973) frequency of sewing scale was used as a

measure of the amount of sewing done by the respondents (Appendix
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A, Question I). Although Wheeler divided the garments into those

made from knits and those made from wovens, such a division was

not necessary for this study. The respondents in this study indicated

how many garments of each of the 11 different types she had sewn in

the last 1 2 months. The 11 types used were: dresses, skirts and

jumpers, pants and shorts, tops, blouses, and shirts, jackets and

vests, coats, bathing suits, robes, sleepwear, lingerie, and acces-

sories. An additional category, household items, was added to this

list. This category consisted of five types: curtains and draperies,

pillows and other accessories, bedspreads, furniture and bean bag

chairs, and table coverings.

Amount of sewing was scored according to the ratio system

developed by Wheeler (1973). The amount of sewing measure con-

sisted of 16 categories of items the respondent may have sewn in

the last year. Wheeler gave greater importance to the number of

different item categories the respondent had sewn within the last

year than to the total number of items of each category. Each item

was allocated a score in the following manner:

first item in each category - 1/2

second item in each category - 1/4

third item in each category - 1/8

each succeeding item received 1/2 the score of the

preceding item



19

Validity2 of the measures of sewing for creativity, sewing for

economic reasons, and perceived depersonalization of the job was

tested by item analysis (Appendix D). The measure of creativity was

also tested in this manner to determine its appropriateness for this

sample (Appendix D). Phi coefficient was used to test correlation of

item score with total score. The respondents with the highest and

lowest 27% in total score of each measure were designated as high

and low in total score respectively. A significance level of .05 was

used for the phi coefficient. Test scores from the initial administra-

tion of the questionnaire were used for the item analysis.

The reliability of the measures of sewing for creativity, sewing

for economic reasons, and perceived depersonalization of the job

was assessed through the use of the test-retest method (Appendix D).

The Spearman rank order correlation coefficient was used to test the

reliability of individual questions. The Pearson product-moment

correlation coefficient was used to test the total score reliability

of each measure.

For testing of reliability, the 44 women on the first mailing

list who had returned their initial questionnaire were sent the portions

of the questionnaire to be tested. The retest questionnaires were

sent three weeks after the return of the initial mailing. A self-

addressed envelope and a cover letter explaining the need for the

retest was included with the retest questionnaire (Appendix C).

2See "Validity, " Definition of Terms, p. i.
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Thirty retest questionnaires were returned of which 25 were complete

and usable in the analysis.

Sewing for Creativity

The measure used in this study (Appendix A, Question II, Num-

bers 1-10) was based on Creekmore's (1963) clothing behavior value

of experimentation. This value was used in her study as a basis for

clothing choices and usage. Creekmore's behavior of experimenta-

tion was defined as "planning, trying, and putting together of parts

of ensembles" (1963, 10). The measure of sewing for creativity

included the selection of the pattern, fabric, and/or notions and

their combination to produce a novel item. The questions repre-

sented the decisions the sewer must make on how to apply and use

the pattern, fabric, and/or notions.

For each question the respondent was to reply either "always,"

"usually," "sometimes," or "never." A point system was used to

determine the frequency of the measure and was derived by the

allocation of points in the following manner:

always - 4

usually - 3

sometimes - 2

never - 1

Values from item analysis to test the validity of the measure
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sewing for creativity were all at or above the .05 significance level

except for, question number one. The zero correlation of this question

meant that all of the respondents, both high and low total scorers,

answered with the same reply of "sometimes." This lack of dis-

crimination was not considered sufficient to alter the total score.

In assessing reliability of individual questions on a test-retest basis

the correlations were all at or above the . 05 significance level except

question number one. Since the total score correlation (r s
=. 54) was

above the . 05 significance level the low correlation of question

number one was not considered sufficient to alter the total score.

All the questions were included in the analysis (Appendix D).

Sewing for Economic Reasons

The measure of sewing for economic reasons (Appendix A,

Question II, Numbers 11-20) was based on Creekmore's value of

management (1963). She defined management as "processes con-

cerned with buying, use, and care of clothing which result in an

attempt to save money, time, and energy" (1963, 10). Sewing for

economic reasons in this study included the selecting of pattern,

fabric, and/or notions which maximize the use of money and comfort

of the item and minimize the care of the item.

Sewing for economic reasons was scored and totaled using the

same point allocation system as that used for sewing for creativity.
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A low score indicated a low frequency of the measure.

The correlations to test the validity of sewing for economic

reasons were all at or above the . 05 significance level except ques-

tion number 14. The low correlation of this question was the result

of the majority of the high scorers and low scorers answering with

the reply of "always" or "usually." This lack of discrimination was

not considered sufficient to alter the total score. The correlations to

test the reliability of individual questions were all at or above the . 05

significance level except question numbers 13 and 18. The total

score correlation (r s=.
51) was above the .05 significance level; there-

fore, the low correlations of two questions were not considered suffi-

cient to alter total score. All the questions were included in the

analysis (Appendix D).

Perceived Depersonalization of the Job

Perceived depersonalization of the job (Appendix A, Question

IV) was measured by applying some of the determinants of Turner

and Lawrence (1964) and Walker and Guest (1952). Turner and

Lawrence developed an observation form for task attributes, requi-

site and associated, and a perceived task attribute questionnaire for

the requisite task attributes. Of these attributes this study included

questions on motor variety, autonomy, use of knowledge and skill,

and task identity. Walker and Guest's study of job satisfaction
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investigated the effects of mass production on the job satisfaction

of the worker. In using the interview approach they asked each worker

to describe the main elements of his job situation and make a compar-

ative rating of his likes and dislikes of these elements. A checklist

of the frequently mentioned likes and dislikes of assembly line charac-

teristics was gathered through preliminary interviews. This check-

list was used in subsequent interviews as a comparative rating scale.

The characteristics they used were from the standpoint of the worker

and included mechanically controlled work pace, repetitiveness,

minimum skill, predetermined use of tools and techniques, minute

subdivision of product, and surface mental attention. The measure

of perceived depersonalization of the job in this study included ques-

tions on the worker's perception of wholeness or closure, use of

skill, variety in his job, and variety in the work pace.

Perceived depersonalization of the job was scored and totaled

using the same point system as used in sewing for creativity. A low

score indicated a high frequency of the measure.

The values of the correlations to test validity were all at or

above the .05 significance level. The values of the correlations to

test the reliability of individual questions were all at or above the . 05

significance level except question number five. Since the total score

correlation (r
s
=. 80) was above the . 05 significance level, the low

correlation of question number five was not considered sufficient to
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alter the total score. All questions were included in the analysis

(Appendix D).

Creativity

The Preconscious Activity Scale (Appendix A, Question V) as

developed by Holland and Baird (1968) was used to measure the crea-

tivity of the respondent. This scale was based on Lawrence Kubie's

theory of the preconscious. Kubie's theory describes the preconsci

ous as the:

region of the mind which lies between complete awareness
and the unconscious . . . Ideas and concepts are freed from
their usual association in the preconscious. Ideas can merge,
split, and combine in new and unusual ways . .

