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INFLUENCES AFFECTING THE CLOThING 
OF HIGH SCHOOL AND COLLEGE MEN 

CHAPTER I 

INTRODUCT ION 

A visit to any high school or oollege campus will 

quickly show even a casual visitor that the clothing worn 

by most of the students conforms very closely to the pre- 

vailing feshion of' the school. Both boys and girls wear 

clothing which is very simliRr but not identical to that 

of their contemporaries. while the style itself may change 

with the senson, the year, or the event, the degree to 

which thet style Is socepted by the students does not 

change. The visitor will soon note that it is the young 

men rather than the young women who appear to be more 

rigidly restricted in their selection of clothing and who 

allow themselves very little latitude in the choice of 

color, style, ftbric, and even accessories. 

The author became interested in the evidence of con- 

formity in adolescent boys when e younger brother began to 

show signs of interest in his clothing. This interest 

rapidly developed into very strong determination to wear 

only certain articles which he had purchased at specific 

places as prescribed by the habits of his friends. hen he 

graduated from high school and entered college, it seemed 
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that the groups who influenced his clothing were subtly 

changing from primary groups of friends end piers to per- 

Sons of more secondary and less close relationship such as 

upperclassmen and adults. In addition, retail merohandis- 

ing and advertising seemed to be exerting increasingly more 

direct influence over his selections. By the time he wes 

nearing college graduation, not only his interest in his 

clothes but his attitude toward them had changed. He began 

to spend more time on the choice and upkeep of his wardrobe. 

At the same time it beoeme increasingly important to him to 

look both neat and stylishly dressed. He was less hesitant 

to try some article which was unusu1 even though it had 

not yet become generally accepted and also to discRrd a pop- 

ular tshion which he did not like. He ws less Affected 

by the opinions and preferences of other people including 

his fa11y and his friends. His appearance s well s his 

sociability were greatly improved. 

A search throu?h the literature in the fields of psy- 

oholo, sooiolo, education, and hore economics showed a 

lack of uny thorough investiation in this tarea. Very 

little information was found which related either to con- 

furmity in clothing or to contormitï as speoifiolly re- 

lated to the bewivior of the doleseent iaale. The uuthor 

believes that e study of trie influences affecting the 

oloth1n choices of young men, defining and tracing the 
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changes and modifications which ocour with approaohing 

maturity, would be of interest and of value to familles, 

educ3tors, and businessmen. 

Before beginning suoh a study, it is necessary to 

examine adolescence as a stage in the development of a 

young man and to endeavor to understand his reaction with 

his environnent In order that the sources of influence 

affecting him may be Identified an evaluated with greater 

socuracy. Adolescence is a period in life which Is diffi- 

cult, capricious, and yet fascinating. The young person's 

relations with the world of people and things expose him to 

a great vcriety of new experiences, some of thorn pleasant, 

sorne of them perplexing, some funny, and sorne distressing. 

Grow and Crow define adolescence as "the period of 

transition from dependeaoe on adult direction and proteo- 

tion to self-dependence and self-determination." (4, p.3) 

In this period, each young person is faced with an endless 

serles of problems which must be solved and decisions which 

must be made. During his childhood, the responsibility for 

making decisions and for the results of those decisions had 

been assumed by someone else. The child's life was orderly 

and proceeded smoothly witil seemingly little regrd for his 

own whim or will. Between the ages of 14 and 21, a young 

person gradually finds inorecsing need and ecgerness for 

independence from the spheres of influence and control 



exercised by others over his childhood. At the stime time 

that he is struggling for this freedom to do as he chooses, 

the oonfliot is creating great inseourity within him and is 

multiplying the number of problems with which he must oope. 

Therefore he is torn between the desire for self-reliance 

and the need for the support of his behavior by someone or 

something else. As his dependenoe on others for the solu- 

tion to his problems lessens, his ability to think and act 

independently is strengthened by experience. 

According to Paul Lendis, "Historically, adolescent 

problems have been largely attributed to physioal-etotional 

stetes arising from conditions within the organism...." 

]Tinotions, temperament, maladjustment, organic Imbalance, 

and glandular develonent have ali been consiaerec the 

source of the difficulties which plague the adolescent. 

Landis, however, believes that 'Adolescent-youth problems 

must be analyzed in terms of the social experience of this 

age group." (11, p.29) The hurdles placed by society in 

the path of a youth make It difficult for him to make the 

transition from childhood to adulthood. In our efforts to 

understand this young person, it is important to study the 

culture patterns, the social organizations, and the social 

roles which he plays, rather than his emotional and physical 

make-up. (li, p.5O) 



"No longer do we look primarily within the organism 

ror an explanr3tion ot behavior but without the Individual 

to the social torces that Impinge upon the developing 

Q:rfliE;m, riotivate, otiyate, and mold him." (10, p.5) 

LexdIs classifies social experience Into two groups, pri- 

mary and secondary. ï'rlmary experlerces are those In which 

the individual has personal, relatively permanent contacts 

and reltionships. Secondary experiences are those which 

are impersonal and competitive. (11, p.63) Bossa.rd re- 

ltee this to adolescence saying, "The essential fact about 

this part of the life span is that a rapidly growing and 

not yet mature person Is living, not In one, or two, but in 

three codal worlds." (1, p.455) The first is his family 

world, rith its primary relationships. The second is the 

peer c1r1d, whioh hac both primary and secondary contacts. 

The third is the adult non-family world (largely a seoond- 

ary relationship), which becomes more extensive, serious, 

and limiting with increasingly distinctive and exacting 

codes of behavior. 

Kreoh and Crutohfield refer to the vest number of 

formal and informal educationel agencies in adolescent 

society such as parents, friends, gang, churches, books, 

movies, end radio and television programs as well as the 

many other individuals, groups of people, and products of 

the efforts of people with which he will come in contact. 



(10, p.179) These are the Influences which will mold and 

remake the character or this person as he grows from a 

child into a mature and self-reliant adult. Each of these 

agencies is as complex cs is their effect on the young per- 

son. None is complete In itself but must be studied in re- 

lation to its interaction with and effect on all the other 

influences in operation. Sorne are indirect, some are di- 

rect. Sorne will operate within the boy's conscious environ- 

ment, end some will be unknown to him. lie will seek the 

influence of some and he will reject and repel the influence 

of others. rie may do any or all of these with respect to 

any one influence at different times and possibly at differ- 
ent age levels. 

From birth to the age of six months, the love object is 

the child himself. From six months to one year, love is 

transferring to the mother Rhere it remains until about the 

eighth year. In the period from two to four years it ex- 

pends to include his comrades and other adults. By the end 

of the fifth year the child begins to show some interest in 

the father. At 10 the love object shifts to individuals 

the saine age and sex as the self and at the age of 12 it 
shifts to groups and gangs and is at the sanie time greatly 

lessened In relation to the home and family. t 15 it in- 

cludes the other sex and also some older persons such as 
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movie st&rs, TV heroes, nationi1 f1(ures, and local persons 

of prestige. 

At the ae oÍ 12, neerly every adolescent begins to 

drìw away from his dependence on these love oblects, !)ar- 

ticulerly family and primary relationships, and begins his 

own 3ttempt to solve his problems. By the age of 2l he 

has usually reached some degree of maturity. (3, p.5) 

During the yenrs from 12 to 21 his behavior may be incom- 

prehensible to adults as he seems to defy as well as to 

rigidly conform to oonvention in an attempt to define the 

role he will play in society. (lothing Is a pertioularly 

important and easily visible manifestation of his slavish 

adherence to a group norm, as well es being evidence of a 

determined disregard for non-group convention. Many par- 

ents may wonder at their sons' insistence on wearing dirty 

blue jeans or scuffed saddle shoes which by the standards 

of the older generation might be completely unacceptable. 

Yet, to be without them would be equally as unacceptable 

for the younger generation. 

Throughout history, it has been evident that men have 

been interested in matters of their own appearance. In the 

pest, they have usually been more vividly dressed and at 

1erst es vain in the matter of dress as have women. (9, 

p.148) Ancient Egyptian, Assyrien, creek, and. Roman males 

were all colorfully robed. In the Fifteenth, Sixteenth, 
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end Seventeenth Centuries, stunptuary laws viere enacted to 

control and maintain the elegance of both men's and women's 

clothing as e symbol of the wearer's status. The French 

Revolution In the Eighteenth Century abruptly terminated 

this outward display of status nnd men's clothing beoanie 

more uniform, somber, and undecorated. (5, p.111) Today, 

moat rien do not dress to attrot rauch attention to them- 

selves but a man's clothing has instead beooae the synbol 

of his adherence to the social code of his Qiass. (9, 

p.154) Hurlock concludes saying, "Men, supposedly, do not 

j1 

oare how they (1re or what others think of their clothes, 

yet zaasculine attire today presents evidence of contornity 

which surpasses that of the female sex." (9, p.163) 

Langner writes that 'This uniformity of man's clothes 

therefore bespeaks our Interdependence on one another in a 

world made possible only by Individual cooperation." (12, 

p.198) The young male .dolesoent finds that this very 

uniformity orestes the security he needs by eliminating at 

least one group of deolsions which he must make. The more 

insecure lie is in MB attempt to aohieve independence, the 

more slavish he will be to the dictates or the Oonveitions 

of thers. This conformity bolsters his confidence nd 

gives him the seourity of outwirdly belonging to a croup. 

ïhile adheriilg to the stndtirds f this gup , he can feel 

secure within the sphere of Its influence, and thus have 



greeter oonfidenoe in his own ability to make decisions in 

other areas. (13, p.67) 

Hoult discusses the need for research in the field of 

clothing of adolescents. It is true that Teveryone knows 

olothes play an important part in human society; however, 

aside from the meager results obtained from existing stud- 

ies, the exact nature and extent to which clothing func- 

tions in an interesting world, remain unknown. Here then, 

is a rich untapped field for social research which outs 

oross the disciplines of home economics, psychology, soci- 

ology, and social psyohology. (7, p.328) 

It is important for anyone dealing with the develop- 

ment of adolescent boys to recognize and understand the 

various influences at different ages in order to give the 

boys all possible assistance in reaching responsible matu- 

rity. For any adult to be effective in directing the 

activities of this group, he must be aware of the specific 

needs of the adolescent and be prepared to adapt his own 

skills to these needs. The greatest single influence in 

the life of a young man is his family, pertloulRrly his 

mother. (3, p.247) Therefore his mother should know when 

to accept her son's evidence of rebellion ns a healthy 

attempt to become an adult, and when she should try to 

channel his activities in other directions. Too often any 

indication of drawing away from the influence of family is 



rewarded by severe limitations to his freedom in the form 

of restrictions or pun.tshment. In the areu of o1oth1n, a 

young boy is very dependent on his family for the money to 

buy his clothes. His family can esi1y restrict the items 

he may buy and often will insist on shopping with him to 

assure themselves that he will not'waste his money on some- 

thing of which they might not fully approve. 

It is equally necessary for a young person to under- 

stand himself and to realize that others hevo his same prob- 

leras. It he recognizes the healthy value of these iriflu- 

ences and also the valuo of breaking away from them at the 

proper time, his maturation will be less painful and tar 

more pleasant. Only by a wholesome combination of self- 

understanding and understanding of him by those around him 

can the smooth transition from boyhood to manhood be a000m- 

plis he d. 

1othing is one of the most accessible tools i1tìi 

which a young man can help himself toward independence of 

thought and action. iith his clothing he first accepts the 

standards and influences of his feily, tion enlarges his 

biosphere to allow the peer groups and school primary groups 

to dictate to him. s ne is inoreasingly able to accept 

responsibility for himself in social and intellectual oress, 

he begins to exert that ability in the arcia of clothing as 

well. Up to this time, by his reliance on others, his 
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clothing oholoes have presented few problema. Now he be- 

gins to analyze his attitudes and values and make his own 

judgements based on past experiences. But to complete this 

process of maturation and self-reliance, he must first rec- 

ognize and understand those influences and then begin to 

neutralize their effect by strengthening his own abilities. 
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CHAPTER II 

STATENT OF THE PIIOBL 

It is the purpose of this suriey to identity the influ- 

ences which cause a young man to own * verlety of clothing 

items and to choose to wear certain of them at different 

times in his daily existence. It is also the intent to ob- 

serve the changes and modifications that occur in these in- 

fluences as the young man matures both physically and so- 

cially between the ages of 15 and 21. 

