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The primary purpose of the present study is to explore the effect of wearing the 

hijab in a Western society on Muslim women’s well-being, their motivation to wear it, 

and the different modifications that they have made on their hijabs. To investigate the 

relationship between the hijab and Muslim women’s well-being, the self-determination 

theory and the clothing comfort model, as well as the feminist perspective, guided the 

researcher while collecting, analyzing, and discussing the research data. 

Four research questions directed the data collection and analyses processes: (1) For 

Muslim women who wear the hijab and live in a Western society, how does wearing the 

hijab relate to their well-being? (2) What motivates Muslim women living in a Western 

society to wear the hijab? (3) How do Muslim women living in a Western society 

demonstrate the type and level of internalization of their motivation to wear the hijab? (4) 

How have Muslim women modified how they wear the hijab while living in Western 

society, and what has motivated them to do so? The researcher employed qualitative data 

collection and analysis using the conventional content analysis and directed content 

analysis approaches. Guided by semi structured interview guides, 22 in-depth interviews 



 

and follow up conversations were completed with 15 of the 22 women interviewed. The 

sample (N=22) included Muslim women who live in Corvallis, Oregon. Four of these 

women are over 50 years old and wear the Multipurpose Modern Hijab, and 17 are 18-41 

years old and wear the Traditional Hijab. The interviews were completed in person, 

where the participants displayed and discussed their hijabs, what they mean for them, and 

how they are related to their well-being.    

The major findings showed that the hijab has a positive impact on Muslim 

women’s well-being, demonstrated by showing that they have a high level of satisfaction 

for their three basic psychological needs. The results also specified that the thermal 

comfort of the hijab is the main physiological need for Muslim women, and these women 

give the material properties of their hijabs special attention because they affect their 

physical needs. The high level of satisfaction for the three basic needs demonstrated 

intrinsic motivation and a high level of internalization for extrinsic motivation, known as 

integrated regulation, by most of the participants. All of the participants were motivated 

to wear the hijab in a Western society by their desires to obey Allah’s order, present their 

religion and identities, attain self-empowerment, and maintain modesty and protection. 

The results also demonstrated that the participants modified their hijabs when their 

psychological, physiological and physical needs were affected. However, they always 

made the choices and modifications that were in compliance with their values and beliefs, 

otherwise their well-being would have been negatively affected.  

This study provides an initial indication of the effects of the hijab on Muslim 

women’s well-being. Further studies that provide more understanding of the topic are 

needed.  Future studies should consider developing and using standardized scales and 



 

questionnaires to objectively measure Muslim women’s type and level of motivation to 

wear the hijab and live in Western societies. The self-determination theory could be used 

to compare the type and level of motivation to wear the hijab across cultures.  
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CHAPTER 1 

INTRODUCTION 

Veiling is a sacred practice that has existed among people since time immemorial. 

Throughout history there is evidence that veiling has been used by Persian, 

Mesopotamian, ancient Egyptian, Hellenic, and Byzantine civilizations for different 

purposes and in different styles (El Guindi, 1999; Heath, 2008). Veiling is also a common 

practice by men and women in different religions such as Christianity, Judaism, 

Hinduism, Buddhism, and Islam. Each culture, region, and religion uses similar elements 

of veiling in different ways, for different occasions, and with different meanings (El 

Guindi, 1999; Heath, 2008; Killian, 2003). However, in recent years the practice of 

Muslim women’s veiling has been receiving the attention of the Western media, scholars, 

and societies. The fast growth of Islam, and the number of Muslims in Western societies 

are some of the reasons behind this attention (Darraj, 2011; Moors & Tarlo, 2013).    

  According to Alvi (2003), Islam is one of the fastest growing religions in the 

world, and Muslims represent almost a quarter (23%) of the world’s population. The 

number of Muslims worldwide is estimated to increase in the next 20 years by about 35 

percent, from 1.6 billion in 2010 to 2.2 billion by 2030 (Albrecht, Jacobs, Retief, & 

Adamski, 2015). More than a quarter of these Muslims (27%) are living in non-Muslim 

countries, especially in Western countries, such as the United States, the United Kingdom, 

and France, and almost half of them are Muslim women (Pew Research Center, 2012). 

While living in Western societies, most of these Muslims become conscious of the impact 

from the different cultures on their families and lives; therefore, they try to maintain their 
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religious traditions and cultural practices, especially those representing their identities, 

such as the hijab (Hatem, 2011).  

The word hijab is commonly used in Western literature as a synonym for 

headscarf (Ali, Yamada, & Mahmood, 2015); however, Muslims use the term hijab as 

women’s dress code to indicate headscarves, body covers, and face covers. The meaning 

of hijab and whether or not Muslim women should wear it are debatable among scholars 

and the participants (Ruby, 2006). For most Muslim women who participate in the 

wearing of the hijab, it is a symbolic religious practice that is associated with their 

empowerment and identities (Ali et al., 2015; Ruby, 2006). The women who choose to 

wear the hijab also want to be judged by their personalities, achievements, and characters, 

and not by their beauty (El-Ghobashy, 2011; Taylor, 2008). These Muslim women use 

their hijabs to communicate their faith to their societies and to increase the awareness 

about the real meaning of Islam (Hoodfar, Alvi, & McDonough, 2003; Hoodfar, 2003; 

Meshal, 2003). For example, recently an American Muslim activist, Saba Ahmed, 

appeared on a United States television news channel wearing a hijab that was made of the 

American flag. Ahmed used the American flag as a headscarf to indicate her identity as 

both a Muslim and an American (Preza, 2015). 

 Social contexts are important to support and facilitate the natural growth process 

of individuals (Deci & Ryan, 2000a). While living in Western societies, Muslim women 

are surrounded by social contexts that are different from the social contexts of their home 

countries. The differences often result in facing some challenges because of their hijabs. 

Many members of Western societies treat the hijab as a symbol of oppression of Muslim 

women (Ruby, 2006). In spite of the difficulties they face from society or even from their 
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families and communities, most Muslim women choose to continue wearing their hijabs 

(Ali et al., 2015; El-Ghobashy, 2011; Meshal, 2003; Taylor, 2008). The difficulties that 

these women face can have an impact on their psychological development and well-being, 

as they can affect their basic psychological needs. Satisfaction of basic psychological 

needs gives individuals psychological power, and that in turn helps with directing people 

through the pursuit of their goals (Ryan & Deci, 2004).  

The primary goal of Muslim women is to practice their religious requirements 

while living normal, healthy, and comfortable lives in any society. As a result, Muslim 

women in parts of the United States have been creating new hijab designs and/or 

modifying their traditional hijabs over time. Younger generations, because they have 

grown up and been educated in the Western world, are usually more assimilated into the 

society and are generally more self-confident than many of the older generations (Ali, 

2005). These younger Muslim women realize the need for more fashionable, casual, and 

comfortable clothing in order to make their religious practices more appealing to 

themselves and society. This new trend, therefore, inspired the creation of “Islamic 

Fashion” that includes modified hijab designs, western clothes that are adopted for the 

hijab style, and new hijabs designed especially for young Muslim women (Kelly, 2010; 

Tarlo, 2010; Moors & Tarlo, 2013). Islamic fashion not only allows Muslim women to 

express who they are, but also provides psychological, physiological and physical 

comfort to them. 

Comfort is a fundamental requirement of clothing, where the wearers have a 

satisfying state of harmony between themselves and the surrounding environment (Slater, 

1985). In all of the markets of apparel products, comfort has been identified as one of the 
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key attributes that consumers desire (Malik & Sinha, 2012). There are several factors that 

make up clothing comfort, including physical, physiological, and psychological elements 

(Branson & Sweeny, 1991; Wang et al, 2014). The hijab is part of everyday clothing, and 

the materials used to create it have significant influence on the users’ comfort as well. 

According to the Islamic rules, Muslim women must wear their hijab in the presence of 

men who are not their next of kin.  

 In Western societies, where there is no segregation between men and women, 

Muslim women are compelled to wear their hijabs for long periods of time when 

participating in every- day activities. Therefore, understanding the comfort aspects of 

hijabs is very important, as it is an essential requirement of clothing and it can 

significantly affect human productivity and well-being (Choudhury, Majumdar, & Datta, 

2011; Kilinc-Balci, 2011a). However, no previous research has focused on the wearing 

and comfort of the hijab by Muslim women who live in Western societies and the effect 

of the properties of the fabrics used in the creation of the hijab.  Most of the textile 

research has focused on the comfort of the hijabs used by Muslim women in Eastern 

societies, such as the Middle East (Davis et al., 2012; Tashkandi, Fergusson, Wang, and 

Kanesalingam, 2013).  

As a Muslim woman who lives in the United States and participates in wearing 

the hijab, this researcher has personal knowledge of the challenges that Muslim women 

face because of their hijabs while living in Western societies and the effects of these 

challenges on their well-being. The researcher also noticed the different types of 

modifications that these Muslim women have made on their hijabs. These facts 

encouraged the researcher to take further steps and use theories from the psychology, 
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clothing, and feminist fields to explore Muslim women’s hijabs and the effect they have 

on their well-being.  

Statement of Purpose 

The purpose of the present study is to explore the effect of the hijab on the well-

being of Muslim women wearing hijabs in a Western society. The study also aims to 

explore the motivation of these Muslim women to wear the hijab in a Western society. In 

addition, the study intends to specify whether these women are intrinsically or 

extrinsically motivated to wear the hijab and their level of internalization of the extrinsic 

motivations. Finally, the study proposes to investigate the different modifications that 

Muslim women have made on their hijabs and their motivation to do these modifications 

while living in a Western society. 

Research Questions 

1. For Muslim women who wear the hijab and live in a Western society, how 

does wearing the hijab relate to their well-being?  

2. What motivates Muslim women living in a Western society to wear the hijab? 

3. How do Muslim women living in a Western society demonstrate the type and 

level of internalization of their motivation to wear the hijab? 

4. How have Muslim women modified how they wear the hijab while living in 

Western society, and what has motivated them to do so? 

Research Approach 

 A qualitative data collection method and analyses process was employed in this 

study. In-depth interviews were used to obtain information from Muslim women from 

two different age groups and who wear the hijab different ways. The researcher contacted 
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Muslim women through her personal relationships, the Islamic Center, and Oregon State 

University’s student organizations in Corvallis, Oregon. Social media were also used to 

recruit participants for the study. Interviewees were asked to choose pseudonyms, and if 

they did not, the researcher assigned them one. Each interview was tape recorded and 

transcribed verbatim. The first set of interviews was conducted with the older generation 

who are also the Multipurpose Modern Hijab (MMH) users. The researcher then 

transcribed, coded, and analyzed the data, which helped to re-word or add more questions 

to the second set of interviews with the Traditional Hijab (TH) users. For example, some 

of the MMH users mentioned the topic of wearing the hijab because of force from men 

and that led the researcher to add questions about whether the participant was forced to 

wear the hijab or if it was her clear choice. The second set of interviews was transcribed 

as soon as possible after each interview. When all of the interviews were transcribed, the 

researcher started the coding and analyzing process. Coding categories were developed, 

using both the conventional content analysis approach and the directed content analysis 

approach that is described in Hsieh and Shannon (2005). 

A Priori Expectations 

 The research design, data collection, and data analysis could inevitably be 

influenced by a researcher’s assumptions surrounding the study topic, which makes it 

important to present the researcher’s assumptions from the beginning. In the present 

study, five prior assumptions were identified after a comprehensive review of literature 

and a self-interview of the investigator, as a strategy to address the possible bias of the 

instrument and researcher.  The assumptions are as follows: 

1. Religion will be the main reason behind wearing the hijab by the participants.  
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2. The religion will have a positive impact on the participants’ well-being.  

3. The participants are able to understand the symbolic meaning of their hijabs. 

4. The participants use their hijabs to represent their identities. 

5. There will be differences among the participants regarding the modifications that 

they have made on their hijabs while living in the Western society.  

Definition of Terms 

To aid the reader, the following list contains definitions of terms that are used 

throughout this dissertation. They are listed in alphabetical order, not necessarily the 

order in which they are found in the paper. 

Allah  

The sole God of Muslims; “The God’ the eternal and uncreated creator of the 

universe and all mankind” (Netton, 1997, p.30-31). 

Autonomy 

 “Being the perceived origin or source of one’s own behavior” (Ryan & Deci, 

2004, p.8). 

Comfort 

“A pleasant state of physiological, psychological, neurophysiological and physical 

harmony between a human being and the environment” (Slater, 1985, p.4). 

Competence 

 “Feeling effective in one’s ongoing interaction with the social environment and 

experiencing opportunities to exercise and express one’s capacities as being the perceived 

origin or source of one’s own behavior” (Ryan & Deci, 2004, p.7). 
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External Regulation 

“The least autonomous form of extrinsic motivation and includes the classis 

instance of being motivated to obtain rewards or avoid punishments” (Ryan and Deci, 

2004, p.17). 

Extrinsic Motivation 

“Refers to the performance of an activity in order to attain some separable 

outcome” (Ryan & Deci, 2000, p.71). 

The Hadith  

“The formal written collections of the narrative accounts of the Prophet 

Muhammad’s (PBUH) words and deeds” (Skreslet, 2008, p.50). 

Feminism 

“A world view which places women at the center of analysis and social action. It 

involves an ideological commitment to fostering the well-being of women both as 

individuals and as a social group in all spheres of life” (Ruzek, 1986, p.184).  

As clarified by Cott (1986),  

Feminism is nothing if not paradoxical. It aims for individual freedoms by 
mobilizing sex solidarity. It acknowledges diversity among women while positing 
that women recognize their unity. It requires gender consciousness foe its basis, 
yet calls for the elimination of prescribed gender roles (p.49). 
 

Feminist 

 “Someone whose central concern and preoccupation lies with the position of 

women and their struggle for emancipation” (Delmar, 1986, p.16). 

The Hijab 

 “Derived from the root h-j-b, its verbal form hajaba translated as to veil, to 

seclude, to screen, to conceal, to form a separation, to mask” (El Guindi, 1999, p.157). In 
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the English language, hijab is commonly used as a scarf that is used to cover the hair and 

neck (Tashkandi, 2014). In this study, it is used as the form of covering by Muslim 

women, which includes covering the whole body, head and face or covering the head and 

neck only.  

Identified Regulation 

“This is the process through which people recognize and accept the underlying 

value of a behavior. By identifying with a behavior’s value, people have more fully 

internalized its regulation; they have more fully accepted it as their own” (Deci & Ryan, 

2000a, p. 236). 

Integrated Regulation 

“Result when the identifications have been evaluated and brought into congruence 

with the personally endorsed values, goals and needs that are already part of the self” 

(Ryan & Deci, 2004, p.18). 

The Internalization Process 

“Refers to people's ‘taking in’ a value or regulation, and integration refers to the 

further transformation of that regulation into their own so that, subsequently, it will 

emanate from their sense of self” (Ryan & Deci, 2000, p.71).” 

Intrinsic Motivation 

 “The innate energy that people demonstrate when they pursue a goal or an activity 

because it is interesting or fun” (Ryan & Deci, 2004, p.101). 

Introjected Regulation  

“Represents a partial internalization in which regulations are in the person but 

have not really become part of the integrated set of motivations, cognitions, and affects 
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that constitute the self” (Deci & Ryan, 2000a, p. 236). 

Islam  

“A divine religion of submission to Allah and his revealed guidance for man, 

which seeks peace and teaches mercy” (Al- Sheha, 2011b, p.38). 

Muslim 

“A person who practices the Islamic religion.” 

The Multipurpose Modern Hijab (MMH)  

“A hijab that has been developed by a group of Muslim women who live in 

Corvallis, Oregon and is used in this study.” 

The Qur’an  

“Muslims’ holy book and the foundation of the Islamic religion” (Skreslet, 2008, 

p.49).  

Relatedness  

“Feeling connected to others, to caring for and being cared for by those others, to 

having a sense of belongingness both with other individuals and with one’s community” 

(Ryan & Deci, 2004, p.7). 

The Sunna  

“The exemplary behavior or precedent of the Prophet Muhammad (PBUH), and it 

is the second resource of the Islamic religion” (Skreslet, 2008, p.50). 

The Traditional Hijab (TH)  

“Any type of head cover that has been used by Muslim women and specified in 

Chapter two of this research”. 
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CHAPTER 2 

LITERATURE REVIEW 

 The purpose of this study is to explore the effect of the hijab on the well-being of 

Muslim women wearing the hijab in a Western society. The study also aims to explore 

the motivations of these Muslim women to wear the hijab in a Western society. In 

addition, the study proposes to specify if these women are intrinsically or extrinsically 

motivated to wear the hijab, as well as their levels of internalization for the extrinsic 

motivation. Finally, the study intends to discover the different modifications that Muslim 

women have made on their hijabs and their motivation to make these modifications while 

living in a Western society. Therefore, the review of literature will focus on the following 

topics:  

Veiling in Islam:  
 Veiling   
 Women in Islam  
 The order to veil in Islam and the hijab concept 
 The reasons behind the variation in the hijab styles 
Hijab styles and variability in Muslim countries  
 Body covers  
 Headscarves  
 Face covers 
The hijab as a symbol of oppression or liberation 
The hijab in context from feminist perspectives 
The modification of Muslim women’s hijab in Western societies 
Identity, values, and well-being theories 
 Symbolic Interaction Theory 
 Theory of Basic Human Values 
 Self-determination Theory (SDT) 
   SDT and the mini-theories 
   Intrinsic motivation 
   Extrinsic motivation and the internalization process 
    External regulation 
    Introjected regulation 
    Identified regulation 
    Integrated regulation 
   The self-determination continuum 
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   Intrinsic, extrinsic religion orientation and the use of SDT in  
religious studies 

Clothing comfort 
 The theoretical perspective of comfort 
 Comfort in different head covers and the hijab styles    
 

Veiling in Islam 

Veiling 

 Veiling is an enormous phenomenon that has existed for thousands of years, from 

the thirteenth century BCE, and all around the world. The long history of veiling, 

combined with the variability of its uses, makes it a complex, wide and diverse topic. In 

recent days, the discussion about veiling has reduced it to a sign of Muslim women’s 

backwardness, subordination, and oppression. However, veiling is not a practice that is 

unique to Muslims, nor is Islam the religion that invented it. To get a better 

understanding about veiling, it must be discussed from a wider perspective (Aamer, 2014; 

El Guindi, 1999; Heath, 2008).  

 Veiling has been used to represent social, class, and marital status since the 

earliest urban civilization, e.g., the Assyrian civilizations, where it was linked with social 

status and sexual availability (Aamer, 2014; Killian, 2003). During those days, married 

women were required to veil their heads in public, while slaves and prostitutes were 

prohibited from veiling. The same social and class representations existed during the 

Sassanid Empire before the Arab conquests and in all the Mesopotamian Mediterranean 

cultures such as the Canaanites, ancient Greeks, and Romans (Aamer, 2014).  

 Veiling has also been used as a sign of piety and obedience to God’s mandates, 

which makes it a common practice in different religions, such as Judaism and Christianity. 

In early Jewish societies, all women were required to dress modestly, cover the body 
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from neck to knee, and expose only the face and hands. There were more restrictions on 

married women, as they were required to cover their hair in public as a sign of beauty and 

privacy (Aamer, 2014; El Guindi, 1999; Heath, 2008). Today in Israel, Haredi women 

cover their heads and bodies using a black veil, a burqa that is similar to Muslim 

women’s veil, which makes it impossible to differentiate between a Heredi Jewish 

woman and a Muslim woman (Aamer, 2014).  

 In early Christianity, there were more restrictive attitudes towards women because 

women’s hair was not allowed to appear in churches. The restrictions on hair covering 

are still a common practice in conservative Catholic communities and in some Protestant 

denominations today (Aamer, 2014). Fadwa El Guindi (1999) pointed to a Christian 

definition of the term veil that is not commonly recognized by Western literature. Veil is 

defined as “seclusion from worldly life and sex (celibacy), as in the case of the life vows 

of nuns” (p.6). The definition clarifies the real meaning of veil in Christianity, which 

exceeded the physical covering to include the whole life. The purpose of this section is to 

provide a clear and better understanding of Muslim women’s veiling by discussing it 

through a larger perspective, starting with Islam, women in Islam, and then when the 

order to veil began in Islam. 

Women in Islam 

 What is Islam? Islam is a universal and eternal religion that started around the 

year 610 CE in the city of Makkah, the Arabian Peninsula (Alsheha, 2011c). Islam is a 

prophetic religion that shares the same faith as Judaism and Christianity, which believe in 

the unity and uniqueness of the one God, or monotheism. Muslims, people who practice 

Islam, believe that Islam is the final and complete revelation from God (Allah), and they 
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believe that the prophet of Islam, Prophet Muhammad, peace be upon him (PBUH), is the 

last prophet (Alvi, 2003; Esposito, 2011; Morgan, 2010). To have a better understanding 

of the Islamic requirements, it is important to know that there are two textual sources of 

the Islamic laws: the Quran and the Sunna (Alsheha, 2011c; Alvi, 2003; Esposito, 2011). 

Both the Quran and the Sunna are still present today in their original forms, free from any 

omissions, additions, or substitutions (Alsheha, 2011c). The Quran is Muslims’ holy 

book, and Muslims believe it is the eternal and unchanged expression and verbatim word 

of Allah that was revealed in Arabic to the Prophet Muhammad (PBUH) through the 

angel Gabriel over a period of 23 years (Jarrah, 2003; Morgan, 2010; Nanji & Nanji, 

2008; Skreslet, 2008). The Quran is the main resource for Islamic laws, and for Muslims, 

all the guides for their daily living are included in it.  

 The second resource of the Islamic law, the Sunna, comprises the oral history and 

the Islamic practices that have been taught by Prophet Muhammad (PBUH) (Alsheha, 

2011c; Esposito, 2003; Gregorian, 2003; Morgan, 2010). Muslims who follow the exact 

instructions of the Sunna are called Muslim Sunni, and they represent the majority of 

Muslims worldwide, at least 85 percent of the world’s 1.2 million Muslims (Alvi, 2003; 

Esposito, 2003; Kabir, 2010). This literature review will discuss the Sunni’s laws. There 

are four schools that guide Sunni’s lives: Hanafi, Maliki, Shafi, and Hanbali (Esposito, 

2003; Gregorian, 2003; Kabir, 2010; Morgan, 2010). The main source of information 

about the Sunna is the Hadith, and it “consists of thousands of references to Prophet 

Muhammad’s (PBUH) sayings and teachings that are documented through a meticulously 

reconstructed, uninterrupted chain of people, traced to his immediate family and 
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entourage” (Gregorian, 2003, p.9). The Quran, the Sunna and the Hadith are considered 

infallible (Aamer, 2014; Morgan, 2010; Sonn, 2009). 

 The discussion about the position of women in Islam is very sensitive because of 

the deep divides between Muslim concepts and dominant Western opinions. Muslims 

question Western views about Muslim women. They believe that Westerners’ opinions 

are influenced by the media, which represent Muslim women as veiled victims of male 

oppression − segregated and invisible (Geaves, 2010). In reality, Islam gives special 

attention to and promotes women’s rights and obligations, a fact that is supported by 

many Western scholars who study and understand the Islamic sources (Esposito, 2011; 

Geaves, 2010). According to Alsheha (2011d), the Islamic law is a comprehensive and 

balanced system of human rights and obligations that preserves, maintains, and protects 

women’s rights in a way that is not presented in any other past or modern law system.   

 From the beginning of Islam, the main authority of the religion, the Quran, 

upholds equality between men and women in the eyes of Allah. “I never fail to reward 

any worker among you for any work you do, be you male or female, you are equal to one 

another” (3:195). This verse demonstrates that Islam gives women equality with men, 

which is the primary right that women fight for in different societies and cultures. In 

Islam both sexes are complementary and complete each other (Alsheha, 2011a; Alvi, 

2003). Women are equal to men in their humanity, individuality, right to education, 

inheritance, and sexual satisfaction (Aamer, 2014; Alsheha, 2011a; Esposito, 2003). 

Furthermore, there is a entire chapter in the Quran, entitled Al-Nisa (Women in Arabic) 

that is dedicated to women’s rights and obligations, and it discusses in detail the rights 

that save women while they are alive and after their deaths (Geaves, 2010). 
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 The second Islamic resource, the Sunna, includes several Hadith examples where 

the Prophet adds more details and shows the benefits of treating women in a good way 

throughout their lives: as daughters, sisters, wives, mothers, and as members of the 

Islamic society (Alsheha, 2011b; Alsheha, 2011d; Alvi, 2003). In one of the Hadiths, 

Prophet Muhammad (PBUH) explains that honoring and respecting wives is a sign of the 

good and wholesome character of Muslim men. “Those believers who have the most 

complete faith are those who possess the best character, and the best among you are those 

who are the best to their wives” (The Hadith, n.d.a). In another Hadith, Prophet 

Muhammad (PBUH) emphasizes the benefits of raising girls. “Whoever supports two 

girls till they attain maturity, he and I will come on the Day of Resurrection like this.” 

The messenger of Allah then joined his second and third fingers to illustrate this (The 

Hadith, n.d.b).  

The Order to Veil in Islam and the Hijab Concept  

 In the Islamic belief system, privacy, humility, piety, moderation, and modesty 

are considered as cornerstones. Islam correspondingly accepts sexuality as a normative 

aspect of Muslims’ lives, and that means there is not a contradiction in the Islamic belief 

system. In Islam sex is to be enjoyed in matrimony, so the Islamic belief system includes 

the guidelines to desexualize the behavior between men and women outside of marriage. 

Both men and women are required to obey these regulations, which results in making 

public interaction between them possible (El Guindi, 1999).  

 The order of lowering the gaze and suppressing the passion when interacting with 

strange men or women is one of these regulations, and in the Quran the order comes to 

the men first and then to the women (Aamer, 2014; El Guindi, 1999; Esposito, 2011). 
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“Tell the believing men to lower their gaze and protect their private parts from sins. That 

is purer for them. Verily Allah is aware of what they do” (24:30). “And tell the believing 

women to lower their gaze and protect their private parts from sins” (24:31). These verses 

clarify a central regulation of social-moral behavior in the context of the relationship 

between men and women who are strangers. The recommendation of modesty and 

decorum for both sexes is the other clarification of the verses, and they will lead to a 

modest society (Aamer, 2014; Ruby, 2006; Tarlo, 2010).   

 Veiling is one of the rules that aims to desexualize the behavior between men and 

women in public interaction. Islam did not introduce the practice of women’s veiling, but 

it was actually a common practice in different religions and cultures before Islam, and 

Islam inherited it with many other customs and traditions from these societies (Aamer, 

2014; El Guindi, 1999; Geaves, 2010). Heath (2008) states that “not all people who veil 

are Muslims, nor do all Muslims veil” (p.6). The Islamic style of veiling is commonly 

known as hijab (Esposito, 2011). The word hijab is not used in the Quran or the Sunna 

but it is a term that has gradually developed from a set of terms with related meanings (El 

Guindi, 1999). In Islam, hijab is something between a woman and her God, Allah, as it is 

not related to marital or cultural status (Kahf, 2008).  

 The key verse in the Quran with regard to the order for women’s hijab is:  

O Prophet! Tell your wives and your daughters and the women of the believers to 
draw their Jilbab all over their bodies. That will be more proper that they may be 
known, and thus they will not be molested. And Allah is ever Oft-Forgiving, Most 
merciful (33:59). 

 
 In this verse, Allah asks all the female Muslims, starting with the leader’s family 

members, to cover their bodies using appropriate clothes. The verse also clarifies another 
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reason behind this order, which is to save Muslim women from the inappropriate looks 

that could offend them (Ad-Darash, 1997).  