(Holland and Baird, 1968, 219)

The creative person can use his preconscious and be more creative.

The PAS consists of 38 true-false items. The PAS has shown high

correlation with artistic, intellectual, and feminine interests. The

authors of this scale suggest it can predict student production of

original, artistic products.

The measure of creativity was scored according to the key

given by Holland and Baird (1968). A high score on the measure

indicated the respondent possessed a high amount of the character-

istics displayed by a creative person.

The values of the correlations to test validity were all at or
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above the . 05 significance level except questions numbers 8, 12,

22, 24, 25, 28, and 31. The low correlations were due to both high

and low total scorers giving similar answers for each question. This

lack of discrimination was not considered sufficient to alter the total.

Holland and Baird (1968) estimated the reliability of . 70 for 544 men

and 275 women. All questions were included in the analysis (Appen-

dix D).

Occupation and Education

The Hollings head Two Factor Index of Social Position (1957)

was used in this study to determine the social class score of the

respondent. The combination of occupation (Appendix A, Question

III) and education (Appendix A, Question VI) was used in this measure

to determine social class score. Occupation is believed to reflect

the skill and power individuals possess, while education reflects

knowledge and cultural tastes. Although Hollingshead used the occu-

pation and education of the head of household to determine the social

class score of the family and the individuals within that family,

this study used the woman's occupation and education to determine

social class score because characteristics of the woman herself

were deemed more pertinent than characteristics dependent on her

husband's position.
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Occupation was scored according to the following system:

1 - Higher executives, proprietors of larger concerns, and
major professionals

2 Business managers, proprietors of medium sized busi-
nesses, and lesser professionals

3 - Administrative personnel, small independent businesses,
and minor professionals

4 - Clerical and sales workers, technicians, and owners of
little businesses

5 - Skilled manual workers
6 - Machine operators and semi-skilled employees
7 Unskilled employees

(Hollingshead, 1957, 3-8)

Education was scored from one to seven with the highest amount of

education scoring the lowest number. The following scale was used:

1 - Graduate professional training
2 - Standard college or university training
3 - Partial college training
4 - High school graduates
5 - Partial high school
6 - Junior high school
7 - Less than seven years of school

(Hollingshead, 1957, 9)

The two factors were multiplied by their respective weights and

totaled to obtain a score of social class position. The weights were

as follows:

Factor Weight

Occupation 7

Education 4

(Hollingshead, 1957, 9)

The scores ranging from a low of 11 to a high of 77 were subsequently
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divided into social classes. The social class divisions were as

follows:

Social Class Score

I 11-17
II 18-27
III 28-43
IV 44-60
V 61-77

(Hollingshead, 1957, 10)

The remaining demographic information was scored as follows.

The age of the respondent (Appendix A, Question VII) was scored

from one to six with the higher score indicating the older age cate-

gory. Marital status (Appendix A, Question VIII) was scored in the

following manner: 1 - single and divorced and 2 - married. The

number and age level of children living at home (Appendix A, Question

IX) was scored directly as stated by the respondent.

Collection of Data

Selection of Population

The study was limited to women who were home sewers and who

worked full-time. Employment for over 30 hours per week was con-

sidered full-time employment.

The original sample consisted of the factory workers of a

clothing manufacturing plant which employs approximately 400 women
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factory workers. Three hundred questionnaires were left at the

plant to be distributed. The questionnaires were left near the em-

ployees' time clocks on a voluntary pick up and return system. This

system produced a return rate of 13 questionnaires. A reminder

letter was subsequently left near the employees' time clocks to be

picked up by the employees. Two questionnaires were returned mak-

ing a total of 15; this number was deemed insufficient for this study.

A new sample was selected.

The sample used in the analysis in this study was obtained

from women who were on the class lists of a retail fabric store in

Eugene, Oregon. The lists were for classes of February, 1974 -

February, 1975. All women on these lists had taken at least one

sewing class. Only the women who lived in the Eugene-Springfield

area were retained on the two calling lists.

The first calling list consisted of 190 women who had taken the

sewing classes. It was later supplemented with a second calling list

of 70 additional names. Thus, 260 names were obtained from the

class lists as possible respondents for this study (Table 1).

Procedure for Data Collection

The women on both the first and second calling lists were called

on the telephone. Each woman was asked if she worked over 30 hours

per week and would be willing to return a questionnaire. One hundred



Table 1. Selection of Subjects.

Subjects Number Unable to Disqualified* Refused to Qualified
of Reach Participate Subjects

Subjects
Called

Number % Number % Number % Number

First Calling
and Mailing
List

190 24 12.6% 104 54.7% 12 6.3% 50 26.3%

Second Calling
and Mailing
List

70 15 21.4% 37 52.8% 3 4. 2% 15 21. 4%

Total 260 39 15% 141 54. 2% 15 5. 7% 65 25%

*Women did not work over 30 hours per week
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and ninety-five women on the calling lists were not included in this

study (Table 1). One hundred and forty-one women were not included

because they did not work over 30 hours per week and thus failed to

meet the established qualifications. The remainder of women not

included were 39 women who could not be reached on the telephone,

and 15 women who refused to participate due to prior commitments.

The 65 women who worked over 30 hours per week and agreed to

return the questionnaire comprised the two mailing lists (Table 2).

The questionnaires (Appendix A) were printed, assembled, and

mailed to the women on both mailing lists. A stamped self-addressed

envelope and a cover letter explaining the purpose of the study were

included with the questionnaire. Reminder cards were sent to the

women who had not returned their questionnaire within one month

(Appendix B).

The first mailing list consisted of 50 women who agreed to

return the questionnaire. Of these questionnaires, 40 were returned.

The reminder cards produced four additional returned questionnaires.

Thirty-nine of the 44 returned questionnaires were complete and

usable for analysis.

The second mailing list consisted of 15 women who agreed to

return the questionnaire. This mailing was made two months subse-

quent to the first mailing. Twelve questionnaires were returned of

which 11 were complete and usable for analysis. The reminder



Table 2. Frequency Distribution of Responses.

Subjects Women Who Completed Incomplete
Qualified and Questionnaires Questionnaires
Were Mailed Returned Returned
Questionnaire

Questionnaires
Not Returned

Number Number % Number Number

First Mailing
List

50 100% 39 78% 5 10% 6 12%

Second Mailing
List

15 100% 11 73.3% 1 6.6% 3 20%

Total 65 100% 50 76. 9% 6 9. 2% 9 13. 8%



32

cards did not produce any additional questionnaires.

Statistical Analysis

A Spearman rank order correlation coefficient was selected

to test correlation among variables and a significance level of 05

was established.



IV. FINDINGS

Description of the Sample

Age

33

The majority of the respondents were 35 years of age or younger.

No respondent was over the age of 65. This is probably due to the

retirement age of full-time employees being approximately 60 years

of age (Table 3).

Table 3. Frequency Distribution of Age.