It is intended that this survey will show the young 

man's awareness of his own and other's clothing and his 

understending of the influences which will affect his 

choices. It is hoped that the results will Indicate whether 

those who influence him are relatives, boy friends, girl 

friends, peer group members, hero f icures, or ideelized 

adults. It may show also thet some influences may originate 

within the retail trade through such agencies as stores, 

advertising, or periodicals. 

The survey may show thit the young man's choice of one 

or more specific types of garments may be more strongly in- 

fluenoed at one age level than at another. It may indicate 

that these external influences may be strongest at any of 

the three stages of ownership: time of acquisition, actual 

ownership, or wearing. If a young man is given many pieces 
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of clothing, either as gifts or items merely purchased for 

him, his wardrobe will be affeoted by the tastes end judge- 

monts of the donor or selector. Each of these influences, 

no matter how or when they are in force, may be either con- 

sciously or unconsciously desired and encouraged by the boy 

or they may be distasteful to him even to the point that he 

will wish to reject them. 

It is hoped that the results of this study may be 

valuable to young men, their pFrents, and educators, es 

well as to manufacturers, advertisers, and retailers of 

goods consumed by adolescents. 

The results may be of value to the youth himself by 

helping him to recognize the influences which mold his be- 

hAvior. School administrators and faculty might be helped 

to understand the sources of' campus feds ric, where possi- 

ble, to prevent undesirable feds from becoming established. 

Perents might increase their understending of their sons' 

seemingly inexplicable manner of selecting and wearing 

clothing. The clothing industry ìn1îht be aided in improv- 

ing its services to the youth by R better oomprehenslon of 

the forces which most strongly Influence young customers. 

The findings of e survey of this type can he of use to 

everyone who wishes to help e young man develop socially 

end intellectually during his struggle for mirnturity. By 

increased understanding of the influences which affect his 
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bekuvior with respect to the o1othin! he owns and ohooses 

to wear, interested persons may gain insight Into the ohang- 

Ing forces which mold his behavior in other social and per- 

sonal areas as well. 
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CHJPThR III 

REVIJW OF T1i URT1J 

The periods of childhood and adolescence have been 

studied extensively with respeot to the psychological, 

mental, and emotional developnient of the individual but 

very few studies have been made to detei,nine the role which 

oloth plays in the developient ot the male individual 

from childhood to mature adulthood. Some studies, though 

dealing primarily with the clothing of girls, children, or 

adults, have included youne men. A few which deal with the 

social tacet of the adolescent hve included one or two 

questions about clothing, but nowhere did this author find 

any comprehensive study of the adolescent hoy nnd his be- 

havior as shown by the clothing he owns and weers. Reichert 

(14) Included clothing In her study of the expenditures of 

Oregon high school students but dealt only with how and on 

they spent their money and not with they bought the 

article. Olapp (2), In his study of colorado high school 

students, found that clothing created many types of problems 

but he did not go further Into the nature or the problom or 

it c&use. bvoodruT (15) studIed che attitudes of h1i 

$chool students toward current social practices, but only a 

few of tiiese were related to clothing. Hou.lt ('1) and flur- 

lock (8) both mbde studies desling with the sooio1oIoa1 
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aspects of the clothing of men, women, boys, and girls. 

Vhile of definite value in the study of influences, they 

nevertheless dealt only with attitudes and not with the 

actual sources and effects of the influences. These few 

limited studies were the only ones which this author ws 

able to find on the clothing of the male adolescent. 

rThig period of eir1y youth, including the Naroissis- 

tie and Courtship periods, is the one in which the emphasis 

on clothing is of greatest importance. At no other time in 

life does the problem of dress become so all-absorbing, and 

at no other time Is the individual so willing to sacrifice 

comfort and necessity for the satisfaction of beine: fashion- 

ably gerbed." (9, p.177) In Hurlook's study, 42 per cent 

of the boys felt udo1esoence was the period in whloh their 

"happiness, efficiency, and behavior" had been most affected 

by their dress, and nearly all felt that their efficiency, 

behavior, and happiness were at some time affected by dress. 

(8, p.46) As a result of her study, Hurlook felt adoles- 

oenoe was the period in life in which clothes are most 

dominant and important and also that the adolescent Is 

strongly affected by the approval or disapproval of others 

with respect to his clothes. (6, p.53) 

Cunlif fe, when studying the personal problems of cor- 

vaille High School boys, found that, based on the Mooney 

Problem Check List, Social-Psychological and Personal- 
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Psychological Reltitions ranked In about middle importance. 

These inoluded the boy's concern ror himself, his appear- 

ence, and his relations with other people. Problems In 

these areas were ranked higher in relation to other prob- 

lens by seniors than by juniors or sophomores, Indicating 

that these aspects ot adolescence become increasingly impor- 

tant fis the high school boy grows older. (5) Ciapp's 

study of the problems of high school studente found that a 

few boys hsd difficulties with color combinations, were 

dissatisfied with their clothing, or felt that they did not 

httve enough olothes. However, none of these rflnked in sig- 

nificant importance in compirlson with other problems stud- 

ied. 

Relohert's study on clothing expenditures showed that 

a large percent&ge of tne money spent by adolescents was 

spent for clothing (an average of 45 per cent for all 

groups). (14, p.95) hen asked on what one item they would 

spend more money, clothing was the choice of about one half 

of all groups questioned. (14, p.86) All of the boys stud- 

led spent one third of their money on clothing In oomparison 

to one fourth on transportation, the next largest division. 

Other than Hurlook, very few researchers have been 

interested. In the attitudes and behavior of the adolescent 

boy tovjnrd his clothing. Even her study inoluded boys only 

as a small pnrt of a larger group. This author finds It 



unusual that so muoh oomment and attention should center 

around young men, both as model oltizens and a wmanage- 

able or delinquent youths, and yet so few persons have 

ttemted to study the boy himself to Identify the torces 

which cause and encourage him to behave &s he does. It 

would seem that olothine would he a v1e choice for this 

type of study because it is so easily observed and of auch 

great intereat to the boy. Is it not possible that his 

thoughts and actions tosrd his clothing are the seme as 

his behavior in other Freas of his social, physical, and 

intellectual existence? 



19 

CIL&PTER IV 

LThIITÂTIONS OF T1 SIJRVLY 

The participants in this survey were high school and 

college young men who were unmarried, native, and under- 

graduate. The author felt that the inclusion of any others 

at the oo11ee level would have introduced vbriables which 

would not have had oounterperts on the younger high school 

level and would not have given valid findings relative to 

oh&ngos in influences resulting from age dltfcrenoe&. Men 

with wives and families of their own would have boen influ- 

enoed by their wives and would have had lese opportunity 

for oontot with their parental families. The foreign stu- 

dents had an entirely different cultural background not 

oomprab1e to that of this country on either the high sohool 

or college level. The large majority of graduate students 

were married and their economie and intelìeotu8l norms were 

different from those of both undergraduates and high school 

students. 

This survey was limited to outer garments because they 

ro fashion items subject to the opinions of others and be- 

cause n great variety of styles and colors are available. 

The author felt that influences would not have been as 

strong nor ca apparent on garments which are not ezisily 

visible to anyone outside the iirnnediute living group. 
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The clothing itexnB which were included in the survey were 

sweaters, shirt3, slacks, shoes, and suits. 

The two schools used in the survey were Oregon State 

University and Corvallis kllgh School, both jocated in cor- 

valus, Oregon, a town of 20,000 persons in the west central 

portion or the state. The town, founded over 100 years ago, 

is relatively old for a western community with many old 

residences as well as newly -developed housing. Lire in the 

oormnunity is slow paoe, quiet, and conservative. The town 

is priìniriiy resluential with very little heavy industry 

and only a smali. 'dowatowif' shopping area. Streets are 

tree-shaded and quiet. vlith fine schools, parKs, and oui- 

turai life, it is a good community in which to raise chil- 

dren. 

The entire economic, social, and cultural life of the 

community revolves Qround the University. The school pro- 

vides the town's largest payroll and nearly every inhabitant 

is in some way dependent on lt. imost ali cultural aotivi- 

ties ere sponsored or co-sponsored directly by University 

organizations or by one of the 27 local churches. 

The University itself is primarily scientific and agri- 

cultural having been founded as a land-grant institution. 

It Is the state's largest institution of fliher education 

with an enrollment of 7700. The largest number of men stu- 

dents, about one fifth of the total, are enrolled in the 
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School of Engineering, one 811th In the School of Solence, 

and the remainder in the Schools of Liberal Arts and Agri- 

culture. 

tearly three quarters (71 per cent) of all students at 

Oregon State University are men and one fourth of these are 

married. Over three quarters of all students are from the 

State of Oregon and one sixth from al1fornia. The largest 

group of students come from homes in the city of Corvallis 

or its surrounding county area. 

Approximately one half of the men are financially Inde- 

pendent, one fourth are pertlally self-supporting, and the 

remainder ere almost entirely deoendent on others for their 

monetary supDort. 

The High School is the only secondary school serving 

the comiìun1ty and hes 888 students, of which 440 are boys. 

At least 71 per cent of the student body will attend col- 

lege and most of these will enter Oregon State University. 

No information is available on the number of boys in the 

High School who work or the degree to which they support 

themselves. The economic level of the oomnun1ty and of the 

students is very high. The effective buying Income per 

family for 1958 was 4?,39O, the highest In the state. 

The young men questioned and the answers ßiven In 

response to the questionnaire on which this survey is based 

must be analyzed and understood in relation to the 
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envIronment aTeot1ng both. That environment, by 1t nec- 

esery rnod1flotion of their behavior, can be cons1deed an 

influence which will Rifeot their oholoes not only in cloth- 

ing but in many other areas as well. I the coinin1ty were 

different in any we.y, its oustoms wo'ild influence the boys 

in a differant wey also. A less cultural and rnore rural 

existence, a lower or even higher ínooie level, a diffrent 
intellectual life, a more 000politan attitude, and even 

closer rox1mity to a large city, would most certainly 

affect the acceptance, availability, and eposire to new 

strles at the two schools. 
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CHAPTER V 

Personal interviews were conducted with 105 men stu- 

dents from Oregon State University and Corvallis High 

School. Men from the University were originally selected 

for the older group and then, to maintain similarity of 

background and physical environment, the younger group was 

chosen from the looal high school. 

Before the otua1 Interviews, a sample questionnaire 

was prepared and given to a pilot group of 10 young men. 

Five young men were interviewed at Albany High School, 

located 11 mlles from Corvallis and serving a town slightly 

smaller than Corvallis. The vice-principal selected those 

whom he felt were a good cross section of the students in 

school. Five Oregon State University men were interviewed 

et vr1ous times on the campus. The pilot study results 

served as a basis for changing the questionnaire to clarify 

the questions for the respondents and to assure that data 

accumulated would provide the desired infonnation. Because 

the questionnaire used for the pilot study was changed ex- 

tensively and the pilot interviewees were not part of the 

random sampling required for a valid study, their answers 

are not included in the results. 
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Corvallis High School interviews were conducted in a 

private room in the High School Counseling Center. The 

boys to be Interviewed were selected at random froi the 

student body list by Mrs. Mcry State, Dean of Crins. Each 

boy was called from class at the proper time and asked to 

report to the Couneeling Conter where he was intervievied 

pnIvtely. 
The college interviews were conducted in the authors 

office at a time convenient to each student. Eighty-five 

names were selected at random from the student directory. 

Each student was then contacted by telephone and ir.vited to 

participate In the project. It was possible to reach onlr 

one half of the original list since many of the students 

hd moved, graduated, or left school with no forwarding 

number. A second list was then compiled in the same manner 

as the first but was controlled to replace unav&ilable stu- 

dents with those of the same class, major, and livIng group. 

With this additional list it was possible to contact 58 

boys. Of this number, six did not appear ror interview. 

Of all persons oontoted, only one was unable to assist be- 

cause he would be out of town. All others were willing to 

help and were cooperative during the actual interview. 

When ef eh student arrived, tue author introduced her- 

soif snd explained that she wished to ask a few questions 

about clothing and was only Interested in opinions. 
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Answers to the questions were then recorded on a combina- 

tion questionnaire end check sheet (see Appendix A). The 

only difference in questions for the oo1lee and high school 

groups were trie words college, high school, and home town. 