 The second verse that adds more details to the order of hijab is:  

And tell the believing women to lower their gaze and protect their private parts 
from sins and not to show their beauty except, only that which is appears thereof, 
and to draw their veils over their necks and bosoms and not to reveal their beauty 
except to their husbands, their fathers, their husbands' fathers, their sons, their 
husbands' sons, their brothers or their brothers' sons, their sisters' sons, their 
women, the female slaves whom their right hands possess, or old male servants 
who lack vigor or underage children who have no sense of the shame of sex. And 
let them not stamp their feet so as to reveal what they hide of their adornment. 
And turn you all together to Allah in repentance. O believers, that may be 
successful (24: 30-31).  

 
 This verse clarifies the people who are allowed to see Muslim women without 

wearing their hijabs. These people are divided into three groups: the first group includes 

the person in the position where sexual relations are legitimate, that is, the husband. The 

second group contains people in the position where sexual relations are forbidden or 

taboo, such as specified kin, while the third group includes people in the position where 

sexual relations are not possible, such as underage children (El Guindi, 1999; Koutlaki, 

2010). As can be seen from the two verses, there is no specific attire for women that is 

stipulated in the Quran, and that allows considerable freedom in the choice of dress. 

Some Muslim women choose to cover their whole bodies and faces while others choose 

to cover only part of their faces or not cover them at all (Esposito, 2011; Killian, 2003; 

Koutlaki, 2010; Netton, 1997).  

The Reasons Behind the Variation in the Hijab Styles  

 There are wide variations of hijab styles across the Islamic world. The variations 

developed out of traditions, cultures, climate conditions, and different interpretations of 

the Islamic requirements, especially the word jilbab from the first verse concerning hijab 
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and “what appear thereof” from the second verse (Esposito, 2011; Killian, 2003; Koutlaki, 

2010; Netton, 1997). According to Ad-Darash (1997), there is an agreement among the 

majority of Muslim scholars regarding the meaning of jilbab. It is a loose and long over-

garment used by women that goes over their ordinary clothes, because Muslim women 

must cover their bodies with an over-garment, and wearing the jilbab means they have 

agreed to this rule.  

 Moreover, the second verse states that women should not exhibit or ornament any 

parts of their bodies except “what appear thereof.” The Islamic scholars have different 

interpretations of  “what appear thereof,” and they have evidence from Sunna or the 

Islamic history that supports their opinions. Ibn Abbas and Qatadah, who are famed 

Quran interpreters, describe it as eye-paint, rings, and hand-paint. Ibn Umar, the prophet 

companion and scholar of the Quran interpretation, believes it means face, rings, and 

hands (Ad-Darash, 1997). Al-Tabari, a foremost scholar of the Quran interpretation, 

interprets it as the face and hands (Aamer, 2014; Jarrah, 2003). A third group of Muslim 

scholars interprets it as the clothes that women may be wearing (Ad-Darash, 1997).  

 Muslim scholars use Hadith to support their opinions about the meaning of  “what 

appear thereof.” For example, the groups of Muslim scholars who interpret “what appear 

thereof” as the hands and face site the Hadith by Aisha, the Prophet’s wife. Aisha said: 

“Asma, daughter of Abu Bakr, entered upon the Messenger of Allah wearing thin clothes. 

The Messenger of Allah turned his attention from her and said: “O Asma, when a women 

reaches puberty, it does not proper that any portion of her body should be seen by a man 

except this and this, and he pointed toward his face and hands” (The Hadith, n.d.c). 
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Hijab Styles and Variability in Muslim Countries 

 The hijab has enormous variability in shape, properties, and terminology among 

Muslim women. This variability does not contradict the fact that all Muslim women use 

hijab for the same goal, which is obeying Allah’s order (El Guindi, 1999). The hijab also 

has undergone many changes over time, as what used to be worn by grandparents is not 

acceptable by the grandchildren. In most cases, the new generation adopts the Western 

style in their hijabs or adds more decorations to the normal hijab. One reason behind 

these changes is the need for more casual and comfortable clothing (Kelly, 2010). In 

general, the hijab includes three pieces, items to cover the body, items to cover the head 

and the hair, and items to cover the face partially or completely (El Guindi, 1999). This 

section will discuss hijab styles and their functions. 

Body Covers 

 Abaya.  

 The abaya is a hijab that is used to cover the entire body. Usually it is a long and 

dark colored outer garment that covers the entire body except the face and hands, and is 

known as jilbab, dafa, and milaya (Abu Saud, 1984; Esposito, 2003) (see Figures 1& 2). 

Women usually wear the abaya over their indoor clothing whenever they are outside of 

their homes or in the presence of strange men. The abaya is usually used with a head 

cover, called a tarhah (see Figure 3), and sometimes with a face cover, called a niqab 

(Abu Saud, 1984; Altorki, 1986; Kelly, 2010; Tashkandi, Wang, Kanesalingam, & 

Jadhav, 2013) (see Figures 14 & 15).  

 There are two styles of abaya: the first one is a loose fitted cloak that rests on the 

shoulders or on the head, and opens down the middle of the front so that women usually 
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hold the two sides together (see Figure 1). The second one is more like a fitted dress with 

a high neck, long sleeves and is ankle-length. It is worn from the shoulders with different 

types of closures in the front, such as zippers, buttons, or snaps (see Figure 2). Older 

women usually adopt the first style, and they wear it plain with no decorations. On the 

other hand, younger generations often wear the second style, and they decorate it in a 

variety of ways, such as with beads, sequins, and embroidery (Kelly, 2010). 

 

 

Figure 1. Abaya worn from the head (Nancy Abaya, n.d.) 

 
 

 

Figure 2. Abaya worn from the shoulder (Little Miss Expat, 2014)    
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 Daraa.  

 The daraa is a body cover that is worn under the abaya in most of the Gulf 

Countries. The daraa is a plain, high neck, long dress that covers the entire body. Women 

still use the daraa today but in a variety of colors, fabrics, and decorations. The 

occurrence of wearing the daraa also changed from everyday clothes to an occasional 

dress, such as during the months of Ramadan and Eid celebrations (Kelly, 2010) (see 

Figure 3). 

 

Figure 3. An OSU student wearing a modern daraa and covering her head using a tarhah 

Chador.  

 The chador is the traditional Persian full-length outer garment that is made of a 

semicircular sheet of fabric. It is placed on the head and draped to cover the entire body, 

except the face and hands, and held under the chin using either hand (Aamer, 2014; 

Esposito, 2003; Shirazi, 2001) (see Figure 4). The Chador can be made of plain or 

patterned fabrics, and the most common color is black (Koutlaki, 2010). Sometimes the 

upper portion of the chador has an additional piece of light fabric to cover the face 
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(Monkebayeva, Baitenova, & Mustafayevа, 2012). Women usually wear the chador over 

a coat or over a top and skirt or slacks (Koutlaki, 2010).  

 

 

Figure 4. The Chador (Lafforgue, 2015) 

 
 Sitara and Sharshaf.  

 In Yemen, there are two principal types of body covers: the sitara and sharshaf. 

The sitara is a large piece of cotton fabric that covers the head and the body. The sitara is 

similar to the chador but it is usually made out of printed fabrics in red, blue, and green 

(see Figure 5). On the other hand, the sharshaf is made of black silk-like material, and it 

consists of two pieces: a long and wide pleated skirt that ties behind the back, with an 

attached waist-length khimar (see Figure 6) that is used to cover the head and shoulders 

(Makhlouf, 1979; Ummlbrahim, 2013). A sheer face veil is attached to the khimar to 

cover the face (Ummlbrahim, 2013) (see Figure 7).  
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Figure 5. The Sitara (Ummlbrahim, 2013) 

 
 

 

Figure 6. The Sharshaf (Ummlbrahim, 2013) 

 
 Pardesu.  

 The pardesu is the type of body cover that is usually used by Turkish women. It is 

a loose-fitting overcoat that varies in length and style by the material used for it. It is 

usually used with separate headscarves (Unal, 2013) (see Figure 7). It is known in Iran as 

rupush and manteau and is usually used with the rusari (Koutlaki, 2010; Shirazi, 2001). 
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The robadan is another type of overcoat that is slightly different from the pardesu. It has a 

seam placed just below the shoulder level to create a loose shape that hides the contours 

of the body from top to toe (see Figure 8). The Kap is a three-quarter-length tighter 

overcoat (Unal, 2013).  

 

Figure 7. The Pardesu (Umm Ibrahim, 2011) 

 
 

 

Figure 8. The Robadan (Şimşek, 2014) 
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Headscarves 

 Tarhah.  

 The tarhah is a long rectangular transparent piece of fabric that wraps around the 

head and the shoulders, and sometimes it is stretched to cover the upper part of the body 

(see Figure 3). The tarhah is a very common headscarf in the Gulf countries, and it is also 

known as a bo’shiya (Abu Saud, 1984; Monkebayeva et al., 2012), Khunna (Makhlouf, 

1979), and shaylah (Ummlbrahim, 2013). The rusari is similar to the tarhah and is usually 

used by Iranian women (Shirazi, 2001) (see Figure 9). 

 

 

Figure 9. The Rusari (Lafforgue, 2015) 

 
 Lithma.  

 The lithma is a long square or rectangular scarf made of thin fabric, and draped 

around the head, covering the hair and the forehead. At the same time, the lower part of 

the same fabric may be used to cover the whole face, except for the eyes (Makhlouf, 1979) 

(see Figure 10). Turkish women used to wear a similar head cover that is made of thin 

and filmy white fabric, which is called a yashmak (Hoodfar, 2003) (see Figure 11).  
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Figure 10. The Lithma  

 

 

Figure 11. The Yashmak (Simoes, 2009) 

 
 Khimar.  

 The khimar is a long cape-like headscarf with an opening for the face that falls to 

cover the shoulders and part of the body to the waistline, and sometimes it is extended to 

cover the whole body. An ankle length skirt from similar or different fabric is usually 

used with the khimar (Sassy, 2007) (see Figure 12). It is common in the Middle East, 

Turkey, and among European Muslim women (Monkebayeva et al., 2012). The qarqush 
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is like the khimar but it covers only the head and is made of brocade. Little girls in 

Yemen usually wear the qarqush (Makhlouf, 1979) (see Figure 13). 

 

 

 

Figure 12. The Khimar (Sassy, 2007) 

 
 

 

Figure 13. The Qarqush (Lafforgue, 2006) 
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Face Covers 

 Niqab.  

 The niqab is a mask that covers the whole face, has one slit or two for the eyes, 

and is usually black (Aamer, 2014; El Guindi, 1999) (see Figure 14 & 15). There are a 

large number of variant niqab styles and combinations that are distributed in the Gulf 

countries, Yemen, and southern Pakistan (Monkebayeva et al., 2012) which results in a 

variation of names such as Magroon, Qina’ and Burqu (Abu Saud, 1984). 

 

 

Figure 14. The Niqab with one eye slit (Simoes, 2009) 

 

 

 

Figure 15. The Niqab with two eye slits (Aida Abaya, n.d.) 
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Batula.  

 The batula is a face cover that is resembles the niqab and has been used in most 

of the Gulf countries. The length of the batula and the eye slits are varied according to 

each woman’s individual wish. It could be very short, where part of the nose and chin are 

revealed, with wide opening slits, or long where the nose and chin are completely 

covered with narrow eyes slits. The batula has a special feature, which is a small piece of 

wood inserted in the middle of the nose ridge, that is aimed to facilitate breathing, besides 

retaining a good texture, shape, and rigidity of the design. Since the dark color of the 

batula comes from dyeing the fabric several times in a navy-blue dye, the inside of the 

batula is usually lined with special tissue paper to prevent the dye from staining the face 

in humid weather. A cord of gold braid is used to tie the batula to the back of the head, 

and sometimes the whole batula is embroidered in gold  (Abu Saud, 1984) (see Figure 

16). 

 

 

Figure 16. The Batula (Simoes, 2009) 

Burqa.  

 The burqa is a form of thick body, head, and face cover with a net covered slit for 

the eyes. Women in Afghanistan and northwest Pakistan usually use the Burqa, and it is 
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also known as Mashrabiyya (Aamer, 2014; El Guindi, 1999; Monkebayeva et al.) (see 

Figure 17). 

 

 

Figure 17. The Burqa (Simoes, 2009) 

 
The Hijab as A Symbol of Oppression or Liberation 

 During the past three decades, the visible presence of Islamic dress in Western 

societies has increased, and the hijab has become one of the most controversial visible 

symbols of Muslim women (Williams & Vashi, 2007). For most Muslim women, the 

hijab is religiously mandated and a symbol of their identities. On the other hand, for 

many Western people, it is a symbol of oppression and violence against Muslim women 

that limits their freedom (Al Wazni, 2015; Taylor, 2008; Williams & Vashi, 2007). 

Almost all of the research studies that discuss the hijab and Muslim women’s experiences 

in Western society specify that this stereotype is one of the reasons behind the difficulties 

and oppression that Muslim women face while living in Western societies. A study 

conducted by the Council of American Islamic Relations (CAIR, 2009-2010) found that 

Muslim women who wear the hijab are targeted with hate crimes and acts of violence 

more than Muslim men. The study also found that Islamophobia has been on the rise in 

the United States. 
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Moreover, most of the studies that discussed the hijab and Muslim women’s 

experiences in Western society explained the reasons behind the widespread of this 

stereotype in Western societies. Some of these studies indicate that the reasons behind the 

stereotypes about Muslim women as oppressed and their so-called need to gain their 

freedom goes all the way to the existence of the harem during the Ottoman Empire 

(Haddad et al., 2006; Kahf, 2011). However, there are recent events that have had a huge 

impact on the spread of these stereotypes. The terrorist attacks of September 11, 2001 

marked a huge negative impact on the Americans views toward Islam and as a result 

toward Muslim women who visibly presented Islam through their hijabs. The other event 

that has had a huge impact is the political use of the hijab to justify the Western 

intervention or “war on terror” to free Muslim women. According to Al Wazni (2015), 

George W. Bush himself referred to such Muslim women as “women of cover.” First 

Lady Laura Bush stated in her radio speech on November 27, 2001, that “civilized people” 

were horrified by the treatment of women and children in Afghanistan and “the world the 

terrorists would like to impose on the rest of us” (Al Wazni, 2015, p.326). During these 

two events, the media often associated Muslim women wearing the hijab with the 

“enemy,” the “others,” and the “oppression” (Blakeman, 2014; Droogsma, 2007; Ruby, 

2006). Moreover, many of the secular Muslim feminists follow the same position against 

the word “shariah law” as the Western media, and explain it as a code for oppression of 

women. 

 On the other hand, the hijab does not have the same meaning and representation 

for all Muslim women. As argued by Franks (2000), the discussion about the hijab has 

taken two different directions, either as liberation or oppression for Muslim women. Most 
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of the scholars who argue against the hijab and consider the hijab as an oppressive tool 

against Muslim women believe that the hijab is not justified in the Quran, and there is a 

confusion between the works of the Islamic scholars who explicate the Quran and the 

verses of the Quran (Franks, 2000). Marnia Lazreg (2009) is one of the feminist writers 

who believes the hijab oppresses Muslim women. She faced an unpleasant incident when 

she was a child that she associates with the hijab, and it caused her to choose a position 

against the hijab. A boy in the neighborhood attacked her, and her mother witnessed the 

attack, but, because she could not or would not leave the house without her hijab, she was 

unable to protect her daughter and fend off the attacker; however, according to Islamic 

law, if anyone is in danger, a woman is not required to cover her head before rescuing the 

person. The author believes that it is unfair for women to wear the hijab because there is a 

misconception of the Islamic religion regarding the hijab. She questions all the reasons 

that scholars usually use when defining the hijab, starting with modesty. Lazreg (2009) 

builds her argument on some principles of the Quran, such as that unnecessary hardship 

should not be caused by religious orders and that the hijab is causing unnecessary 

hardship for Muslim women. She believes that the coercion for women to wear the hijab 

or to take it off is against women since it has affected Muslim women’s freedom to make 

their own decisions. She also argues that the hijab is a social convention and not a 

personal act, because it is always takes place in a social context (Lazreg, 2009).  

 Zuhur (2008), argues that the hijab should not be legally obligated for Muslim 

women because in the religion it is a matter of individual choice. She also argues that all 

Muslim women, the ones who wear the hijab and the ones who do not wear it, should be 

included when discussing Muslim women’s rights worldwide because both groups 
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represent Muslim women. She builds her argument that “what’s in a woman’s head is a 

lot more important than what’s on it” (p.307) using her own experiences wearing the 

abaya while she was visiting Saudi Arabia. She believes that wearing the hijab in hot 

weather is uncomfortable and makes the recognition of other people hard, especially if 

the niqab is used to cover the face (Zuhur, 2008).  

 In her article on Time.com, Beyer (2001) argues that because of the diversity of 

Muslim women today, it is impossible to equally judge their living situations. She assures 

that the prophet Muhammad (PBUH) was a feminist who improved the status of women. 

However, some of the Islamic rules and regulations have been used today in many 

Muslim countries, such as Saudi Arabia, Pakistan, and Kuwait, to oppress Muslim 

women and to enhance their inequality rather than to liberate them. She provides some 

examples, such as the family laws in Iran that allow for girls to be married at age 9, while 

for boys it is age 14. Beyer also argues that even though the hijab is optional in most 

Islamic countries, and some women wear them because they like to wear them, in those 

countries many Muslim women have the feeling that there is a cultural and family 

pressure to wear the hijab (Beyer, 2001). 

 A recent article (Nomani & Arafi, 2016) argues against the intention of some non-

Muslim women who wear the hijab to show their solidarity with Muslim women. The 

authors believe that these people are standing on the wrong side because some Muslim 

men have been using the hijabs as segregation, subordination, and silence tools against 

Muslim women. They provide some examples of aggressive actions that Muslim men 

have taken against their women relatives who choose not to wear the hijabs in Western 
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and non-Western countries. The authors conclude their article stating that every woman 

must have the right to choose to cover or not to cover her hair (Nomani & Arafa, 2016).   

 Even though the meaning and the reasons for choosing to wear the hijab are 

diverse among Muslim women, the hijab has become a powerful cultural and religious 

symbol (Ruby, 2006). Cultural symbols can be interpreted in a variety of ways that make 

them a site of struggle and contention (Read & Bartkowski, 2000). For Muslim women, 

the hijab provides them with a cultural symbol that gives them a sense of belonging to the 

wider society, which is the Muslim world. The hijab is also a significant religious symbol 

that has been used by Muslim women to indicate commitment to the religion and to self-

discipline (Ruby, 2006). 

 According to Winter (2006) these women realize that the importance of their 

hijabs is not because of the garment itself but because of what it symbolizes. They know 

that by wearing the hijab they will receive certain treatment and be expected to behave in 

certain ways. However, even if they do not adopt the hijab while they are at a younger 

age, when they reach puberty, some of them adopt it, or even at a later age, such as while 

they are in high school or college (Winter, 2006). Muslim women adopt the hijab because 

they derive a great amount of strength and dignity from it that allows them to face the 

challenges they experience in society (Ali, 2005; McDonough, 2003). They realize that 

their clothes are a very potent channel of symbolic communication and self-

representation (Hatem, 2011; Hoodfar et al., 2003). 
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The Hijab in Context From Feminist Perspectives 

The wide variety of issues that are related to feminism, and the diversity of the 

origins of feminism make it difficult to define feminism within this context. However, 

some researchers believe that  

Feminism is essentially about the fight to end domination, the key element of this 
being male domination, and about empowering women to be able to make real 
choices that do not reproduce relationships of domination either of them or of 
others (Winter, 2006, p.315). 
 
Other researchers focused on the possible ways of practicing feminism in research. 

One way is to focus on the issues that are related to women, recognize their different 

identities and experiences while using the feminist perspectives to discuss and analyze 

these issues. Another way of practicing feminism is through reflection and a shared 

standpoint. A third way is focusing on gender relations, such as including men as 

research subjects or conceptualizing gender relations in the research studies. 

Understanding the social relations and the social processes that result in the 

transformations in identity and women’s empowerment is the most important 

consideration while using any of these ways and practicing feminism in the research 

(Charles, 1996). 

The studies that will be reviewed in this section are feminist studies because they 

either discussed Muslim women’s experiences with the hijab using feminist values and 

perspectives such as empowerment and equality, analyzed the environment where they 

live and its influences on them, or used feminist theories and standpoints to analyze and 

reflect on the hijab and how it is related to Muslim women’s lives and experiences. 

 Feminist researchers have been writing insightfully about the hijab, and the 

feminist perspectives Muslim women have toward themselves (Williams & Vashi, 2007). 
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They realize the importance of understanding how the veil functions in Muslim women’s 

lives. Some studies use feminist theories such as the feminist standpoint theory (FST) to 

examine Muslim women’s communicative experiences with the hijab in Western 

societies and its influences in their lives (Droogsma, 2007; Read & Bartkowski, 2000). 

Droogsma (2007) conducted in-depth personal interviews with thirteen American Muslim 

women, and analyzed the data using the FST. The key result of the study was that these 

women use their hijabs to define their identities and to obtain respect and freedom. 

 Other feminist researchers have conducted studies in different Western societies 

in order to analyze Muslim women’s perspectives toward the hijab and themselves. For 

example, Meshal (2003) conducted a survey study with young Canadian Muslim women 

to engage them in the discussion about the hijab and to identify the reasons that prompt 

them to adopt or decline the hijab. The study indicated that young Canadian Muslim 

women are willing to adopt the hijab to assert their identity even if it is seen as a public 

symbol of the threatened community (Meshal, 2003).  

 Another study (Hatem, 2011), also conducted with Canadian Muslim women, 

revealed that younger generation Muslim women have a deep understanding of the 

Islamic rules and values. For instance, fifty-five out of fifty-nine veiled women claimed 

that they wear the hijab because it is part of their religion and they want to be good 

Muslims. These women are using their hijabs to indicate their commitment to the real 

Islamic morals and values while living publically active and educated lives. Some of 

them have even indicated that the hijab is empowering them and helping them to interact 

easily with Muslim and non-Muslim men. The hijab sends a clear message to these men 

that they are not available for dating (Hoodfar, 2003). A similar study conducted with 
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Muslim women who live in France showed the same results. The younger generation 

Muslim women use their hijabs to represent their identities (Killian, 2003). These Muslim 

women are using their hijabs as symbolic communication tools to send a clear message of 

who may or may not be an appropriate suitor (Ali, 2005, Hoodfar, 2003; Meshal, 2003).  

 Five years later, a study conducted with American Muslim younger generation 

women by Williams and Vashi (2007) found results similar to Hoodfar, 2003, Killian, 

2003, and Meshal, 2003. The study showed that practicing the hijab allows young women 

to create their own cultural space and helps them to satisfy both of their identities, as 

Muslims and as Americans. They also use their hijab as a symbol of their commitments 

to their religion and community (Williams & Vashi, 2007).  

 Managing between two identities is not an easy task, especially for younger 

women. Stubbs and Sallee (2013) conducted a study to describe how Muslim students 

navigate the dual identities as Muslim and as American college students at an American 

university. According to the study, these students face a number of challenges because of 

their dual identities. This leads them to place emphasis on the shared culture with the 

majority of their social group. They emphasize their American identity while they are in 

college and their Muslim identity at home and with the Muslim community (Stubbs & 

Sallee, 2013).  

 A later study by Al Wazni (2015) examines the reasons behind the choice to adopt 

the hijab, how the hijab empowers twelve American Muslim Women, and explores the 

relationship between the practice of wearing the hijab and the feminist belief and identity. 

The study results indicate that the decision of wearing the hijab for all of the participants 

was influenced by their religion, and it was their own decision with no force. Some of 
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them were the only women in their families who wear the hijab. Moreover, all of the 

participants felt that the hijab contributed to give them the sense of feeling empowered. 

Some of the participants indicated feeling empowered by their hijabs and religion 

regardless of the discriminations that they faced (Al Wazni, 2015).  

 Ruby (2004) conducted a study with Canadian Muslim women to explore the 

hijab meanings for them. The study results show a great impact of the Western political 

and social life on these Muslim women. They feel that their identities are at risk, because 

they are always viewed as outsiders, which encourages them to wear the hijab to 

represent their religious identities. The hijab has also been a powerful protection device 

that protects these women from merging into Western society while showing their status 

and dignity. One of the research participants stated:  

When I have the hijab on, me, as a Muslim woman, I consider myself basically 
representative of the whole Muslim community. So, I do not go to bars with my 
hijab on. I do not go to strip clubs with my hijab on, because I know by wearing 
the hijab I am not representing only myself, it’s the whole Muslim community, 
basically (Ruby, 2004, p.15). 

 
 This participant provides an example of using the hijab to represent both 

individual and collective Muslim identities. She does not go to any places where there is 

a display of activities that contradict the Islamic rules, because she believes the hijab 

represents the whole Muslim society, not only her.  

 Some feminist Muslim scholars write about their own experiences with the hijab 

while living in Western societies. In her study, El Ghobashy (2011) describes some of the 

atypical situations that she faced while living in New York because of her identity. For 

instance, she encountered people who assumed that she was illiterate, even though she 

was working on her PhD. She argues that Muslim women are normal people who have 
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identity differences just like people from other religions. Their nationality, generation, 

class status, and level of religious observance differentiate them. These differences make 

it unfair for a single woman to represent all Muslim women. Each woman is representing 

herself, and nobody can speak on any other’s behalf (El Ghobashy, 2011).  

 Unlike El Ghobashy, who was born Muslim and adopted the hijab in her early age, 

Taylor (2008) is an American converted Muslim who adopted the hijab after her 

conversion to Islam. She also wrote about her experience with the hijab. She clarified the 

reason behind adopting the hijab in her statement, 

I started wearing hijab some twenty years ago, soon after my conversion to Islam, 
as a clear statement that I did not want to be judged by my body, my beauty, or 
the lack thereof, but as an individual, for my personality, my character, and my 
accomplishments (Taylor, 2008, p.120). 

 
 Taylor’s statement clarifies one of the central reasons behind adopting the hijab 

by Muslim women, which is that it represents them and their identities. Taylor believes 

that the media and the quick judgment of non-Muslims are the main reasons behind the 

difficulties that Muslim women face while living in Western societies (Taylor, 2008). 

 Religion can be a source of power for people, especially the disempowered ones 

such as Muslim women. Winter (2006) stated, “Religion can be the agent of assertion of 

power, direct resistance to it, or a means of finding a transformative space for 

disempowered groups during a period of socioeconomic upheaval” (p. 382). Muslim 

women’s hijabs serve as sources of empowerment for them, besides symbolizing their 

identities and helping them to communicate with their societies (Al Wazni, 2015).  

 Abu-Lughod (2002, 2013) is one of the first feminist scholars who wrote against 

the Western belief that the hijab symbolizes Muslim women’s oppression, and these 

women need to be liberated. She provided in-depth explanations on the importance of 
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understanding the cultural relativism and differences in order to understand the meaning 

of the hijab for Muslim women. Abu-Lughod used Afghan women and the justifications 

for American intervention in Afghanistan to save these women as an example in her 

argument. Abu-Lughod argues that Western feminists have to explore the roots and 

nature of human suffering by investigating the religion, culture and history behind it. 

However, Western feminists are focusing on the religious beliefs and the treatment of 

Muslim women. This leads to separating the societies into West versus East and Westerns 

versus Muslims, as well as increasing Muslim women’s oppression in Western countries 

(Abu-Lughod, 2002, 2013).  