Years of Age Number of Women

Under 25 18
25-35 16
36-45 5

46-55 8

56-65 3

Over 65 0

Total 50

Modal age = Under 25 years of age

Marital Status

Forty-one respondents were married, five were single, and

four were divorced (Table 4).
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Table 4. Frequency Distribution of Marital Status.

Marital Status Number of Women

Single 5

Married 41
Divorced 4

Total 50

Modal marital status = Married

Number and Age Levels of Children

Slightly over half of the 50 respondents had children. Of these

26 women who had children, 21 had children still living at home, while

five had children not living at home. Forty-eight percent of the

women who had children living at home had one child, while 28% of

these women had two children. Table 5 shows the number and place

of residence of children of the respondents. Table 6 shows age

levels of children living at home. Some of the women had children

in more than one age level.

Table 5. Frequency Distribution of Number and Place of Residence
of Children of the Respondents.

Number
of Women

No children 24

Children not living at home 5

Children living at home 21

Total 50
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Table 6. Frequency Distribution of Age Levels of Children Living
at Home.

Age Levels Number of Number of
Children Women'

Preschool 10
1 child 6

2 children 2

School age 15

1 child 4
2 children 4
3 children 1

Out of school 13
1 child 2

2 children 2

3 children 1

4 children 1

1 N = 21, some women had children in more than one age level.

Occupation and Education

Since the study was limited to employed women, all the re-

spondents held jobs for over 30 hours per week. The majority of

the respondents had jobs either in category 3 (administrative person-

nel, small independent businesses, and minor professionals) or in

category 4 (clerical and sales workers, technicians, and owners of

little businesses). No respondent was an unskilled employee

(Table 7).
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Table 7. Frequency Distribution of Occupation.

Type of Occupation(s) Number of
Women

1 - Higher executives, proprietors of
larger concerns, and minor
professionals

2 - Business managers, proprietors of
medium sized businesses, and lesser
professionals

3 - Administrative personnel, small
independent businesses, and minor
professionals

4 - Clerical and sales workers, technicians,
and owners of small businesses

5 - Skilled manual workers
6 - Machine operators and semi-skilled

employees
7 - Unskilled employees

1

17

21

2

3

0

Total 50

All of the respondents had graduated from high school. The modal

level was partial college training (Table 8).

Table 8. Frequency Distribution of Level of Education.

Level of Education Number of
Women

1 - Graduate professional training 9

2 - Standard college or university training 8

3 - Partial college training 19

4 - High school graduates 14

5 - Partial high school 0

6 - Junior high school 0

7 - Less than seven years of school 0

Total 50
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To calculate the respondent's social class score, occupation

and education were evaluated and weighted according to Hollings head's

Two Factor Index of Social Position (1957). The divisions were made

according to Hollings head's system. The range of scores was 11-58

points. The mean score was 32.7 points. Table 9 shows the distri-

bution of social class scores.

Table 9. Frequency Distribution of Social Class Scores of
Respondents.

Social Class Levels* Number of Women

I (11-17) 1

II (18-27) 9

III (28-43) 28

IV (44-60) 12
V (61-77) 0

Total 50

Mean = 32.7
* Low score indicated high social class position

Sewing for Creativity

The respondent indicated her frequency of sewing for creativity

by checking 1 (low) to 4 (high) for each question. All of the respond-

ents indicated some frequency of sewing for creativity. The range

of scores was 18-36 points with a mean score of 25. 9 points (Table

10).
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Table 10. Frequency Distribution of Scores on Sewing for
Creativity.

Sewing for Creativity Score Number of Women

10 -15 0

16-20 3

21-25 20

26-30 23

31-35 3

36-40 1

Total 50

Mean = 25. 9

Sewing for Economic Reasons

A 1 (low) to 4 (high) point system for each question was used

by the respondent to indicate her frequency of sewing for economic

reasons. A range of 26-39 points was obtained in this manner. The

mean was 33. 4 points (Table 11).

Table 11. Frequency Distribution of Scores on Sewing for
Economic Reasons.

Score on Sewing for Number of Women
Economic Reasons

10 -15 0

16-20 0

21 -25 0

26-30 1 2

31-35 23

36-40 15

Total 50

Mean = 33.4
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Amount of Sewing

A total of 1, 264 items was sewn by the respondents. Of this

total, 1,1 71 items were garments and 93 items were household items.

The garment categories most frequently sewn were: pants and shorts,

and tops, blouses, and shirts. The least frequently sewn garment

categories were coats and lingerie. The categories of curtains and

draperies, and pillows and accessories represented the majority

of the household items sewn. The mean number of items sewn by

the respondents was 25. 2 items. Table 12 shows the distribution of

the items sewn with the most frequently sewn items first. Table 13

shows the range of scores based on the items sewn.

Table 12. Frequency of Items Sewn.

Type of Item(s) Number Sewn

Tops, blouses, shirts 343

P ants, shorts 331

Skirts, jumpers 139

Dresses 126

Jackets, vests 126

Bathing suits 29

Sleepwear 29

Robes 19

Accessories 19

Coats 6

Lingerie 4

Garment total 1, 171

Curtains, draperies 37

Pillows, accessories 36

Table coverings 10

Bedspreads 7

Furniture, bean bag chairs 3

Household item total 93

Item total = 1. 264
Mean number of items = 25. 2
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Table 13. Frequency Distribution of Scores on Amount of Sewing.

Score on Amount
of Sewing

Number of
Women

1.00 -2. 00 2

2. 01-3. 00 9

3. 01-4. 00 9

4. 01-5. 00 8

5. 01-6. 00 10
6. 01-7. 00 4

7. 01-8. 00 5

above 8. 00 3

Total 50

Mean = 4. 71

Perceived Depersonalization of the Job

By answering 1 (high) to 4 (low) on each question the respond-

ents indicated a range of 12-24 points in frequency of perceived

depersonalization of the job. The mean was 19 points (Table 14).

Table 14. Frequency Distribution of Scores on Perceived
Depersonalization of the Job:

Score on Perceived Deperson-
alization of the Job*

Number of
Women

0-5 0

6-10 0

11-15 4

16-20 32
21-24 14

Total. 50

Mean = 19
*Low score indicate high perceived depersonalization of the job



41

Creativity

The respondents indicated a range of 11 -32 points in creativity.

The possible range was 0-38 points. The mean found in this study

was 20.6 points (Table 1 5).

Table 1 5. Frequency Distribution of Scores on Creativity.