It was necessary to explain only uestion 9 as shown in 

Appendix 

At the end of the interview the student was thanked 

for his cooperation and no further explanation of the pur- 

pose of the survey was offered. If asked, the author merely 

said that it was an opinion survey to find out what the boys 

in school thought about clothes end that it would be used 

for a Master's Degree thesis. It was felt that any detailed 

explanation might be repeated to someone who would be inter- 

viewed later and tend to direct the answers he would give. 

All of the students participating in the study were 

very cooperative and gave serious and sincere answers to 

all the questions. Many expressed interest in the results 

and te project at the end of their interview. 
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CEAPTER VI 

ANALYSL3 0F DATA 

PART I. DESCRIPTION OF PARTICIPATING GROUPS 

In reporting the results of' this survey, the young men 

Interviewed were divided Into four groups. In the discus- 

sion which follows, the 26 college uppero1ssrnen who wore 

interviewed will be referred to as Group 1, the 26 college 

lowerolassmen as Group 2, the 28 high school upperclassmen 

as Group 3, and the 25 hIgh school lowerolassmen as Group 4. 

Group 4 includes only high school sophomores because fresh- 
men attend classes in the junior high school and would 

therefore be in oontsot with boys younger than themselves 

who are not included in the survey. 

The ages of all the young men ranged from 15 to 24 

years. The average age of those in Group 1 was 22; in 

Group 2, 19; in Group 3, 16 and one half; and in Group 4, 

15 and one half. 

All of the high school students were living in the 

hornee of their parents or olose reltives. Three fourths 

of these young men lived in residential Corvallis and the 

remainder near the city in rural Benton County. Nearly 

three fourths of the college students were residents of 

either rural or urban Oregon and the remaining one fourth 
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cerne from urban ereas in other states, principally Califor- 

nia. 

The average size of the familles of all the young men 

Included In the survey was three to four persons. Nearly 

two thirds of the participants had at least one brother and 

one sister, with the exception of Group 4, half of whom had 

no brothers. Nearly all familles included both parents. 

Based on the answers given to ..uestion 6 (see Appendix 

A), the young men purchased between one third and two thirds 

of their clothing with money which they had earned. Group i 

paid for 65 per cent of Its clothing, Group 2 for 60 per 

cent, Group 3 for 50 per cent, and Group 4 for 40 per cent. 

Because the older boys earned more of the money spent for 

their clothing than did the younger ones, lt may be assumed 

that they would have greater control over purchases than 

would the younger boys whose parents paid for a greater per- 

centage of their sons' clothing. 

To summarize the characteristics of the young men In 

the survey, they were pr1ìnrily residents of urban areas in 

the State of Oregon and at least temporarily of the city of 

Corvallis. All young men were students at the local high 

school or the university. Families were relatively small, 

consisting of two parents, a brother, and a sister. The 

participants earned approximately one half of the money 

spent for their clothing. 
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PART II. A1?ABFINESS OF OLO THING 

Before attempting to identity the influences whioh 

affected the clothing wardrobe of u young man, it was nec- 

essary to measure his awareness of his own clothing as well 

as of that worn by other persons. cuestions were designed 

to ascertain his imowledge of fd items, his ability to 

recoquize the level of aoceptaxtoe of eaoh fad by the boys 

in the school, his Idees about the origin of the fad, and 

his aooeptanoe for his own use of the items named as fads. 

The majority of the boys in ail tour groups stated 

that fads were present in their own schools. However, more 

upperclassmen than lowerolaasmen in each school felt that 

this was true. Over three quarters of Group i and two 

thirds of Group 3 had noted the existence of fads, whereas 

only slightly more than one half of the two lowerolass 

groups had done SO. 

All boys wno felt that feds existed were able to cite 

specific examples. Most frequently mentioned were items 

relating to the style and color of alaoka. Eleven differ- 

ent items were noted by Group 1, eIght by Group 2, nine by 

Group 3, and four by Group 4. Groups i and 2 named five of 

the szìme items, and Groups 3 and 4 named two 01' the same 

items. Groups 3 and 4 did not name any items which were 

named by Groups 1 and 2. This would indicate that the most 
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popular Thds In the h1h school were not those which were 

currently iccepted on the college campus. 

Nearly three fourths of the young men who named a 

had also purchased that tad for their own wardrobes. Of 

those persons not aireedy owning the fad, only one expressed 

any desire to own lt. He said that he had not purchased lt 

because his mother would not let him do so. Reasons given 

by others for not owning the fad Items were: "I'm not much 

on fads," and "I think they look ridiculous." Because, at 

the time, both the tone of the young men's voices and their 

manners were somewhat defensive, the author feels their 

opinions may have been attempts to justify to others and to 

themselves their failure to conform to prevailing fashion. 

The majority of boys in each group felt that the fads 

they had named were owned by at least one half of the boys 

in the school. The college groups named Items which they 

felt were owned by "about half" the other men, whereas the 

high school boys named ones they felt were owned by "most" 

of their classmates. 

Both college groups named fads they believed to be 

either increasing in popularity or at the peak of nocept- 

arico while the high school boys named teds whose popularity 

they felt was declining. Nearly two thirds of the youngest 

group named fads which were, in their opinion, decreasing. 

This seems to Indicate that the college men were better 
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able to identity them at the time the fads were becoming 

generally accepted rather than as they were declining after 

maximum popularity. 

The two groupe within each school were in agreement on 

the status of fads which were named by both. The college 

groups agreed that the fad of wearing colored corduroy 

slacks was becoming inoreesingly popular. The high school 

groups agreed that pegged pants were no longer being worn 

by boye on their campus even though the fad had been very 

popular the preceding year. This gives credence to the 

young men's estimation of the actual status of the fads 

and also suggests that most boys are conscious of the 

acceptance level of each fad. The tact that young men 

notice this statue indicates seine awareness es to whether 

their own clothing meets this general standard of fashion. 

Le8s than one half of all those interviewed were able 

to suggest possible origins of 100cl clothing fads. Iost 

of the suggestions made by the young men related either to 

members of the adolescent peer group or to persons in the 

retail clothing industry. Severci young men commented that 

stores hsd certain merchandise to sell and so encouraged 

boys to buy by "pushing" the item. Others said, "0h, some 

guy gets it, so the other guys want it too" Still others 

added that '....they come from somewhere back East." 
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as their age level rose, the young men became inoreas- 

ingly eritloal of the clothing ot their contemporaries. 

This was shown by their responses to the question asking 

how well dressed were the other boys in school, in tieir 

home town, or at the college. Lvery person in the youngest 

group, Group 4, tait that his sohoolxaetes were well aressed. 

Only 50 per cent of the oldest group (Group 1) thought the 

other students In their school were well dressed. About 

one half or the college groups felt boys in their home town 

were as well dressed as were the oollegian8 while one tourth 

thought theni better dressed and one tourth thought them less 

well dressed. In oontrst, nearly two thirds of the high 

school groups relt that the college students were even 

bettor dressed than they nd fewer than 10 per cent felt 

that tue college boys were less weil dressed than their own 

classmates. The author realizes that the two questions 

were not entirely parallel, but no comparable situation 

existed. The answers to the juestions izidicute, neverthe- 

less, that the high school students were less critical of 

the older boss than the college students were of themselves. 

'hile the older ocys did riot feel especially well dressed, 

the younger group considered themselves quite well dressed 

but Still felt the older boys ore even better dressed than 

they. 
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Although the two groups in each sohool agreed on the 

items which they considered to be fads and also on the 

status of those items, they had few fads in common with the 

other school. The older boys in each school were able to 

naine items which were inoreasing rather than decreasing in 

popularity. The college boys were also more aware than 

were the high school boys of their own clothing and also of 

that worn by other boys. One college senior expressed his 

opinion about the difference between high school and col- 

lege fads by saying, "In the lower grades, we wear what 

Daddy says, and think it's great. In high school, I don't 
know where things get started, but pretty 800fl everyone is 

wearing them and a fellow must go out and buy them too In 

college, we can and do wear more what we like rather than 

just what others are wearing." 



PART III. SHOPPING AM) L1CTION 

When studying the attitudes 
their clothing, it &s neoessry 
tin thefr clothes were to them, 

actually exerted over the choice 

roues, and how much control they 

over the selection of their appa: 

Nearly ail (97 per cent) of 
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of the young raen toward 

to determino how impor- 

how rnuoh control they 

of items in their ward- 

would have liked to exert 

rei. 
trie 105 young raen que8- 

tionned strongly preferred to do their own shopping for 
clothing rather tnan allow anyone else to maAe the soleo- 

tions. Only in Group 2 did any young men indicate that 
they would prefer to have another person shop for them. 

Tne two high school groups showed a stronger desire for 

direct control over the purohse of their clothing tnan 

did the coìlee groups aìthouh nearly all the mea ques- 

tionned preferred to shop for themselves. 

uestion 6 wis composed of u series of giestioas which 

referred to tue five garments included in this sirvey: 

shirts, 8weters, slaois, shoes, and suits. The questions 

asked in reltlon to tue LiOSt recently uquired of those 

rt1oies were: who selected the iteia, if the young man 

chose lt himself was anyone with him ut the time, arid did 

lie usually like to take another person with him when 
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shopping for that Item. The answers are summarized In 

Table I on page 36. 

As might be expeoted, Teble I shovs thnt es the young 

men grew older they made more of their purchases independ- 

ently. The high school sophomores (Group 4) chose less 

than one sixth of their clothing without help while the 

high school upperclessmen and college lowerolassmen (Groups 

3 end 2) obose two fifths without help, and the college 

upperel'ssmen selected one helf of their clothing without 

the cid of any other person. In all oses, shoes were the 

single item most often purchased without help. Conversely, 

they were also the item with whloh all groups received inore 

help then they wanted. The most help was both wented end 

received for the selection of suits, probably because suits 

are en item of major expense. 

Table IB shows that the larger percentage of all 

groups In the survey would prefer to shop with another per- 

son rather than shop alone. This was most true for the 

young men in the youngest group, two thirds of whom wished 

for help while only one seventh did not want aid. The 

remainder had no preference. 

Although Group i shopped alone more often than did the 

other groups, not all of the young men enjoyed doing so. 

As shown in Table IA, one half of this group shopped by 

themselves, but, as shown in Table IB, only one third 
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preferred to do so. In Groups 2, 3, and 4, very little 

difference was shown between those who actually shopped 

alone and those who did not want help from others. This 

would indicate that most of the young men wore mt1sf1ed 

with their shopp1n arrangements as a1re*dy established. 

These results have shown that both high school and 

ooflege men preforred to do their own shopping rather than 

to have another person make their selections for them. 

However, they were willing to have help and often welcomed 

it, but the amount of help they would acoept differed for 

various items. As one college upperclassman said, P!I like 

to shop, but it depends on what I'm shopping for1" Another 

comnmented, "I want to do my own shopping but I like to have 

someone with me.' A third student said he would not want 

to shop alone except for expensive items when he would take 

someone else with him. 



TABLE I 

SHOPPING HABITS 

TABLE IA. Peroentage of all boys who selected their own 
garments either alone or with the help of an- 
other person. 

SWEATER SHIRT SLACKS SHOES SUIT AVE. 

GROUP i (nu26) 
Self selected 5O 92% 85% ïìo% i00% 85.4% 

without help 27 61 62 ?. 27 50.0 
with help 25 31 23 27 73 35.4 

GROUP 2 (n26) 
Self selected 35 58 92 loo 85 74.0 

without help 12 39 57 69 12 37.8 
with help 23 19 35 3]. 73 36.2 

GROUP 3 (n28) 
Self selected 50 64 89 100 75 75.6 

without help 29 46 43 64 11 38.6 
with help 21 18 46 36 64 37.0 

GROUP 4 (n.u25) 
Self selected 68 42 68 100 84 72.4 

without help 16 10 8 40 0 14.8 
with help 52 32 60 60 84 57.6 

TABLE . Percentage of boys who preferred to shop alone, 
to have help with shopping, or who had no pref- 
erenoe. 

SVEAThR SHIRT SLACKS SHOES SUIT AVE. 