 For instance, Western feminists quite often use the hijab as an ultimate sign of 

Afghan women’s oppression under the Taliban. However, Afghan women continued to 

wear their burqas after their liberation from the Taliban regime. Abu- Lughod argued that 

that is because the burqa, as with many other forms of covering, symbolizes women’s 

modesty, empowers these women, and helps them to move out of segregated living 

spaces while observing their religious requirements (Abu-Lughod, 2002, 2013). The 

same situation is presented in Western societies where Muslim women choose to keep 

their hijab even though it is not required by the law (Hatem, 2011).  

 Abu-Lughod also pointed out two important arguments regarding Muslim 

women’s hijab that scholars need to consider. The first point is working against the 

interpretation of the hijab as a quintessential sign of women’s lack of freedom. The 

second point is giving up the Western obsession with the hijab and focusing on the other 

serious issues that might provide better lives for Muslim women. Western feminists must 

understand other cultures and stop judging or interfering with them. They are obligated to 
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accept the differences among cultures and the idea that other people might want different 

things (Abu-Lughod, 2002, 2013).  

 Mohanty (2003) is another feminist scholar who has a similar argument to Abu-

Lughod’s. She claimed that applying the Western perspective to theorize and analyze the 

issues that are related to Third World women have had negative results. These women 

have been represented as powerless groups who are victims of particular systems, and 

their issues have been misunderstood. Mohanty argues that Western feminists have to 

take into consideration the cultural and ideological composites of other women, besides 

their collective histories and experiences, while discussing any issues regarding these 

women (Mohanty, 2003).  

 Mohanty provides several examples of Western feminist works and criticizes 

them. The argument about Muslim women who wear the hijab is one of these examples. 

Mohanty condemns the Western argument that an increase in the number of Muslim 

women who wear the hijab leads to more sexual segregation and control over these 

women. To support their arguments, some scholars provide examples of Muslim 

countries where women wear the hijab, such as Saudi Arabia, Iran, and Pakistan. Their 

conclusions are that the sexual control of women in these countries is a universal fact. 

Mohanty argues, 

To assume that the mere practice of veiling women in a number of Muslim 
countries indicates the universal oppression of women through sexual segregation 
is not only analytically reductive, but also proves to be quite useless when it 
comes to the elaboration of oppositional political strategy (1998, p.75). 
 

 Mohanty clarifies that reality is different from what has been discussed by 

Western feminists. Even though there may be physical similarities between Saudi and 

Iranian Muslim women’s hijabs, the cultural and ideological contexts have a great impact 
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on the specific meaning of the hijab for each one of them. Moreover, the meaning 

attached to the hijab by Muslim women can be different according to the historical 

contexts. For instance, although in contemporary Iran, women wear the hijab because of 

the mandatory Islamic Laws, during the 1979 revolution, middle-class women chose to 

wear the hijab as an act of solidarity with working-class women (Mohanty, 1988). 

The Modification of Muslim Women’s Hijab in Western Societies 

 The importance of Muslim women’s choosing their clothes exceeds their own 

interests, to include people around them in the society. Haddad, Smith, and Moore (2006) 

wrote about the challenges Muslim women face in America, and they stated, “What to 

wear and how to wear it is an important issue for many Muslim women in America, and 

non-Muslims are watching with interest as fashion, as well as modesty, plays a role in 

their choices” (p.12). Based on their statement, Muslim women realize the importance of 

choosing their clothes wisely and carefully because they understand that they affect the 

society. Their deep understanding of the power of their clothes has led them to introduce 

the term “Islamic Fashion.”  

 Second-generation Muslim women who participate in the hijab and live in 

Western societies are the ones who introduced the term Islamic fashion. Their need for 

clothes that are fashionable, acceptable by Western standards, and in compliance with the 

Islamic rules of covering at the same time is the main motive behind Islamic fashion. 

Most of these women are second-generation immigrants and may have different 

interpretations of the concept of Islamic fashion. For some of them it is wearing 

fashionable clothes in conformity with the Islamic code of clothes, while for others it is 

selecting from clothes that are designed and marketed especially for Muslim women. 
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Some other Muslim women look at the concept as a mixture of both meanings (Tarlo, 

2010). 

 The need for Islamic fashion encourages both designers and traders, especially the 

ones who work in the business of designing new hijabs, modifying the existing hijabs, or 

exporting new hijab designs from the Eastern countries to sell them for Muslims in 

Western countries. Some Muslim designers such as Sadia Nosheen, Sheeba Kichloo and 

Sophia Kara use their skills and talents as strategies to design clothes that represent their 

identities but are acceptable by Western communities. Their desire is to integrate their 

faith with fashion, modernity with modesty, and to produce high-quality global fashion 

brands that meet the Islamic values and are acceptable in Western cultures (Tarlo, 2010).  

 Sophia Kara is one of these designers who clarifies her desire to integrate the 

Islamic and Western cultures using her new Islamic fashion designs in her statement:  

Why can’t we take advantage of both cultures, fuse them together, and create 
something different which is us after all? It’s who we are and it can appeal to 
women from all walks of life. Modest dress doesn’t have to be intimidating. Let’s 
face it, we do judge a book by its cover and I can see why black can be 
intimidating and off-putting. I don’t want to set up barriers; I want to break them 
down, help women integrate better, look nicer, more appealing and attractive. In 
Leicester we hold a women’s only fashion show every year and it’s great because 
everyone is welcome, whatever their background, and they can all mix in, have a 
good time and exchange ideas (Tarlo, 2010, p.198-199). 

 
 In her statement, Kara emphasizes combining different cultures and saving 

identity at the same time and the huge impact of this combination in women’s lives. The 

widespread acceptance of the Islamic fashion designs indicates their success in breaking 

down the barriers between Islamic and Western cultures.  

 The spread of Islamic Fashion in Western societies encourages feminist 

researchers to conduct more studies that aim at expanding the research and interest in 
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Muslim women’s hijabs. Moors and Tarlo (2013) believe that these kinds of studies will 

help to provide a greater understanding and more nuanced interpretation of the hijab, to 

widen the public knowledge of the intention of the hijab, and to provide a bigger picture 

of the hijab that goes beyond the modernist concept of religion.  

 Some Western governments recognize the difficulties that Muslim women who 

live in their countries face, so they have worked on finding creative strategies to create 

community harmony and social cohesion (Khamis, 2010). For instance, the Australian 

government has developed support programs that use sports as a social tool to engage 

Muslim women in social activities. WimSwim is one of these programs, where women 

learn to swim in women-only classes that take place at the beach within the sight of men. 

The problem that the program faces is the lack of suitable swimming suits for Muslim 

women who want to swim, which encouraged the Department of Sport and Recreation to 

ask Aheda Zanetti, an Australian Muslim fashion designer, to design one. Zanetti 

designed the “BurqiniTM” a full-body swimsuit that consists of pants and a thigh-length 

tunic with an attached hood, and introduced it to the world in 2005 (Khamis, 2010).  

 In 2009, Zanetti developed her design to meet the various needs of Muslim 

women. The design now has three styles that have different designs and materials: 

modest fit (see Figure 18a), slim fit (see Figure 18b), and active fit (see Figure 18c). The 

modest fit design has a knee length loose-fitted top and boot leg pants. The slim fit design 

has a mid-thigh length, semi-fitted top, and straight leg pants. The active fit design has a 

thigh-length athletic top and slender pants. Both modest and slim fit designs are made of 

finely knit polyester. The active fit design needs to have extra water-resistance because it 
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is for professional swimmers, so it is made out of a finely knit blend of polyester and 

spandex that is coated with Teflon (Ahiida Pty Ltd; Minganti, 2013). 

 

 

 

 

 

 

a. Modest fit b. Slim Fit c. Active Fit 

Figure 18. Different styles of BurqiniTM (Ahiida Pty Ltd, ) 

  
 The attempt to help Muslim women and make their lives easier inspired non-

Muslim designers also. Tarlo (2010) introduced Cindy van den Bremen, a non-Muslim 

designer who designed “Capsters,” the sportswear head cover hijabs. Bremen desires to 

bridge the gap between Muslim women’s appearance and Western societies. She also 

believes that everyone should have the ability to wear what they want without 

interference from others, and that’s what inspired her to design Capsters. 

 Capsters started as a part of Bremen’s Bachelor’s degree project. A media 

discussion about the safety issue of covering one’s head while participating in sports 

classes at public school motivated Bremen to design safe head covers for the participants. 

Bremen based her design upon Muslim women’s criteria of modesty in terms of what to 
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cover, safety standards, and suitable materials for sports activities. Her designs have been 

made commercially available online. In 2008, Bremen expanded the range of her design 

by adding more styles for different sports activities. For example, there is a design for 

aerobics participants (see Figure 19a), runners (see Figure 19b), team members (see 

Figure 19c), football players (see Figure 19d), and outdoor sports players (Tarlo, 2010) 

(see Figure 19e).  

 

 

 

 

 

 

 

 

 

 

a. Aerobics b. Runner c. Team d. Football e. Outdoor 

Figure 19. Different types of Capster (Capsters, n.d.) 

 
 The Infinity Hijab Headscarf is a new design that has been introduced by two 

American designers for Muslim women from Saudi Arabia who live in Western societies 

(Matos & Graebner, 2012). The new design consists of two pieces that can be worn 

together or separately (see Figure 20). The designers conducted research where they 

presented the feedback on the new design from a focus group consisting of Saudi Arabian 

Muslim women to obtain their opinions on the new design. The study results show some 

of the benefits of the Infinity Hijab Headscarf for the users, such as offering a unique and 

fashionable style, suitability and ease of wear, functionability, assistance in a youth to 

adult transition, and the reduction of cultural barriers (Matos & Graebner, 2012). 
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Figure 20. The Infinity Hijab Headscarf (Reeves-DeArmond, 2015) 

 New modern and trendy Western-styled sportswear for Muslim women, the Silk 

Route jilbab, was designed by two non-Muslim students from the London School of 

Fashion (see Figure 21). The students were asked by their instructor to adapt Western 

fashion to suit Islamic criteria, such as covering the arms and the legs, and deemphasizing 

the body shape. Silk Route is the company that developed the trendy urban jilbab and 

classified it as: sportswear, casual, and workplace. The new trendy urban jilbab has 

different materials and design features from the ones that are usually used by Muslim 

women, especially in the Middle East (Tarlo, 2010).  

 

 
Figure 21. Silk Route jilbab (Hayaa Limited, 2004) 
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 Muslim women who live in Western societies are fully aware of their position as 

representatives of their religion and culture. They understand their responsibilities to 

counteract negative images of Islam and Muslims and create a normal image about them 

(Ali, 2005; Minganti, 2013). The new designs for Muslim women’s hijabs, especially the 

sportswear designs, are assisting these women to achieve their goals. The designs can be 

used as a symbol of liberation, as they make Muslim women free to participate in sports 

and assimilate into Western culture (Fitzpatrick, 2009).  

 In their critical analysis of Islamic fashion, Moors and Tarlo (2013) believe that 

Islamic fashion has succeeded in changing the geographies of fashion. It contributes to 

breaking down the classification system of fashion where the world is divided in to the 

“fashionable West and the unfashionable rest” (p.13). Islamic fashion has also challenged 

the normative assumptions about fashion by suggesting alternative values, such as the 

relationship between ethics and aesthetics. 

 According to Bornsten and Khan (2014), the Islamic fashion concept has a 

different interpretation in Kuwait, where women are combining the normal hijab with 

fashionable accessories, such as shoes, purses, and sunglasses. In their study, Bornsten 

and Khan conducted a survey with students from the Gulf University of Science and 

Technology in Kuwait. To know their opinions about the hijab in the recent international 

developments, the subjects in their study included female students who wear only head 

covers, female students who wear head and body covers, female students who wear head, 

face and body covers, uncovered female students, and male students. 

 The key result of the study is the clear distinction between the hijab and other 

fashion accessories worn by female students who wear only head covers, even though the 



 
 

50 

majority of them do combine fashionable accessories with their hijabs. This result 

indicates that Muslim women in Muslim countries have different needs and 

interpretations of the combination of the hijab and fashion than Muslim women in 

Western countries. The differences in the needs and interpretations result from the 

variations in the societies where those Muslim women live. In Western societies, Muslim 

women employ Islamic fashion to resist discrimination against them, while in Muslim 

societies they may use it to show off their modernity and style (Bornsten & Khan, 2014). 

Identity, Values, and Well-being Theories 

 Values play an important role in people’s lives because they are connected to the 

individuals’ attitudes, functions, and behaviors. For example, if being attractive is an 

important value for a woman, she will involve herself more in behaviors relevant to this 

value, such as shopping for clothes and dating handsome men, than another person who 

views this behavior as less worthy. The values represent the individuals’ motivation and 

function as guiding principles in their lives (Schwartz, 2012). As argued by Kasser and 

College (2002), both behaviors and values emerge from the self. The self attempts to 

grow, so it seeks out motivating activities that it values. Valuing and values are the paths 

that the self can take while trying to grow and satisfy its needs. Moreover, values reflect 

both intrinsic and extrinsic motivation (Kasser & College, 2002). 

 In Islam, there are three main kinds of values: akhlaq (normally translated as 

ethics or moral values), which refers to the Islamic duties and responsibilities; adab 

(normally translated as manners), and they are the good manners that are derived from 

the Islamic teaching and instructions; and the qualities of character that come by 

following the example of the Prophet Muhammad (PBUH) (Halstead, 2007). Even 
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though these values are specific to Islam, they are also part of the values that have been 

specified by the theory of basic human values. The nature and structure of values may be 

universal, but they differ in the relative importance that individuals and groups assign to 

them (Schwartz, 2012). For example, religion plays an important role in all aspects of 

religious people’s lives because they derive their behaviors, values, and activities from 

their religions. The values vary, depending on the religion that is practiced, and these 

values influence the way people manage their lives’ aspects (Parboteeah, Paik, & Cullen, 

2009). Islam is a multidimensional religion that considers all the aspects of human lives. 

It includes most of the guidelines for the interactions between Muslims and Allah, 

between Muslim people themselves, and between Muslim people and others. Islam is the 

center of Muslims’ identities and practices (Esposito, 2011).  

 The purpose of the following part of the literature review is to introduce the 

theories that guided this study and to provide multiple perspectives for the practice of the 

hijab in Western society. Three theories guiding this part of the study are described: The 

symbolic interaction theory, the theory of basic human values, and the self-determination 

theory (STD). The symbolic interaction theory provides an overview of the power of the 

hijab as a symbol to represent individuals’ identities and values. The theory of basic 

human values provides insight into the values that guide Muslim women through their 

decision to adopt the hijab while living in Western societies. Finally, the self-

determination theory provides an in-depth approach to fully understanding Muslim 

women’s extrinsic and intrinsic motivation for wearing the hijab in Western countries. 
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Symbolic Interaction Theory 

 Symbolic communication is a social process where both the communicator and 

the attender contribute to the content of the communication, and it involves words and/or 

gestures that convey meaning. Communication often occurs in clusters and helps the 

participants to learn about meaning and values of others (Rose, 1962). The main 

consideration of the symbolic interaction theory is the way that the self is recognized, 

maintained, and changed in and through communication. It also considers the use of 

clothing to develop the representation of the individuals’ appearance, which includes 

identity, values, mood, and attitude (Stone, 1962).  

 Clothing plays a significant role as non-verbal symbolic communication. Human 

societies realize the symbolic power of clothes, which has resulted in their using them as 

a tool to set boundaries between people. Similar clothes can be used to show that people 

share cultural values, and at the same time they can be used to indicate the differences 

between the same people, such as in sex, geographical origin, religion, and ethnicity 

(Hoodfar, 2003). Clothing can be used to present the self to others and at the same time it 

can define a particular identity (Movahedi & Homayounpour, 2012).   

 The Islamic law also realizes the importance of clothes as symbol and function. 

Both of the Islamic resources, the Quran and the Sunna, give special attention to clothing 

(Clarke, 2003). The hijab is part of Islamic clothes for women, and it is often identified as 

a symbol of Muslim women’s oppression in Western societies (Ruby, 2004). However, as 

discussed in the previous section, several studies strongly suggest that Muslim women in 

Western societies realize the symbolic power of their hijabs. They use their hijabs to 
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confirm their identities as Muslims, and to indicate that they are different from others 

(Ali, 2005; Ruby, 2006; Ruby, 2004; Williams & Vashi, 2007).  

Theory of Basic Human Values 

 Schwartz's theory of basic human values concerns the basic values that people in 

all cultures recognize. It was first presented in 1992, and it has been modified and tested 

since then. The theory identifies ten basic values that are recognized across cultures and 

specifies the dynamic relationship among them. These ten values are grounded in one or 

more of three universal requirements of human existence, which are: (1) the biological 

needs of individuals, (2) the social interaction coordination tools, and (3) the groups’ 

survival and welfare needs. The theory was built around the idea that values are 

reflections of motivation, and there are culturally universal conflicts and compatibilities 

among them (Schwartz et al., 2012).  

 Schwartz (2012) defines the ten values, their goals, and the needs from which 

they derive. The first value is self-direction, and its goal is independence and creativity in 

the individual’s choices and explorations. “Self-direction derives from organismic needs 

for control and mastery, and interactional requirements of autonomy and independence” 

(p. 5). The second value is stimulation, and its goal is the excitement, novelty, and 

challenge in the individual’s life. “Stimulation values derive from the organismic need 

for variety and stimulation in order to maintain an optimal, positive, rather than 

threatening, level of activation” (p. 5). Hedonism is the third value, and its goal is 

sensuous gratification for oneself. “Hedonism values derive from organismic needs and 

the pleasure associated with satisfying them” (p. 5). The fourth value is achievement, and 
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“As defined here, achievement values emphasize demonstrating competence in terms of 

prevailing cultural standards, thereby obtaining social approval” (p. 5).  

 Power, the fifth value, is related to the control over other people and resources, 

and it seeks social status and prestige. Security is the sixth value and its goal is the 

stability, safety, and harmony of the self, relationships and society. The seventh value is 

conformity, and its goal is “restraint of actions, inclinations, and impulses likely to upset 

or harm others and violate social expectations or norms” (Schwartz, 2012, p.6). Tradition 

is the eighth value, and it is related to “respect, commitment, and acceptance of the 

customs and ideas that traditional culture or religion provide the self” (p.6). Benevolence 

is value number nine, and its goal is “preserving and enhancing the welfare of those with 

whom one is in frequent personal contact” (p.7). The final value is universalism, and its 

goal is “understanding, appreciation, tolerance, and protection for the welfare of all 

people and for nature” (p.7). 

 The values are presented in a circular motivational continuum to represent the 

arrangement of the dynamic relationship among the ten basic values (see Figure 22). The 

first axis includes two opposing sets of values, which are self-transcendence and self-

enhancement values. Self-transcendence values (universalism and benevolence) 

emphasize acceptance of others as equals and concern for their welfare. On the other 

hand, self-enhancement values (achievement and power) emphasize the pursuit of one’s 

own relative success and dominance over others. The second axis includes the other two 

opposing sets of values, which are openness to change and conservation values. Openness 

to change values (self-direction and stimulation) emphasize independence of one’s 

thoughts, feelings, and actions besides the willingness for change, while conservation 
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values (conformity, tradition, and security) emphasize order, preservation of the past, and 

resistance to change. Hedonism, the tenth value, is located between the openness to 

change and self-enhancement axes because it shares elements from both of them 

(Schwartz, 2012; Schwartz et al., 2001).  

 The structure is built around the idea that pursuing any value will have 

consequences, and actions may conflict or may be congruent with the pursuit of another. 

In summary, the values that are next to each other in the continuum share the same 

concerns, yet there is a strong, unequivocal rejection between them and the opposing 

values. The values closer together have a  similar underlying motivation while the values 

farther from each other have a more antagonistic underlying motivation. Moreover, 

regardless of the direction around the circle any two values are located, the closer they 

get to each other, the more similar they are (Saroglou, Delpierre, & Dernelle, 2004; 

Schwartz, 2012).  

 Values and religiosity are perceived to be related to each other, and that idea 

motivated scholars to study this relationship. Saroglou et al. (2004) conducted a meta-

analysis review of 21 studies from 15 countries to investigate how values and religiosity 

are related. They reviewed the studies that provide results on the association between 

religiosity and values using Schwartz’s (2012) model of values. The study found that the 

values that religious people tend to highly favor are tradition, conformity, and 

benevolence, followed by security. On the other hand, the values that religious people 

tend to dislike are universalism, self-direction, stimulation, hedonism, achievement, and 

power. Based on this result, it can be seen that religious people tend to prefer 
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conservation and self-transcendence values rather than openness to change and self-

enhancement values (Saroglou et al., 2004).  

 

 
Figure 22. Theoretical model of relationship among ten motivational types of value 
(Schwartz, 2012, p.9) 
  
Self-determination Theory  

 Self-determination theory (SDT) is a theory that considers the natural human 

tendency toward active growth and development. It also considers the relationship 

between this human tendency and the social context in which it occurs (Self-

Determination Theory, 2016). At the cultural level of analysis, optimal human beings 

demonstrate successful adaptation to their cultural traditions. Each culture provides 

predominant norms or expectations for people’s behaviors. The way that people 

successfully adapt to their culture depends on their ability to internalize the cultural 

norms and practices, such that they become part of their values (Sheldon, 2004). The 

social context can either support or hinder this natural active engagement and 

psychological growth. Human beings can be positive and involved or, on the other hand, 
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passive and isolated, largely as a function of the social conditions in which they develop 

and function (Ryan & Deci, 2000).  

 SDT defines three universal basic psychological needs that represent the innate 

requirements of individuals: competence, autonomy and relatedness. In SDT competence 

is the need that considers the individuals’ feelings of capability, effectiveness, and 

confidence in their ongoing interactions with their social environments. According to 

Ryan and Deci (2004), “the need for competence leads people to seek challenges that are 

optimal for their capacities and to persistently attempt to maintain and enhance those 

skills and capacities through activity” (p.7).  

 Relatedness is the need that considers the individuals’ feelings toward the larger 

social environment. It refers to the degree to which individuals have a secure sense of 

belongingness and connectedness to others in the social environment. Autonomy is the 

need that considers individuals’ internal feelings of causation. It refers to the degree to 

which the individuals believe that their feelings are coming from themselves and that 

they are responsible and answerable for their own behavior. The SDT view considers 

there to be no necessary antagonism between autonomy and dependence. Indeed, one can 

quite autonomously enact values and behaviors that others have requested or forwarded, 

provided that one congruently endorses them. On the other hand, one can of course rely 

on others for directions or opinions in such a way that autonomy is not experienced, as is 

the case with mere compliance or conformity (Bartholomew, Ntoumanis, Ryan, Bosch, & 

Ntoumani, 2011; Deci & Ryan, 2000a; Ryan & Deci, 2004; Ryan & Deci, 2000; Sheldon 

& Schuler, 2011). 
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Research has shown that the social context that supports all of these three needs 

assists in maintaining and enhancing intrinsic motivation and facilitating the 

internalization of extrinsic motivation. This assistance will result in a more regulated 

orientation toward the social contexts (Deci & Ryan, 2000a). The psychological needs of 

SDT have been tested, and the results demonstrate a unique relationship between 

satisfying these needs and a wide range of positive outcomes. As a result, they support 

the organismic integration processes, according to Ryan and Deci (2008).  

 SDT and the mini-theories.  

 In recent years SDT has evolved in the form of mini-theories, where each theory 

is related to specific functions of motivation and represents a piece of the overall SDT 

framework. However, all of the mini-theories are linked and involve the concept of basic 

psychological needs. At this time, SDT comprises four mini-theories; however, the Self 

Determination Website discusses six mini-theories. This researcher communicated with 

the two authors of SDT, with regard to finding more resources about the six mini-theories, 

as well as their opinions about the most suitable theory structure to be used for this 

research. Following their recommendations, SDT framework with four mini-theories was 

used in this study. They indicated that they will publish a book that includes all of the six 

mini theories during 2017 (E. Deci, Personal Communication, July 25, 2016; R. Ryan, 

Personal Communication, August 19, 2016). 

 The first mini-theory is formulated to specify and describe the effects of social 

contexts on individuals’ intrinsic motivation, and it is called the cognitive evaluation 

theory (CET). CET looks at how social contexts affect intrinsic motivation and 

emphasizes the parts played by competence and autonomy supports. The theory also 
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addresses how variables such as rewards, relationships and ego can modify intrinsic 

motivation (Deci & Cascio, 1972; Ryan & Deci, 2004; Ryan & Deci, 2000; Self-

Determination Theory, 2016). It is true, however, that individuals are not always 

intrinsically motivated for all behaviors and activities, and this fact suggested the need for 

another mini theory that looks more deeply into the nature and dynamic of extrinsic 

motivation, which is the second mini-theory, Organismic Integration Theory (OIT). OIT 

was formulated to explain the dynamic development of extrinsic motivation, which is 

usually considered to be motivation that is external to behavior, such as rewards, 

payments, or incentives. Nevertheless, some types of extrinsic motivation may be 

internalized, making the individual more autonomous when performing the behavior. OIT 

also concerns the contextual factors that either promote or hinder the internalization and 

integration of these motivations (Ryan & Deci, 2004; Ryan & Deci, 2000; Self-

Determination Theory, 2016).  

 Causality orientations theory (COT) is the third mini-theory and was developed to 

describe the differences in individuals’ tendencies to orient themselves toward social 

environments and to regulate their behaviors accordingly. COT depicts and measures 

three types of orientations: autonomy orientation, when a person behaves out of an 

interest in what is happening in the moment; control orientation, in which individuals 

concentrate on reward, profit, and appreciation; and impersonal orientation, when persons 

suffer from apprehension concerning their competence and therefore experience a lack of 

motivation. Because basic psychological needs of individuals represent an important part 

of SDT, the fourth mini-theory, basic psychological needs theory (BPNT), was 

formulated. The theory states that psychological well-being and ideal performance are 
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dependent on autonomy, competence, and relatedness; therefore, any environment that 

supports these needs will have an impact on the mental health of individuals. BPNT also 

considers cross-cultural situations in its predictions and has been found to be valid (Ryan 

& Deci, 2004; Self-Determination Theory, 2016).  

 Intrinsic motivation. 

 Intrinsic motivation is that internal drive which satisfies the basic and inherent 

psychological needs of individuals (Ryan & Deci, 2008). It is rooted in human desires 

such as self-acceptance, (achieving psychological growth, autonomy, and self-regard) and 

relatedness (having satisfying relationships within the society) (Kasser & Ryan, 1996). 

Intrinsic motivation comes into play when individuals have an interest in what they are 

doing and feel free from external pressure (Deci & Ryan, 1985). People freely involve 

themselves in activities when they are intrinsically motivated, because they find them 

interesting and enjoyable, besides providing novelty and optimum challenges (Deci & 

Ryan, 1980; Deci & Ryan, 2000a). The predominant feeling of intrinsic motivation is 

willingness to pursue activities, and it is a part of self-determined behaviors (Silva, 

Marques, & Teixeira, 2014). For example, a Muslim woman who wears the hijab to 

satisfy her inherent need of self-acceptance is intrinsically motivated, because her 

motivation to wear the hijab comes from within. She also enjoys knowing that she is 

following the teachings of Allah. It is clear that one reason SDT studies focus on intrinsic 

motivation is to answer the question of why individuals behave the way they do (Ryan & 

Deci, 2008). 
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Extrinsic motivation and the internalization process. 