PAS Score Number of Women

0-5 0

5-10 0

11 -15 13
16-20 11

21-25 17

26-30 8

31-35 1

36-38 0

Total 50

Mean = 20. 6

Relationships among Variables

The correlations among the 14 variables are shown in Table

16. Eighteen of the 91 correlations had an absolute value at or

greater than the . 05 significance level: of these 12 had an absolute

value at or above the . 01 significance level. The correlations with

absolute values at or above the . 01 significance level are as follows:

1. Sewing for economic reasons and age. r = .364

2. Amount of sewing and:
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Table 16. Correlations Among Variables.

1 2 3 4 5 6 7 8 9 10 11 12 13 14
* *

1 1.0 211 . 327 . 207 , 242 . 016 . 018 . 001 -. 016 -, 121 . 140 -. 008 -. 074 . 315
** *

2 1.0 . 129 -. 009 043 . 031 . 158 .065 . 364 . 036 . 315 . 170 . 007 . 144
** ** *

3 1.0 .000 .202 .498 .377 .233 .085 .059 .161 -.195 .304 .122
*

4 1.0 . 160 -. 231 -. 232 -. 249 -.172 . 034 -. 288 -.180 -.043 . 264

5 1.0 .097 .039 . 101 .006 -.126 . 162 . 128 -.083 . 180
** **

6 1.0 475 .876 108 .036 .068 .047 . 111 081
** **

7 1.0 .812 .107 .186 .254 -.067 .377 -.073
*

8 1. 0 -. 024 101 . 187 .023 . 298 -. 069
** **

9 1.0 . 143 . 694 .057 . 277 . 478

10 1.0 .009 .068 .075 -.156
** ** **

11 1.0 . 367 . 542 .464

12 1.0 .059 -.160

13 1.0 -.028

14 1.0

Degrees of Freedom 50-2 = 48
* = . 05 Significance level = . 279

** = 01 Significance level = .361

1. Sewing for Creativity
2. Sewing for Economic Reasons
3. Amount of Sewing
4. Perceived Depersonalization of the Job (Lower numerical score indicated higher frequency of

measure)
5. Creativity
6. Occupation (Lower numerical score indicated higher level of occupation)
7. Education (Lower numerical score indicated higher level of education)
8. Social Class Score (Lower numerical score indicated higher social class score)
9. Age

10. Marital Status (1 = single and divorced, 2 = married)
11. Number of Children Living at Home
12. Preschool Children Living at Home
13. School age Children Living at Home
14. Children Out of School Living at Home



43

occupation, r = . 498

education, r = .377

3. Occupation and:

education, r = . 475

social class score, r = . 876

4. Education and

social class score, r = . 812

school age children living at home, r = , 377

5. Age and:

number of children living at home, r = . 694

children out of school living at home, r = .478

6. Number of children living at home and:

preschool children living at home, r = .367

school age children living at home, r = . 542

children out of school living at home, r = . 464

The correlations with absolute values at or above the . 05 significance

level are as follows:

1. Sewing for creativity and:

amount of sewing, r = .327

children out of school living at home, r = .31 5

2. Sewing for economic reasons and number of children living at

home, r = . 315

3. Amount of sewing and school age children living at home,
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r = . 304

4. Perceived depersonalization of the job and number of children

living at home, r = . 288

5. Social class score and school age children living at home,

r = . 298
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V. CONCLUSIONS AND DISCUSSION

The purpose of this study was to investigate the motivations for

sewing as related to amount of sewing, perceived depersonalization

of the job, creativity, and certain demographic information. The

two motivations for sewing under consideration in this study were

sewing for creativity and sewing for economic reasons.

Only the results of the correlations which tested the hypotheses

of this study will be discussed.

Hol: Sewing for creativity will not vary with:

a) Sewing for economic reasons.

r . 211 p > . 05

Null hypothesis can not be rejected.

b) Amount of sewing.

r = . 327 p <. 05

Null hypothesis rejected.

Women who sewed more for creativity sewed a

greater number of items within a year than women

who sewed less for creativity.

c) Perceived depersonalization of the job.

r = . 207 p > . 05

Null hypothesis can not be rejected.

d) Creativity.
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r = .242 p> .05

Null hypothesis can not be rejected.

e) Occupation.

. 016 p> .05

Null hypothesis can not be rejected.

f) Education.

r = 018 p> .05

Null hypothesis can not be rejected.

g) Social class score.

r = .001 p> .05

Null hypothesis can not be rejected.

h) Age.

r = -.016 p> . 05
Null hypothesis can not be rejected.

i) Marital status.

r -. 121 p > . 05

Null hypothesis can not be rejected.

j) Number of children living at home.

r = .140 p > 05

Null hypothesis can not be rejected.

Age level of children living at home.

1) Preschool children.

r = . 008 p > . 05

Null hypothesis can not be rejected.
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2) School age children.

r = -. 074 p > . 05

Null hypothesis can not be rejected.

3) Children out of school.

r = .315 p <. 05

Null hypothesis rejected.

Sewers with high scores in sewing for creativity

also had a greater number of children out of

school who lived at home.

The home sewers who scored high in sewing for creativity

showed two significant differences from those who scored low in

sewing for creativity. The two significant differences were a higher

amount of sewing done and a greater number of children out of school

who lived at home,

Those who scored higher in sewing for creativity sewed a

greater number of items than those who scored less in sewing for

creativity. Sewing can be motivated by many reasons. Sewing a

greater number of items may provide the opportunity to sew for

different reasons and/or employ the factors of sewing for creativity.

The respondents who scored high in sewing for creativity had

a greater number of children out of school who lived at home, than

those who scored low. The children may be able to provide their

own clothing and thus relieve the sewer of this burden. The sewer
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may have more opportunity to sew for creativity if she is free of the

necessity to sew in order to clothe her children. Older children may

also through their creative activities influence the sewer to be more

creative in her activities.

Sewing for creativity was found to be not significantly related

to sewing for economic reasons, depersonalization of the job, crea-

tivity, occupation, education, social class score, age, marital

status, number of children living at home, preschool children, and

school age children who lived at home.

Hot: Sewing for economic reasons will not vary with:

a) Amount of sewing.

r = . 029 p >. 05

Null hypothesis can not be rejected

b) Perceived depersonalization of the job.

r = 009 p > . 05

Null hypothesis can not be rejected.

c) Creativity.

r = . 043 p > . 05

Null hypothesis can not be rejected.

d) Occupation.

r = 031 p >.05

Null hypothesis can not be rejected.

e) Education.
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r - .158 p >. 05

Null hypothesis can not be rejected.

f) Social class score.

r = . 065 p > . 05

Null hypothesis can not be rejected.

g) Age.

r =.364 p < 01

Null hypothesis rejected.

High scorers in sewing for economic reasons were

older than low scorers.

h) Marital status.

r = . 036 p > . 05

Null hypothesis can not be rejected.

i) Number of children living at home.

r = . 315 p <. 05

Null hypothesis rejected.

Women who scored higher in sewing for economic

reasons had a greater number of children than those

who scored lower in sewing for economic reasons.

j) Age level of children living at home.

1) Preschool children.

r = .170 p > . 05

Null hypothesis can not be rejected.
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2) School age children.

r = .009 p > . 05

Null hypothesis can not be rejected.

Children out of school.

r =.144 p >. 05

Null hypothesis can not be rejected.

The statistical tests showed significant relationships between

scores in sewing for economic reasons and age of the respondent and

number of children living at home. There was a positive directional

relationship in each case.

Higher scorers in sewing for economic reasons were older than

the lower scorers. Perhaps these sewers were taught to sew when

sewing was mainly motivated by economic reasons. If the women

believed the motivation of sewing for economic reasons was a valid

reason for sewing in the past, these sewers possibly continue to

employ this motivation for sewing. Younger sewers may see other

motivations for sewing.