GROUP i (rtz2ô) 

Prefer alone 31% 38% 31% 54% 154 33.8% 
Prefer help 38 38 42 15 65 39.6 
No preference 31 24 2? 31 20 26.6 

GROUP 2 (flr26) 

Prefer alone 27 31 42 27 27 30.8 
Prefer help 35 31 19 31 65 36.2 
No preference 38 38 39 42 8 33.0 

GROUP 3 (nk28) 
Prefer alone 36 43 46 54 11 38.0 
Prefer help 36 29 36 25 68 38.8 
No preference 28 28 18 21 21 23.2 

GROUP 4 (n-25) 
Prefer alone 12 8 16 32 0 13.6 
Prefer help 62 68 64 56 84 66.8 
No preference 26 24 20 12 16 19.6 
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PA1T IV. FAMILY INFLUENCE 

Members of a family, whose contact with sons and 

brothers is constant from their birth to later adolescence, 

have many opportunities in daily life to influence the 

clothing attitudes and practices of the young man. Table 

II, page 40, summarizes the percentages of young men whose 

families chose or assisted with the selection of the boys' 

most recently acquired clothing. 

The survey showed that six per cent to 28 per cent of 

the newest garments acquired by these young men had been 

selected for them by some member of their immediate fami- 

lies. As might be expected, the largest percentage (28 

per cent) was selected for the youngest group, Group 4. 

The smallest percentage (six per cent) was selected for 

Group 2, followed by Group i (nine per cent), and Group 3 

(19 per cent). 

All groups, except the youngest, received more sweat- 

ers than any other item from family members. One fourth of 

all the sweaters acquired by Group 1 were given to them by 

relatives and accounted for over one half of the total arti- 

oies which had been given to this oldest :roup. Nearly one 

third of all the shirts and sweaters received by Group 2 

and one fourth of those received by Group 3 were selected 

by someone in their families. One half of the shirts, one 

third of the slacks, but only one fourth of the sweaters 



had been given to Group 4 by relatives. When totaling the 

answers to this question, if the young man stated that the 

garment had been selected by anyone other than himself, 

even though he were present at the time, it was included 

with those purchased by others without his presence because 

the young man did not feel that he, personally, had made 

the selection. 

Group 4 received more help from relatives with the 

selection of clothing than any other group and Group 2 re- 

ceived less assistance than did other groups. Between 50 

per cent and 65 per cent of all groups received help when 

buying suits, but only a small percentage of the two older 

groups had help for any other item. Nearly one half of 

Group 3 was aided with the selection of slacks and one half 

of Group 4 with both slacks and shoes. 

Less then 40 per cent of the young men in any group 

wanted a family member to help them shop and the majority 

of those who did wish help wanted it only for the selection 

of the most expensive item, suits. Although nearly one 

fourth of the young men in Group i desired help choosing 

suits almost no one ex)ressed any desire for help with any 

other item. In Group 4, 20 per cent to 40 per cent of the 

participants wanted help when shopping for the less expen- 

sive items while 80 per cent wanted help selecting suits. 
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Groups 2 and 3 ranged between croups i and 4 In desire for 

help from relatives. 

In almost all oases, whether the garments were actually 

selected by relatives, the relatives helped the young men 

to seleot theni, or the young men wanted the help of reis- 

tives, Group 4 rated hihe8t and Group i lowest. ithough 

both the percentage of young men who actually shopped with 

their relatives and those who would like to shop with them 

decreased steadily with increasing age, the difference be- 

tween the percentages became significantly greater as the 

boys grew older. iso, the young men's dependence on their 

families was greater for major purchases suoh as suits than 

for minor ones such as shirts and sweaters. Gift Items 

also were more often less expensive Items. However, as the 

young men matured, fewer Items of olothin were given them 

either as actual gifts or es articles chosen for them by 

someone else. 

The young men were asked to naine the person who had 

ohosen the outfit of clothing which they considered to be 

their Own particular favorite. Between 6? per cent and 96 

per cent of all the young men named their own selections. 

The remaining items in each group were selected primarily 

by mothers and sisters, and a few by parents, brothers, 

other relatives, arid girl friends. Group i favored their 

own selections more strongly than did the other groups even 
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TABLE II 

IFL[JENC O FAMiLY MEMBERS ON CLOTHING 

TABLE lIA. eroentage of young men whose garments were 
selected by members of their families. 

S'VEATEB SHIRT SLACKS SHOES SUIT AVE. 

GROUP i (n.26) 
Mother i5 4% 4% 0% 0% 4.6% 
Father O 4 8 0 0 2.4 
Sister-Brother 12 C O O O 14 

Total 2? 8 12 0 0 9.4 

GROUP 2 (n-28) 
other 12 i O O O 5.4 
Father 8 4 0 0 12 4.8 
sister-Brother 12 12 4 0 4 

Total 32 31 4 0 16 16.6 

GROUP 3 (n28) 
L6other 21 18 11 0 12 12.4 
Father 4 0 0 0 4 1.6 
Sister-Brother 4 8 0 0 0 2.4 
Total 29 26 1]. 0 16 16.4 

GROUP 4 (n-25) 
Mother 24 36 32 0 12 21.8 
Father 0 4 0 0 16 4.0 
Sister-Brother 0 8 0 0 8 3.2 

Total 24 48 32 0 36 26.0 
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TABLE lIB. PeroentEge of young men whose garments were 
selected with the help of family members. 

SVEAThR SHIRT SLiCKS SHOES SUIT AVE. 

GROUP i (r26) 
Mother 12% 15% 8% 15% 35% 17.0% 
Father 0 4 0 0 15 3.8 
Sister-Brother 4 0 4 4 0 2.4 

Total 16 19 12 19 50 23.2 

GROUP 2 (n26) 
Mother 8 4 4 4 38 11.6 
Father O 0 0 0 12 2.4 
Sister-Brother O O O 0 0 0.0 

Total 8 4 4 4 50 14.0 

GROUP 3 (n28) 
Mother 7 4 25 11 29 15.2 
Father 0 0 14 14 14 8.4 
Sister-Brother 4 0 4 0 7 3.0 

Total 11 4 43 25 50 26.6 

GROUP 4 (nr25) 
Mother 32 8 28 32 40 28.0 
Father 4 0 16 20 16 11.2 
Sister-Brother 4 0 4 0 0 1.6 

Total 40 8 48 52 56 40.8 
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TABLE 110. Percentage 01' boys desiring assistance from 
family members when selecting garments. 

SWEATER SHIRT SLACKS SHOES SUIT AVE. 

GROUP i (n26) 
Mother 0% 0% 0% 0% 8% 1.6% 
Father O O O 0 8 1.6 
Sister-Brother O O 4 0 8 2.4 

Total O O 4 0 24 5.6 

GROUP 2 (n.26) 
Mother O O 4 4 15 4.6 
Father O O 0 0 27 5.4 
Sister-Brother 4 4 0 0 0 1.6 

Total 4 4 4 4 42 11.6 

GROUP 3 (n-28) 
Mother 11 7 21 4 25 13.6 
Father O 0 4 7 29 8.0 
Sister-Brother O 0 4 0 4 1.6 

Total 11 7 29 11 58 23.2 

GROUP 4 (n25) 
Mother 16 28 32 24 52 30.4 
Father 4 0 8 4 24 8.0 
Sister-Brother O O O 0 4 0.8 
Total 20 28 40 28 80 39.2 
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though many of their own newest garments hBd been gifts 

from other persons. 

A question asking the young men to n'ne ersons of any 

nge, sex, or occupation whoi they considered to oe well 

dressed received a wide variety of answers ranging from 

contemporaries, friends, e.nd relatives to persons prominent 

In the community. Although more relatives were tmmed than 

were persons in ny other single category, the number was 

very sriall. Relatives were named by 16 per cent of Group 4, 

the 1rgest group to do so. Group i named the snallent 
percentage (four per cent) of relatives. Serie of the reis- 

tives nrixned by verl.ous p8rtio1pint were: brothers-in-law, 

aunts, sisters, uncles, brothers, sisters-in-lew, an cous- 

ins. No participent named either their fether or n.othor. 

It .s Interesting to note that all of those naned could 

hnve been very nearly the same ee sa the young man naming 

the relative, 

Although botwoen 60 'er cent end 68 per cent of all 

grou's uswlly ebopped at fcvorlte store, very few did so 

as e result of family habits. No one in Groups i or 4. 

onlT e few young men in Group 2, and about one fifth of 

those In Group 3 montioned the hehits of their feii1ies as 

tho reason for having shopped ooneistentiy in the saine 

store. It may be th.t those who followed family custom did 

so na result of credit arrangements, but for the majority 
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of young men, families had very little effect on their 

ohoioe of store. s will be snon in Part VII, this choice 

was most influenced by store displays and counter selec- 
tions. 

The majority of every group had consulted various mem- 

bers of their familles for advice about clothing problems 

or ohoioes, When unable to decido which of two shirts they 

should wear, one halt of Group 1, three fourths of Group 2, 

and nearly all of Groups 3 and 4 had asced for the opinions 

of a close relative. In most cases, this person was the 

mother. This descending scale of desire for family advice 

correlates with an ascending scale of age Indicating that 
as the young men grow older they did not rely as often on 

the t;stes and judgezuents of their familles. 

Influence of the Mother 

Table II, which simjinarlzes the influence of fuiillies 
on the boy's clothing, is subdivided into specific family 

members: Mother, Fbther, and Siblings (Brother and Sister 
together). Having acotunulated data relating to the ftiuily 

in general, It was possible to study the individual effect 

of each member in the family on the young man's clothing 

attitudes and behavior. 

As was true in regard to the entire family, Group 4 

received and desired the most help from mothers and Group i 
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the le8st help of all groups. The number of' young men who 

wanted to have their mothers help them shop deoresed 

steadily from the youngest to the oldest group. This was 

true for each serment studied is weil as for the total, 

which decreased from 30 per cent for Group 4 to only two 

per cent for Group 1. 

In all oases, suits were the item for vhich each group 

most often received their mothers' help as ieli as the 

rtio1e for which each group preferred their help. No 

other single article was significant for Groups i and 2, 

but Group 3 wantea ulp seleoting slaMcs and Group 4 wished 

help when buying slacks, shoes, and shirts. 

Group 4 was the only group who wished to shop with 

their mothers more often than they actually did. Group 3 

wanted their mothers' help slightly less often and Groups 2 

and i much less often than it was given. 

When unable to choose bettveen two shirts in their 

wardrobes, 33 per cent to 40 per cent of all groups had 

sought their mothers' advice. Wore young men had asked for 

the opinions of their mothers than of their fathers, broth- 

ers, or sistors. However, the rate of decline In their 

interest in their mothers' advice was iauoh less than the 

rate of deoline In their interest in the advice of all fxn- 

uy members. The older boys sought help specifically from 
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their mothers, whereas the younger ones sought help from 

any family member. 

Influence of Fathers 

Fethers, due to their roles as wage earners in the 

family, are seldom available to assist in the selection of 

their sons' clothing. Only a small percentage of fathers 

had purchased any olothing for their sons or had helped to 

select any items. A very small percentage of the young men 

had expressed any desire to shop with their fathers. Al- 

though this may be an involuntary situation for both parent 

and son, lt Is nevertheless a significant ftotor in the ex- 

tent of parental influence. 

Only 10 per cent of the young men in all groups had 

asked their fathers for opinions about the choice of cloth- 

ing. This is in distinct contrast to the 30 per cent to 40 

per cent who had asked for their mothers' advice. 

These results show that fathers did not shop with their 

sons very frequently nor did they give opinions about the 

clothing which the young raen wear. 
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PART V. INFLUENCE OF PEER GROUP 

The thoughts and actions of a young man are atfeoted 

In many complex ways by the ideos end behavior of his peer 

group. The date in Part I have shown that sohool clothing 

fads resulting troni peer group influences were present at 

all tour age levels included in this survey. However, 

there are ways other than the dictation of campus fashions 

by which this peer group may shape the behavior of Its mein- 

bers. It may be that It dictates not only fashionable but 

also proper dress. It Is also possible that a young man may 

be more conscious of his clothing when in the presence of 

his friends than of his elders. He may be Influenced more 

strongly end effeotively by certain members or leaders of 

the group than by the peer group as s whole unit. 