 SDT moves subsequently to the question of how people obtain and assimilate 

external motivation through the internalization process (Ryan & Deci, 2008). Extrinsic 

motivation refers to “the performance of an activity in order to attain some separable 

outcome” (Ryan & Deci, 2000, p.71). On the other hand, SDT proposes that extrinsic 

motivation can vary in the degree to which it is self-determined versus controlled, and 

this variation comes from its feeling of relative autonomy, which leads to the introduction 

of the internalization process. Internalization is “an active, natural process in which 

individuals attempt to transform socially sanctioned mores or requests into personally 

endorsed values and self-regulations” (Deci & Ryan, 2000a, pp. 235-236). The 

internalization process starts when people identify the importance of social regulation and 

then assimilate it into their integrated sense of self and fully accept it as their own. In this 

situation, social regulation becomes integrated in the individual internally and socially. 

Because the internalization process can be more or less successful, four types of extrinsic 

regulation were specified: external regulation, introjected regulation, identified regulation, 

and integrated regulation (Deci & Ryan, 1985; 2000). 

 External regulation.  

 The internalization process starts with external regulation. It is the classic case of 

extrinsic motivation and considered as controlling. External regulation is “the least 

autonomous form of extrinsic motivation and includes the classic instance of being 

motivated to obtain rewards or avoid punishments” (Ryan & Deci, 2004, p.17). The 

resulting behavior from external regulation is externally regulated behaviors. They result 

from external controls such as rewards or punishment. They are predicted to be 
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contingent upon outside factors, and that makes them poorly maintained and easy to 

change or be withdrawn (Deci & Ryan, 2000a; Ryan & Deci, 2008). External regulation 

makes people behave in a certain way because they “have to do it” (Sheldon & Schuler, 

2011). 

 Introjected regulation.  

 Introjected regulation happens when individuals start taking in and maintaining 

external regulation, which makes it partial internalized regulation. It is inside the 

individual but not completely integrated into the motivation, cognition, and effects that 

comprise the self. The resulting behaviors of introjected regulation are not self-

determined because, although they are within the person, they are still relatively external 

to the self (Deci & Ryan, 2000a; Ryan & Deci, 2004). Introjected regulation is 

considered an unstable form of regulation; however, it is more likely to be maintained 

over time than external regulation. Introjected regulation is more controlled than 

autonomous; however, unlike external regulation, the control is administrated by the 

individuals themselves with feelings such as pride, shame, and guilt (Deci & Ryan, 2000a; 

Ryan & Deci, 2008). Introjected regulation makes people behave in a certain way 

because they “should do it” (Sheldon & Schuler, 2011). 

 Identified regulation.  

 Identified regulation represents the more fully internalized and accepted extrinsic 

regulation because people identify and recognize the principal value of a behavior. 

Identified regulation is a relatively self-determined regulation as it can be carried out 

autonomously and is likely to be experienced as a personal value (Ryan, Rigby, & King, 

1993). It serves self-selected objectives, goals, and values, and it is associated with higher 
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commitment and performance. The resulting behaviors of identified regulation are more 

autonomous but still externally motivated, as they are not done solely as a source of 

enjoyment and satisfaction (Deci & Ryan, 2000a; Ryan & Deci, 2008). People believe in 

the activities that result from an identified regulation (Sheldon & Schuler, 2011). 

 Integrated regulation.  

 Integrated regulation is the regulation that “result[s] when the identifications have 

been evaluated and brought into congruence with the personally endorsed values, goals 

and needs that are already part of the self” (Ryan & Deci, 2004, p.18). It represents the 

fullest and most complete form of internalization. In integrated regulation, the importance 

of the behaviors is identified and integrated with other aspects of the self. It will be fully 

accepted by the individuals and in harmony with the other aspects of their values and 

identities. However, the resulting integrated regulation will remain self-determined 

extrinsic motivation, which is different from intrinsic motivation (Deci & Ryan, 2000a; 

Ryan & Deci, 2008). The feeling of autonomy is required to integrate the values and 

regulations, which means that the feeling of just relatedness and competence will result in 

introjected or identified values but not integrated values (Deci & Ryan, 2000a). The 

distinctions among introjected, identified and integrated regulations focus on the 

variations in the orientation of the individual’s motivation rather than on the amount of 

motivation the individuals have (Ryan & Deci, 2004).  

 Adopting a Western style for hijabs by Muslim women who live in a Western 

society provides an excellent example of the internalization process. These women come 

from their own societies, having their own cultural norms and regulations. In a Western 

society, they face a new set of norms and regulations. They start to adopt Western clothes 
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because they want to gain the reward of feeling related to the society, which is external 

regulation. In time, individuals may internalize Western clothes into the self and have the 

feeling that they should wear these clothes, and that makes the control come from the self 

not from the outside. In this situation, the users will feel shame in wearing non-Western 

clothes, which is introjected regulation. If the behavior is more internalized to the self and 

becomes an identified regulation, the users will believe in wearing Western clothes for 

comfort or practical reasons, and the behavior becomes more self-determined. If the 

individuals adopt the Western clothes in their own countries, then the regulation is 

integrated to themselves, and the behavior becomes fully integrated extrinsic regulation.  

 The self-determination continuum.  

 Deci and Ryan (2000) provided the following self-determination continuum to 

illustrate (see Figure 23). In the continuum, Amotivation (or a lack of motivation), which 

contrasts with intrinsic and extrinsic motivation, is located on the far left end of the 

continuum. It represents the lack of both types of motivation, which is a complete lack of 

self-determination. The four regulatory styles discussed previously are located in the 

center section of the figure. They represent the outcome of an ongoing interaction 

between an individual and the environment in the internalization process. At the far right 

end of the continuum, intrinsic motivation, which is a prototype of self-determined 

activity, is found. It is used as a standard to compare the quality of extrinsically 

motivated behavior. Vertical lines between integrated regulation and intrinsic motivation 

were used to demonstrate that fully internalized extrinsic motivation does not typically 

become intrinsic motivation (Deci & Ryan, 2000a). The SDT model has been used in 
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different fields of research, in multiple cultures, and in multiple age groups (see Deci & 

Ryan, 2000a; Ryan & Deci, 2008; Sheldon, 2004, for reviews). 
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 Figure 23. The self-determination continuum, showing the motivational, self-regulatory, 
and perceived locus of causality bases of behaviors that vary in the degree to which they 
are self-determined (Deci & Ryan, 2000a). 
  
 Intrinsic, extrinsic religion orientation and the use of SDT in religious studies.  

 The first introduction of the extrinsic and intrinsic concepts in religion was by 

Allport (1950). However, his first formal definitions of both intrinsic and extrinsic 

religion were introduced in 1960 (Hunt & King, 1971). Allport (1960) stated, 

Extrinsic religion is a self-serving utilitarian, self-protective form of religious 
outlook, which provides the believer with comfort and salvation at the expense of 
out-groups. Intrinsic religion marks the life that has interiorized the total creed of 
his faith without reservation, including the commandment to love one’s neighbor. 
A person to this sort is more intent on serving his religion than on making it serve 
him (p. 257). 
 

 Based on this definition, individuals with extrinsic religious orientation perform 

the religious activities to serve other nonreligious ends, such as to serve their selfish 

needs. They turn to God, but without turning away from self, because religion does not 

integrate well into their way of life (Hunt & King, 1971; Ji & Ibrahim, 2007). For 
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example, they hold the conviction that believers will have better economic and social 

benefits than non-believers (Halstead, 2007). While extrinsic orientation is more 

concerned with the self-centered functions of religion, intrinsic orientation is value- 

centered, and that makes it a cause of individual growth (Meadow & Kahoe, 1984). 

Religion itself is the guide and the master life motive and the most important element that 

fills the individual’s life with purpose and meaning, because for individuals with intrinsic 

religious orientation religion is an end which leads them to organize their whole lives to 

serve their religion. They accommodate their needs according to religious roles and 

values (Hunt & King, 1971; Ji & Ibrahim, 2007; Neyrinck, Lens, & Vansteenkiste, 2005).  

The individuals who are intrinsically oriented toward their religion use the 

religious rules and affiliations while dealing with others in their everyday activities, and 

they have a feeling of freedom by serving other people. They restrict themselves freely 

and willingly to those rules, so that the restrictions become a source of pleasure for them, 

because their love of their God is an ultimate value for them. Batson, Schoenrade, & 

Ventis (1993) argue that intrinsic believers are simultaneously liberated and enslaved. 

However, they do not perceive their beliefs to be binding, because they build their reality 

around the idea that their beliefs are a freely chosen foundation and do not see them as 

actually binding (Batson et al., 1993). 

From the religious psychology perspective, internalized beliefs are the most 

determined and freely chosen beliefs because they are part of the believers, and that fact 

makes them free of coercion or constraint. Religion as an intrinsic end in itself becomes a 

joy by providing freedom from fear, doubt, and a variety of self-destructive behaviors. 

However, this freedom comes with bondage, but the bondage is to the belief system itself. 
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On the other hand, the extrinsic approach uses religion for self-serving ends and it is 

more likely to be a set of oppressive prescribed beliefs and behaviors (Batson et al., 

1993). 

Encountering purely intrinsic or extrinsic religious orientation is rare because 

most religious people fall upon a continuum between them (Allport & Ross, 1967). 

Perfect integration of extrinsic motivation is almost never achieved; however, religious 

interests are best able to serve as an integrative agent, as they are the most influential. In 

religion, integration is an advanced level that requires awareness and realization of one’s 

values, besides a clear understanding of one’s resources and obligations (Allport, 1950). 

For instance, the Islamic belief system requires sincerity in a person’s faith, which is 

dependent on the motivation for being religious (Ghorbani, Watson, Ghramaleki, Morris, 

& Hood, 2000). 

 Even though both the religion and the individual’s well-being are 

multidimensional, several studies have been conducted to determine the relationship 

among them. Most of the studies found positive relationships between being religious and 

well-being. Religion can provide answers about the meaning of life and the reasons for 

being in this life, and that could be one of the reasons for this positive relationship. 

People with strong religious beliefs, who participate in religious activities, and who are 

closer to God have been found to have higher well-being than others (Chamberlain & 

Zika, 1988; Ghorbani et al., 2000; Kim, 2003; Poloma & Pendlenton, 1990). According 

to Emmons (1999), all religions provide integration and wholeness to the followers’ lives 

by making their lives meaningful through goals and values systems that are related to all 

life’ aspects. Religions transform the followers from “fragmentation to integration, from 
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separation to reconciliation” (p.114). As a result, the concept of well-being expanded 

from emphasizing personal happiness to optimizing long-term well-being (Emmons, 

1999). 

 Intrinsic motivation does not mean that the individual who is intrinsically 

motivated never looks for rewards. It just means that these rewards are not enough to 

keep this individual motivated (Zaman, Nas, Ahmad, Raja, & Marri, 2013). After 

introducing the first SDT mini theory, the CET, hundreds of empirical articles have 

investigated the effect of rewards on intrinsic motivation. A meta-analysis research study 

concluded that non-tangible rewards, such as positive feedback, generally enhance 

intrinsic motivation, while all expected tangible rewards undermined it. Moreover, long-

term intrinsic aspirations have positive effects on the individuals’ lives, and these 

individuals are predicted to have great lives and well-being. On the other hand, extrinsic 

aspirations were more related to negative outcomes on people’s lives (Ryan & Deci, 

2000b). Another research study concluded that performance-contingent rewards have 

positive effects on intrinsic motivation because they enhance it in some circumstances 

(Harackiewicz & Sansone, 2000). Religious behaviors can be considered as unique 

variables and can be understood only through the study of religion, because there is a 

larger goal for practicing these behaviors, which is gaining rewards. In this life the 

reward is serenity, striving, and the ability to direct the self according to the chosen 

values, besides the capacity to love others (Meadow & Kahoe, 1984). In Islam, Muslims 

believe that they will be rewarded for obeying the orders in the after-life , on Judgment 

Day (Esposito, 2011).  
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 Although Allport’s (1950) conceptual framework is still popular in religious 

psychology, there are many criticisms that have been raised. Many researchers argue that 

the assumed two- factors model may not be reliable, as the two main factors, extrinsic 

religious orientation (ER) and intrinsic religious orientation (IR), suffer from conceptual 

ambiguity, therefore, many have chosen to use SDT in their research (Neyrinck et al., 

2005; Ryan et al., 1993). One of the first attempts to apply SDT, specifically the 

internalization process of extrinsic orientation, to the psychology of religion is a study by 

Ryan et al. (1993). The researchers believe that it is worthwhile to examine the 

internalization of religious beliefs and activities because they vary among cultures; 

however, they are central to individuals’ values and social identities. They compare two 

types of extrinsic regulation − introjection and identification − with existing measures of 

religious orientation (IR and ER). The study found that introjection is positively related to 

ER orientation and at the same time is unrelated to IR orientation. They also predict that 

introjection and identification are associated differently with well-being and mental 

health. The study found that identification is positively associated with psychological 

adjustment, while introjection is negatively related, which means that religious behavior 

itself does not relate to well-being, yet the reasons people engage in these behaviors do 

(Ryan et al., 1993).   

 A different study (Neyrinck et al., 2005) used SDT to refine Allport’s (1950) 

framework. The study recommended that more research be completed to measure the 

individuals’ autonomy versus control more accurately. However, the study argues that 

some of the goals that are served by religiosity, such as personal security, social contacts, 
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and others, could be located in the intrinsic versus extrinsic goal distinctions that are 

made within SDT.  

 In a recent study, Neyrinck, Lens, Vansteenkiste, and Soenens (2010) used SDT 

and Wulff’s (1977 as cited in Neyrinck et al., 2010) model of social-cognitive behavior to 

evaluate theoretically and empirically Allport’s (1950) intrinsic-extrinsic measure and 

Batson’s (1976 as cited in Neyrinck et al., 2010) measure of religion as a quest. 

According to their hypotheses, Allport’s intrinsic-extrinsic dichotomy fails to correspond 

empirically to the differentiation between intrinsic and extrinsic motivation within SDT. 

The researchers recommend conducting more studies to refine Allport’s motivational 

orientations model, so it better fits with recent theoretical evolutions in the field of 

motivational psychology.  

 Theories other than SDT have been used to describe Muslim women’s motivation 

to adopt the hijab in Western societies. For example, Bosankic (2014) explored the 

motivation of young women living in post-conflict Bosnia and Herzegovina to adopt the 

niqab. A grounded theory method was used to explicate the psycho-social aspects of their 

decision-making processes. The study results present a conceptual map, including the six 

phases in the process of adopting the decision to wear the niqab. The phases are: 1) a 

challenge to the identity, 2) alternatives assessment, 3) to be a good believer, 4) 

harmonization of the outside with the inside, 5) internalization of religious values, and 6) 

being at a higher level of spirituality. The study does not use SDT theory; however, the 

harmonization of the outside with the inside, and the internalization of the women’s 

religious values were included in the conceptual map. Moreover, the study found that the 

participants believe that they have a complete internalization of the religious values by 



 
 

71 

putting on their niqab, and their act indicates a reaching of a higher spirituality level 

(Bosankic, 2014). SDT has been used in a wide range of research because it is suitable to 

specify individuals’ intrinsic and extrinsic motivation. However, it has never been used 

specifically to study the effect of wearing the hijab on Muslim women’s well-being. It 

also has never been used to discover the type of motivation Muslim women have with 

regard to wearing the hijab in Western societies, which is one of the goals of this research. 

Therefore, SDT is used in part for this research, for analysis of the data. 

Clothing Comfort 

 Comfort is an essential requirement of clothing in which individuals have a 

pleasant state of physiological, psychological, neurophysiological and physical harmony 

between themselves and the environment surrounding them (Slater, 1985). The 

importance of clothing comfort comes from the significant role that clothes play in 

people’s lives, which is not only providing warmth and physical protection, but also 

providing comfort and beauty for the body (Kaplan & Okur, 2008; Wang et al., 2014).  

 Over the past few decades, extensive and systematic studies of clothing comfort 

have been conducted (Kilinc-Balci, 2011b; Choudhury et al., 2011). Kaplan and Okur 

(2008) conducted a questionnaire survey study with 325 Turkish people to understand the 

importance and the meaning of clothing comfort for the consumer. The study also 

identifies the main comfort problems that consumers face with their clothes. The study 

results confirm that garment fit and comfort are the most important attributes for 

consumers when they are making purchasing decisions. 

 Fabric stiffness, softness and roughness are important characteristics that 

determine the comfort of fabric. Many studies have found correlations between fabric 
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stiffness and other fabric properties such as rigidity, drapability and thickness, which 

affect comfort as well (Das & Alagirusamy, 2011; Kilinc-Balci, 2011b). Thermal 

sensation is another factor that affects the comfort of fabric, and it affects individuals’ 

internal and external thermal states, which include warmth, coolness, breathability, and 

hotness (Kilinc-Balci, 2011a). Pressure sensation is yet another factor that affects fabrics’ 

comfort that is related to garment fit (Choudhury et al., 2011; Kamalha, Zeng, Mwasiagi, 

& Kyatuheire, 2013; Malik & Sinha, 2012). Most of the studies that have been conducted 

on garment fit correlate it with thermal insulation and evaporative resistance (Ho, Fan, 

Newton, & Au, 2011). Tashkandi, Wang, and Kanesalingam (2014) conducted a study on 

the effect of the abaya’s design on thermal comfort properties. The study results show 

tight-sleeved Abayas that were worn from the shoulder have lower thermal resistance 

than those worn on the head.   

The Theoretical Perspective of Comfort 

 Comfort is a complex and subjective phenomenon that receives the attention of 

clothing and textile researchers, designers, manufacturers, retailers, and consumers 

(Kaplan & Okur, 2008; Kamalha et al., 2013; Malik & Sinha, 2012). The complexity of 

the phenomenon comes from including many variables, attributes, and relationships, 

which have resulted in different performances of clothes (Hollies, Custer, Morin, & 

Howard, 1997; Kamalha et al., 2013). The chemical, physical, and morphological 

properties of material constituents, constructional properties, and finishing treatments of 

fibers, yarns, and fabrics are the parameters that have direct or indirect effects on comfort 

(Ravandi & Valizadeh, 2011). 
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 To provide a larger perspective on comfort, many comfort models have been 

designed by different researchers. The clothing comfort model (CCM) is one of these 

models; it includes three dimensions of clothing comfort (see Figure 24). Branson and 

Sweeny (1991) defined clothing comfort as “a state of physiological, social-

psychological and physical balance among persons, their clothing, and their environment” 

(p.99). CCM looks at the comfort attributes from the physical, social-psychological, and 

physiological/perceptual dimensions. The physical dimension includes the person, the 

clothes, and the environmental attribute components, and all of these components can be 

objectively measured. On the other hand, social-psychological dimensions are difficult to 

measure as they are less concrete (see Figure 24). By including both physical and social-

psychological dimensions, the model bridges the attribute-concept differences and the 

measurement difficulties of them (Branson & Sweeny, 1991). 

 

Figure 24. Clothing comfort model (Branson & Sweeny, 1991) 

  
 Jin and Mullet (2013) used CCM to design a comfort framework for wheelchair 

users. The framework was designed by combining CCM with the Model for Clothing for 

Special Needs to develop sportswear for users of wheelchairs. The authors used CCM 

because comfort is the main criterion that they considered for the designed framework. 
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The framework provides clear strategies to identify the comfort aspect while designing 

sportswear for wheelchair users.  

 Another research study (Wong & Yeung, 2004) developed three artificial 

intelligence hybrid models for predicting clothing sensory comfort performance based on 

physical properties of fabrics, such as tensile strength, and human perceptions. The CCM 

was used as a basic theoretical model to develop the hybrid models. A combination of 

three comfort prediction methods, modeling techniques, human sensory perception, and 

suitable judgment processes were used to develop the models. The models were then 

tested, and they validated the basic objective fabric measurements and subjective 

perceptions. The primary result of the study was the ability to use physical properties of 

fabrics to predict the overall clothing comfort using the three hybrid models, as they can 

closely simulate human sensory perception and judgment processes. 

 With the expansion of modern digital life, especially 3D technologies, the 

importance of developing computerized clothing informatics system increases (Wang et 

al, 2014). Textile researchers have developed thermal comfort models and simulation 

systems that can simulate human thermal physiological status, clothing heat, and 

moisture transfer processing (Luo, Hou, Li, and Wang, 2007; Wang et al, 2014). Fuzzy 

Neural Network (FNN) is an advanced thermal comfort model that has been developed to 

be used in both transient and non-uniform conditions. The model is based on the overall 

thermal sensation model and can be used to predict the thermal comfort in functional 

textile design systems (Luo et al., 2007). 

 In similar research, Wang et al. (2014) presents a theoretical clothing dynamic 

comfort model to evaluate clothing comfort performance in digital e-commerce service. 
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The new model considers the physical, physiological, and psychological factors of 

clothing comfort. The model adapts the FNN, and has been used as a component in The 

Smart Clothing Industry. Wong, Li, Yeung, and Lee (2003) use an artificial neural 

network model to investigate the predictability of clothing sensory comfort from 

psychological perceptions. Twenty-two professional athletes wore four different 

garments in a series of psychological sensory cycling trials inside a controlled laboratory. 

The participants were asked to rate ten sensory perceptions: clammy, clingy, damp, sticky, 

heavy, prickly, scratchy, fit, breathable, and thermal, besides the overall clothing comfort. 

The study results show a good correlation between the predicted and the actual comfort 

rating (Wong et al., 2003). 

Comfort in Different Head Covers and the Hijab Style 

 Comfort is the most important attribute, followed by easy care and durability, that 

consumers look for when they are choosing their clothes. Numerous studies dealing with 

different comfort related topics have been conducted (Kilinc-Balci, 2011b). Improving 

comfort in particular types of clothes is one of these topics; for example, improving 

comfort in protective garments (Couvrette, 2015), military clothing (Cardello, 

Winterhalter, & Schutz, 2003; Duncan, 2011; Mahbub, 2015), sports gear (Davis & 

Bishop, 2013; Fan & Tsang, 2008; Scurr, White, & Hedger, 2010; Tiwari, Fei, & 

McLaren, 2013; Troynikov & Wardiningsih, 2011), intimate apparel (Scurr et al., 2010; 

Yu, 2011), clothing for special needs people such as infants and wheelchair users (Jin & 

Mullet, 2013; Utkun, Öndoğan, Yalaz, & Sözimen, 2015), and medical personnel (Cao, 

2011). 
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 There is some research that has focused on improving comfort in head covers 

such as safety helmets and hats. Wickwire et al. (2009) conducted a study to examine the 

effect of cooling caps (CP) that are used underneath helmets for preventing heat buildup 

problems and to enhance comfort. The statistical results of the study have showed no 

difference between wearing or not wearing CP; however, the participants perceived the 

CP as cooler. This study indicates that using cooling devices underneath the head covers 

do not make much of a difference in improving heat dispersion.     

 A group of scholars devoted their research to studying and improving the thermal 

comfort in the abaya, especially in the Arabian Gulf region (Tashkandi, Fergusson et al., 

2013; Tashkandi, Wang et al., 2013). The researchers focused on thermal comfort 

because it is an important aspect in outer garments that are used in hot weather. The 

abaya is an outer garment that has been famous and used in areas with extreme climate 

conditions where the temperature in summer can exceed 450 C. Muslim women usually 

wear black abayas on a day-to-day basis when they are outside of their homes. Thermal 

comfort properties, air permeability, thermal resistance, water vapor resistance and 

moisture management were examined to improve the comfort performance in the abaya.  

 The scholars investigated the impact of using an energy reflection chemical (ERC) 

treatment on the black fabric to reduce the heat absorption and increase thermal comfort. 

Three plain-woven fabrics, 100 percent wool, 63/37 polyester/wool, and 50/50 

polyester/wool were used in the study. The fabrics were dyed black and given an ERC 

treatment. The study results showed marginal improvement in the thermal comfort 

properties for the fabrics that had received the ERC treatment compared to the untreated 

fabrics (Tashkandi, Fergusson et al., 2013).  
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 In a different study, scholars investigated the effect of fabric construction methods 

on thermal resistance. Five knitted fabrics, Nylon, Wool/Nylon, Wool, Polyester/Cotton, 

and Polyester/Elastane that could be used for an abaya were used to collect the data. The 

Polyester/Elastane single jersey knit fabric showed better air permeability, stretch and 

recovery properties, and lower thermal, and water vapor resistance than the other fabrics. 

This result indicates the suitability of the Polyester/Elastane single jersey knit fabric for 

use for the Abaya (Tashkandi, Wang et al., 2013).  

 In their third study, Tashkandi, Wang, and Kanesalingam (2013) studied the effect 

of fabric structure and surface properties on thermal comfort properties of the abaya. Four 

commercially woven fabrics that were ordinarily used for the abaya in Saudi Arabia were 

investigated. The fabrics were satin weave polyester, mixed twill weaves polyester, plain 

weave 63/35 polyester/cotton, and crepe weave 80/20 viscose/polyester. The results 

showed that the 100 percent polyester satin weave fabric is the most suitable fabric to be 

used for the abaya as it has better thermal comfort properties than other fabrics. 

 The thermal comfort properties of Muslim women’s sportswear garnered the 

attention of different scholars. A study was conducted to compare Islamic athletic 

clothing (IC) and the traditional soccer uniform (SC) in hot environments. The study 

aimed to discover the effects of IC’s material and design on fluid balance and thermal 

stress. To achieve the study’s goals, heat stress, heart rate (HR), fluid balance, micro-

environment temperature and humidity, rating of perceived exertion (RPE), comfort, and 

cooling response were examined. The examination took place during 45-minutes of 

running followed by 40-minute recovery period. Both the IC and SC were made of 100 

percent polyester (Davis et al., 2012).  
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 The study results showed greater micro-environment temperature and humidity in 

the IC during the exercise trial but not in the 40-minute recovery period. There was also 

no significant difference for core temperature, HR or RPE during the exercise trial or 

recovery period. The results showed that IC clothing has no harmful effect on heat 

storage or strain during exercise or recovery. At the same time, the participants showed 

greater discomfort during both the exercise and recovery periods while wearing the IC 

(Davis et al., 2012). From the study literature, it can be said that psychological and 

sensorial comfort is an important aspect of comfort. However, no similar study on 

psychological comfort of headscarves was discovered. Moreover, the hijab is considered 

a head cover, which can be considered a textile accessory. Kamalha et al. (2013) strongly 

emphasizes the need for more research in the area of textile accessories in their study, 

which reviews and discusses research conducted from 1941 to 2012 on different aspects 

of comfort.  
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CHAPTER 3 

METHODOLOGY 

 The purpose of this study is to investigate the effect of the hijab on Muslim 

women’s well-being while wearing the hijab in a Western society, their motivation to 

wear and/or modify the hijab, and the level to which they internalize this motivation. This 

chapter outlines the procedures and protocols that were used to meet the study goals.   

 To appropriately address the exploratory nature of this study, an in-depth 

interview approach was used. The in-depth interview is a qualitative research technique 

that has been used to explore the perspectives of a small number of respondents on 

particular past or present practices, beliefs, or opinions, by conducting intensive 

individual interviews. In-depth interviews are useful when detailed information is needed 

to offer a more complete picture about thoughts or new issues (Boyce & Neale, 2006; 

Harrell & Bradley, 2009). In-depth interviews have also been used by other researchers to 

explore topics related to hijabs, such as investigating how Muslim women construct and 

present themselves through the choice of their hijabs (Droogsma, 2007; Howell, 2014; 

Tawfiq & Ogle, 2013; Williams & Vashi, 2007). In-depth interviews have been used as 

well to investigate the development and changes in different hijab styles among Muslim 

women (Sandıkçı & Ger, 2005; Unal, 2013).  

Subjects and Recruitment 

 The subjects participating in this study are Muslim women who live in Corvallis, 

Oregon. The participants are from two age groups; the first group is over 55 years old, 

and they all have worn the Multipurpose Modern Hijab (MMH) for more than 13 years. 