Home sewers with a high score in sewing for economic reasons

had a greater number of children living at home than sewers with a

low score. A greater number of children living at home may require

the sewer to make more items due to a greater number of items

needed to clothe the children. This greater number of items may

create the necessity to sew for economic reasons because of a limited
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budget for clothing. Employing the factors of sewing for economic

reasons may help save money by stretching a limited budgetland save

time and energy in caring for the children's clothing.

Ho3: Amount of sewing will not vary with:

a) Perceived depersonalization of the job.

r = . 000 p > . 05

Null hypothesis can not be rejected.

Creativity.

r = . 202 p > . 05

Null hypothesis can not be rejected.

The amount of sewing was found to be not significantly related

to perceived depersonalization of the job or to creativity. Neither

null hypothesis can be rejected.

Ho4: Perceived depersonalization of the job will not vary with:

a) Creativity.

r = 1 60 p > . 05

Null hypothesis can not be rejected.

Perceived depersonalization of the job was found to be not

significantly related to creativity. The null hypothesis can not be

rejected.

This study proposed to investigate two motivations for home

sewing. In previous studies economic reasons was listed most fre-

quently as the motivation for sewing (Lutz, 1 958; York, 1961;
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and Mitchell, 1959). However, creativity has been mentioned in the

literature as a possible alternative motivation. This study showed

a significant relationship between sewing for creativity and only two

other variables: amount of sewing, and number of children out of

school who lived at home. The respondents in this study showed a

higher mean score in sewing for economic reasons (33.4) as com-

pared to sewing for creativity (25. 9). From this finding one can

conclude that although the women did sew for creativity, economic

reasons were the more dominant motivation.

The age of the respondent demonstrated possible changes in the

motivations for home sewing. The older women were found to have

a higher score in motivation for sewing for economic reasons than

the younger women. The younger women may see that sewing may

be for other reasons in addition to economic reasons. The older

women may have used sewing for economic reasons in the past, as

found in previous studies, and continue to employ this motivation.

This study also proposed to investigate the relationship between

sewing for creativity and perceived depersonalization of the job. All

the women in this study worked over 30 hours per week and were

home sewers. The findings did not show any significant relationship

between sewing for creativity and perceived depersonalization of the

job. This finding can not support the following previous studies: As

You Were Saying, 1972; Neu linger and Briet, 1971; and Burdge, 1969.
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Their studies stated that leisure time activities will be undertaken

by the employee to compensate for the characteristics perceived to

be lacking in the job. From this study one can not conclude that

sewing for creativity was this type of leisure activity. There remains

the possibility of other leisure activities providing these opportuni-

ties.

Neu linger and Briet (1971) also found that some groups had

jobs which were meaningful. Higher income groups (professionals,

managers, or top sales positions) were most likely to identify them-

selves with their work rather than their leisure activities. The ma-

jority of the respondents had jobs within the administrative and

clerical categories, and their scores indicated that they did not

perceive great depersonalization in their work. Therefore, these

respondents may identify themselves with work rather than leisure

activities.
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VI. SUMMARY

Statement of Problem

The purpose of this study was to compare home sewers who

worked over 30 hours per week on the following variables: motiva-

tions for sewing, amount of sewing, perceived depersonalization of

the job, creativity, and certain demographic information. The two

motivations for sewing that were included in this study were sewing

for creativity and sewing for economic reasons.

The following hypotheses were formulated to test the correlation

between the variables:

Hol: Sewing for creativity will not vary with:

a) sewing for economic reasons.

b) amount of sewing.

c) perceived depersonalization of the job.

d) creativity.

e) occupation.

f) education.

g) social class score.

h) age.

i) marital status..

j) number of children living at home.

k) age level of children living at home.



Ho2: Sewing for economic reasons will not vary with:

a) amount of sewing.

b) perceived depersonalization of the job.

c) creativity.

d) occupation.

e) education.

f) social class score.

g) age.

h) marital status.

i) number of children living at home.

j) age level of children living at home.
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Ho3: Amount of sewing will not vary with:

a) perceived depersonalization of the job.

b) creativity.

Ho4: Perceived depersonalization of the job will not vary with :,

a) creativity.

Procedure

Selection of Instruments

For this study three tests were developed and two tests were

selected from previous studies. The measures of sewing for creativ-

ity, sewing for economic reasons, and perceived depersonalization of
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the job were developed for this study. The measures of amount

of sewing (Wheeler, 1972) and creativity (Holland and Baird, 1968)

were selected for this study. Measures of age, marital status,

social class score, and number and age level of children living at

home were also included.

The measures of sewing for creativity and sewing for eco-

nomic reasons were developed through the use of Creekmore's 1963

study. The measure of sewing for creativity included statements

which represented decisions the sewer must make on how to apply

and use the pattern, fabric, and/or notions. The measure of sewing

for economic reasons included statements which represented deci-

sions the sewer must make on selection of pattern, fabric, and/or

notions which maximize the use of money and comfort of the item

and minimize care of the item.

A measure for perceived depersonalization of the job was

formed by applying some of the determinants of Turner and

Lawrence (1 964), and Walker and Guest (1952). The measure in-

cluded statements of the worker's perception of wholeness or

closure, use of skill, variety in the job, and variety in the work

pace.
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Collection of Data

The sample for this study included women who had taken at

least one sewing class from a retail fabric store in Eugene, Oregon

and who worked over 30 hours per week. All the women selected

for this study lived within the Eugene-Springfield area.

A total of 260 women were called on the telephone. One hundred

and ninety-five women on the calling lists were not included in this

study. This number included 141 women who did not work over 30

hours per week and therefore, did not meet the qualifications of the

study. The remainder of the women not included were 39 who could

not be reached by telephone, and 15 who refused to participate in the

study.

Questionnaires were mailed to the 65 women who agreed to

participate in the study. Fifty-six questionnaires were returned of

which 50 were complete and usable in the analysis. After an interval

of time certain portions of the questionnaire were mailed again to

the respondents to test the reliability of newly developed measures.

Forty-four retest questionnaires were sent. Thirty retest question-

naires were returned of which 25 were complete and usable in the

analysis.

An item analysis was used to test validity of the measures

sewing for creativity, sewing for economic reasons, perceived
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depersonalization of the job, and creativity. The validity tests using

the phi coefficient indicated discrimination between the high and low

total scorers. The correlations indicating low discrimination were

due to both high and low scorers answering the same way, and were

not considered sufficient to alter the total score of the measure. The

values of the correlations to test reliability were used to indicate

correlation between scores on the initial test and scores on the retest

for the measures sewing for creativity, sewing for economic reasons,

and perceived depersonalization of the job. A Spearman rank or der

correlation coefficient was used to test reliability of individual ques-

tions. Pearson's product-moment correlation coefficient was used

to test total score reliability. Since the total score correlations

were all at or above the significance level, the questions with corre-

lations below the significance level were not considered sufficient to

alter the total score of the measure. All the questions were included

in the analysis. Relationships between the variables were tested by

using a Spearman rank order correlation coefficient. A significance

level of , 05 was used for validity, reliability, and relationships

between variables.