The interviewees in the survey were asked to Imagine a 

situation in which they were planning to attend a party with 

two of their boy friends. They had not been told the type 

of party or the appropriate dress. They were then asked to 

state 2.! they would decide what to wear to the perty. Be- 

tween 46 per cent end 54 per cent of Groups 2 end 4, the 

younger groups in each school, said they would consult the 

boys with whom they were attending the party and wear what- 

ever the others were planning to wear. From 58 per cent to 

64 per cent of Groups 1 and said they would make a 



personal guess rather than consult someone else. Only a 

small percentage of any group would oeil the host to in- 

quire about appropriate dress. A few of each group also 

said they would know what to wear on the basis of the in- 

formation given about time, plaoe, host, end guests. This 

seems to indicite that school class level and perhaps expe- 

rience with the groups in whioh the boys circulated had 

more effect on their confidence in their own judgement about 

their clothing than did their age level. The boys who were 

relatively new to their school environment relied more on 

their friends' advice than on their own discretion. 

More than one half of the young men remembered situa- 

tions in which they had found themselves dressed different- 

ly than the rest of the persons present. These functions 

were nearly always ones such as dances and parties attended 

by members of the peer group rather than by adults. This 

would indicate that proper dress was more important to 

these young men at functions where they would be seen and 

judged by contemporaries and not by elders. 

Reasons given for being improperly dressed were: 

errors in judgement (one half of Groups 1 and 2 and one 

third of Groups 3 and 4); necessity (one fourth of Groups 

1, 2, and 3); erroneous information (Groups 3 and 4). This 

might Indicate that the older groups, 1 and 2, attributed 

their errors to their own choices, whereas the younger 
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groups, still blaming their own decisions, were more 

inclined to blame other persons es well. 

The majority of the young men were disoomfitted by 

their inappropriate dres9. However, only one third of 

Group 3 stated that they had wanted to change clothing, 

whereas 53 per cent to 69 oer cent of all other groups had 

wished they hsd been dressed differently. 

In response to the question asking the participants to 

name someone in school wilo always dressed well, the young 

men listed roore students who were good friends than who 

were mere acquaintances. However, Group 3 reversed this by 

naming more cquaintanoes than friends. Over three fourths 

of Groups 1, 2, and 4 but less than one half of Group 3 

named friends as well dressed. It is interesting to note 

thnt fewer boys in Group 3 than in the other groups were 

able to name axyone as well dressed. 

The majority of the young men who had been named as 

well dressed were also active in school affairs. However, 

the two higj school groups named more school leaders than 

did the college groups. Having named fewer friends than 

did the others, 83 per cent of Group 3 named school lenders 

while 52 ier cent to 72 per cent of the three other groups 

had done so. Perhaps this indicates that the high school 

upperclassmen had a heightened awareness of the clothing 

of school leaders who were acquaintances as well as friends. 
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It may also be true that the younger groups in eaoh sohool 

did not yet know the leaders as well es did the older boys, 

or that their friends had not yet had surfiolent time to 

beoome active in sohool affairs. 

Peer groups may influence the clothing of young men in 

more direct ways than the subtle ones of defining Thshlon 

and appropriate dress. Gifts of clothing may be &,lven to 

the young men b:,' their friends. The young men may shop 

with friends whose opinions might influence the selections. 

They may even actively desire the opinions end assistance 

of certain friends when choosing clothing for themselves. 

Table III, page 52, suuar1zes the percentages of young 

men in this curvey whose friends were directly involved In 

the selection of their newest articles of clothing. 

This survey seems to show that friends do not give 

each other items of clothing as gifts. Only one item, a 

sweater, was recorded as hev1n been 1ven to any partiel- 
pant by a boy friend. Less than 14 er cent of any group 

shopped with friends and only 11 per cent to 5 per cent 

lshed to have the help of friends when buying olothing, 

although every group would have liked to have had their 

friends help more often than they actually received it. 

The young men in Group 4 would hsve liked this help three 

t1!v1e s often a It wee given them. In all cases, Group 3 
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WFkS the 1est interested In or afÍected by the opinions of 

their friends at the time of selection of clothing. 

However, their friends' opinions di affect some of 

the boys In a less direct but equally effective way. Many 

young men who had known before going shopping what type of 

shirt they wanted stated that the source of their ideas had 

been clothing aireody seen on fr1end or other boys of 

their Own age. One half of the young nen in Group 3, the 

largest number to do so. bought the shirts beouse they 

hRd previously admired them on other boys. Only l'7 per 
oent of Group 1, the smc11eat group to do so, had received 

their ideas from the clothing of friends. It would seem 

that the rn in this group were not inclined to choose 

clothing similar to that worn by others but thet the men 

in Group 3 were so inclined. This is contradictory to the 

behavior of Group with regcrd to their confidence in 

their Owfl opinions when choosing clothing to wear to a 

party and their reliance on their own ideas and not on 

those of their familles. It Is possible, however, that 

because they had clothing so similar to that of their 

friends (having selected it with the help of a friend or 

because of its similarity to articles worn by friends) 

they were ooníIdent that no matter what clothing they did 

choose to wear the selection would be correct. 



TABLE III 

INFLUENCE OF BOY FRIENDS ON SELECTION OF CLOThING 

A. Percentage 
garment. 

B. Percentage 
select the 

C. Percentage 
help when 

GROUP i (n26) 

of young men 

of young men 
garment. 
of young men 
Beleotin the 

SWEA'r 
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whose friends selected the 

whose friends helped to 

who desired their friends' 
garment. 

R SHIRT SLACKS SHOES SUIT AVE. 

A. Friend selected 0% o% o% 0% 0% 0.0% 
B. Helped select 4 12 4 12 4 7.2 
O. Help desired 19 19 19 8 19 16.8 

GROUP 2 (n-26) 
A. Friend selected O O O O O 0.0 
B. Helped select 12 15 12 27 4 14.0 
C. Help desired 23 19 15 19 12 17.6 

GROUP 3 (n28) 
A. Friend selected O 4 0 0 0 0.8 
B. Helped select 4 4 4 7 7 5.2 
C. Help desired 18 14 4 11 7 10.8 

GROUP 4 (n-25) 
A. Friend seleoted O O O O 0 0.0 
B. Helped select 8 16 8 8 o 9.6 
C. Help desired 40 36 20 24 4 24.8 
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Intluenoe of Girl Friends 

Girl friends were not mentioned in response to arty 

question by any interviewee except in oonnection with the 

actual purohese of clothing items. Girl friends gave more 

gifts of clothing to the young men in this survey than did 

either the young men's own fsmllies or their men friends. 

Between 15 per cent and 23 per cent of the three oldest 

groups but none of the youngest group received clothing as 

gifts from girl friends. Perheps this ws because the men 

in this letter group were a little young for close friend- 

ships with the opposite sex. No one in Group 4 or in Group 

2 had received help with their shopping from girl friends, 

while the men in Groups i end 3 had received more help from 

girls then from either their own mothers or eny other rela- 

tive. However, a majority of all the groups would prefer 

to teke a boy friend shopping rather than e girl friend or 

a relative. 

In all ceses, receipt of gifts, receipt of help, or 

desire for the help of girl friends, Group 3 rated higher 

than the other groups. This might be explained by the 

assumption that the youngest group Is too young for 

"steady9 girl friends and that the younger college boys 

might not have had opportunity to establish close friend- 

ships in their short time away from home. .iso, the 



54 

college men might have had home town girl friends who 

would be too far away to be of help choosing clothing. 

The influences of the peer group, of individual boy 

friends, and of girl friends ee to have helped to mold 

and change the behavior of young men toward their cloth- 

ing. This change was accomplished both direotly, by dio- 

tatlon of campus fads, or by gifts of certain styles and 

colors, and subtly, by setting exemples to be followed and 

instilling in the young men the fear of social disapproval 

if the example was not followed. 



ÌÁRT VI. MULATIC1 OF RO FIOURES 

Many persons other than family members and close 

friends are admired and even emulated by young men of 

adolescent age. Boys may imitate other boys who are 

leaders iii school or in their own group or they may imi- 

tate adults in community or national prominence through 

the medi8 of newspapers, magazines, motion pictures, and 

television. The young boy may admire various oharcter- 

istics or qualities of the clothing of these persons such 

as style, color, appropriateness, and enere1 effect. 
Of the students whose clothing was admired by the 

young men In this study, three fourths were otive in 

school affairs. Group 3 named the 1arest peroentae (83 

per cent) and Group 2 the smallest percentage (62 per cent) 

of prominent students. In addition, all groups except 

Group 3 had named more friends than acquaintanoes among 

those students who were active in school. The activities 

in which the majority participated were related to student 

government rother than to sports or other school affairs. 
One third to one half of these were Involved In leadership 

positions as officers or committee chairmen. Less than one 

fifth were active In sports and the remainder were divided 

among rally committees, living unit offices, honor socie- 

ties, and musical activities such as bands nd choirs. 
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No more than 16 per cent of the young men in any one group 

hed a:ted the seme person. However, 14 per cent to 16 per 

cent of 'both Group 3 and Group 4 hd naned the same young 

man, the high school student body president. (In a later 

discussion, the pean of Girls expressed surprise at this 

result because the faculty considered this young man to be 

neatly but simply and conservatively dressed with neither 

expensive nor extremely fsshionable clothing, or an espe- 

cially extensive wardrobe.) Two different persons, the 

student body president and the president of the sotivity 

center, were naned by several young men in both college 

groups. 

The young men In the survey adnilred a nurûbor of dif- 

ferent qulitIes about the clothing of the students whom 

they felt '!ere well dressed. Neatness was the one quality 

which impressed to thirds of all groups. Fashionable 

dr'333 was noted by one fourth to one third of all groups. 

The choice of colors and the appropriateness of apparel 

was also admired by Group i while Group 4 stressed individ- 

uallty, good teste, and quality of materials end workmen- 

ship. In addition to neatness, both of the other two groups 

listed cleanliness and cost of the rticle. The reasons 

listed by Groups i and 4 for admiring the clothing of others 

were subtle quslities vhich are not obvious to the eye such 

es appropriateness, good taste, and individu&lity. Groups 
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2 and 3 11stei. ones euch as cleanliness, cost, and neat- 
ness, whioh are iore readily visible. 

The oloth1n ot persons other than students was also 
admired by the young mon. One halt of Group 1 and two 

thirds of Groups 2, , and 4 were able to neme persons who 

were well dressed but who were not students in their own 

school. The three general. categories Into which the major- 

Ity of these persons were grouped were relatives, other 
students, and teachers. Group i named teohers most often, 

Group 2 named high school students and students at other 
colleges, Group 3 noted relatives and other students, and 

Group 4 listed relatives and neighbors. All of these are 

persons with whom the young men would come In frequent con- 

tact and who would he well. known to him. Only a few par- 

ticipants named persons whom they had seen only rarely or 

whose names they did not know. 

Neatness and fashion, the qualities most admired about 

the clothing of these persons, were also those which had 

been most admired about the clothing of ole.setes. In 

addition, Groups i and 3 mentioned appropriateness, Group 2 

noted triste and individuality, and Group 4 listed cost es 

Important ualItIee. 

To determine any possible emulation of groups in the 

other school, questions were asked about the style and 

odor of the sweaters and shirts which hd been named as 
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the young men's favorite outfits. The answers are 8umma- 

rized In Tb1e IV, pego 60. There was no indication of any 

perticuler agreement on style within either school, nor be- 

tween the two schools. The only style comrílon to all four 

groups wes the crew neck sweater which was also the most 

populer style. However, in Groups 2 and 4, two other 

styles were equally s popular as the crew rieck version. 

Group 2 favored sweaters with collars and Group 4 liked 

sweaters with V-necks. The most popular style of shirt Was 

the plain or classic type. Group 1, however, preferred the 

ivy-league style and did not mention the classic style at 

all. Group 2 divided its favorites among three styles, 

plain, dress, end wool plaid. Both high school groups very 

strongly favored the classic shirt. However, this might be 

caused by a lack of knowledge of fashion terminology which 

would OE;use them to refer to a variety of styles as t1plaint1. 

The color named most frequently by Groups i and 2 was 

white, probably due to their preference for dress shirts. 

Group favored blue and Group 4 favored gray. Brown and 

white, both neutral or basic colors, were the only colors 

which rated consistently high with all groups. Yellow, 

purple, end tan were mentioned by only s very small percent- 

age of any group. This Indicates that specific colors are 

not importent fashions In the schools as e whole, although 

they may be important within a specific group. Analysis of 



both color and style indicates little or no emulation of 

college students by the high school students in this par- 

tioular survey as might have been expected of the boys in 

a small college town such as the one used. 