The second group is aged 18-41 years, and they have been using the traditional hijab 
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(TH). Purposive, nonprobability-sampling technique and the snowball sampling 

technique were used to recruit the participants. After obtaining the Interview Review 

Board (IRB) approval at Oregon State University (OSU) (Appendix 7), the researcher 

began recruiting the participants for the research using flyers (Appendix 5), her personal 

relationships, and the social media.  

Interview Protocol 

 Single interviews were conducted with each subject, audio recorded, and 

transcribed word-for-word for analysis. The interviews took place where privacy was 

provided for the participants, such as the Islamic center, the participants’ homes, the 

researcher’s home, and the Valley Library at OSU. Privacy was necessary to make the 

participants more relaxed and willing to participate and share their knowledge. To meet 

the IRB requirements at OSU, the verbal consent (Appendix 6) was read to each 

participant, and their agreements to the formal confidentiality statement were received. 

The formal confidentiality statement specifies that the content of the interview would be 

viewed and secured by the primary researcher and the dissertation committee chair. All of 

the interviews were conducted in English, except when the subjects needed some 

clarifications, then Arabic was used. The researcher is a native Arabic speaker who also 

speaks fluent English, and that made her qualified to make the clarifications in Arabic. 

The interviews lasted between 45 and 55 minutes, and the follow up conversations lasted 

between 15 and 25 minutes. Follow up conversations were conducted with 15 of the 

participants to provide more clarification and information about them. The participants in 

the follow up conversations were also used to subjectively evaluate the level of 
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satisfaction that they believe they had for each of the three basic psychological needs, 

which will be explained later in this paper.  

 The interviews were conducted using a semi-structured protocol. In semi-

structured interviewing, a guide that includes the questions and topics that must be 

covered during the interview is used. Probing questions may also be used during the 

interviews to ensure that the researcher understands the answers provided by the 

participants and covers the research materials consistently and completely. Probing 

questions are not necessarily used with all of the participants, as it depends on the 

interaction between the participants and the researcher during the interviews (Harrell & 

Bradley, 2009), such as if the participants do not give enough detail while answering a 

question or if the researcher needs to know more about the participants’ points of view 

that would help to widen the data.  

Interview Guides 

 A semi-structured interview guide was developed to ensure that all areas of 

interest were covered during each interview (Appendix 1& 2). Initially, rough drafts of 

the interview guides were reviewed by the researcher’s peers and revised according to 

their comments. The interview guide for Muslim women who wear the TH was then pre-

tested with the researcher to identify any bias. 

The interview guide for the MMH users starts with general information about the 

participants, and it includes 6 questions. Then the guide is divided into two sections. The 

first section (6 questions) is to learn about the effect of the hijab on Muslim women’s 

well-being and their motivation to wear the hijab while living in a Western society. This 

section is designed to answer the first and second research questions: 1. For Muslim 
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women who wear the hijab and live in a Western society, how does wearing the hijab 

relate to their well-being? 2. What motivates Muslim women living in a Western society 

to wear the hijab? 

The second section (6 questions) is related to the modified hijabs and the 

motivation to modify them. This section helps to answer the third and fourth research 

questions: How do Muslim women living in a Western society demonstrate the type and 

level of internalization of their motivation to wear the hijab? And How have Muslim 

women modified how they wear the hijab while living in a Western society, and what has 

motivated them to do so? (Appendix 1). The interview guide for the TH users starts with 

the same general information about the participants as in the interview guide for the 

MMH users. Because the TH users have not developed a new hijab design, the interview 

guide includes only one section that has 13 questions (Appendix 2). 

For the follow up conversations, two interview guides were used. The first 

interview guide was used with all of the participants who participated in the follow up 

conversations (15) (Appendix 3). The second interview guide was used along with the 

first interview guide for the two participants who modified their hijabs and developed the 

MMH, because they were the only participants who created new hijab designs, and the 

initial analysis of the data showed that they were the only participants who were 

intrinsically motivated to wear the hijab in a Western society (Appendix 4). All of the 

participants who took part in the follow up conversations had the chance to read the 

definitions of the three basic psychological needs; the researcher clarified their meanings 

for them and then conducted the follow up conversations.  

  



 
 

83 

Data Analysis 

 Conventional content analysis (CCA) and directed content analysis (DCA) 

approaches were used to analyze the data. CCA is generally used with studies that aim to 

describe a phenomenon, and when the existing research literature on a phenomenon is 

limited (Hsieh & Shannon, 2005). This study aims to describe a phenomenon − Muslim 

women’s well-being − and there is limited existing research literature that has discussed 

it, which makes using the CCA approach to analyze the qualitative data appropriate. CCA 

was primarily used to answer the first and fourth research questions. Each interview was 

transcribed soon after it was conducted, and the transcript was immediately and 

repeatedly read after the interview to obtain a sense of the whole topic. Word-by-word 

reading was then used to derive codes from the transcripts, while taking notes about the 

researcher’s first impressions, thoughts and initial analyses. The codes then were sorted 

into categories and flagged, based on how related or different they were. To achieve 

greater depth of understanding of the meaning within categories and to check for 

variations within and among existent codes, the transcripts were reread several times. 

This process also helped with examining connections among major themes in all of the 

transcript categories (Hsieh & Shannon, 2005). 

 The DCA approach is useful to analyze the data of qualitative research when an 

existing theory, such as SDT, is also used to analyze the data. SDT was used to specify 

the type of motivation and level of internalization the participants had for their 

motivation to wear the hijab in a Western society. Direct questions that aimed to explore 

participants’ experiences of these categories and their satisfaction of the three basic needs 

(autonomy, competence, and relatedness) were used during the interviews and the follow 
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up conversations, because DCA was used to analyze this part of the research data. The 

key concepts of SDT (internal motivation, external regulation, introjected regulation, 

identified regulation, integrated regulation) were identified as the coding categories. The 

researcher then read the manuscript carefully and categorized all text that represented the 

predetermined codes (Hsieh & Shannon, 2005). 

The Basic Needs Satisfaction General Scale (BNSG) 

  BNSG is part of a family of scales that test the satisfaction of the three basic 

needs in general and in specific contexts, such as work and relationships. Participants are 

asked to “read each of the following items carefully, thinking about how it relates to your 

life, and then indicate how true it is for you” and then report on a 7-point Likert scale, 

ranging from 1 not at all true to 7 very true. The BNSG contains 21 statements 

constructing the three basic needs subscales. The autonomy subscale contains seven 

statements (e.g. I feel like I am free to decide for myself how to live my life), the 

competence subscale is constructed of six statements (e.g. Often, I do not feel very 

competent), and the relatedness subscale contains eight statements (e.g. I really like the 

people I interact with) (Appendix 8) (Adapted from “Self Determination Theory” 

[www.selfdeterminationtheory.org/basic-psychological-needs-scale/]. (© 1982-2016. 

Adapted with permission). BNSG has been used by researchers from different fields to 

measure needs satisfaction in general (Raj & Chettiar, 2012) or in specific fields, such as 

work, education, (Taylor, Lekes, Gagnon, Kwan, & Koestner, 2012), and psychology 

(Bartholomew et al., 2011). In this study, BNSG was used to provide an objective 

perspective of the level of satisfaction for the three basic needs (autonomy, competence, 

relatedness) that the participants have. 
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 To score the scale, three subscale scores, one for the degree to which the person 

experiences satisfaction of each of the three needs, were calculated. First the scores for all 

of the items that were worded in a negative way (e.g. I feel pressured in my life) were 

reversed. To reverse a score, the item’s response is subtracted from eight. The average 

results from the BNSG for each participant is represented in Table 4. The mean and 

standard deviation for the scale and for each subscale were calculated using Microsoft 

Excel®. The higher score indicates greater need satisfaction (Taylor et al., 2012). Internal 

reliability coefficients for the present BNSG has yielded Cronbach’s alpha of 0.63 (see 

Table 3).  

Evaluation of Research Quality 

Establishing rigor in qualitative research is important as it increases and ensures 

the validity and reliability of the research and its findings (Krefting, 1991; Lietz, Langer, 

& Furman, 2006). Qualitative researchers have conceptualized the idea of rigor using 

multiple techniques, one of which is trustworthiness, discussed by Lincoln and Guba 

(1985). To establish trustworthiness in qualitative research, the research findings must 

reflect the meanings as described by the participants as closely as possible. There are 

some threats to trustworthiness, such as reactivity and biases, and qualitative researchers 

must use defined procedures to achieve trustworthiness and manage its threats (Padgett, 

1998).  

The research trustworthiness can be enhanced using different techniques such as 

providing a detailed thick description of the study procedures, member checking, 

clarifying the potential for researcher bias, peer review, and expert examination (Creswell, 

2007; Krefting, 1991; Lietz et al., 2006; Lincoln & Guba, 1985; Padgett, 1998). Creswell 
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(2007) suggests employing at least two strategies in any given research project. Three 

strategies were employed in the present study: clarifying the potential for researcher bias, 

peer review, and providing dense information about the participants.   

Clarifying the Potential for Researcher Bias 

Clarifying the potential for researcher bias helps researchers to analyze who they 

are and the ways that their identities, beliefs, and experiences intersect with that of the 

participants of their research. This strategy also helps to clarify the ways that these 

factors can affect the process of data analysis. Clarifying the potential for researcher bias 

can be done using techniques such as reflection and interviewing the investigator (Lietz 

et al., 2006). In the present study, the researcher interviewed herself using the interview 

guide for Muslim women who wear the TH. The interview lasted for 30 minutes and was 

audio recorded and transcribed verbatim. The interview resulted in specifying five prior 

expectations of the researcher that are presented in chapter one of this study. Moreover, 

the analysis is supported by as many direct quotations from the participants as possible, 

to reduce the potential influence of the researcher’s biases.  

Peer Review  

 Peer review is a technique that consists of testing the research process with 

impartial peers who have experience with the research topic. The review can involve 

research stages such as reviewing the research plan and the tools used for data collection 

and checking the categories developed out of the data (Krefting, 1991). Peer review gives 

the researcher the opportunity to explore aspects about the research that may otherwise be 

hidden from the researcher (Lincoln & Guba, 1985). In the present study, three Muslim 

women who participate in wearing the hijab, have been living in the United States, and 
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have experience in conducting qualitative research provided peer reviews. The researcher 

emailed a copy of the research purpose, questions and the tools used for data collection to 

the five peers. Three of the five provided their feedback after they had read and 

commented on the tools used for data collection. Some interview questions were 

modified, changed or added to according to their feedback.  

Providing Detailed and Thick Information about the Participants  

 Providing detailed and thick information about the participants, the research 

context and setting, and the methods of data gathering and analysis is another process that 

is used to evaluate research quality. It helps others to assess the transferability of the 

findings (Krefting, 1991). The first section of the interview guides was used for this 

purpose. The participants were asked to provide data about themselves, such as 

demographic information, whether they cover their faces or not, and the way of covering 

they use both in the United States and in their home countries. All of the detailed 

information about the participants is presented in the autobiographical sketches of 

participants (Appendix 9 &10). To provide more in-depth data about the participants, 

BNSG was also used to provide an objective evaluation of the level of satisfaction the 

participants have for the three basic needs, autonomy, competence, and relatedness. 

Moreover, during the follow up conversations, the participants were asked to evaluate the 

level of satisfaction they themselves believe they have for the three basic needs and the 

importance of these needs for them (see Table 4). 
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CHAPTER 4 

RESULTS 

 The purpose of the present research study is to explore the effect of the hijab on 

the well-being of Muslim women wearing the hijab in a Western society, their motivation 

to wear and/or modify the hijab, and the level to which they internalize their motivation. 

The research discusses an issue that is related to Muslim women, represents their interests, 

and analyzes the social relations that influence these women, and that identifies this study 

as feminist research. The data were collected via in-depth interviews, follow up 

conversations, and the basic needs satisfaction general scale (BNSG). Clothing comfort 

model (CCM) and self-determination theory (SDT) framework were used to analyze, 

organize, and discuss the results of this research. In this chapter, descriptions of the 

participants and the themes that emerged throughout data collection and analysis will be 

presented in order of each research question. More interpretation of these themes will be 

provided in the following chapter. 

The information in this chapter will be presented in the following order: 

Description of the Participants 
Research question 1 
 First: The Basic Psychological Needs 
  1. Autonomy  
   Freedom of choice 
   Autonomy versus dependence 
   Control versus autonomy 
  2. Competence 
   Self-confidence 
   Facing challenges 
   Consistency 
  3. Relatedness 
   Relatedness through their hijabs 
   Being surrounded by similar groups 
 Second: The physiological needs 
  1. Thermal Comfort 
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Breathability 
 Third: The physical needs 
  1. Material Comfort 

Natural fiber content 
Drapability 

   Lightweight and soft fabric 
Research question 2: 
  1. Obedience of Allah’s orders 
  2. Representation of their religion and identity 
  3. Self-empowerment  

4. Modesty and protection 
Research question 3: 
  1. Intrinsic motivation 

2.  Extrinsic motivation 
External regulation 

   Introjected regulation 
   Identified regulation 
   Integrated regulation 
Research question 4: 
 First: Type of modification 

1. Creating new hijab design 
 2. Changing the color of the hijab 

3. Changing the way that they wear the hijab   
Second: The motivation to make these modifications  

Description of the Participants 

The description of the participants is divided according to the type of hijab they 

wear: The Multipurpose Modified Hijab (MMH) or the Traditional Hijab (TH). The 

description of participants includes the length of time spent in the United States and in 

Corvallis, the nationality, the age range, the occupation, whether or not the participants 

changed the way of hijab covering when they came to the United States and whether the 

participants are currently covering their faces or not. This information has been organized 

in Tables 1 and 2. Summaries of each informant’s biographical information are included 

in Appendix 9 and 10. Data obtained from the basic needs satisfaction general scale 

(BNSG) are used to discover the degree to which the participants experience satisfaction 
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of each of the three basic needs: autonomy, competence and relatedness. The results of 

the BNSG are presented in Table 3. 

A total of twenty-one participants, four MMH users and seventeen TH users, 

participated in this study. All of the MMH users are over fifty-five years old. Of the four 

MMH users, one is an American Muslim who converted to Islam more than 30 years ago 

and partially covers her face most of the time. A second user is a Syrian American who 

does not cover her face. The last two MMH users are from Saudi Arabia and Egypt and 

they cover their faces partially using only the MMH. Even though these MMH users are 

of different nationalities, they have been living in the United States for more than twenty 

years and in Corvallis for more than 15 years. All have at least a bachelor’s degree and all 

are homemakers, except the American user, who has a part time job as a seamstress. All 

of the MMH users use the same way of covering in their home countries and the United 

States except for the user from Saudi Arabia who uses a black niqab and tarhah (see 

Figures 3, 14 & 15) to cover when she is in her home country (see Table 1).  

The age of the TH users ranges from eighteen to forty-one years old. The length 

of time living in the United States ranges between less than a year to 20 years, except for 

the two users who were born and raised in the United States. One of these users 

converted to Islam about six years ago, and the other one was born and raised as a 

Muslim. Fifteen of the TH users are undergraduate or graduate students; one is a lab 

technician, and one is a pharmacist.  

The TH users are from different countries. Four of them are United States citizens; 

however, two of them were raised outside of the United States. One of them is a Yemeni 

American who was raised in Yemen and moved back to the United States four years ago. 
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The other one is a Jordanian American who was born and raised in the United Arab 

Emirates and moved to the United States 20 years ago. Seven TH users are from Saudi 

Arabia; two are from Malaysia; and the remaining TH users are from Sudan, Libya, 

Jordan, and Iraq. The TH users from Saudi Arabia are the only ones who use either 

different hijab colors, styles, and/or different colors and styles in the United States than in 

their home countries. All  of other TH users use the same way of covering in the United 

States and in their native countries. Three of the TH users cover their faces partially, and 

they are all from Saudi Arabia; although the rest cover only their heads and bodies (see 

Table 2).  

The results of the BNSG (see Table 3) provide an objective perspective of the 

level of satisfaction for the three basic needs (autonomy, competence, relatedness) that 

the participants have. According to Deci and Ryan (2000), there is a positive relationship 

between the level of satisfaction of these three basic needs and the individual’s well-

being. From the table, the average scores of satisfaction for all of the three basic needs 

are higher than five, indicating a high level of satisfaction for all of the participants, and 

in turn, a high level of individual well-being.  

To help obtain a subjective perspective of the level of satisfaction for the three 

basic needs, the participants were asked during the follow up conversations and after the 

BNSG data were collected to rate their levels of satisfaction that they believe they had for 

each of the three needs. Using three levels of evaluation (high, middle, and low) each 

participant (N = 15) in the follow up conversation rated her level of satisfaction for the 

three needs. The results from the BNSG for the participants and their subjective self-

evaluation are presented in Table 4. Since the follow up conversations were conducted 
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only with fifteen participants, the other participants (N = 6) have no subjective 

evaluations and are marked as N/A in the table. Approximately halfway through the in-

depth interviews of the TH users, the responses to the interview questions began to show 

similarities, and identical themes emerged repeatedly, which indicated that saturation had 

been reached with this sample. 

Research Question 1 

The first research question asked: For Muslim women who wear the hijab and live 

in a Western society, how does wearing the hijab relate to their well-being? The purpose 

of this question is to understand how the hijab relates to the participant’s well-being. The 

clothing comfort model (CCM) and self-determination theory (SDT) framework were 

used to analyze and present the results of this question. The CCM provides a wider 

perspective of comfort by accounting for the physical, social-psychological, and 

physiological dimensions of clothing. Furthermore, SDT specifies three basic human 

needs that should be satisfied in order to achieve psychological well-being. Therefore, the 

results were categorized based on the three key groups, according to the psychological, 

physiological, and physical needs. First, the psychological needs were: autonomy, 

competence, and relatedness. Second, the physiological needs contained one theme: 

thermal comfort. Third, the physical needs in which one theme was identified: material 

comfort.  
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Table 1. 
MMH Users Demographics 

Participant 
Pseudonym Age Nationality Highest 

Degree 
Years lived 
in the U.S. 

Years lived in 
Corvallis Occupation Currently 

covering the face 
Cover back 

home 

Nellie Over 
55 American Bachelor 60 38 Homemaker Sometimes Same as 

U.S. 

Om Ammar Over 
55 

Syrian 
American Bachelor 30 29 Homemaker No Same as 

U.S. 

Amat Allah Over 
55 Saudi Master 40 15 Homemaker Yes Different 

than U.S.  

Mohibbah Over 
55 Egyptian Master 32 19 Homemaker Yes Same as 

U.S. 
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Table 2. 
TH Users Demographics 

Participant 
Pseudonym Age Nationality Highest 

Degree 

Years 
lived in the 

U.S. 

Years lived 
in Corvallis Occupation Currently covering 

the face 

Cover 
back 
home 

Ayah 36-41 Jordanian 
American Bachelor 20 18 Pharmacist No Same as 

U.S. 

Cherry 18-23 Malaysian High School Less than 1 Less than 1 Undergraduate 
Student No Same as 

U.S. 

Danah 30-35 Jordanian Master 18 months 18 months Graduate 
Student No Same as 

U.S.  

Jojo 24-29 Saudi Bachelor 2 2 
English 

Language 
student 

Yes 
Different 

than 
U.S. 

Hely 24-29 Saudi Bachelor 1  1 
English 

Language 
student 

No 
Different 

than 
U.S. 

Han 24-29 Saudi Bachelor 6 months 6 months 
English 

Language 
student 

No 
Different 

than 
U.S. 

Lolo 18-23 Sudan Bachelor 7 months 7 months Undergraduate 
student No Same as 

U.S. 

Dody 24-29 Saudi Bachelor 7 months 7 months 
English 

Language 
student 

Yes 
Different 

than 
U.S. 
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Table 2 Continuum. 
TH Users Demographics  

Participant 
Pseudonym Age Nationality Highest 

Degree 

Years 
lived in the 

U.S. 

Years 
lived in 

Corvallis 
Occupation 

Currently 
covering the 

face 

Cover back 
home 

Sara 24-29 Libyan Bachelor 2 2 Graduate student No Same as U.S. 

Sesi 18-23 American High school 22 22 Undergraduate 
student No NA 

Shosho 24-29 Saudi Bachelor 8 months 8 months 
English 

Language 
student 

No Different than 
U.S. 

Sun Flower 36-41 American Bachelor Since born 11 Lab Technician No NA 

Zahra 18-23 Malaysian High School Less than 1 Less than 1 Undergraduate 
Student No Different than 

U.S. 

Emily 18-23 Iraqi High school 2 2 Undergraduate 
student No Same as U.S. 

Meme 18-23 Yemeni 
American High school 4 4 Undergraduate 

student No Same as U.S. 

MG 18-23 Saudi High school 1 1 
English 

Language 
student 

No Different than 
U.S. 

Om Omar 24-29 Saudi Bachelor 1 1 
English 

Language 
student 

Yes Different than 
U.S. 
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Table 3. 
The results of the BNSG 

Scale M SD Cronbach’s alpha 

Autonomy 5.31 0.84 0.70 

Competence 5.36 0.84 0.61 

Relatedness 5.49 0.64 0.59 

BNSG 5.39 0.77 0.63 
 
Table 4. 
The average results from the BNSG for each participant and their subjective self-
evaluation 

Participant 
Pseudonym 

Average of 
Autonomy 

Subjective 
evaluation of 
Autonomy 

Average of 
Competence 

Subjective 
evaluation of 
Competence 

Average of 
Relatedness 

Subjective 
evaluation of 
Relatedness 

mohibbah 5.86 High 6.00 High 5.75 Middle 

Nellie 4.86 High 4.83 High 5.50 Middle 

Om Ammar 4.86 High 6.17 High 5.50 High 

Dody 6.14 High 5.17 Middle 6.00 High 

Shosho 5.29 High 4.83 Middle 4.88 Middle 

Sun Flower 4.57 High 6.17 High 6.38 High 

Lolo 5.57 Middle 4.33 High 5.38 High 

Meme 4.71 High 4.50 High 5.00 Low 

MG 5.86 High 6.50 High 5.00 Middle 

Sara 3.86 Middle 5.33 Low 4.88 High 

Sesi 5.29 High 5.00 High 5.75 Middle 

Ayah 6.43 High 5.83 High 6.88 High 

Danah 4.14 High 4.83 High 4.75 Middle 

Emily 4.43 High 5.00 High 4.88 Low 
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Table 4 Continuum. 
The average results from the BNSG for each participant and their subjective self-evaluation 

Han 5.00 High 4.33 High 5.38 Middle 

Hely 5.29 High 6.67 High 6.00 High 

Zahra 5.29 N/A 5.33 N/A 5.50 N/A 

Cherry 5.14 N/A 3.67 N/A 4.38 N/A 

Om Omar 5.71 N/A 5.17 N/A 5.38 N/A 

Amat Allah 7.00 N/A 6.50 N/A 6.63 N/A 

Jojo 6.29 N/A 6.33 N/A 5.50 N/A 



 
 

98 

First: The Psychological Needs 

1. Autonomy. 

According to SDT, autonomy “refers to being the perceived origin or source 

of one’s own behavior” (Ryan & Deci, 2004, p.8). From the interview data, three 

themes were identified that fit the need for autonomy: freedom of choice, autonomy 

versus dependence, and control versus autonomy. 

Freedom of choice. 

All of the participants specified that the decision to wear the hijab was their 

own decision and no one was forcing them to wear it. For example Amat Allah stated 

clearly, “It is my choice and nobody is forcing me to cover.” Emily added,  

I do it for myself not for the people and how do they look at me. It is very 
important for me. I always remind myself that I am doing this for Allah not for 
other people, so it is for myself (Emily).  
 
In order to continue wearing the hijab, Amat Allah is willing to sacrifice 

everything, even her marriage; “I always tell other people that if my husband asks me 

to take off my niqab, I will ask for a divorce” (Amat Allah). All of the participants 

mentioned that they chose to keep wearing their hijab even when they had the choice 

to take it off, such as when they moved to the United States where the hijab is not 

required by the law. Ayah clarified her opinion and choice to wear the hijab while 

explaining an incident that happened to her with one of her clients,  

I got one message about 10-11 years ago from one of my patients [clients] 
who was an older man. He said, “Honey, take off this scarf; you are in the 
United States and you get to do whatever you want.” I told him that what I am 
wearing is my choice and nobody is making me to do it. I came to the United 
States when I was 18; I had the choice of removing it and I chose not to. I 
could have but I want to wear it. It is who I am and regardless of how people 
think about me. He respected that and said, “Okay if that is your choice then 
do whatever you want.” I liked it because it was perceived in the media that I 
am pushed to do it and that I have no choice, so when I told him that it was my 
choice, he cared about me in his own perspective (Ayah). 
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Moreover, one participant mentioned that, “I do not feel that I have been 

forced to wear the hijab because wearing the hijab makes me feel secure with my 

body, so there is not too much exposure” (Cherry). All participants reported their 

belief that wearing the hijab comes from their freedom of choice. For example, when 

Jojo was asked about what her husband thought about her decision to cover her face 

in the United States, her answer was “It was okay with him since he knows it is my 

freedom.” Most of the participants had learned from interactions in the United States 

that in the Western society, it is commonly believed that men are forcing women to 

wear the hijab. Lolo stated,  

They think that males force woman to wear the hijab, but it is my choice and 
no one can force me to wear it. Before I came here I thought that this is 
something I have to do, but when I came here I feel like it is my choice. Even 
when I have the choice to take it off I do not. Hijab represents my religion and 
me and if I have to choose between it and anything else I will choose it (Lolo).  
 
Although they reported they are not forced to wear the hijab, some of the 

participants (5) indicated facing some resistance from primary family members 

regarding their hijabs. Nevertheless, the resistance did not prevent them from going 

forward with their decision of wearing the hijab. Mohibbah mentioned that the only 

person who needed time to adjust to her decision of covering her face using the MMH 

was her husband, 

It took him a while to adjust to it. He was not comfortable but I was 
comfortable and it was for his own protection. People will perceive him as the 
one who is oppressing me to wear the niqab or cover my face, so he was trying 
to avoid being with me so he will not be perceived that way (Mohibbah). 
  
Om Ammar’s husband is the family member who sometimes asks her not to 

cover her face because he does not want people to make the wrong assumptions. Om 

Omar also had a similar situation to Om Ammar and Mohibbah. Om Omar explains: 

When we came here my husband and I were agreed on covering my face, but 
now he feels like maybe I have to take it off because he sees how people look 
at me when we are out of Corvallis, but I do not (Om Omar). 
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The resistance also sometimes comes from friends and relatives. Om Ammar 

mentioned that her friends and cousins tried to convince her not to cover when she 

was young and had started wearing the hijab,  

They told me do not cover. You look prettier without it, so do not put it on but 
after that they respected me because they knew it is my choice. When I 
changed my way of covering to the MMH nobody talked about it. It is my 
personality (Om Ammar).  
 
Amat Allah ignored the negative comments that she received from others 

regarding the MMH, “It makes me feel bad for them since I believe that they are a bad 

people if they have problems with my hijab and I ignore them” (Amat Allah). Han 

had a similar response, “It does not matter for me because I know myself and I am 

pleased with what I want to present. I do not care about how other people look at me” 

(Han). Moreover, other participants reported that they do not even think about how 

they are perceived by other people. Danah stated,  

Actually I do not think about this a lot about how I am perceived. I have to 
wear this, so I am trying to make it nice and come with my personality. I do 
not care a lot about this because I am following Allah’s rules so it is nice if 
people accept me, but it is not my main purpose. When others said nice thing 
about my hijab, I became happy for a little bit and then I forget about it and, to 
be honest with you, they are not making my day (Danah). 
 