Findings and Conclusions

The demographic information gathered in this study showed the

average sewer of this study to be under 25 years of age and married.
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Less than half of the respondents (21) had children living at home.

Of these women, 48% had one child and 28% had two children. The

information also showed the majority of the women had jobs at or

above the occupation level of clerical and sales workers, technicians,

and owners of small businesses. The modal educational level was

partial college training and all the respondents had graduated from

high school.

Although sewing for creativity was positively related to sewing

for economic reasons, the correlation was not at or above the . 05

significance level. The women indicated that both motivations for

sewing were quite important; however, the mean score of sewing for

economic reasons was higher than the mean score of sewing for

creativity.

Sewing for creativity was significantly related to amount of

sewing, and to the number of children out of school who lived at home.

These results may be due to a' greater opportunity to sew for differing

motivations.

Sewing for economic reasons was significantly related to the

age of the respondent, and to the number of children living at home.

Older women and women with a larger number of children living at

home had a higher score on sewing for economic reasons. Older

women may have been sewing when sewing for economic reasons was

the prevalent motivation, and they may still employ sewing for



60

economic reasons. Younger women may see that sewing can be for

other reasons. Sewing for economic reasons may help relieve prob-

lems of money by stretching the budget,and problems of time and

energy consumption in caring for clothing, for the women with a

greater number of children.

The findings did not indicate a significant relationship between

sewing for creativity and perceived depersonalization of the job.

Apparently sewing for creativity was not used to compensate for

characteristics perceived to be lacking in the job. Other leisure

activities may be used to provide these opportunities. A lack of

perceived depersonalization of the job, and a high modal category of

occupation were found. These findings indicate that the women did

not feel that their jobs were depersonalizing, and they may identify

more with their jobs than leisure activities.



61

VII, RECOMMENDATIONS

Improvements in Present Study

Two areas in this study might be improved, the sample and

procedure of gathering data.

A sample for a future study might increase its representative-

ness of the employed home sewer. The use of only women who have

taken a sewing class at a retail fabric store may have limited the

sample's representativeness. A sample from the general public

might be obtained by a random system of gathering names from a

telephone directory. Non-sewers and non-workers would need to be

eliminated in forming the sample. A larger sample might include

women who represent a greater number of occupation categories

and/or education levels, and therefore increase the sample's repre-

sentativeness.

The use of interviews rather than the use of questionnaires

might also be an improvement. The researcher could answer any

questions the women have. The use of open-ended questions which

allow the respondent to clarify her answers is also possible in the

interview situation.

Both of these improvements would require a considerable period

of time to identify the sample. Time limitations may have a bearing

on the implementation of these improvements.
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Recommendations for Future Research

The development of the measures of sewing for creativity,

sewing for economic reasons, and perceived depersonalization of

the job might be of help for future research. This help might be in

the areas of correlating stated motivations with evidence of the motiva-

tions used and clarification of the factors that comprise these meas-

ures.

The problem of congruity between stated motivations and evi-

dence of these motivations in sewing is a possible problem for future

research. This problem would require the investigator to look at

the item(s) the women have sewn and compare the factors that com-

prise each motivation for sewing, as evident in the item, with the

score of each respective factor. If correlation is found between the

score and the evidence of the factors in sewn items, this may lead

to further validation of the measures.

Future research might explore which factors that comprise

each motivation for sewing and perceived depersonalization of the

job are most important. This information may help clarify what

constitutes each measure.

The measures of this study might be used on other populations

or in a different period of time. Other populations might include

full-time workers in mass production or in executive positions or
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part-time workers. The findings of this study might serve as a

basis of comparison for future research.

Use of this Study

The central problem in this study was to investigate relation-

ships between motivations for sewing and: amount of sewing, per-

ceived depersonalization of the job, creativity, and selected demo-

graphic information. This study was the first to compare this spe-

cific pair of motivations for sewing (creative and economic reasons)

with the aforementioned factors. Some of the sewing interests and job

needs of the respondent were evident in the findings. The higher

mean in sewing for economic reasons than sewing for creativity

indicated that for this group of women economic reasons was the

more potent motivating force. The low correlation between sewing

for creativity and perceived depersonalization of the job indicated

these women apparently did not feel the need to employ sewing for

creativity to compensate for perceived depersonalization of the job.

Educators and businessmen might use this information to plan

their programs and/or products to meet these interests and needs

of the sewer. The women interested in sewing for economic reasons

might be shown possible ways to buy and use fabric, notions, and

patterns to save money, maximize the comfort of the item, and

1miniwiz the care of the item. For example, the programs and
Ib.
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products might include information on,or be a display of,the easy

care or comfort properties of a fabric or ways to utilize scraps of

fabric. Information on mending and altering and when and where to

save money on fabric might be included in educational programs.

The women interested in sewing for creativity might be shown pos-

sible ways to buy and use sewing products to maximize the combina-

tion of sewing products in a novel way. For example, the programs

and products might include information on,or be a display of,new

styles of clothing or design, new sewing methods, new fabrics, or

new ways to combine fabrics and patterns. Educational programs

might also include information on where to find places to purchase

fabric, or ways to accessorize an otherwise plain outfit.

The correlations of the variables found may help further re-

search in the area of motivations for sewing. Many of the relation-

ships proposed by this study were found to be below the significance

level although the anticipated relationships were based on previous

studies. The conclusions in this study might add to the knowledge

obtained from previous studies concerning motivations for sewing.
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As I explained to you by telephone, I am doing research at Oregon State University on
home sewing practices of employed women. This research is a part of my graduate studies in
the Department of Clothing, Textiles, and Related Arts.

Since you expressed a willingness to be included in my research, I am enclosing a question-
naire. Of course, all information will be kept confidential. The number found on the questionnaire
will be used only to determine which questionnaires are r eturned. The number will not be used to
determine your identity.

When you have completed the questionnaire, please use the enclosed self-addressed stamped
envelope to mail it to me by January 24, 1975.

Your cooperation is greatly appreciated.

Redacted for privacy

Karen Chan
Department of Clothing,
Textiles, and Related Arts

Redacted for privacy

Ruth Gates
Advisor, Associate Professor
Department of Clothing,
Textiles, and Related Arts



Questionnaire number

I. Please indicate the number of items you have sewn at home in the last 12 months in each of
the following categories.

Garments Number sewn

Dresses
Skirts, jumpers
Pants, shorts
Tops, blouses, shirts
Jackets, vests
Coats
Bathing suits
Robes
Sleepwear
Lingerie
Accessories

Household Items
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Curtains, draperies
Pillows, accessories
Bedspreads
Furniture, bean bag chairs
Table coverings

II. Please answer the following questions about your home sewing practices by placing a check in
the appropriate box at the right.

1. I prefer to try a fabric which is new on the market rather than a fabric
I have used before.

2. When I am looking at patterns and do not find the exact outfit I like,
I combine different patterns to obtain the desired effect.