If lt may be assumed that admirtlon implies a desire, 

even slight, to be or appear similar to the object of adxni- 

ration, then the fact that the young men in this survey 

noticed and admired the clothing of other boys and adults 

also implies a desire to dress as they did. This is an 

Indirect way for that admired person to influence the 

clothing of the boy without either of them being aware of 

the influence. Nevertheless, when a boy makes a judgement 

as to the quality of appearance of the clothing of someone 

else, it Is possible that he may apply that same standard 

to himself. 



TABLE IV 

FAVO RITE STYLES AN]) COLORS 

Percentage of all boys naming various styles and colors of their favorite clothing. 

GRO UP GRO UP GRO UP GRO UP 
1 2 3 4 AVE. 

SWEATER STYLES 

Crew 50% 34% 42% 33% 39.75% 
Cohered 17 ii 17 22 16.85 
V-neck 0 1]. 8 33 13.00 
Boat neck 0 11 25 12 12.00 
Cardigan 0 33 8 0 10.25 
Other 33 0 0 0 8.25 

SHIRT STYLES 

Classic 7 29 64 62 40.50 
Dress 50 29 7 25 27.75 
Ivy-League 43 13 29 13 24.50 
Wool plaid O 29 0 0 7.25 

White 33 25 15 18 22.75 
Brown 21 13 37 14 21.25 
Blue 8 17 41 14 20.00 
Gray B 17 7 23 13.75 
Green 17 21 4 9 12.75 
Charcoal 4 21 4 14 10.75 
Red 8 13 4 5 7.50 
Blaok 13 4 4 9 7.50 
Yellow O O 4 0 1.00 
Purple O 0 4 0 1.00 

*Totals add to more then 100 per cent due to inclusion of 
some multi-colored garments, all of whose colors were 
counted separately. 
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PART VII. THE CLOTHING INDUSTRY 

There are several ways in which the garment industry 

may influence the clothing whioh a young man selects and 

wers. The limitation of available items may restrict the 

variety in his wardrobe as he can purchase and wear only 

those styles which are created by the manufacturers and 

stocked by the retailer. Advertising and promotion pro- 

grams may create either a direct desire to wear a garment 

or a desire so subtle that the young man may not even be 

aware of its source. Counter end window displays may help 

to bring certain items to the young man's attention and 

also through repetition create the impression that these 

items are very fashionable. 

Influence of Magazines, Newspapers, and Catalogues 

Through the media of magazines, newspapers, and cate- 

logues the clothing industry may advertise end promote the 

sales to specific groups of customers of certain types of 

wearing apparel. However, In this study, only the oldest 

college boys were consciously aware of magazine advertising 

of men's clothing. Over two thirds of the young men in 

Group 1 had seen items in magazines which were similar to 

their own "favoriteT' outfits. Only one fourth to one half 

of the other groups were able to remember noticing such 



advertisements. While lt is possible that these partlou].ar 

clothing items were not advertised In any magazines which 

were retid by these boys, lt Is more likely that the young 

men merely did not notice them 83 most of the garments were 

popular styles. 

Very few young men had been suttlolently attracted to 

the clothing shown In any type of periodical to oause them 

to send for items through the mail. In the majority of 

oases where they had done so, the Items sent for were those 

seen In catalogues or advertising circulare rather than in 

magezines or newspapers. The only group to send to maga- 

zines for clothing was Group 1, the college upperclassmen. 

Nineteen per cent of this group had done so. This would 

seem to substantiate the findings which showed that this 

group was the only one which had noticed men's fashions in 

magazines. Catalogues were sources of apparel more often 

than the other types of periodloals. Even though the cata- 

logues may not have set styles, they did limit the range 

from which the young man could make his choice. 

In this survey, newspapers were not mentioned by any 

participant. £o one was aware of clothing In newspapers, 

had sent to one for apparel, or had purchased any item in 

a store as a conscious result of having seen it advertised 

In the paper. 



Influenos of Stores 

In addition 

stores may be fo 

the srleaolerks, 
displays, or the 

type of store, 
As shown in 
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to the advertising media, the infiuenoe of 

Lt by young men through their oontaots with 

the physical appeal of the store and its 
custom of shopping in a speciflo place or 

the responses to QuestIon 6, men's ape- 

olalty stores had greater attraction for the older boys 

than did department stores, while deportment stores equalled 

the appeal of men's stores for the younger boys. Between 

41 per cent and 44 per oent of the high school groups 

shopped in rien' stores and the same nber in department 

stores. As might be expected, a large percentage of each 

¿roup bought their shoes in shoe stores rather than either 
men's or dearti,ent stores. 

Two thirds of all groups usually returned to the seme 

store to shop or would at leìst begin looking there for the 

iteni they wished to buy. The reoson given nost frequently 

was that the selection offered by that store vs the moat 

satisfactory. Group i also felt that the convenience of 

the store's location was Importent. Group 2 rientloned the 

capabilities end friendliness of the aslesolerks. Group 3 

noted the quality of the merohndise. croup 4 noted the 

style of the merchandise. 
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Display windows were apparently effective in encourag- 

ing only the oldest group to enter the store. The largest 

percentages of the other groups hd gone into the store in 

order to buy clothing which they had seen worn by other 

boys. 

Although some of the young men in Group 3 had felt 

that an unusually good salesclerk was their main reason for 

preferring to shop in a particular store, most of the young 

men in every group would rather not consult the olerk until 

after their decision had been made about a particular pur- 

chase. From one half to three fourths of the groups felt 

that they did not wish to be helped inunediately after enter- 

ing the store. In contrast to this, when told by a clerk 

that a garment was an especially good buy, one third of 

Group i said that they would buy the item. Each succes- 

sively younger group was increasingly less willing to do 

80. 

The effect of the retail clothing industry on the 

wardrobes of these young men was subtle rather than direct. 

Advertising did not cuse the boy to buy, display windows 

had very little effect on desire for items, and the ìdvioe 

of the store clerk seemed more likely to hinder rather than 

directly help the sale. However, the type of store, its 

reputation, and its services encouraged the boy to return 
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arid therefore limited his wardrobe through the selection 

orfered. 

The results of this survey have shown that the mf lu- 

ences affecting a young man's clothing are very complex and 

interactive. Sources may be both htnuan or corporate and 

range from relatives, personal friends, and peer groups to 

retail businesses and advertising. These sources may be 

active at various times on different articles and in many 

ways. They may be operative at the time of purchase or the 

time of actual wearing. They may affect an item of small 

cost or one of major expense. They may Influence style, 

color, quality, or e combination of these factors. They 

may do all or any of these things for the boys during early 

adolesoence and have completely changed in strength and 

effectiveness by the time the young men mature into adult- 

hood. 
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(HAPThI VII 

CONCLUSIONS 

The do1osoent age has been detinad ae the period of 

OhRI1e in the lite of youth froi* dependence on others to 

ne1f-re1tmoe nd to greeter nbillty to rnke his own de- 

oleiocis. (4, p.;) Tht survey eeme to eiow thìt this 
tranaition is prt1ouler1y evident in hie ability to make 

the decisions involved In ahooeing end wearing olothing end 

es such is ari iinportunt indication of his development to- 

rd zaturity. in his Eitteupt to simplify tke oboloes 

whioh confront him every time he buye or we're on rtio1e 

of o1othin, the toy of 1 wts shown to seek Rnd receive 

tto help ind opinione of mony people. Although e in&y have 

appeared to make hie own selectiona, many difterent persons 

or groupa of pereons influenced hie ohotoeg, both directly 
nd indireotly. Family, friends, and peer group mexibers, 

s eI1 rie unrelated pereone employed in the germent indus- 

try molded and iodiried the choice of graents which e 

ríde trom among those in te atore end in his oloset. t 
2]. his need for spprov1 arid help was no lonar os strong 

and h. was both oepable end desirous of rnskin his choices 

more independently. iowever, while he may tever be entire- 
ly tree of the influences of others, their etfeots on him 

t this ae were nevertheless greatly dininished snd t8r 
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less direct than during the early adolescent period. 

Clothing, then, should be a good source of information con- 

cerning the maturation process of the adolescent. A study 

of his behavior as he clothes himself mey help to define 

the sources of influence which will also mold him and help 

to niake him independent in other areas of his physical and 

social existence. 

awareness of Clothin 

before analyzing the sources of these influences, it 

is very important to learn how interested and aware a young 

man is of his clothing. If he were not concerned with his 

appearance he would not be affected by the sante outside 

pressures ns would e boy whose clothing was of' vital inter- 

est to tim. All decisions might be made (with the boy's 

acquiescence) by some other person, a parent, older brother 

or sister. A boy who is disinterested in clothing would 

probably shop as infrequently as possible, seldom notice 

the clothing popular among other boys, and be less affected 

by the comments of others about his own clothing. 

This survey indicated in several areas that most boys 

are mnrkedly aware of and interested in the clothing worn 

not only by themselves but by other boys and also by adults. 

One area of indication was that of clothing fads. If very 



tew boys were ewsre of Its existence, a fad would not be 

edopted by very many young men s c cempus fashion. 

The majority of young men in all groups were oware not 

only of the presence of fads in their own school but were 

readily able to Identify specific items which were current- 

ly popular. This seems to show that popular but transitory 

fashions do exist and that the majority of young men not 

only recognize them but also adopt them for their own use. 

Very little difference was evident among the four groups 

although more upperclassmen than lowerolassmen in each 

school were aware of the fads. In addition, the upper- 

classmen recognized a greater variety of fads than did 

their younger schoolmates. Not only were these upperclss- 

men somewhat niore aware of fads but also seemed to be more 

critical of them and better able to judge their value to 

campus society. These groups named twice as many fads 

which were increasing in popularity (rather than ones which 

were past the peak of acceptance) than had the younger boys 

who named more fads which "everybody" was then wearing or 

had already begun to discard. 

It may be assumed that the younger boys were not yet 

secure in their choice of clothing so that by accepting the 

standards set by their group, were relieved of some of the 

responsibilities of the choices. As the boys matured they 

became less dependent on this standard and more aware of 



the variety of apparel available to them. The older boys 

were able to recognize und to evaluate clothing fads but 

as they were not yet completely ready to make all their own 

decisions, still adhered somewhat to the dictates of the 

peer group. 

Awareness of olothing is also e'vldent in the young 

man's ability to evaluate the clothing of other boys and 

adults. This survey shows that this critical ability was 

more developed in the older boys than in the younger ones. 

The younger boys accepted all their schoolmates es eing 

nicely dressed, whereas the older ones set a critical 

standard of appearance which few of their own oontempora- 

ries could meet. Comments given during interviews showed 

this differenoe. The younger boys said, 'Yeah, they dress 

pretty nice." The older ones were more specific saying, 

"The fraternity men dress well," "They dress well here for 

the west but very poorly in relation to the country as a 

whole," and "In general they dress well, except the married 

students, because their situation is different." 

Not only were the boys in the survey aware of the 

clothing worn by young men on their own campus but also of 

that worn by specific individuals. The majority of all 

groups were able to neme a student whose appearance was 

especially neat. This indicates that they were sufficiently 



interested In the clothing of others to notice and. to 

remember someone who stood out es well dressed. 

In Epp3rent contrediction to the evidence showing 

their greater swreness of the clothing of peers, the col- 

lege groups were less concerned with the dress of persons 

outside their own school than were the high school groups. 

Fewer of the older boys were eble to name a person who wee 

not E student but whom they rerrded es well dressed. This 

survey indicetes that the adolescent was very concerned 

with his own clothing end wee also aware of the fsshlons 

and dress worn by other boys. while maturity inoreised his 

ebility to observe end appraise the clothing of other men- 

bers of his peer group, his olees level in school Rppeared 

to have greeter effect. Lven though they had adopted cur- 

rent fads, Groups i and were more independent than were 

the lowerciasamen in their attitudes toward clothing. In 

apparent opposition to this, maturity (but not olees level) 

appeared to minimize or limit consciousness of the clothing 

of persons outside the immediate peer or school group. 