In the follow up conversation, Sara provided an example of the importance of 

autonomy for the participants when she answered the question, “Do you believe that 

satisfying these needs helped you for the decision of wearing the hijab in the Western 

society?” 

The reason behind wearing the hijab is my relationship with others because all 
my friends were wearing the hijab at a certain time and I was the only one who 
was not wearing it. So maybe seeing them made me realize that I really need 
to do the same thing. What really happen after I wore it, many people congrats 
me. All my friends and colleagues, males and females, said “Oh my God, 
congratulation,” so I felt very happy that they cared about me. I do not think 
that because I was confident I wore it. It is not related to competence but 
autonomy for sure because the decision was 100% mine not others. At first I 
wore it because of the effect of one of the teachers who kept on advising us to 
wear it and then I wore it. After a while I took it off and I do not know why. 
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The second time the decision was 100% mine and I was convinced to wear it 
(Sara).  
 
Autonomy versus dependence. 

Only one response from a participant, Mohibbah, belonged to the category of 

autonomy and dependence. Although she decided to wear the hijab on her own, 

Mohibbah mentioned that she did not choose her hijab’s materials herself; rather, her 

friend chose the fabric and made the hijab for her,  

I do not really choose the material myself my friend who make it for me. I tell 
her I want one and she knows my preferences of color and everything and she 
has all the materials and experience with materials so whatever she brings to 
me I like it (Mohibbah).  
 
Control versus autonomy. 

The responses from three participants, Hely, Han, and Sesi, represented the 

effect of control versus autonomy on the individual’s well-being. Hely and Han are 

from Saudi Arabia where law requires wearing the hijab, and traditionally the hijab 

has to be in black. The feeling of control affected the participants’ well-being and the 

degree of internalized motivation they have regarding wearing the hijab. Both Hely 

and Han changed the style and color of their hijabs when they moved to the United 

States They adopted Western styled hats that do not fit the religious rules of covering. 

Hely specified, “The hat shows my neck, and in my religion I have to cover my neck, 

too”.  

Hely described her experience with the hijab and the differences between how 

she wears the hijab in the United States and in her country, 

In Saudi Arabia, we cannot wear it in a different way. When we came here 
everyone wears the way that makes her comfortable. It is good to wear hijab 
and follow our religion, but at the same time feel more comfortable with it. 
The difference goes back to our personality and age. In Saudi Arabia, my 
mom is very strict about the hijab, but when she came here we did not argue 
too much about it. There is some force from my dad because when I arrived 
here I started wearing it the wrong way; I started making the front of my hair 
appear and he was very strict with me and asked me to cover my hair all the 
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time. He is not forcing me. He is just giving me advice and showing me and 
telling me the right behavior. He convinced me, not force me. He is 
understandable, but at the same time, he tries to be a good father and he is a 
good father. My mom at first used to get really mad at me when I go out with 
this hat (Hely). 
 
Han has a similar experience, but her family does not specify the way she 

wears her hijab as Hely’s family does,  

In my family, we do not focus on the hijab and how we should wear it. We 
stick with the easiest and fastest way: if it covers our body, then it is good. The 
most important thing in my family is how you act with the people. How well 
they accept you, are you a good or a bad person and how you interact with 
them. There is no force on me to wear my hijab (Han). 
 
In the follow up conversation, Han restated that the decision of wearing the 

hijab is her own decision. She explained that, because she is the one who made the 

decision, her autonomy would be the need most affected if she were forced to take it 

off,  

My parents and family did not force me to wear it. I chose that and when I 
made a decision, I am sure about it, so why do I take it off, this means there is 
something outside affected me and that will decrease my well-being (Han).    
  
Sesi is another participant who mentioned the effect of control versus 

autonomy on her decision of wearing the hijab. She indicated that she had a better 

feeling about the hijab when she realized that wearing the hijab is coming from 

herself - not controlled by her parents, 

I first started covering because it was encouragement from my family. I used 
to go to the Islamic school on Sunday and part of our uniform was wearing the 
hijab. I guess this factor played into why I started covering at such a young 
age. When I came to college, a lot of people asked me if I was forced, and I 
told them, no I am not forced. I thought about if I am actually being forced and 
I asked my parents if I were to take off my hijab what would they do. My 
parents’ response was they will not be happy, but they cannot stop me since it 
is my choice. After that I felt better because I knew I have that option to take it 
off if I want. It showed me that I am doing it for myself not for my parents 
(Sesi). 
 
In summary, the participants showed that they have a high level of autonomy, 

exercising their freedom of choice in different ways. They indicated that wearing the 



 
 

103 

hijab is their own decision, and many are willing to sacrifice everything for their 

decision. They also chose to keep wearing their hijab when they had the choice to take 

it off because wearing the hijab was coming from their freedom of choice. Some of 

the participants faced some resistance from their primary family members regarding 

their hijab; however, this did not affect their decision of wearing it. Only one 

participant showed autonomy versus dependence in her choice to wear the hijab while 

depending on her friend for choosing the color and material of her hijab. Three 

participants presented autonomy versus control in three different ways.   

2. Competence. 

According to SDT, competence “refers to feeling effective in one’s ongoing 

interaction with the social environment and experiencing opportunities to exercise and 

express one’s capacities as being the perceived origin or source of one’s own behavior” 

(Ryan & Deci, 2004, p.7). From the interview results, three themes were identified 

under the category of competence: self-confidence, facing challenges, and consistency. 

Self-confidence. 

Most of the participants were confident regarding their decision to wear the 

hijab in a Western society, even if other people had different opinions about it. Dody 

chose to keep her niqab on even if her friends did not agree with her, “Some of my 

friends said, it is better to not cover your face because Americans look at you different 

than if you just cover your head” (Dody). Their hijabs also provided a source of 

positive emotions such as peacefulness and satisfaction, “I feel an inside peace and 

satisfaction” (Shosho). Most of the participants showed high levels of confidence 

regarding their decision to wear the hijab and many were even willing to sacrifice 

their dream jobs in order to keep their hijabs on. Sesi was asked what she would do if 
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she found her dream job, but the employer told her she was not allowed to wear the 

hijab. She answered confidently right away, 

I just had this conversation with one of my friends who does wear hijab. I feel 
like everything I got in my life is destiny from Allah. If I get a job, it will be 
from Allah, so I am not sure if me going against his words would actually 
[pause]. Even if I get the job, then I would not have blessing in my job (Sesi). 
 
Moreover, the participants showed that they care about their religion and other 

people in their society. They used their hijab to spread out their belief and to change 

how people think about Islam and Muslims. Han specified,  

I want to change how people look at Muslims. When they look at Muslims and 
people wearing the hijab, they automatically think that they are bad people and 
terrorists. I use the hijab to tell people that I am not a bad person. I act and feel 
and do everything like you. I wear my scarf to the gym because I want 
everybody, Muslims and non-Muslims, to see me training with my scarf (Han). 
 
Danah showed a high level of self-confidence in her message to other Muslim 

women and to all people,  

I would like to speak about respect each other. Do not judge other people just 
because they are wearing something different than you. For Muslim women, 
do not care about other people’s opinions because in general people do not 
care about your opinion. Just do the thing that Allah wants you to do. If you 
would like to make your hijab stylish, you can. Nothing prevents you from 
making it stylish, but in the same time you have to be respectful. Be confident 
about yourself and arrange your priority. The main priority is following the 
rules of Allah. This is the first thing. Following the rules of Allah does not 
make the life harder as other people think. I am so happy with the hijab and 
sometimes the hijab make the clothes even nicer than without my hijab 
(Danah). 
 
In the follow up conversation, Emily mentioned that she does not feel related 

to and accepted by the American society; however, this will not affect her decision to 

wear the hijab, “I feel as I can do it. Even if I feel scared sometimes because of my 

scarf, but I will not take it off. This will not affect my decision” (Emily). Moreover, 

Ayah described herself as a very confident person,  

I was the only person wearing the hijab in college and the only one at my job 
right now and at my previous job. I am very confident in myself. Hijab 
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increased my self-confidence because I am different than everybody else 
(Ayah).  
 
Three of the participants, Sesi, Han, and Nellie, believed that wearing the hijab 

provided them with a great chance to invite people to Islam. Sesi stated,  

I think hijab is a good opportunity to do “dawaah” [inviting people to Islam] 
because if you behave well, you do not even have to talk about Islam. That is 
the positive side with people associating your behavior with Islam. Behaving 
well could be the way of spreading Islam. I use the hijab to send all these 
messages. I am wearing the hijab so they identify me as a Muslim. Moreover, 
I try to behave in a good way to give the message that I am a Muslim and I 
behave in a good way. It is a kind of dawaah (Sesi). 
 
Facing challenges. 

Most of the participants indicated that they have received curious comments 

and questions from members of the society regarding their hijabs. They received 

questions about the reasons behind wearing the hijab, their feelings when they wear it, 

and if they are comfortable while wearing the hijab. The participants reported that 

they always try to answer the questions and explain them to others nicely and 

patiently. It shows a high level of self-confidence to indicate they were willing to 

answer these questions and teach other people about their religion and the hijab. For 

example, Shosho expressed her feelings regarding the language limitation she has, 

which limited her ability to explain the religious rules about hijab to others, 

“Sometimes I feel that I need to know more English so I can explain to them and talk 

to them about why we cover, and I regret not knowing the language.” The other 

participant, Hely believes that the questions Muslim women receive regarding their 

hijabs from non-Muslims mostly come from their curiosity to know more about the 

hijab, not because the non-Muslims are annoyed by it,  

A man asked me why do I wear my scarf? If I wear it at home, when I take 
shower, and sleep. They did not get annoyed from our hijab; they just have 
questions about it and they want to know more (Hely). 
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Moreover, Han indicated that for her it is interesting to receive questions about 

her religion. “If it is a deep question that you need to sit for a long time with them to 

explain it, I like that, it is interesting to me” (Han).  

Emily agrees with both Hely and Han, 

Americans do not understand the purpose of wearing the hijab, and I think I 
have to explain it to them. I receive the question about why do I wear it and I 
answer their question by telling them that it is part of our religion. We have to 
wear it when we reach puberty but there is no force in it since it is our choice. 
I explain a lot. I want to tell Americans that they can approach us with any 
questions they have about our hijab and we will explain it to them (Emily). 
 
The curiosity sometimes comes in the form of staring at the Muslim women. 

Amat Allah noticed getting more attention from people when she started wearing the 

MMH and covering her face,  

I felt that more people were looking at me because I cover my face. I think it 
will be the same if I use the MMH or any other thing to cover my face. It is 
related to the face cover, not to the design (Amat Allah).  
 
Engaging in some of the activities such as exercising attracted more attention 

to the participants. For example, Ayah described her experience when she joined the 

gym, 

During the first time, there were a few young men they stared at me for like 5 
seconds, like OMG she is wearing a scarf and working out. It only like five 
seconds stare, then they went back to working out. The first few visits to the 
gym, Muslims and non-Muslims and mostly women, stared at me like I was an 
alien or something. After a few visits, they get used to me and stopped staring 
at me. At the beginning it was kind of uncomfortable but then, I have to keep 
going. Having people staring at you doesn’t make you comfortable, but then 
you just have to be confident in yourself and keep going. I am not doing 
something wrong I am just working out with something on my head (Ayah). 
 
Some of the participants indicated facing discrimination from the society 

because of their hijabs, especially from young men, 

Some of them call me ninja, alien, and terrorist - especially the young men, 
they pointed their middle fingers at me, but I ignore them. It was mostly 
around the Iraq war. They also sometime tell me to go back to your home and 
you do not belong here (Amat Allah). 
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Mohibbah mentioned that when she was facing incidents of discrimination, the 

other community members who were surrounding her would support her against the 

other person, 

I remember one incident and it was after September 11th. I was in a store and a 
man who was so scared from me started screaming at my kids and me. The 
whole community in that store was against him. It was just one person, but 
everybody else was against him and tried to protect us and apologized to us 
(Mohibbah). 
 
In spite of the challenges, the participants were very confident because they 

chose to continue to wear their hijabs and explained that it is a way to show other 

people that they live a normal life. Om Omar stated, “I do not care if someone does 

not agree with me. I do not care about other people’s reaction when they look at the 

way I dress because this is what I choose to do.” Ayah showed that wearing the hijab 

is not limiting her from living an active and effective normal life, 

I want people to know that wearing a hijab or being a religious person does 
not mean that you stay at home and do nothing. You can live a normal life like 
anybody else and the only difference is the modesty of the way I dress. I am 
just modest (Ayah).  
 
Consistency. 

Three-quarters of the participants (14) used the same way of covering no 

matter where they went, explaining that it was because their goal of wearing the hijab 

was the same. Om Ammar clarified that she uses the same way to cover in the United 

States in her home country because she covers for the sake of Allah not for anybody 

else. Nellie had a similar answer, “I cover in the same way because there is nothing 

changing. Going from one geographic place to another nothing changes except the 

geographic place. My faith always stays the same” (Nelli).  

Some participants never changed their way of covering and others have used 

the same way of covering for many years. For example, Mohibbah wore the MMH for 

17 years and never changed it. In addition, the participants wanted to have a good 
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appearance and they looked for the materials that gave them this impression. One of 

the reasons that Mohibbah chose the MMH was the way it looks on her. She stated, 

“The type of material used is really look nice and drapes in a nice and organized way. 

Even though I am wearing the hijab and I am covered, I really like to look nice and 

tidy.” 

All of the participants wear their hijabs on all occasions, while they are 

dealing with different kinds of people. Mohibbah stated, “I go everywhere and I deal 

with all kinds of people. Even when I used to work, I was wearing my hijab.” Ayah 

added,  

I do deal with a lot of people in my work, such as nurses, patients and doctors. 
I always get compliments from them on the scarf I wear. They like it when it 
matches with my other clothes. They are like, “Holy cow, how can you match 
all of your clothes with your scarf and where did you get it from?” When I tell 
them that I have hundreds of them, they always say, “Oh okay, no wonder you 
can match them.” I always get compliments (Ayah). 
 
The participants showed consistency in the meaning of the hijab for them. 

Cherry stated, “They all mean the same for me since they do the same function. I do 

not think about this a lot.”  Using the same way of covering in different cultures, for a 

long period of time, and for different occasions were the ways that the participants 

showed their consistency of wearing the hijab. 

 In summary, the participants showed a high level of confidence with high self-

confidence presented by disregarding others’ opinions about their hijabs and their 

willingness to make sacrifices to continue wearing it. They also used their hijabs to 

share their beliefs and to invite others to Islam. Facing challenges and discrimination 

did not deter their decision to wear the hijab. Their hijabs did not prevent them from 

engaging in normal life activities such as exercising. Using the same way of covering 

in different cultures, for many years, and for different occasions was another indicator 

that the participants in this research study had a high level of confidence.  
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3. Relatedness. 

According to SDT, relatedness “refers to feeling connected to others, to caring 

for and being cared for by those others, to having a sense of belongingness both with 

other individuals and with one’s community” (Ryan & Deci, 2004, p.7). From the 

interview results, two themes were identified that fit the need of relatedness: 

Relatedness through their hijabs and being surrounded by similar groups.  

Relatedness through their hijabs. 

The participants reported that they believe that the hijab’s colors and styles are 

the most important factors that affect their relatedness. All of the participants showed 

an understanding of the effects of colors on their relatedness to the Western society. 

Almost all of them (19) indicated that they avoid wearing their hijab in black since 

Westerners do not perceive black as a friendly color. Mohibbah indicated that in the 

Islamic rules, the hijab does not have to be black, so she avoids wearing it, 

It does not have to be black since you do not have to make yourself so 
different from the people around you. You can fulfill your pretty religious 
requirement in a way that is also does not make the eyes feel like this is so 
different. You want to understand to the environment, to the community, and 
to the place that you are in. Also you can follow the Islamic rules of the hijab 
without using a way that is very shocking for the people around you 
(Mohibbah). 
 
Ayah believed that color is very important and the colorful hijabs make her 

more approachable to others, 

The way I dress makes me more recognizable than the people surrounding me, 
so I always try to wear colorful hijabs. I do not like to wear black scarves 
because black is not accepted very well here in the United States, so I avoid it. 
When I choose my hijabs, I make sure I wear colorful ones because I do not 
want people to fear me and do not come and ask me about what I am wearing. 
I want them to approach me with no fear and I think black sometimes makes 
people think you are mad or sad. It makes them think that there is something 
wrong with me. I stay away from black since color is very important (Ayah). 
 
Only two of the participants, Zahra and Sesi, indicated that they wear black 

hijabs. However, Zahra always paired her black hijab with bright colored clothes,  
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I wear black sometimes in the United States and in Malaysia. I did not notice 
any different on the way people treat me when I wear it. However, I do not 
wear it with black clothes. It is like a white shirt with a Minnie Mouse on it 
and a black hijab. If I wear all black, people will look at me differently and 
think of me as a terrorist. I believe black increase discriminations (Zahra). 
 
All of the participants from Saudi Arabia (8) changed their hijab style when 

they moved to the United States to be more related to the people around them. Four of 

them chose not to cover their faces in the United States even though they covered it 

back home. Shosho used to cover her face when she first moved to the United States 

but she took it off after facing some discrimination, 

To be honest with you, at first I do not like their looking and I felt stress. I was 
always nervous when I go out so I did not like their acceptance. After I took 
the niqab off, I am satisfied with their acceptance (Shosho). 
 
Om Ammar covered her face if she wore makeup and she noticed the 

differences in people’s acceptance, “I believe that when you cover your face people 

will look different at you. It happens to me when I wear makeup and cover my face. If 

you show your face, people will be more relaxed with you” (Om Ammar). The three 

participants who chose to cover their faces in the United States using the TH had to 

change their hijab’s style and color. For example, Dody avoided using the niqab that 

she used to wear in her native country because she believed it looked strange in the 

Western society. However one participant felt that changing the style negatively 

affected her well-being since her autonomy and competence were not satisfied. 

Shosho stated, “I wish I can cover my face in here, but it is kind of hard.”   

Being surrounded by similar groups. 

Most of the participants indicated that being surrounded by similar groups 

supported them regarding wearing the hijab in the West; “Having family who wear 

the same clothes as me gives me support in some ways. When we all go out together, 

I feel connected and that we are all in it together” (Sesi).  
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For Sara it was not only support but also encouragement to cover more,  

Sometimes when I see people wearing better kind of hijab, more cover, I feel 
sorry for myself. And seeing other people with hijab around me makes me feel 
as I can handle this and it supports me especially when I ride the bus (Sara). 
 
Dody is another participant, who was encouraged to keep her face covered 

because of the people around her,  

If all the Muslims around me do not cover their face, I might take the face 
cover off. When I came to Corvallis, I saw a lot of women covering their face, 
so it was normal here and I chose to cover my face. In other cities maybe there 
is nobody who covers their face so you will be unique and maybe it is not 
good for you to cover your face (Dody).  
Lolo indicated that the community of Corvallis is used to the idea of hijabs 

since there are a lot of Muslim women who wear them, and this made her life easier, 

“Here in Corvallis it is something normal to see a woman wearing a scarf: non-

Muslims see it every day because there are a lot of people that wear scarves and cover 

their face. It is a normal thing.” Meme agreed with Lolo because she did not face 

discrimination in Corvallis but she faced some outside of the town, 

Once I went to Seattle and an old American woman asked me, “Why do you 
wear this?” And when I explained to her that it is required by my religion she 
said, “Okay, you guys come to the United States and you want to live in the 
United States while keeping your cultural and the way to dress back in your 
country, and you want people to accept you. You scare people with the way 
you look.” I never faced the same situation here in Corvallis (Meme). 
 
Being surrounded by similar groups made their lives easier. For example, Lolo 

stated, “Most of my family and friends wear the same hijab as me and it supports me 

having other people dressing the same way as me in the United States” (Lolo). Cherry 

added, 

I think if there are people around me wearing the same hijab as me, I would 
not feel any different and I do not feel isolated. I appreciate when people smile 
at me and say good things to me. This also supports me since I am a minority 
and all Muslims are minorities. When we do well to each other that makes me 
happy (Cherry). 
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On the other hand, Hely indicated that wearing her hat might make her more 

related to the American society but not to the Muslim society. When I asked her about 

how other Muslims accepted her while wearing the hat, she replied, 

It depends on their personality. Some of them feel like it’s not a hijab, and the 
others think that this is not a thing that they are interested in. I do not receive 
any reaction, but I think some girls gossip and say she thinks she is wearing a 
hijab, but she is not (Hely).  
 
The importance of feeling related to the people around the participants was 

true in both cultures - the one that they came from and the one that they came to. 

Amat Allah described the differences in her hijab in Saudi Arabia and in the United 

States,  

Yes, it is differ in the color and style. Back home I wear tarha with niqab in 
black. I guess that because everybody is using them. So all the people use the 
black color and I think the MMH will not be comfortable over there since I 
will be odd. In here [United States], I wear the MMH for all the occasions 
(Amat Allah).  
 
Nellie visits Iran almost every year and she stated the differences in her hijab, 

This one particularly is in black because this is more formal. When I first 
started making these, there were two colors of this fabric, black and nude color. 
My choices were limited to these two. When I travel overseas there is more 
custom there to seeing someone wearing black than a nude color. They would 
immediately identify you as a foreigner and even if I do not get negative 
comments, there are some behavior changes if they perceive you as a foreigner. 
So this was an easy way to fit in with family and friends and it covered 
everything and looked like I belonged there. The color is a big perception 
changer (Nellie). 
 
MG showed an in-depth understanding for her religion versus the cultural 

requirements in her description of the differences between her hijab in the United 

States and Saudi Arabia, 

Yes, it is different because I think in my country I have to follow the religion 
and the tradition, so I have to wear black, not any color like here. If I wear 
colored hijab, I will be strange and I do not want to be strange and odd. Also 
in most of the places in my country I cover my face partially using a niqab 
while here I do not (MG). 
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Om Omar had a similar response that indicated the importance of being related 

to the people around you,  

In Saudi Arabia the normal for everyone is to wear black, so it is strange to see 
a woman wearing a colorful abaya, so we all use the black. Here people are 
not used to see a woman wearing a black abaya, so it will be more acceptable 
to wear colored hijab. You are living in their country so you have to try to 
adjust with it (Om Omar). 
 
Ayah did not think that her hijab made her less related to the people around 

her. When I asked her in the follow up conversation, “Do you think your hijab makes 

you less related to the people around you?” her answer was,  

No, because I hope that people look at me as individual not because of my 
hijab or the way that I look. People should not judge me according to what I 
wear or the way I look; they should judge me according to my personality and 
how I interact with them. I receive question about my hijab, but it never 
affected me or make me even sad (Ayah). 
 
Even though most of the participants agreed on the importance of being 

surrounded by similar groups, they indicated that the hijab is more important for them 

than feeling related to the bigger society (the American society). Danah stated in the 

follow up conversation,  

I will be more comfortable if I wear the hijab in a community that wear it, but 
also if I go to a place where there is nobody wearing the hijab, I will feel just a 
little bit hard, but I will continue doing it because relatedness is not the main 
motivation to wear it. It is a minor need for me. It is important but not that 
much since it is not the main goal. It makes the life easier and makes me more 
comfortable, but if I face a place in which I am not so related, it will not be my 
main goal (Danah). 
 
Furthermore, all of the participants specified that they do not care about what 

other people think of them since they believe that they are doing the right thing. 

Mohibbah indicated,  

It is really does not make any difference for me because I am not looking for 
acceptance or appreciation from any person. It is only for Allah, so whoever 
accepted it is okay and who does not it is okay too because it does not make 
any difference at all to me. I only feel sorry for them (Mohibbah). 
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Om Omar had similar response,  

My friends always told me to change the scarf because it does not look very 
good; it was just their opinion, and they thought I could change it to something 
better. They accept me as I am. I do not care if someone does not agree with 
me. I do not look for people’s reaction when they look at the way I dress and 
at me (Om Omar). 
 
Meme believed that there was no connection between the place where she 

lives, the people surrounding her and her hijab since the reason of wearing the hijab 

was the same, 

It means that even if I am not in my country and girls who do not wear the 
hijab surrounding me, I am still religious and no matter what is around me I do 
not like to change my culture or religion (Meme). 
 
Nellie added that she does not judge others depending on their appearance, so 

she does not want to be judged based on what she is wearing,  

I do not have a specific design or style that I am expecting to see other people 
wear. So I do not expect people to look at me and say, “Oh no, this is not the 
right one; you have to wear that one over there.” I just want them to look at me 
and see that I am covered, modest, and comfortable (Nellie). 
 
Most of the participants chose to wear the hijab or modified hijab design (such 

as MMH) even if they were the only people who wore it in their families. Mohibbah 

and Amat Allah wore the MMH even though there was no one in their family who 

wore it. Sesi mentioned that most of her closest Muslim friends did not wear the hijab; 

however, she never felt singled out or uncomfortable when she went out with them 

because of her hijab. She specified, “I feel good and normal and a lot of the time I 

forget that I am wearing a hijab.” Two of the participants, Zahra and Danah, were the 

first ones who started wearing the hijab in their families. Danah stated, “I came from 

family that do not care about the hijab or did not care about it. I wore it before my 

mom and then I convinced her to wear it.” 

In the follow up conversation, Emily indicated that she did not feel related to 

the bigger society when she was wearing the hijab. However, this feeling did not 
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affect her decision to wear the hijab, “It does not affect my decision but it makes me 

feel sad and think, why do people do that and judge me without knowing me? But not 

like affect my decision” (Emily). 

Even though eleven of the participants faced negative comments or 

uncommon reactions toward their hijabs from the people of Corvallis, almost all of 

them indicated that the social context of Corvallis is generally friendly and supports 

them to wear the hijab. Sesi “If I am in an environment where I am scared to walk out 

of the door while wearing the hijab that might change the way I feel about it. It 

probably would not be as easy as it is now”. Dosy had a similar response, “If all 

Muslims around me did not cover their face, I might take the face cover off. When I 

came to Corvallis, I saw a lot of women covering their face, so it was normal and I 

chose to cover.” Sunflower described her experience when she first put on her hijab, 

“I wear it to work and I was actually surprised from the people at work. They 

complimented it on me from the first time I wear it, then I just kept wearing it every 

day.” She also continued describing her feelings, “I think some people seem like kind 

of surprised but I did not have any negative type of reaction.”  

Some of the participants have some concerns regarding the acceptance by the 

society of their hijab. Sesi believes that the hijab could be an obstacle on her way to 

applying for jobs,  

The only time that I feel very self aware about the hijab is when I go to job 
fairs and job interviews. I feel kind of insecure. How do they are going to react 
to me because of my hijab but other than that I don't think twice about it. 

 
Most of the participants also noticed that the social context outside of 

Corvallis is different, because they mostly received more negative comments and 

reactions when they were in different cities besides Corvallis. Om Omar’s husband 

asked her to take her face cover off when they were outside of Corvallis because he 
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noticed that other people looked at her differently. Dody added, “In other cities maybe 

there is nobody that covers their face so you will be unique and maybe it’s not good 

for you to cover your face.”  

In summary, in spite of feeling confident to face the challenges of wearing the 

hijab, the participants also felt the need to connect with others and the society. Most 

of them found that slight modifications of hijab colors and styles allowed them to feel 

more related to the Western society. The majority of the participants showed that 

being surrounded by similar groups influenced their level of satisfaction and of their 

relatedness. However, they indicated that the hijab was more important to them than 

feeling related to the Western society.  

Second: The Physiological Needs 

1. Thermal comfort. 

Breathability. 