3. I use small construction details, i. e. topstitching, appliques, piping,
etc. to add variety to an otherwise plain outfit.

4. I combine fabrics that I have not seen combined before.

S. I consider design alternatives other than those shown on the pattern
envelope.

6. I consider several types of trim before choosing the fabric I buy.

7. I look at fabrics at several different stores before choosing the fabric
I buy.

8. I am willing to try a new style of garment.

9. If I choose to make a plain garment I consider accessories which can
add variety to the garment.

10. I look at sources of new ideas in sewing and design.
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11.

12.

If I see a garment in a store but cannot afford to purchase it, I look for
a similar garment to sew.

When I am looking for fabric I only consider buying fabric which is

ca 74
a

41

within my budget.

13. I study care instructions on the end of the bolt of fabric.

14. I select fabric which is durable and comfortable. 000
15. I prefer fabric which is easy to care for as opposed to fabric which needs

special handling. DOD
16. I save left over scraps of fabric for possible future use. DO
17. If I find a fabric on sale, I buy it rather than a more expensive fabric

which would serve the same purpose. 000
18. I select pattern designs which allow me to use the garment for several

occasions. EDO
19. Although a style is fashionable, I will not select it if it is not

comfortable. DO
20. I mend or alter items so I may continue to use them. D00

III. What is your occupation?

Describe briefly what you do.

IV. Please answer the following questions concerning your job by placing a check in the appropriate
box at the right.
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1. I work from the start to finish on the same product. DOD
2. I can contribute variations to the pr oduct. 000
3. I can vary the pacing of my work. DO
4. My skill adds quality to my company's product. 00
5. My work consists of a variety of operations. ODD
6. I use a variety of tools. ODD

V. Please answer the following questions either true or false. Use a T for true or an F for false
in the spaces at the left.

1. I would rather be a senator than a philosopher.
2. I would rather be an efficiency expert than a musician.
3. I would rather be a research engineer than an industrial engineer.
4. In writing a report or paper, I find the searching for ideas the most distasteful process.
5. I rarely come up with novel ideas.



6. I would rather be a business promoter than a psychologist.
7. I would rather be an engineer than an artist.
8. I am occasionally taken in by books and ideas.
9. I often daydream about unsolved problems.

10. I enjoy daydreaming about future projects, activities, or problems.
11. I would rather be a research scientist than a scientific administrator.
12. I get my best ideas by daydreaming rather than relying on books.
13. If I had the talent, I would enjoy being a composer.
14. I would rather edit than write a book.
15, I would rather be a leader than an inventor.
16. I often try to be alone to think things through.
17. I am regarded as a person of many ideas.
18. I would prefer living a life like that of Thomas Edison rather than that of

Sigmund Freud.
19. Daydreaming is a poor way to solve problems.
20. I am interested in psychology and psychiatry.
21. I would rather be an influential public figure than a creative artist.
22. I am quiet rather than an expressive person.
23. I prefer teachers who give well-organized courses and clear assignments to those

who require independent reports and papers.
24. I have to learn things in my own way rather than accepting ideas or relationships

suggested in textbooks, etc.
25. The way to solve difficult pr oblems is by thorough planning and good organization

of your time.
26. I often make judgements by my first impressions and feelings rather than by a

careful thinking through of the solution.
27. I would like to be an inventor.
28. I solve intellectual problems by careful, logical thinking.
29. I would rather be an experimental than a clinical psychologist.
30. If I had the necessary talent, I would enjoy being a sculptor.
31. I enjoy problems for which you can obtain precise answers.
32. I would rather be a writer than a banker.
33. I think I am a practical rather than an imaginative person.
34. My friends think of me as an objective rather than an emotional or expressive

person,
35. I begin projects by daydreaming about how they might be done.
36. My friends regard me as somewhat absent-minded.
37. I am more of a realist than an idealist.
38. I often act without thinking.

VI. What is the highest level of education you have completed?

grade school (1-8)
high school (9-12)
some college
graduated from college
post graduate work

VII. What is your age?

under 25 years
25-35 years
36-45 years

46-55 years
56-65 years
Over 65 years
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VIII. What is your marital status?

single
married
divorced
widowed

IX. Do you have children?

yes no

If yes, indicate below in the proper age bracket the number of children still living at home.

Boys

Girls

Preschool Grades 1-6 junior High Senior High Out of High School
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Reminder Card

This card is to remind you of the questionnaire on home sewing practices

I recently sent you. If you have not completed and returned it, please take a

few minutes to do so.

Your completed questionnaire will be an important part of my study.

Thank you for your help.

Sincerely,

Karen Chan
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Thank you very much for returning the questionnaire on home sewing practices which

I sent you. I now have one final request to make of you, To verify previously unused portions

of the questionnaire, I am asking you to again f ill out these portions. This information is

needed to indicate the usefulness of the questionnaire. All information will be kept confidential.

When you have completed the questionnaire, please use the enclosed self-addressed

envelope to mail it to me by February 19, 1975.

Your continued cooperation is greatly appreciated.

Redacted for privacy

Karen Chan
Department of Clothing,

Textiles, and Related Arts

Redacted for privacy

Ruth Gates
Advisor, Associate Professor
Department of Clothing,

Textiles, and Related Arts



Questionnaire number
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I. Please answer the following questions about your home sewing practices by placing a check in
the appropriate box at the right.

`6(1)

0
1. I prefer to try a fabric which is new on the market rather than a fabric

I have used before. DEED
2. When I am looking at patterns and do not find the exact outfit I like,

I combine different patterns to obtain the desired effect. 0000
3. I use small construction details, i. e. topstitching, appliques, piping,

etc. to add variety to an otherwise plain outfit. 0000
4. I combine fabrics that I have not seen combined before. 0000
5. I consider design alternatives other than those shown on the pattern

envelope. 00ED
6. I consider several types of trim before choosing the fabric I buy. E000
7. I look at fabrics at several different stores before choosing the fabric

I buy. EDO
8. I am willing to try a new style of garment. EEO
9. If I choose to make a plain garment I consider accessories which can

add variety to the garment. 0E00
10. I look at sources of new ideas in sewing and design. 0E00
11. If I see a garment in a store but cannot afford to purchase it, I look

for a similar garment to sew. DEED
12. When I am looking for fabric I only consider buying fabric which is

within my budget. DEED
13. I study care instructions on the end of the bolt of fabric. DODD
14. I select fabric which is durable and comfortable. DODO
15. I prefer fabric which is easy to care for as opposed to fabric which

needs special handling. DEEE
16. I save left over scraps of fabric for possible future uses. DEED
17. If I find a fabric on sale, I buy it rather than a more expensive fabric

which would serve the same purpose. 0000
18. I select pattern designs which allow me to use the garment for several

occasions. DEED
19. Although a style is fashionable, I will not select it if it is not

comfortable. 0E00
20. I mend or alter items so I may continue to use them. DOE
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II. Please answer the following questions concerning your job by placing a check in the
appropriate box at the right.

cd

cd

r,

tad

h)

1. I work from the start to finish on the same product. EIDDO
2. I can contr ibute var iations to the product. DODD
3. I can vary the pacing of my work. DEED
4. My skill adds quality to my company's product. DEED
5. My work consists of a variety of operations. DEED
6. I use a variety of tools. DODO
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Mean scores, Validity, and Reliability of Measure Sewing for Creativity.