There was no p3rticuler indication at any age level of a 

oritic1 awareness of the clothing of women. 
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Influenoe of Family MemberB 

Influenoe of family members on the olothing of an 

adolescent seemed very strong in a boy's middle teen years 

but decreosed in strength os he approeched eduithood. 

This survey appeors to show that a boy of 15 or 16 

yers Is very directly influenced by the choices and opin- 

ions of his family members. Many of the ertioles of cloth- 

ing which had been ooquired recently by the youngest group 

hod been purcheseci for them by some member of their imme- 

diate families. This was three times as many garments es 

hod been given to the 20- and 21-year-old men in the oldest 

group. Some of these items were octual gifts but others 

were articles of clothing selected by the relative when 

shopping for the young men. 

As they matured the boys' reliance on their familles 

for help when selecting clothing decreased. The results of 

this survey showed that in every frea of olothing selection, 

12 per cent to 19 per cent aore men in the youngest group 

than in any other group were Influenced by family members. 

The oldest group received the fewest gifts of clothing, had 

the least assistance In selection and desired the least 

help of the four groups surveyed. ven though all groups 

received more help with their shopping than they wanted 

from their families, the youngest group more nearly equalled 



72 

with desire the help which they hod actually received. In 

oddition, the dirfereiico between the amount of help given 

and the einount wanted by these young men w&s very small, 

wheres for the oldest group the dirferene was 3ubstantial. 

This would lead to the coilolusion tziat as the boy matures, 

the gap widens between the amount of help desired by him 

end that given to hini by £arily members. The rate of de- 

orease is less rapid for the help given to him than for the 

help ne wants. It would seem that the persons willing to 

help do not reelize that as he grows older the ooy does not 

depend on or desire as much of their assistance as hey 

want to give him. 

zt.lthough much of their clothing had been given to the 

young men by someone else, the majority of the participat- 

ing groups chose as their 'favorite outfits Items whioh 

they tad selected for themselves. However, ail of the 

'favorites" which were not self-selected were ones whioh 

had been given the young men by relatives. 'Ihis indicates 

that, though owning clothing chosen by others, young men do 

not necessarily like other persons' choices as well as they 

do their own. 

In the aree of clothing, this survey indicates that 

the older adolescents do not particularly desire their fam- 

111es' opinions and are more capable of making decisions 

for themselves. When unable to decide which of two shirts 



they should wear, a lerger percentage of the younger boys 

than of the older ones hd sought the advice of their fami- 

lies. Therefore, the influence of family members seemed to 

be weakened as the udolesoent matured. 

While family advice was en influential factor in some 

areas of the young men's existences, it did not seem to be 

important in areas governed by the peer group. Although 

some of the boys in every gup had sought the help of f am- 

uy members in shirt selection, no one in any group would 

have asked for family advice when trying to decide what to 

wear to a party attended by their contemporaries. They 

would ask 1nsteid for the advice of a boy friend or would 

rely on their own judgements. 

This survey showed little or no effect by familles on 

the choice of store in which their eons shopped for cloth- 

Ing. Only a few young men in one group, tre high school 

upperolasemen, gave family custom as the reason for fre- 

quenting the sanie store and even then the incentive was 

primarily credit arrangements. There also was no indica- 

tion that family members mold the ideas which young men 

have for what they intend to buy. Only a few of the high 

school lowerolasamen mentioned relatives es the source of 

)reconoeived ideas whloh they may have had when shopping 

for sport shirts. 



74 

Of all specific relatives, there was more indloation 

of influence on the adolescent by the mother than by any 

other person. Though the level of her influence was very 

high, it declined 5terìdily cnd at the same rìte t did that 

of other persons during the period from early to late ado- 

lesoence. 

The youxi men in eech group owned moro clothing whioh 

had been chosen by their nothers, whiokl their mothers had 

helped to eleot, and for the purchase of which they would 

prefer their mothers' aasistance. If unable to decide what 

to wear, all croups would refer to have tao opinions of 

their mothers rtier then of anyone also. .lthougJi the in- 

f luence of nothers reïialned gretest for every group, it 

nevertheless declined steìdily throughout maturation at the 

seme rAte 88 did thiit of the entire family. 

There was very little evidence of influence of frithers 

on the clothing of their sons. Only a very small number of 

young men in any group owned gartments which had been given 

them by fathers, which fathers had helped to 8eleOt, or for 

whloh the boys would like their fathers' help. (It must be 

noted here that not only was the percentage vary small but 

that it included answers ¿iven os 'pnrents" or both ziother 

and fether and would thersfore include the Influence, at 

least partially, of the niotber.) It is possible that this 

was a result et the business life of each fether which mede 
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him unavailable at the normal shopping hours. The son was 

probably not in the habit of shopping with his father and 

therefore would not think of taking him. Even it this were 

true, it does not alter the conclusion that a father does 

not have very great effect on the selection of his son's 

olothing. However, in contrast to the results Involving 

mothers, all the young men would have liked to take their 

tethers as often, or more often than they actually did, 

indicating that the boys would have liked more help from 

their fathers than the tethers were able to give. This was 

not true for any other person. 

There was no area In which the presence of brothers or 

sisters in the family group appeared to significantly in- 

fluence the young men's clothing. The influence of siblings 

on purohasing, selection, and helpful advice was In every 

cese negligible. 

'hile the process of breaking away from family mf lu- 

enoes continues throughout the teen years, it is not corn- 

pletely achieved by the age of 21. Although the young men 

may still wish some help from their relatives with choosing 

clothes both In the store end from their closets, this need 

will have decreased very markedly from Its level during 

early adolescence. The boy of 15 Is not completely depend- 

ent on his family nor Is he completely Independent of them 

by the time he reeches the age of 21. 
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Influence of Friends 

The influence of boy friends was stronger on the 

younger boys and more desired by them than by the older 

ones, although for all groups surveyed the effect was in- 

direct. No young man in any group received a gift of 

clothing (the most direct form of influence) from a boy 

friend. Instead, a more direct form of influence was shown 

by the feet that although no group had shopped with friends 

as often as they had with relatives, all groups would have 

preferred to shop with friends more often than they actu- 

ally did. This was most true of the youngest group end the 

difference became less pronounced as the young men grew 

older. 

boys of all ages seemed to admire the clothing of 

their own friends more than they did the clothing of eo- 

quaintanoes or strangers. A large majority of the young 

men named as well dressed by Groups 1, 2, and 4 were 

friends of the person naming them. This was not true of 

Group 3, less than one half of whom had named their own 

friends. This could be a result of their positions as 

upperclassmen in a relatively large high school where they 

would have had many opportunities to know different boys. 

The college students, however, due to the heterogeneity of 

the campus and classes, would have known fewer people but 
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those whom they did know they would probably have counted 

as friends. The high sohool iowerolassmen would not have 

had s much opportunity to become oquainted with other 

boys es would their upperolassmates who had been in the 

school one or two years longer. 

This survey shows that as a boy grows older he is less 

likely to imitate or copy the clothing of his boy friends 

than he was at a younger age. This unwillingness to 1ml- 

tate exactly what another was wearing was corroborated by a 

local clothing merchant who said that the college students 

did not respond to the sales appeal of we ere selling a 

lot of these' or that tteverybody is wearing this.' They 

would Instead buy something whioh was within the fashion of 

the school but not exactly the same as the clothing of the 

other boys. He also said that many boys do shop with their 

friends and nearly all ask the other boys for their opin- 

ions of the items. If the companions do not like the items, 

the prospective purchasers seldom buy the articles at the 

time but often return alone to make the purchases. 

The influence of girl friends does not seem to follow 

the seme age patterns set by the other influences. The 

high school upperclassmen were tue group most influenced by 

young women and the high school lowerolassnen were the group 

least effected by them. More gifts of clothing (a very 

direct influence) were given by girls than by any other 
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person to all but tne youngost group. Girls helped the 

young men in the two upperolass groups with their shopping 

more often than did boy friends but less often than did 

relatives, both of these groups would like to have a girl's 

help more often than thut of a f umily member but only Group 

3 would like her help more often than that of another boy. 

This survey seems to show that young men do not reeelve 

or desire the opinions or assistance of young women until 

after their sophomore year in high school, st which time 

girls' influence on both the clothing the boys buy and own 

beooines quite strong. The influence of girls lessens again 

when the young men enter college but increases as they 

approach the age et whioh they become more serious about 

young women as prospective mates. 

Influence of Peer Group 

. 
fad, es an item acoeptea by more than one person, 

results from the behavior or actions of the peer group, and 

the peer group seemed to have stronger influence over the 

behavior of the 15- to l&-year-old boys than it did over 

the 21-year-old boys. because the youngest group in this 

study tended to accept school fads without much evaluation 

of the f»d, they were therefore accepting a standard as lt 

had been established by the peer group. Although the older 

groups also aooepted fads, they were et the seme time able 
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to evalu6te and judge that peer standard and then make a 

personal decision to aooept or ignore lt. That younger 

boys acoepted a standard more or less without thought was 

shown by the adherence of all of Group 4 to only three 

fads, even though msny fads were present in the school. 

Neither of the older groups in each of the two schools 

relied on the opinions of their friends for help In ohoos- 

Ing clothing to be worn to u peer group party, but were 

able to make decisions based on their own judgement. The 

two younger croups would wear the same type of clothing as 

tho friends with whom they were attending the party, there- 

by showing a reeling of insecurity with regard to their own 

decisions. 

Influence of the peer group was evident not only In 

what the boys would wear but also in their feeling of con- 

fidence at being correctly dressed. Nearly all of the 

oases In which the young men felt themselves improperly 

dressed were prties end dances attended primarily by men- 

bers of the peer group and not by adults. Reasons given 

for being incorrectly dressei snowed a variance in level of 

maturity and also some oorrelatlon with their reliance on 

other persons ftr help In choosing clothing. Groups i and 

3 who stated above that they would make their own decisions 

also said that when wrong, their own incorrect guesses were 

responsible. Groups 2 and 4 who had stated that they would 



rely on others were inclined to bl3rne other persons for 

lving them wrong information. 

Even though peer group Influences may be studied sep- 

arately from those 01' close friends lt must be reniembered 

that both boy friends and girl friends are a vital part of 

that peer group. Boys and girls whom a young man considers 

to be his friends are also a part of his peor group but not 

all members of his peer group will be considered by hini to 

be friends. ?1arLy of them may be acquaintances or strangers. 

Although parts of this study were divided Into three sec- 

tions, peer groups, boy friends, and girl friends, the ro- 

suits need to be viewed as interactive. 

Influence of Heroes and Idealized Persone 

There are other influences whloh do not come from 

either the family or the social group whfoh are still felt 

by the young man. These ere horo figures or idealized per- 

Sons who may be acquaintances whom he sees only rarely or 

whom he knows only by reputation. ll of these persons 

would have opportunity to influence him Indirectly by 

setting exainple of dìes, by fevoring oertin types of 

clothing, end by having such tdrnireb1e personal qualities 

that these qualities sre attributed to their clothing as 

well. 
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This survey showed quite definitely that school lead- 

ers are very much admired by the younger boys and also by 

many of the older boys. ¿ substantial majority of the boys 

named as well dressed by all groups were active in school 

organizations. Most of tnese were class officers, student 

body off ioera, and ooimittee chairmen and members. It is 

interesting to note that athletes, who ere often considered 

to be the school heroes, were not influential in the uixatter 

of clothing. Evidently admiration for their physical prow- 

ess did not extend to their clothing. 

It is not iossible that the oeipus leaders actually 

re the ìest dressed students in the schools. However, it 

is also possible that they became leaders boouse they 

dressed well or that because they were well known throuh 

their activities their social and leadership qualities were 

admired, and therefore their clothing was ciso admired be- 

cause of those qualities and not for tne intrinsic good 

taste of the clothing itself. 

Persons, other tnan students, with whom the boy would 

come in frequent contact also lnfiuenoed him indireotiy but 

in varying degrees. More relatives were admired by the 

youngest boys then by any other groups. Teachers were ad- 

mired by twice as many of the oldest group as the youngest 

group although the youngest group admired them more than 

did the two middle groups. It may be that this gradual 



decrease in ediniration beginning at the youngest age, whloh 

becomes suddenly very strong again at the oldest age, Is 

caused by a change in the young man's e.ttitude. Tenebers 

nay seem to he lese Ruguat personages to the older boys who 

have closer end more personal derilings with them and so can 

judge their instructors more Impartially. All groups, 

especially the younger college group, noticed and admired 

the clothing of other students. 