Thermal comfort is an important factor of clothing comfort, and it is defined 

as our internal and external thermal state. It includes warmth, coolness, breathability, 

and hotness (Kilinc-Balci, 2011a). Breathability is defined as “the ability of a fabric to 

allow water vapor and excess heat to pass through and/or around the fibers and fabric 

construction” (SGMA, 1997, p.192). The hijab is used to cover the head and in some 

cases, the face, which makes breathability an important physiological feature. Six of 

the participants indicated that it was very important to wear a breathable hijab,  

I love the lightweight, and breathable fabric that does not make me steam 
during a hot flush. I do like this fabric a lot because it breathes well, and it 
allows heat to escape. It is a polyester rayon blend. Breathability is very 
important especially in the middle of summer (Nellie). 
 
Om Ammar also preferred the fabric that allowed air movement, so she did not 

feel tight and hot in her hijab. She also preferred the ones that she could breathe 

through. Jojo connected breathability to both the hijab’s design and material; “My 
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favorite thing about the two pieces hijab is it is breathable, not tight on my face and 

easy to talk through it” (Jojo). The importance of breathability increased with the 

hijab that was used for exercising, “I want to get different material that is appropriate 

for working out − more breathable one” (Sesi). 

Third: The Physical Needs 

1. Material comfort. 

Natural fiber. 

The fibers that have been used to construct the fabric have direct and indirect 

effects on clothing comfort. They have an impact on the aesthetic and performance 

characteristics of the fabric, such as its hand, appearance, and thermal insulation 

(Ravandi & Valizadeh, 2011). A little more than half of the participants (12) specified 

the importance of using fabrics that were made out of natural fiber fabrics, especially 

cotton, in their hijabs. For the MMH users, three of the four preferred the MMH that 

was lined with cotton because it was the layer that was in touch with their heads and 

faces. Mohibbah described her MMH and the importance of having the lining made 

out of cotton, 

It has two layers: the lining is made out of cotton and that makes it very 
comfortable. You cover your nose and your mouth while you are breathing, 
and breathing through other type of materials might be difficult. For me it is 
very important to have that fresh air coming in. That helps me with breathing 
especially during the season of allergy because I get so tight with breathing 
and that helps me. It does not make me over sweaty or either hot or cold. It is 
just right because it has two materials. The outside material is nice, tidy and 
professional, and the inside material is comfortable and breathable (Mohibbah). 
 
Nellie was the one who invented using cotton lining for the MMH. Her first 

consideration when she modified the MMH was the design, but as soon as she was 

satisfied with the design, she started modifying the fabric,  

I started with a square scarf and it took me a while to figure out the angles and 
all that kind of stuff to make it. And then the fabric changes because I wanted 
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to look dressier outside and so I started pairing cotton inside with polyester 
outside (Nellie). 
 
Cherry specified the importance of wearing a cotton hijab, “I care about the 

fabric especially the cotton one because it absorb more sweat while the chiffon do not 

and if I sweat it is going to stain.” Danah added another benefit of cotton, “The under 

scarf has to be made out of cotton because the hijab sometimes make you feel warm 

so you do not want to feel warmer using the wrong fabric. I prefer the natural fabrics 

like cotton.”  

Drapability. 

Drapability is an important property that is related to both the comfort and 

gracefulness of the garment. It describes the way in which the fabric hangs or falls 

and forms a specific shape. Both the garment design and the fabric have an effect on 

its drapability (SGMA, 1997). The MMH users (4) were the only participants who 

mentioned the drapability as an important factor in their hijabs. They believed that 

drapability affected both their personal comfort and the way the MMH looked on 

them. For example, Mohibbah preferred the MMH that was made out of material that 

draped in a nice and organized way since she wanted to look nice. Om Ammar also 

preferred both surface and lining layers for her MMH hijab that were thin and 

drapable.  

Lightweight and soft fabric. 

Fabric weight, stiffness, softness and roughness are also important 

characteristics that determine clothing comfort. The weight and the softness of fabrics 

are mostly related to better hand and comfortable clothes (Das & Alagirusamy, 2011; 

Kilinc-Balci, 2011b). Most of the participants (11) specified that they preferred 

lightweight and soft fabrics for their hijabs. Nellie mentioned that finding a fabric that 
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is lightweight and opaque at the same time was a challenge. She explained her needs 

for lightweight and opaque fabric,  

I do have limitation with the fabric since you cannot always find a proper 
weight of fabric that is not seeing through. This one is light but the print keeps 
it from being sheer. You cannot see though it. The weight and hand of the 
fabric itself is very light. This one is really nice, but I cannot find this fabric 
again and that why I do not wear this so often because I love the fabric and it 
does not make me steam during a hot flush (Nellie).  
 

Mohibbah indicated,  

I like the chiffon or the georgette since both of them are lightweight and look 
really nice when you wear them. For the lining, I like the Leno since it is very 
soft cotton. If I have this combination, I really think it is the best one 
(Mohibbah).  
 
Ayah loved that her workout scarf was made out of a very lightweight and 

absorbent fabric, “I love it because when I sweat, it is absorbent and not too hot for 

me.” Om Ammar indicated that softness was the first thing that she considered when 

she bought fabrics for her hijab, “First I put the fabric on my face and if I feel it soft, I 

like it. I do not like the itchy fabrics. I will not take itchy fabrics even if they are for 

free.” She also preferred one of her hijabs because it was made out of soft fabric, “I 

wear this one most of the time even when I exercise outside because it is made out of 

soft fabric” (Om Ammar).  

Nellie mentioned having hearing problems when the hijab rubbed against her 

ears. She believed that using soft fabric would decrease the problem. According to her, 

hard fabrics caused greater rubbing and as a result greater hearing problems especially 

for people with hearing difficulties. Sara made a similar statement,  

Thick fabrics are more stable than the thinner ones, but I do not like thick 
scarves. When I wrap them, they make two layers and if the fabric is thick 
then it is too thick and I will have hearing difficulties. They need to find a way 
to stabilize thin fabrics since I have more problems to stabilize them (Sara). 
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Research Question 2  

The second research question asked: What motivates Muslim women living in 

a Western society to wear the hijab? The purpose of this question was to understand 

Muslim women’s motivation to wear the hijab in countries where the hijab is not 

enforced by the law. Four themes were identified for the motivation of Muslim 

women to wear the hijab: Obedience of Allah’s orders, representation of their religion 

and identity (in a different culture/society), self-empowerment, and modesty and 

protection.  

Obedience of Allah’s Orders.  

All of the participants indicated that the most important reason for them to 

wear the hijab in a Western Society was to follow the Islamic rules and values. They 

chose to wear the hijab because it is an order from Allah and they wanted to obey this 

order. That was the most important message that most of the participants wanted to 

reveal when wearing their hijabs. Nellie stated,  

I am an obedient Muslim woman, so that I am following what Allah and the 
prophet (PBUH) asked me to do. I have no fashionable requirements other 
than fabric choice, but it is not fashion driven, it is Islamic driven. The point of 
hijab is that you are not fashionable and that you are known as a Muslim 
woman (Nellie).  
 
Danah added, “The main thing that encouraged me to wear the hijab is 

obeying Allah’s rules. I need to obey Allah and then I drew everything around it.” 

Amat Allah had a similar response, “I am following Allah’s orders and it is between 

me and God; this is how I understand the hijab since I started wearing it and I want to 

take this level of commitment.” Om Ammar indicated, “I cover for the sake of Allah 

not for anybody else. I want to feel more close and more obedient to Allah. And this 

is the best feeling I ever have.” She also added that she is a normal woman who 

believes that showing her hair would make her look prettier, but she prefers to have 
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the inside satisfaction and peacefulness rather than to be beautiful in other people’s 

eyes.  

Om Ammar indicated that she wears the hijab to obey Allah, and that makes 

all of her hijabs have the same meaning. Ayah also indicated “Hijab is a relationship 

between me and God, not a relationship between me and people.” Danah explained 

she is not trying to send any message to anybody since for her the reason of wearing 

the hijab is obeying Allah. Sesi wears the hijab because she believes it is an order 

from Allah.  

Han specified that the decision to wear the hijab is her own decision and she 

wears it because she respects her religion’s orders, 

I am Muslim and this is a religion order. People who follow other religions 
respect their religions, so why I do not respect my religion. Every one has to 
respect their religion. Why you follow a religion if you do not believe and 
respect it? (Han). 
 
All of the participants wanted to obey the orders, even if the orders interfered 

sometimes with their personal needs. Jojo clarified, “Hijab protect us and we do not 

care if we are in a hot or cold weather. We still cover because it is part of our religion 

and we cover for the sake of Allah.” They also wore the hijab even if it is hard in the 

Western society, 

Wearing the hijab in a Western society goes against our cultural norms. It is 
more challenging. Dealing with this challenge helps strengthen my 
commitment to the spiritual aspect of my life. If I felt like I was forced to wear 
hijab, it would make the experience all the more difficult (Sesi). 
 

Representation of their Religion and Identity.  

All of the participants indicated that they use their hijabs as a symbol to 

communicate their religious affiliation and values to the outer world. They showed an 

understanding of the importance of clothes and their rules in representing their 

identity and religion. Cherry stated, “Non-Muslim people will recognize right away 
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that I am Muslim when they see my hijab”. Ayah believes that this recognition makes 

her unique, “I can be recognized from the way I dress, so it makes me special.” For 

Hely, her hijab is representing her beliefs and her respect of the religion, “I want to 

present that I am Muslim and I respect the religion that I follow.” Nellie emphasized 

that she wants to be perceived as a Muslim woman,  

They perceive me as a hijabi [Muslim woman who wears the hijab]. As far as I 
am known as a Muslim woman who wears a scarf to cover her hair, so I do not 
ask others any questions and I do not look for the answers (Nellie).  
 
Sara gives special attention to the way that she interacts with others because 

she is recognizable as a Muslim, 

I always attempt to give the right or perfect image and picture. I just accept 
what they are saying and try to be respectful. Just to say Islam is not what you 
think it is. I feel angry inside, but I cannot do anything but be polite as much 
as I can. And I feel that they received the message that I want to send to them, 
which is we can wear whatever we want to wear in our way. We can be the 
same as you in a special way (Sara). 
 
Some of the participants indicated that they use their hijabs to change the 

stereotypes about Muslims and to invite people to follow the religion. Han stated, 

I want to change how people look at Muslims. When they see us wearing the 
hijab, they automatically think that we are bad people and terrorists. I use the 
hijab to tell other people that I am not a bad person. I act and feel and do 
everything like you (Han).  
 
Dody had a similar statement, “As a Muslim woman I want them to know that 

Muslims are very friendly and they are normal people. We can represent the actual 

Muslims’ characteristics so everybody knows the real Islam.” MG added, 

I want to show people that I am religious. Following the religion’s orders does 
not affect me negatively. I am not different than anybody else. I am like 
everyone else. I can study, I can drive, I can smile and speak with anyone. I 
want to improve how people view Muslims and I want to show them that we 
are normal, kind, and sweet (MG). 
 
Most of the participants believed that their hijabs make them unique in one 

way or another. For example, Sara stated, 
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I feel special or unique and that just because I am wearing a scarf not the style 
or the way that I am wearing it. I feel so happy sometimes because I make 
them curious and I like that they are asking me. I do not like the people who 
just wondering and do not act. I want them to ask, so I can explain more and 
give them the right image or picture of Muslims (Sara). 
 
For Zahra, her hijab makes her stand out in the crowd, “Uniqueness such as in 

the class since I am the only one with hijab, the instructor will recognize me and 

know me better”. On the other hand, for Sesi this uniqueness comes with some 

responsibilities,  

I feel like when you wear the hijab it comes with some sort of responsibilities 
because when you are wearing the hijab you are immediately identified of 
being a Muslim. That means you have a big responsibility and I know myself, 
I do not always do well. You have to show your best character because 
unfortunately all your faults and the way you interact with people will be 
associated with Islam and not with your personality and who you are (Sesi). 
 
Nellie agreed with Sesi regarding the responsibilities that she has, as others 

identify her as a Muslim from her hijab,  

Hijab also is an identifier and a constant reminder of whom I represent. I 
cannot go to a bar while I have my hijab on because I am representing Allah, 
and I always have to be aware of who and what I represent. It makes me 
extremely cautious of other people’s action if I am going out with somebody 
who is not Muslim. I do not want others to be hurt because of me (Nellie). 
 
Three of the participants, Sesi, Nellie, and Han, believe that their hijabs 

provided a great opportunity for them to invite other people to Islam [Dawaah]. Sesi 

stated,  

I think hijab is a good opportunity to do Dawaah [invite other people to Islam] 
because if you behave well you do not even have to talk about Islam. That is 
the positive side with people associating your behavior with Islam. Behaving 
well could be the way of spreading Islam. I use the hijab to send all these 
messages. I am wearing the hijab so they identify me as a Muslim and I try to 
behave in a good way to give a message to the people that I am a Muslim and I 
behave in a good way; it is kind of Dawaah (Sesi). 
 
Nellie also uses her hijab as a way to invite people to Islam, “My goal is to 

invite people to Islam through my actions and my clothes. I want them to be able to 

approach me, so I try and make myself approachable no matter what I am wearing” 
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(Nellie). Han thinks that Muslims who live in Western societies do not succeed in 

representing Islam in the right way to Westerners, 

Some of the people told me that they do not know about Islam and they have a 
lot of questions. They showed me that it is important how you represent your 
religion because they want to know and learn about it. They are afraid to get to 
know us because of the media and all the bad stuff it shows about us. They 
were interested because what they see from us is different than what they 
heard. I believe there are a lot of things about Muslims that non-Muslims do 
not know about and they have a lot of questions. The questions made me feel 
bad because there are a lot of Muslims in the West. Why do they not 
representing Islam in the good way? Why do the media not representing Islam 
in the good way? When they approached and asked me, I was angry with the 
Muslim people. I am new here and there are a lot of Muslim people that have 
been here from a long time ago. Why do other people still have questions 
about Islam? Hijab is a basic rule in Islam and others still do not know about it 
(Han).  
 

Self-empowerment 

Self-empowerment refers to taking control of one’s own life through one’s 

own thoughts and is based on the belief that one knows what is best for oneself (Shah, 

2015). Most of the participants showed their self-empowerment through the use of the 

hijab. In the follow up conversation, Ayah stated that she is willing to immigrate to a 

different country if the country that she is living in forbids her from wearing the hijab 

because it is very important for her,  

Hijab is very important for me. I will never think of taking it off or get rid of it, 
and I will encourage all Muslim women who do not wear it to wear it. There is 
no way to force me to take it off. Nobody in the earth can force me to do it. I 
will feel insecure about myself. I will probably feel less confident. I do not 
want to take it off for others. If I live in a country like France where they 
forbid the hijab, I might not leave the house or immigrate to other country 
where there is more freedom (Ayah). 
 
In the follow up conversation, Sesi mentioned that the hijab makes her more 

confident, “I think hijab does help my spiritual connection with my faith. Hijab is not 

something I can hide, it is so visible, so wearing it helps me to be more confident 

overall about myself and my identity.” The participants mentioned that they felt proud 

because of their hijabs, 
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I feel actually very proud with my hijab and with my niqab. I think that how I 
feel inside is really shows somehow on the outside. Even though I cover my 
face and I have been living here for a very longtime, I never had any occasion 
where people treated me differently because I am not presenting myself as a 
different. I do not feel different even when I am wearing my niqab (Mohibbah). 
 
Dody believes that her society is proud of her decision, “They are proud of me 

I think. Because they say that I am a strong woman because I do not change myself. 

In Saudi Arabia I wear the same thing.” According to the participants, not being able 

to wear hijab in the public would have negative effects on their well-being. Cherry 

stated, 

If you asked me to go out without my hijab I would feel insecure because I 
would feel like people will look at me differently. With the hijab they will 
respect me more especially Muslims because they know Muslim women have 
to wear the hijab. If I do not, I will feel awkward too. The covering in general 
is what make me feel this way (Cherry). 
 

Modesty and Protection.  

According to the participants, one of the purposes of hijab is to be modest, 

“The purpose of the hijab is modesty and to cover the beauty. It is not to show our 

beauty or fashion” (Amat Allah). Cherry added, “Wearing the hijab makes me feel 

secure with my body, so there is not too much exposure.” Modesty provides 

protection to the participants, such as protecting them from unwanted sexual attention. 

Emily stated, “The hijab makes us very special because we are easy to be recognized 

as Muslim people and it is protector for us. We are comfortable wearing it.” Jojo 

added,  

I want to tell other people do not think bad about us and do not expect that we 
are bad people. We use this hijab to protect ourselves and it is not something 
strange that we are doing. I just want to be protected from the sexual looks 
since I do not like when people look at me this way (Jojo).  
 
Han believes that this protection makes her more comfortable, “When you are 

wearing the hijab, you feel more comfortable. Men do not look at you in a bad way to 

see how your body looks like I mean your body shape.” Sesi indicated that she 
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connected the modesty part with covering the hair, “I wear hijab because I believe it is 

an order from Allah for women to dress modestly, and I connect the modesty part to 

covering my hair.” Emily clarified that her hijab makes her more comfortable to deal 

with the men around her, “My hijab protects me since other men would be aware that 

they could not be near me. Hijab also protects me from bad people and sexual 

harassment.” Dody believes that her hijab succeeds in giving her the privacy and 

protection that she is looking for; “Men are more polite than women and they make a 

space between me and them. When they see my hijab, they do not come close to me 

and respect me.”  

Shosho noticed that the more she covers, the more respect she gains from 

other Muslim men,  

Muslim men respect me more when I used to cover my face than when I took 
off my niqab. They used to talk more politely with me, and only if they have 
to talk to me. Besides they did not look directly at my face. When I took off 
my niqab, I noticed that they are more free to talk to me (Shosho).  
 
Sesi believes that her hijab is a reminder that provides self-protection to her,  

I like hijab because it reminds me and keep me in check because when I came 
to college it is very easy to go to a lot of places and do a lot of things. The 
hijab is a good way to keep my faith in check because it will be really weird if 
you see someone with hijab and they are like at a bar or in places that you 
would stand out. I think by me wearing the hijab it helps me stay to what I 
believe in and also, like I said, hijab has never been a struggle for me (Sesi). 
 

 In summary, the key motivation for the participants to wear the hijab is to 

follow the Islamic rules and values. They respect the religious orders and obey them, 

even if obeying the orders would interfere with their personal needs. The participants 

also use their hijabs as a symbol to communicate their religious affiliations, so they 

give special attention to the way they interact with others. Recognizing the power of 

their hijabs led them to use it to change stereotypes about Muslims and invite others 

to follow their religion. Modesty and protection are the last motivators for the 
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participants to wear the hijab. The participants believe that their hijabs protect them 

from sexual harassment and that they make it more comfortable to deal with the 

opposite sex.  

Research Question 3  

The third research question asked: How do Muslim women living in a Western 

society demonstrate the type and level of internalization of their motivation to wear 

the hijab? The purpose of this question was to understand, according to the 

participants’ behaviors and feelings, the level of internalization the participants have 

regarding their motivation to wear the hijab in a Western society. The self-

determination continuum (see Figure 24) was used to the type of motivation and level 

of internalization, and that led to two themes: intrinsic and extrinsic motivation. 

According to SDT, the extrinsic motivation could internalize in the individual and 

form the following: external regulation, introjected regulation, identified regulation, 

and integrated regulation.  

Intrinsic Motivation. 

Intrinsic motivation is defined as “the innate energy that people demonstrate 

when they pursue a goal or an activity because it is interesting or fun” (Ryan & Deci, 

2004, p.101). Two of the participants, the ones who modified the MMH, Om Ammar 

and Nellie, were the ones who showed an intrinsic level of motivation for how they 

wear the hijab in the West. The participants enjoy wearing and modifying the hijab 

and the modification process helps to satisfy their basic needs. Both Om Ammar and 

Nellie continue modifying their hijabs and creating new hijab styles, other than the 

MMH, that meet their physiological and physical needs as they are changing. Om 

Ammar stated, 

I always modify my hijab. If I find something new, you know we live in the 
society and every day you find new material, color, and design, and this help 
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me to modify and change my hijab. The modification process makes my heart 
happy and I am always interested in it. It is also practical to practice the hijab 
because you do not feel that you are carrying a mountain of fabrics on your 
head. It helps you to feel free since it fits your body and since you feel it is 
like one piece with your body and I like it this way. (Om Ammar)  
 
In the follow up conversation, Nellie stated,  

Hijab becomes as a part of me. It is part of who I am. I wear it all the time 
except when I am at home. Even at home if I am doing something in front of 
the windows, I have it on. I feel a little bit naked sometimes without it because 
it is part of me (Nellie). 

  
Om Ammar added, 

Nothing will stop me from wearing the hijab. It is coming from my inside 
since this is who I am. We have to judge other people according to their way 
of thinking not according to their appearance, and this is what I do in my life 
(Om Ammar).  
 
Nellie believes that she has a high level of autonomy (10 out of 10) because 

she is the one who makes the decisions in her life, which are according to Allah’s 

rules,  

I have chosen to dedicate my life to Allah and so for that purpose Allah directs 
my life. I make the choices, but Allah gives me the rules. I do not know. Some 
people when they see me with my hijab, they say, “Are you doing that for 
your husband? It is America and you do not need to do that”. I explain, no it is 
not for my husband. Even my husband sometimes tell me no when I wear the 
niqab, and it does not make any difference because I am not wearing it for him, 
I am doing it for Allah. Allah makes the rules and I make the choices to follow 
the rules and make my choices through them (Nellie).  
 
In the follow up conversations, the researcher asked the participants about 

their feelings while they were modifying their hijabs. Nellie stated, “It is not exactly 

powerful, but maybe pride that I can do it for myself, by myself, and that I can change 

it so it functions better.” Om Ammar gave more details about her feelings, 

I felt very interested to do that because it comes from my heart. I used to be 
uncovered before and I did whatever everybody used to do. I wear no hijab, 
lay down under the sun to get tan but something changed me from the inside. I 
want to be more obedient to Allah and that is why I changed. And this is the 
reason why I became happier with my life when I applied it and wear it, 
especially when I wear something that I made to fit my needs. I am really 
happy to do all what I am doing and nothing bothers me. The modification 
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process will result in something that fulfill the needs of my heart and my faith 
and that make me happy since I am obeying Allah. And the result is me being 
happier, more stable and more confidence (Om Ammar). 
 

Extrinsic Motivation. 

According to SDT, people naturally tend to integrate extrinsic motivation into 

the self through different levels.  

External regulation. 

 External regulation is “the least autonomous form of extrinsic motivation and 

includes the classic instance of being motivated to obtain rewards or avoid 

punishments” (Ryan and Deci, 2004, p.17). Two of the participants showed an impact 

of outside influences on their decisions to wear the hijab in a Western society. In 

general, these participants use different hijab styles and colors while they live in a 

Western society, compared to the ones that they use in their home countries. 

Traditions, cultures, and family forces are the external motivations that affected these 

participants’ practices of wearing the hijab. Hely is a participant from Saudi Arabia 

who most of the time adopted a hat to be used as a hijab in the United States For her 

body cover, Hely adopted Western clothes, and she only wears the traditional Saudi 

hijab, the abaya, for special occasions, such as the Saudi national day. She explained 

the reasons for these differences,  

Back home I have to wear the traditional covering called abaya, but in the 
United States I have the options to cover with scarf over a long shirt. The scarf 
in Saudi Arabia has to be black and has one shape, but in the United States we 
can wear colored scarves and in different shapes. It is different because in 
Saudi Arabia we have strict rules, so we have to follow the covering rules. In 
the United States there is no rule about covering our hair, so we can do it 
however we want. I wear black there but not here because I like to wear 
colorful things because it is more beautiful. I do not like to wear all black, yet 
I do it sometimes. I wear all black back home because of the tradition (Hely). 
 
In another part of the interview, Hely specified that she does not like the scarf 

and she wears it only because it is required by the religious rules.  
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I believe it is a part of the religion, but at the same time I do not want to wear 
it. It is not necessary for us to love everything we have to do. I do not like to 
study but I have to. It covers everything we have to cover. It is useful in a 
religious way, but in the same time, it does not have style (Hely). 
 
In the follow up conversation, Hely stated that she believes in wearing the 

hijab in general (convinced), even though (according to her previous quotation) she 

does not like to wear it “Wearing the hijab in general has a very strong relation to our 

beliefs, so it is very important and it is coming from myself. I am Muslim, so I feel 

like I am convinced to wear it.” She also showed that relatedness is the most 

important need for her,  

The hijab totally increased my relatedness in here because I am surrounded by 
Muslims. When I wear the hijab, it means I respect these people who are 
surrounding me regardless my religion it is from the culture. Saudis and 
Muslims surround me and this is our culture. When I wear it, I show respect to 
our religion and culture and this increase my relatedness to them. It is very 
important to me because I cannot live alone and I need people to surround me. 
I believe wearing the hijab increased my relatedness (Hely). 
  
Based on this statement, Hely wears the hijab in the United States mostly to 

satisfy her relatedness. 

Shosho is another participant from Saudi Arabia who showed an extrinsic 

motivation for the practice of covering the face. She took off her niqab after living for 

six to seven months in the United States She specified the reasons that forced her to 

take off her niqab,  

To be honest with you, I used to cover my face only show my eyes when first I 
moved to the United States. but then I took my niqab off after 6-7 month. I 
was using a black niqab with black tarha. I faced a lot of discriminations and 
racism from other people such as strange looks. They were also yelling at me, 
but I could not understand their talking because I could not understand English 
very well. I decided to take off my niqab because I was so scared for my life. 
Now I do not see the same look I used to see when I covered my face. There is 
more acceptance from the society (Shosho). 
 
Shosho was exposed to external pressure that affected her decision to give up 

wearing her niqab. She is not happy with the decision and that becomes clear in her 
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statement, “Hijab is part of me and deeply in my heart I like it more when I cover my 

face, but the lifestyle in the United States forced me to just cover my head.” On the 

other hand, Dody is another participant who faced similar discriminations and 

physical violence from non-Muslims, but she did not take off her niqab. She stated, “I 

faced a lot of problems. I faced non-Muslims who touched me and hit me on my back 

because I am Muslim. I ran away from them. They were old men and they did it 

twice.” Dody kept on wearing her niqab and that means her motivation to wear the 

hijab in a Western society is more internalized than Shosho’s motivation. 

Introjected regulation. 

Introjection regulation is where the individual starts taking the external 

regulation in and maintains it in the self, but it is still not part of the individual. It is in 

the individual but not completely integrated in the motivation, cognition, and affect 

that comprise the self (Deci & Ryan, 2000a). Two of the participants, Hely and Lolo, 

showed this level of internalization for their motivation to wear the hijab in a Western 

society. Even though Hely showed in her interview that she is externally motivated to 

wear the hijab in the West, in another part of the interview she showed that the 

practice is partially internalized in her. This level of internalization affects Hely’s 

decisions while she is choosing her hijab,  

I like to follow the fashion and I used to wear a scarf, but now I wear a hat 
because I think it is more fashionable. The hat shows my neck and in my 
religion I have to cover my neck too. I wear high neck shirts with it (Hely). 
 
Lolo is another participant who wears a hat as a hijab, and she is also not 

happy with it because it does not meet the religious requirements. She stated, “The 

scarf is better than the hat for religious reasons. I want to modify the hat to meet the 

religion expectations.” Both Hely and Lolo showed their desires to follow the 

religious instruction for the hijab, which means the practice of the hijab is not totally 
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extrinsic to them. They adopted the fashionable hijab, the hat, but they still want to 

follow the religious orders and cover their necks.    

Identified regulation. 