Mean
Scores

Item l
Analysis

Test-2
retest

1.96

2. 52

2.48

.00

61***

81***

. 02

. 87**

. 85**

1.

2.

3.

2. 00 53*** 45** 4.

2. 32 . 65*** . 68** 5.

1. 90 . 61*** . 53** 6.

3. 16 61*** 64 * *- 7.

2. 80 .34* . 59** 8.

3. 44 . 54*** . 46** 9.

3.44 75*** . 32* 10.

Total score r eli ability = . 54**

1
degrees of freedom = 1

Question

I prefer to try a fabric which is new on the
market rather than a fabric I have used before.

When I am looking at patterns and do not find
the exact outfit I like, I combine different
patterns to obtain the desired effect.

I use small construction details i. e. topstitching,
appliques, piping, etc. to add variety to an other-
wise plain outfit.

I combine fabrics that I have not seen combined
before.

I consider design alternatives other than those
shown on the pattern envelope.

I consider several types of trim before choosing
the fabric I buy.

I look at fabrics at several different stores before
choosing the fabric I buy.

I am willing to try a new style of garment.

If I choose to make a plain garment I consider
accessories which can add variety to the
garment.

I look at sources of new ideas in sewing and
design.

* . 05 significance level = 280
** = . 01 significance level = . 368

*** = . 001 significance level = . 465
N= 50

2
degrees of freedom = 25-2 = 23
* = . 05 significance level = . 279

** = .01 significance level = . 361
N = 25



82

Mean Scores, Validity, and Reliability of Measure Sewing for Economic Reasons.

Mean Item Test- Question

Scores A nalysis
1 retest

3.02 . 37** . 75** 11.

3.06 73*** . 34* 12.

3.50 50*** . 18 13.

3.48 . 24 . 51** 14.

3. 66 . 29* . 61** 15.

3.76 . 46** . 68** 16.

3. 26 . 64*** 68** 17.

3. 16 60*** .14 18.

3. 36 . 53 * ** . 41** 19.

3.58 . 33* . 57** 20.

1

Total score reliability =,51**

degrees of freedom = 1
* = . 05 significance level = . 280

** = . 01 significance level = .368
***= 001 significance level =-.. 465

N = 50

2
degrees of freedom = 25-2 = 23
* = . 05 significance level = 279

** = 01 significance level = .361
N = 25

If I see a garment in a store but cannot afford it,
I look for a similar garment to sew.

When I am looking for fabric I only consider
buying fabric which is within my budget.

I study care instructions on the end of the bolt
of fabric.

I select fabric which is durable and comfortable.

I prefer fabric which is easy to care for as
opposed to fabric which needs special handling.

I save left over scraps of fabric for possible
future uses.

If I find a fabric on sale, I buy it rather than a
more expensive fabric which would serve the
same purpose.

I select pattern designs which allow me to use
the garments for sever al occasions.

Although a style is fashionable, I will not select
it if it is not comfortable.

I mend or alter items so I may continue to use
them.
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Mean Scores of Validity and Reliability of Measure Perceived Depersonalization of the Job

Mean
Scores

Item
Analysis

Test-
retest2

Question

2.70 53*** . 53** 1. I work from the start to finish on the same
product.

2. 64 . 68*** . 73** 2. I can contribute variations to the product.

3. 44 78*** 58 3. I can vary the pacing of my work.

2.80 .45 ** . 63** 4. My skill adds quality to my company's
product.

3. 64 . 50*** . 20 5. My work consists of a variety of operations.

2.98 .88*** 60** 6. I use a variety of tools.

Total score reliability = .80**

1
degrees of freedom = 1
*=. 05 significance level = . 280

** = .01 significance level = . 368
***= , 001 significance level = . 465

N = 50

2
degrees of freedom = 25-2 = 23
*= . 05 significance level = . 279

** 01 significance level = . 361
N = 25
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Validity of Measure of Creativity--Preconscious Activity Scale.

Item
Analysis

1
Question

59*** 1. I would rather be a senator than a philosopher.

. 40** 2. I would rather be an efficiency expert than a musician.

. 76*** 3. I would rather be a research engineer than an industrial
engineer.

. 65*** 4. In writing a report or paper, I find the searching for ideas
the most distasteful process.

. 54*** 5. I rarely come up with novel ideas.

. 47*** 6. I would rather be a business promoter than a psychologist.

76*** 7. I would rather be an engineer than an artist.

. 10 8. I am occasionally taken in by books and ideas.

. 56*** 9. I often daydream about unsolved problems.

.81*** 10. I enjoy daydreaming about future projects, activities, or
problems.

. 50*** 11. I would rather be a research scientist than a school
administrator.

. 07 12. I get my best ideas by daydreaming rather than relying
on books.

54*** 13. If I had the talent, I would enjoy being a composer.

. 28* 14. I would rather edit than write a book.

. 46** 15. I would rather be a leader than an inventor.

. 28* 16. I often try to be alone to think things through.

. 47*** 17. I am regarded as a person of many ideas.

. 28* 18. I would prefer living a life like that of Thomas Edison
rather than that of Sigmund Freud.

. 28* 19. Daydreaming is a poor way to solve problems.

36* 20. I am interested in psychology and psychiatry.
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Item
Analysis

1
Question

. 36* 21. I would rather be an influential public figure than a
creative artist.

. 06 22. I am quiet rather than an expressive person.

. 34* 23. I prefer teachers who give well-organized courses and clear
assignments to those who require independent reports
and papers.

. 20 24. I have to learn things in my own way rather than accepting
ideas or relationships suggested in textbooks, etc.

. 27 25. The way to solve difficult problems is by thorough planning
and good organization of your time.

. 35* 26. I often make judgements by my first impressions and feelings
rather than by a careful thinking through of the solution.

. 70*** 27. I would like to be an inventor.

. CO 28. I solve intellectual problems by careful, logical thinking.

. 66*** 29. I would rather be an experimental than a clinical
psychologist.

44** 30. If I had the necessary talent, I would enjoy being a sculptor.

. 26 31. I enjoy problems for which you can obtain precise answers.

. 46** 32. I would rather be a writer than a banker.

. 29* 33. I think I am a practical rather than an imaginative person.

. 29* 34. My friends think of me as an objective rather than an
emotional or expressive person.

44** 35. I begin projects by daydreaming about how they might be done.

. 35* 36. My friends regard me as somewhat absent-minded.

42** 37. I am more of a realist than an idealist.

. 50*** 38. I often act without thinking.
1
degrees of freedom = 1
* = .05 significance level = . 280

** = . 01 significance level = .368
***= . 001 significance level = . 465

N = 50