The study showed that college fashions had very little 

effect or influence on the clothing of high school boys. 

Only a small number of the non-high school students whose 

dress was admired by Groups 3 and 4 were college students. 

Only one fad was named by both schools and by only ri small 

percentage of any prour. Very few of the boys attributed 

their fds to the stimulus of college students. Also, only 

a very small msority of the high school students felt that 

the college students were better dresned than the boys in 

their own school, Indicating that they did not feel the 

older boys' fashions warranted copying. 

All the young men seemed to be aware of clothing other 

than their own or their peer group. No one person or group 

of people exerted noticeably strong Influences on any group 

or groups but, in ve.rying degrees, all had some effect. 

There was no evidence of admiration for the clothing of 

heroes or persons in the entertainment industry which Is 



sometimes believed o be in existence at the early adoles- 

cent age. 

Influenoe of_ the C1oth1n&Industy 

The survey showed that periodioels, such as magazines, 

newspapers, ontalogues, and advertising circulars, exerted 

some intluenoe over tue clothing of adolescents although it 

was quite weak. The most influential mediia was magazines 

with some liifluence from catalogues end oiroulers but none 

evident from newspapers. 

The Influence of these periodicals affected the older 

groups more than the younger ones. Very few men in tne two 

high school groups were aware of the advertising of cloth- 

Ing but most of tue men in the oldest group remembered hay- 

Ing seen men's clothing in magazines such es uo or Sports 

Illustrated. This 18 probably due, in pert, to relatively 

low magazine readership in the middie teens. iven if this 

were true, the boys cannot be very directly affected by 

something which they do not see. 

Less than one half of eny group had sent to a periodi- 

cal for any type of olotning, and the majority of these 

oases were to catalogues. 

Although the influence was not strong, magazines did 

seem to affect the clothing of the oider dolesoents to 

some degree, but not with the result that they wished to 



send for Items or to purchase similar items locally. This 

influence was primarily In Increasing the young men's aware- 

ness of current styles and of the voriety of offerings from 

which choices may be made. 

In addition to the influence which the clothing indus- 

try exerts through advertising, there seems to be a more 

direct Influence through the retail outlet: its physical 

plant, displays, and clerks. iaoh of the two main types of 

stores which sell men's clothing, the specialty shop and 

the general department store, appeeled to different age 

groups, perhaps for economic reasons and perhaps for rea- 

Sons of group oustom. The specialty shops appealed more to 

the college students than to the high school students who 

gave their patronage more equally to both types of stores. 

The younger boys explained that the prices in the specialty 

stores were "too high" nd that 'tmostly the college guys 

shop there." Also, some ex1ained that their parents had 

established charge accounts at the department stores which 

they were allowed to use. The type of clothing to be pur- 

chased also affeoted the type of store In which it was 

bought. all groups made more purchases of expensive items 

(such as suits) In men's stores rather than in department 

stores where a larger percentage of the less expensive 

items such as shirts and sweaters were purchased. The 
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majority of every group bought more shoes in shoe stores 

than in either of the other two types of stores. 

Each individual store has an opportunity to influence 

its young customers as the majority of all groups returned 

to the same shop for most of their purchases. The reasons 

given for returning refleoted conditions which were under 

the control of the store rather than of the customer such 

es selection offered, variety of styles available, quality 

of clothing, and convenience of location. A few listed 

family preoedent, the habits of friends, or personal cus- 

tom, but these were in the minority. 

The store's opportunity to Influence the boys' seleo- 

tians is increased by the fact that many boys do not have 

preconceived 1des about their intended purchases, allowing 

the store to mold their opinions. Also, those who did have 

a specific garment in mind before entering stated that many 

of their ideas came from window displays, the effectiveness 

of which is controllable by the store. This was a very im- 

portant source of ideas for the older college group and was 

also frequently mentioned by the three other groups. 

Although the opportunity is present for the s8lesolerk 

to influence the customers' ideas, the clerk's success 

rests on his ingenuity and not on the willingness of the 

young men to receive help. Even the youngest boys did not 

seem receptive to the s.gestIons of the clerk and were 
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less so as they grew older. The oldest group felt very 

strongly that they did not wish to be approached or helped 

by the clerk until their seleotlon was completed. This 

was corroborn ted by a 1oo1 merchant who found that most 

boys will be "just looking or else very reticent about 

stating their wants If the clerk is too willing or eager 

to help them. 

.coording to the results of this survey, retail cloth- 

ing stores exerted both a direct and n Indirect influence 

but the type of store may have changed the doree and ob- 

ject of that influence. Clerks had very little direct 

effect on a sale and may even hinder rather than help it. 

However, the inanimste rppeal of the store nd Its dis- 

plays may create e sle and therefore influence the seleo- 

tion and ultI!metely the wardrobe of the young men. 

Influence on Specific Iteras of Clothing 

As hes been shown in the preoedIn conclusions drawn 

from this survey1 there were many sources of Influence 

which may affect a young men's clothing. In addition, 

however, the survey has apperently shown that these mf lu- 

onces oporte with different intensity on the five items 

of' clothing included in the survey: shirt3, sweaters, 

slaoLcs, shoes, end suits. 



The Items which were most subject to the pressure of 

the peer group were slacks, jackets, and shoes. These were 

named most frequently as fd items. Slacks were popular 

fad Items for Groups 3 and 4 in the high school end jackets 

for Groups i nd 2 In the university. Shirts were named by 
only a few boys and sweaters by eirost no one. 

Items which came under the most direct influence were 

gifts whioh were actually chosen by another person end 

these were most often those of smaller cost, such as shirts 

and sweaters. The boys in every group both desired and re- 
calved the most help with the selection of suits, the most 

expensive item included in the study. It would seera, 

therefore, thet the cost of the Item reu1ated the amount 

of Influence hioh the boys viere willing to receive niid 

which they had actually received. The youngest boys did 

not seem to feel sufficiently confident of their own judge- 

ment to risk the expenditure of a large sum of money but as 

they matured they seemed more able to make major purchases 

without the advice of some other person. 

Time of Influence 

The study showed that the different influences were 

present at three stages in the ownership of each item of 

clothing: the actuel point of purchase, the period during 



which the item was a part of the young man's wardrobe, and 

the specific times at which he chose to wear the item. 

As e result of having given more assistance on shopping 

trips, relatives had more control over the actual purchase 

of clothing than did any other group of persons. This was 

true for all groups but was strongest for the youngest 

group. 

Boy friends did not seem to influence the young men at 

any particular time, although their indirect effect wes 

probably strongest at the point of purchase when the images 

of clothing owned b friends were present in the young 

men's thoughts. 

The influence of girl friends was strongest on owner- 

ship as they seleoted gifts of clothing for the boys al- 

though they did not shop with them very frequently. There 

was little evidence of the lnfluenoe of young women In any 

other area. 

The peer group influence wes strongest at the point at 

which each garment was worn and at the point of acquisition 

or purchase. This Influence was very direct through the 

dictation of fashion and fads end also because the young 

men were controlled by what they felt their peer group 

would buy and wear. Not only did nearly all the young men 

ovti the fads they considered most popular but they sought 

the advice of' friends when attending peer group functions, 



were unoomtortb1e when incorrectly dressed at sUch a tuno- 

tion, and h'id often wished to buy clothing which they hid 

seen worn by friends. 

The Influences of mothers were present at all three 

steges. They shopped for nd with their sons, bought 

gifts for them, snd were most often consulted by the young 

men when unable to make decisions about olothing. 

Fathers did. not Influence their sons to any measurable 

degree at any stage in ownership. There was some indica- 

tion, however, that the boys might like to have their 

fathers help with the purchase of olothing. 

Thus, outside Irirluenees were shown by the survey to 

be stronger on the young man in the years between 15 and 18 

than between 19 and 21, without regrd to the stage of 

ownership of the garment. 

This survey has shown that the influences which mold, 

control, and ohenge the ohoices of clothing which an ado- 

lescent boy makes are very complex and interactive. A 

strength in one area will be a weakness In another. The 

effect of one will be modified by another. While lt Is 

necessary to study them es separ"te units to gain as much 

validity as possible, It is nevertheless important to view 

the results sa a vast and complicated eren in the mature.- 

tion of a human being. 
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APPENDIX A 

INTERVIEW RECORD 

No. 
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I'd like to ask you a few questions about what the 
fellows at (OStJ, CHS) think about clothes. They are very 
easy questions and have no right or wrong answers. I just 
want to know your opinion. 

la. First, do you think the fellows at (OSU, OHS) have any 
clothing fads? 

b. Can you describe one for me? 

o. Do a lot of the fellows here have (fed named in lb), 
about half, or just some of the fellows? 

d. Is it increasing in popularity, decreasing, or staying 
about the seme? 

e. Do you have any idea how it got strted here: 

f. Do you own a (fad named in lb)? 

g. (If yes): Do you wear it to school? 

(If no): ould you like to have one to wear? 

2a. On the whole, do you think the fellows here at (OSU, 
CHS) dress pretty sharply? 

b. Do the fellows (at OSU, in your home town) dress any 
bettor? 

3e. Can you naine e fellow here in school who always 
dresses pretty well? 

b. Is he a friend or an acquaintance of yours? 

o. Is he 2ctive in school &ffirs? 

Does he have an office, is he on committees, or in 
8 O r t s? 

(For OSU): Is he in your living group? 
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d. What is there about his clothes that you espeolally 
like? 

e. Whom would you say is the best dressed person, either 
male or female, your age or older, that you can name 
outside of school? 

Is he a businessman, friend, neighbor, or what? 

f. What is there about (her, his) clothes that you like? 

4e. Can you think of a favorite outfit of olothln which 
you own that you part loularly like? 

Would you describe lt for rae? 
b. Did you purchase the (shirt, sweater) yourself or did 

someone buy lt for you? 

(If other): Who was it? 

Did you tell (giver) what you wanted 
them to buy? 

What did you tell them to get? 

C. Have you ever noticed similar clothing In any of the 
magazines you read? 

5. Do you like to shop for your own olothes or have some- 
one else do it for you? 

6. Now I'm going to ask you a series of different ques- 
tions bout the last new items of clothing you ac- 
quired. (All of the following questions were asked 
consecutively about swee.ters, shirts, sleoks, shoes, 
suits, or sports coats.) 

a. Who picked out the most recent jitem) you cot? 

b. (If other): as lt e gift? 

Viere you along at the time? 

(If self): 'was anyone with you when you went shopping? 

(If yes): ho was It? 

Did you discuss the purchase with them? 
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o. Was this In a men's, department, or 8110e store? 

d. Did you earn all, some, or none of the money for it? 

e. Do you like the outfit? 

f. When you shop for (item) do you prefer to shop 
alone, with someone, or does it matter? 

(If with): Whom do you usually prefer to take with 
you? 

?a. When you shop for sport shirts, do you like to talk 
to the clerk before you select the shirt or wait 
until after you heve found whet you rent? 

b. If the clerk told you something was especially good, 
would you buy it on hie advice? 

o. Do you buy most of your sport shirts In the same 
store? 

(If yes): Vhere did you get the idea for what you 
wented? 

8. If you were invited to a party and were going with two 
boys you knew, how would you decide what to wear, 
assumIng that you knew nothing about the party? (If 
necessary to qualify: Let's y the host forgot to 

tell you what kind of a psrty it would be, but did 
tell you the time and the plaoe.) 

9. If you were unable to decide which shirt to wear, 
hove you ever In the pest asked any member of your 
frrIly for advice? 

Which nernbers? 

lOe. Can you ever remember .oIng somewhere &xid finding 
that almost everyone else was dressed differently 
from you? 

b. (If yes): 'hat type of function was it? 

Do you remember how you decided what to 
wear? 

Did you wish you had worn somet.ing else? 



11. lleve you ever sent for clothing from a magazine, 
newspaper, or catalogue? 

12. Now just s few more things: 

a. What is your age arid your year in school? 

b. (OSU) here Is your horie town? 

Do you live right in town or In the rural 
area? 

(OHS): Is your home right here in town? 

o. Other than yourself, how many people live at your 
home? 

Both parents? 

How old are your brothers and sisters 

Do you have any married brothers cud sisters and 
how old are they? 

Thank you, you iibve been very helpful. 