Identified regulation represents the more fully internalized regulation, and it 

can be carried out autonomously because it is likely to be experienced as a personal 

value. The participants at this level of internalization experience their behavior as 

self-determined, as it is personally chosen and valued (Ryan et al., 1993). Only one 

participant, Han, showed this level of internalization for the behavior of wearing the 

hijab in the West. Han does not care about how others think or judge her because of 

her hijab because she feels confident in herself, “It does not matter for me because I 

know myself and I am pleased with what I want to present. I do not care about how 

other people look at me; I know myself” (Han). In the follow up conversation, Han 

restated her beliefs and provided the hijab as an example, “I do not care about what 

people around me think of me because of my decisions. For example, wearing the 

hijab is my decision not other people’s decision, so I do not care about others” (Han). 

Han showed a very high level of self-confidence in her statement,  

I have competence and I have the ability to do something I want and I need. It 
is all from me and for me, so I am very high in it. I feel confident in myself 
even if I do mistakes I know I did that in a wrong way and I fix it. This does 
not keep me from taking the challenge again. I will do it again and again 
trying to do it in a better way (Han). 
 
Integrated regulation. 

Integrated regulation is the regulation that “result[s] when the identifications 

have been evaluated and brought into congruence with the personally endorsed values, 

goals and needs that are already part of the self” (Ryan & Deci, 2004, p.18). Almost 

all of the participants (18) showed this level of internalization of the behavior of 

wearing the hijab in the West. Some of them wear the same hijab for a long time and 
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never change it because they believe it is meeting the level of commitment they want 

to make to their religious rules. Mohibbah stated,  

I wear just the MMH and never change it since 17 years ago because I want to 
follow the Allah’s orders in the best way. Not covering the face is acceptable 
in the Islamic Sharia law, but in that time I was more in the Islamic study so I 
thought I want to get to the higher level. I want to be in that level, so I want to 
start covering my face (Mohibbah). 
  
Amat Allah shares the same thoughts as Mohibbah regarding covering the face 

using the MMH. She believes that she has to cover her face and she wants to apply 

this in her life. According to her, the MMH helps her with the decision because it is 

suitable and comfortable, so she started using it and never tried anything else. Both 

Mohibbah and Amat Allah use the MMH for all different occasions, which means the 

behavior is more self-directed.  

Mohibbah indicated that her hijab makes her proud, which is an important 

personal outcome; moreover, she showed a level of enjoyment. According to SDT, 

this is a higher level of internalization, which is intrinsic regulation,   

I feel actually very proud with my hijab with my niqab. It is more the spiritual 
aspect since I feel proud because Allah helps me to follow his orders. It seems 
like it might be difficult because you are dressed in a completely different way 
than the other people on the street, but it is not difficult, it is easy. It is not 
from the physical material or anything like that; it is from the feeling that I am 
fulfilling Allah's orders (Mohibbah). 
 
The hijab, for almost all of the participants, became a part of them that 

provides peace, pride and strength. Ayah indicated that she had the chance to take her 

hijab off when she moved to the United States because it is not required by the law, 

and her husband was supportive of her taking her hijab off, but she did not, 

This is the way I grew up. I have been wearing the scarf since the age of 14. I 
am very convinced that this is the way I should be; the way I dress is the right 
way. I do not feel like showing parts of my body to strangers is necessary. It is 
required by my religion to be covered and I follow my religion. I wear it 
because I am convinced it is right and it is all about what I believe, not trying 
to tell people what I believe. I am not sending messages to anybody. It is for 
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me, not for other people. It is a relationship between God and me, not between 
me and other people (Ayah).  
 
Han explained her feelings while wearing the hijab, “When you are wearing a 

hijab you feel more comfortable; it makes you feel peaceful about yourself and I think 

this is important.” Emily’s hijab makes her feel special, “I think hijab make us special. 

We are like the jewelries that you cover and keep away to save them. Make me 

special when people see us. I feel very proud to wear it. Just special people wear it.” 

She added, “Hijab is part of my life and I do not care if there is a lot of people 

wearing it or not” (Emily). Meme clarified her satisfaction and some of the feelings 

that she has while wearing the hijab, 

I am proud and 100% satisfied with my hijab even if others see me different 
because I have never thought of taking off my hijab. Even if I say it is so hot 
that I wish I do not wear the hijab, but it is only because I am so hot, not “Oh I 
have a pretty hair and I wish I did not wear the hijab”. I like the hijab, and that 
I am wearing it, and the idea of it from the beginning (Meme). 
 
Some of the participants are not willing to give up their hijabs even if they 

affect their lives negatively. For example, Lolo is the participant who showed a lower 

level of internalization, introjected regulation, when she adopted a hat as a form of 

hijab. However, in the follow up conversation, Lolo mentioned that wearing the hijab 

in the United States is affecting her negatively since she feels it affects other people’s 

decisions when she applies for jobs. When the researcher asked Lolo if she would be 

willing to take off her hijab to get her dream job, her response was no. The response 

was direct and strong, which indicates a high level of internalization. Dody had a 

similar response when asked if she would be willing to take off her hijab in order to 

complete her education in the United States, “No, I prefer to go back home than to 

take off my hijab.” 

In the follow up conversations, some of the participants were asked about the 

effects of wearing the hijab in a Western society and most participants felt positive 
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effects on their well-being by wearing the hijab. MG indicated that her hijab affected 

her well-being positively, 

I believe wearing the hijab affected my well-being positively because I am 
doing what I want to do. It is coming from my belief. Also I feel confident 
since I can wear it anywhere. Maybe I feel that I am 70% related to the people 
around me. I do not feel that people do not like me because I wear the hijab, 
but maybe some of the teenagers do, but almost it is okay with me. I feel that I 
belong to the people. I do not feel different (MG).  
  

Sara had a similar response to the question regarding happiness, 

I am so happy with it especially in here. I feel special and it makes me happy 
when I go out and see others are not wearing the hijab since I say I am blessed. 
I mean the effect of hijab in here is different than when I was in Libya because 
over there we are all the same, but in here I feel so happy and this increase my 
feeling of well-being. I do not think the decision of wearing the hijab in here 
decreased my autonomy or competence. I feel it is increased by wearing the 
hijab in a Western society especially that I am doing the right things since I 
am presenting my religion and myself (Sara). 
 

Mohibbah showed that the hijab became congruent with her personal endorsed values,  

I do not know because wearing the hijab for me is me. It is part of me. I cannot 
see it as a separate thing that affected this or that. It is just. But I would say 
probably wearing the hijab increased my autonomy because when you wear 
the hijab you will deal with others, especially the other gender. You are taking 
away the physical thing. You are dealing with the personal human values. 
Competence for sure because of the feeling that I am applying what ever I 
believe in so that increases my confidence. Relatedness does not really matter 
because if I am among people like me who are Muslims who wear the hijab, or 
among people who do not, this does not affect me (Mohibbah). 
 
Sun Flower has been Muslim for only six years and she believes that the hijab 

contributes to her well-being in a positive way, by bringing respect from others, 

Yes, I do. I did not wear the hijab for the most of my life and now that I wear 
it just from seeing people treating me differently in a better way. They respect 
me more and use better language with me, like they have higher opinion of me 
just because I wear the hijab - even the non-Muslims. I do not think wearing 
the hijab affected any of the needs. When I first wore it I was very scared, but 
the people who I used to work with complemented me and said that they like it. 
I did not feel more confident; it is only make me feel that I am doing what is 
right in Allah’s eyes. And it is definitely my own decision, since nobody is 
telling me to do it (Sun flower).  
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Research Question 4 

The fourth research question asked: How have Muslim women modified how 

they wear the hijab while living in Western society, and what has motivated them to 

do so? The purpose of this question is to investigate the different types of 

modifications Muslim women make on their hijabs while living in a Western society, 

and the reasons behind these modifications. The results are categorized into two main 

themes: the type of modification and the motivation to make these modifications. 

First: Type of Modification 

The themes that represent the type of modification Muslim women make on 

their hijab are creating new hijab designs, changing the color of the hijab, and 

changing the way that they wear the hijab.  

1. Creating new hijab designs.  

Two of the participants, Om Ammar and Nellie, designed new hijab styles (the 

MMH) and they were involved in the modification process of it. They were looking 

for a convenient hijab that is comfortable, practical, and looks good. They both started 

at the same time, which was about 20 years ago. Om Ammar used to wear a 

traditional hijab that consists of two pieces: a square shaped hijab and an under-scarf. 

She used to stabilize her hijab using safety pins. She believed that using two pieces of 

fabric to cover was too much on the head. Om Ammar was uncomfortable wearing 

the hijab because she used to feel hot most of the time. She noticed a different hijab 

style on one of her friends. The hijab consisted of adding different pieces to the main 

head cover. Om Ammar thought about combining the head and the face covers in one 

piece. From that thinking, she started modifying her hijab in front of the mirror. Om 

Ammar described the beginning on the MMH development in her statement, 

I start by making something to tie it from the back so it will be stronger around 
the head. Then I started looking for something to cover my neck and the other 
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side of my face. At the beginning, I used safety pins here and there. Then I 
said, why should I use all these pins; it hurts sometime. I figured out with my 
other friend who has more sewing skills than mine, Nellie, to use snaps instead 
of the pins. Since I am an architect, that helped me a lot to imagine it and do it 
like the houses that I make. I imagined how it is going to look and that make it 
easy for me to do it. After I modified it, a lot of people like it especially when 
I went back to my country. They loved it and everybody asked me to teach 
them how to do it (Om Ammar).  
 
At the same time, Nellie was working on modifying her hijab with one of her 

friends. She described her experience in this statement, 

The first one I made was in response to a sister who had a square hijab that 
was folded into a triangle. She used safety pins to shape it on the way she 
wanted. She asked me if I could make it where she does not have to use all the 
safety pins. That was where I started. The first one was for her and the second 
one was for me, and from there it was modified for mainly comfort. My first 
one does not look exactly like this one since this style has evolved overtime 
through wearing it. I would make one and I wore it, then I would identify the 
problem points and the next time I made one I would change them. Sometime 
I modified it according to the other users’ requirements. Each woman changed 
it for her comfort and what she thought was more efficient (Nellie). 
 
Both Om Ammar and Nellie attempted to modify their hijabs frequently 

and/or use different hijab styles to meet their physiological and physical needs. For 

example, Nellie wears different hijab styles or lengths for different occasions. She 

wears the traditional square scarf in two different lengths; the short one is for doing 

carpentry work, and the long one is for praying. Also, when she partially lost her 

hearing, she could not wear the MMH anymore because it rubs against her ears. She 

modified a new hijab style that is similar to the khimar (see Figure 12), so she does 

not have to wrap it around her head and it does not rubs against the ears. 

2. Change the color of the hijab.  

All of the participants showed an understanding of the importance of color and 

its influence on other people. For example, MG believes that color is the main aspect 

that influences others’ perceptions of the hijab and the meanings they attribute to it. 

This understanding encouraged the participants who used to wear their hijab in black, 
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mostly from Saudi Arabia, to modify their hijab colors and avoid black. Om Omar 

described the difference in her hijabs between Saudi Arabia and the United States,  

The only difference is the color. In Saudi Arabia, I follow the traditional way 
of covering which is covering the face and use the black color. In here, I use 
the same style but the color is different. In Saudi Arabia, it is normal for 
everyone to wear black, so it is strange to see a woman wearing colorful abaya, 
so we use the black (Om Omar). 
 
Some of the participants believe that Americans do not like black and others 

believe that black might scare Americans, since bright colors are more acceptable for 

them. For example, Emily stated, “Most of my hijab choices depend on their colors 

since colors get people’s attentions. I also match them with my other clothes. I think 

Americans likes colors and I receive more comment when I wear colorful scarves.” 

Sesi is one of the participants who wears black hijabs, and she accidently discovered 

that she was presenting the hijab concept for Americans the wrong way. She clarified 

what happened to her in her statement,  

I used to wear a lot of black hijab until one day where I wore a white hijab. 
My classmates were really surprised because they thought that I only have to 
wear black or dark colored hijabs. I told them that I could wear whatever 
colors and I wanted to wear black. It depends on my outfit and I make sure 
that my outfits match with my hijab (Sesi). 
 
Even though almost all of the participants (19) agreed on avoiding using the 

black color in their hijabs, they showed different preferences regarding their hijab 

colors. All of the MMH users (4) prefer soft and/or natural colors that match with 

their other outfits. For example, Mohibbah stated, “Soft colors are comfortable for the 

eyes, and I always try to match the color with the Abaya.” Amat Allah believes that 

natural solid colors are attractive colors so she always wears them. However, the TH 

users do not mind using bright colors because the most important thing for them is the 

way they look and to be approachable by the society. For example, Cherry believes 
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that color is very important and she does not like to wear dull colors, “The bright 

color make other people notice me. I like bright colors and I do not wear dull colors.”  

3. Change the way that they wear the hijab. 

 Choosing different styles of the hijab is also more common with the 

participants from Saudi Arabia. Five of the eight participants from Saudi Arabia chose 

to wear different hijab styles than the one they use in their country, other than 

changing their hijab color. Some of them modified their face covers by adopting the 

Ghatwah (type of face cover) instead of the niqab, while others adopted Western 

clothes and used them as hijabs. Han adopted a hat as a new style that she never wears 

back home as a hijab. She believes that the hat makes her approachable by other 

people. She told the researcher a story that happened to her with one of her classmates,  

Last week, I was wearing a hat and went to my classes. One of my Chinese 
classmates told me that I look so cool and she loves my style today since it 
looks so comfortable. The thing is, she sees me every day wearing a scarf. 
Why she did not talk to me when I am wearing a scarf? Does she feel like I am 
more near to her? I laughed and then she asked me, "Why are you wearing a 
hat and the other girl is wearing a scarf?" I told her that I change my style 
depending on my mood (Han).  
 
Shosho believes that Westerners do not accept covering the face, so they treat 

the women who cover their faces differently,  

When I used to cover my face, they had judgment and have fear about woman 
who covers her face. All the time they stare at me. I think they do not accept 
women who cover their face (Shosho).  
 
Amat Allah adopted the MMH in the Western society, but she wears the 

traditional hijab when she is visiting Saudi Arabia, 

My hijab back home is differing in color and style than my hijab in here. Over 
there, I wear tarha with niqab in black and I guess that because everybody is 
using them. So all the people use the black color and I think the MMH will not 
be comfortable over there since I will be odd (Amat Allah). 
 

 According to this statement, the participant wants to adjust to both of her 

societies and get acceptance from each. On the other hand, Danah believes that the 
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style does not make any difference for non-Muslims because they cannot differentiate 

between the different styles except between covering and uncovering the face,  

Americans do not differentiate, so wearing different style of hijabs is for the 
users themselves. People from outside the Muslim community I think do not 
notice this differences between the hijabs. I think the only difference they are 
notice is the women cover their face or not (Danah).  
 

Second: The Motivation to Make These Modifications 

The results showed that the participants are aware of the effect of their 

appearance on other people. They want to look professional and approachable, as 

clarified in different previous statements. For example, Ayah stated,  

I cannot just stick to one scarf. I look for different patterns. It is the same thing 
like picking a dress. I am just picking whatever scarf matches with my clothes 
especially for my work because I have to look professional, so I have to pick 
my clothes really carefully (Ayah).  
 
All of the participants match their hijabs with their other outfits. Sesi stated, “I 

always make sure that my outfits match with my hijabs.” Mohibbah had similar a 

statement, “I always try to match the color with the abaya.”  

The participants give special attention to their comfort also. For example, they 

choose the materials for their hijabs according to the different seasons. Shosho stated, 

“I like light fabrics when it is summer and spring and heavy ones when it is cold.” 

Nellie modifies her hijab mainly for comfort, and she specified that the MMH is 

constantly modified to be more comfortable and efficient, “Each woman changed it 

for her comfort and what she thought was more efficient.” Moreover, Om Ammar was 

looking for a hijab that is easy to wear, looked better, and was more comfortable, “I 

wanted something very comfortable first, and stable so it does not move from my 

head since most of the fabrics make it moves.” 

All of the participants indicated that they want to adjust to the new society, so 

they made the different modifications to their hijabs. For example, Om Omar stated, 



 
 

141 

“Here, people are not used to see women wearing black, so to make it more 

acceptable, we wear colors abaya. You are living in their country so you have to try to 

adjust with it.” Shosho, had a similar statement,  

Color has the most effect on non-Muslims. I think they are pleased with the 
bright colors. Some of them think wearing only dark colors will be hard on us 
especially in hot weather. They believe that it could harm us, but when they 
see bright colors they are pleased with it (Shosho). 
 
Shosho modified her hijab style in ways other than the color to get more 

acceptance from society, “Not covering the face is very acceptable for non-Muslims. 

Now I do not see the same look I used to see when I covered my face. There is more 

acceptances” (Shosho). 

In summary, the participants used different ways to modify their hijabs in 

order to accommodate their needs. They developed new hijab designs because they 

were looking for a convenient, good-looking hijab that is comfortable and practical. 

They also modified their hijab colors because they understand the importance of color 

and its influence on other people. They mostly avoid wearing black, as they believe 

that Americans do not like black or because they believe bright colors are more 

acceptable to Americans. They also adopted different ways of wearing or styles of the 

hijab, such as their face covers, or adopted Western clothes as a hijab. The 

participants made these modifications because they are aware of the effect of their 

appearance on other people. They also want to look professional and approachable 

and to adjust to the new society.  
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CHAPTER 5 

DISCUSSION 

The hijab is a religious practice that has been adopted by most Muslim women 

to follow their religious roles and obey the teachings of Allah. For Muslim women 

who are living in Western societies, several studies affirmed that besides wearing the 

hijab because it is a religious belief, they use their hijabs to represent their identities 

and to empower them to face any difficulties while living in Western countries. The 

difficulties result from the belief of many Western people that the hijab is a symbol of 

women’s oppression, and these women need to be liberated (Al Wazni, 2015; Taylor, 

2008; Williams & Vashi, 2007). These opinions are apparent in the Western media 

and have become accepted by many members of the population (Geaves, 2010). The 

differences between Muslim women’s beliefs about the hijab and the Western 

opinions result in many arguments and discussions, especially while the women are 

living in the West (Darraj, 2011; Heath, 2008; Moors & Tarlo, 2013). When living in 

Western countries as minorities and, most of the time without their supportive 

families and communities, these Muslim women face great challenges, and these 

challenges can have negative effects on their well-being. The present research is the 

first study that has provided the perspectives from the psychology, clothing and textile, 

and feminist disciplines of the effect of the hijab on Muslim women’s well-being 

while living in a Western society. It uses self-determination theory (SDT), based on 

the fact that the hijab is an important religious practice, and SDT is a well-respected 

framework to examine Muslim women’s hijab practices and to account for the 

junction of motivation and Islam. 

Self-determination theory has been used in this research to investigate the 

effects of the hijab on Muslim women’s well-being. SDT has been used by 
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researchers from different fields, such as psychoanalytical, social psychological, and 

sociological, to theorize about and emphasize the importance of motivation and the 

internalization process on the constancy and transmission of different cultures around 

the world. SDT has also been used to measure the religious orientations of Christian 

subjects. Moreover, the internalization process has been used in the fields of 

education, personal relationships, sports, and other areas. These studies emphasize the 

point that the variability of the internalization of beliefs is connected to the 

psychological well-being of individuals and their behaviors and attitudes (Ryan, 

Rigby, & King, 1993). However, no previous research uses SDT and the 

internalization process with Muslim subjects in the field of clothing and comfort.  

Clothing and the effect of it on human behavior captured the attention of 

researchers from different disciplines, such as psychology, sociology, and social 

psychology. The two primary areas that most researchers focus on are how clothing 

has served as a form of non-verbal communication and the relationship between 

clothes choices and the individuals’ values and needs (Jain, Singh, & Rankawat, 

2011). Comfort is another aspect of clothing that has been of interest to many 

researchers. Thermal comfort is the main aspect of comfort that receives the most 

attention of the researchers who focus on the hijab’s comfort (Tashkandi, Fergusson 

et al., 2013; Tashkandi, Wang et al., 2013; Tashkandi, 2014). However, none of the 

previous research combines the hijab’s comfort and how that affects Muslim women’s 

well-being. This study used the clothing comfort model (CCM), which includes three 

dimensions of clothing comfort: physical, social-psychological, and physiological 

(Branson & Sweeny, 1991). According to Branson and Sweeny (1991), the 

psychological dimension is subjective and difficult to measure. The use of SDT in this 
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study helps to specify the psychological needs that must be satisfied in order for the 

participants to achieve positive well-being.  

All four research questions discuss the effects on Muslim women of wearing 

the hijab while living in a Western society, and each is related to the other. The first 

question provides the bigger picture because it aims to understand how the hijab 

relates to the participants’ well-being. The use of SDT and CCM helps to specify the 

psychological, physiological and physical needs that are linked to Muslim women’s 

well-being. According to SDT, the satisfaction of these needs is related to the type of 

motivation and level of internalization of this motivation in individuals. The answer 

and discussion of this research question provide information about Muslim women’s 

needs and how to improve their well-being.  

According to SDT, the satisfaction of the basic psychological needs affects the 

individuals’ behavior and motivation positively, and this premise guided the 

development of the second and third research questions. It also aims to investigate the 

relationship between the satisfaction of the three basic psychological needs and the 

level of internalization the participants achieve in their motivation to wear the hijab in 

a Western society. The answer and discussion of these research questions help to 

support the findings of other research studies, that Muslim women value their hijabs, 

choose to wear them, use them to represent their identities and empower them while 

living in Western societies. The discussion also helps to specify the type of motivation 

and level of internalization of the participants. 

The fourth research question intends to investigate the different ways that 

Muslim women increase the satisfaction of their psychological, physiological and 

physical needs. The answer and discussion of this research question help to provide 
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more details about the ways that Muslim women express their feelings by modifying 

their hijabs in a Western society. 

In this chapter, SDT, CCM and feminist scholars’ arguments, such as those of 

Abu-Laughod (2002, 2013) and Mohanty (2003), are used to discuss and interpret the 

themes that were presented in the previous chapter. Throughout the discussion, the 

participants’ behaviors and statements that showed feminists values, behavior, and 

thinking will be pointed out and supported by a feminist point of view. The discussion 

is presented following each research question. The data obtained from the basic needs 

satisfaction general scale (BNSG) are used to support the discussion as needed. 

Research limitations, future research, and the conclusion follow the discussion. 

Research Question 1 

The Basic Psychological Needs 

The basic psychological needs influence basic motivation and desires that 

encourage people to move through life, and this makes them essential to 

understanding why people behave in a certain way (Sheldon & Schuler, 2011). 

According to SDT, the three basic psychological needs, autonomy, competence, and 

relatedness, must be satisfied in order to achieve psychological well-being. 

1. Autonomy. 

Autonomy refers to the individuals’ beliefs that they are the primary decision 

makers for themselves and are responsible for their own behavior (Deci & Ryan, 

2000a). Autonomy considers the making of one’s own decisions as integrated within 

the self, which is essential for healthy human functioning. The participants in this 

study show a high level of satisfaction of their need for autonomy when it comes to 

the decision of wearing a hijab in a Western society. This is supported by the 

objective evaluation (the results of the BNSG, see Tables 3 & 4) − the mean score for 
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autonomy was 5.32. The subjective evaluation from all except two participants 

indicated they had a high level of satisfaction for their need for autonomy. The 

participants’ high level of satisfaction for autonomy will be discussed based on three 

identified themes: freedom of choice, autonomy versus dependence, and autonomy 

versus control.  

The participants specified more than once that the hijab is a result of 

exercising their own free wills. They showed their high level of satisfaction for their 

autonomy by making their own decision and choosing to keep their hijabs on when 

they moved to the United States, and even when they faced resistance from society. 

They believe that they are acting correctly in congruence with their beliefs and that 

makes them not care how others think of them, as long as they are practicing their 

freedom of choice, and they are ready to face any consequences because of their 

decision, a finding that is also indicated in previous research (Al Wazni, 2015). As 

argued by Williams & Vashi (2007), these women use the religion practice, wearing 

the hijab, as a way to get more recognition of their efforts because it gives them the 

chance to practice their autonomy.  

 It is noticeable that the Saudi Arabian participants (8) in this study showed an 

understanding of the impact of being related to the new society and its affect on their 

well-being. To manage between the satisfactions of all their psychological needs, they 

made the decision to modify the way they wear their hijabs, which is another indicator 

that they have a high level of autonomy. However, their behavior is different from 

some Iranian subjects’ behavior in another study (Howell, 2014) who removed their 

hijabs when they had the freedom of choice. By modifying their hijabs to meet their 

religious rules, rather than taking them off, the Saudi participants did not compromise 

their religious values. As pointed out by Mohanty (1988, 2003) and Abu-Lughod 
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(2002, 2013), there are underlying factors that have great impact on Muslim women 

from different countries with similar cultures. Researchers must account for these 

cultural, historical and ideological contexts behind the wearing of hijabs in each 

country, because they have a great effect on the users and the meaning the users 

assign to their hijabs.  

The participants’ behavior is also an indicator that they have values that are in 

alignment with feminists’ values when they claimed the right to participate in their 

religious beliefs by wearing the hijab. Williams and Vashi (2007) specified that the 

emergence of the criticism of religious patriarchy was part of the feminist movement 

in the 1960s and 1970s, and that encouraged women to rise above their traditional 

stations and claim their rights to observe in their religious beliefs.  

SDT considers the individual’s experience of autonomy and dependence at the 

same time, because, in accordance with SDT, dependence does not mean lack of 

autonomy. The autonomous individuals experience their behaviors as an expression of 

themselves. If their actions are affected by outside influences, they accept those 

influences as their own choices. Regardless, they still have the feeling of initiative and 

value regarding their choices (Deci & Ryan, 2000a). This study found that the 

individual could be dependent and autonomous at the same time. For example, 

although one participant depends on her friend to choose her hijab’s color and 

material, she values wearing the hijabs that have been chosen by her friend because 

she feels that she herself is the one who initiates these choices; therefore, she shows a 

high level of satisfaction in autonomy.  

SDT pays special attention to the social-contextual factors that support or 

thwart the individual’s natural, innate, and constructive tendencies to develop. 

According to SDT, the social contexts can either facilitate or forestall the growth and 
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integration of the individual human psyche. Consequently, autonomous goal 

behaviors have more positive correlations and consequences on the quality of the 

behavior and the well-being of the individuals than controlled ones (Deci & Ryan, 

2000a; Ryan & Deci, 2004). Some of the participants in this study present examples 

of the impact of the social context on their choices to wear the hijab. The ones who 

face some control from their social context regarding their choices to wear the hijab 

show a low level of autonomy and accordingly, their behavior is affected. The more 

external control the participants face, the more negatively their satisfaction for their 

autonomy and their well-being are affected.  

The control that one participant faced led to conflict among the three basic 

needs. This conflict resulted in showing a low level of internalization of her 

motivation to wear the hijab in the West. Hely faced more control, which affected her 

autonomy negatively and resulted in making the decision to adopt Western clothes as 

a hijab. However she adopted the new hijab because was looking to increase her 

satisfaction of the need of relatedness. Hely showed an application for the statement 

that the hindrance of satisfaction for any of the three basic needs for the individual 

results in alternative, often defensive or self-protective processes (Deci & Ryan, 

2000a). While trying to satisfy her need of relatedness, she affected her autonomy and 

competence negatively. She changed her hijab from a traditional style to a more 

Western one, demonstrating that she had a lack of self-confidence. The conflict occurs 

because wearing a hat is also an indication of competence because it indicates her 

ability to overcome the challenge of wearing a totally different kind of hijab while 

being surrounded by a Muslim society who could judge her according to her way of 

wearing the hijab, and she was ready to face this challenge. However, her ability to 
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make the decision to change her hijab indicates that she has a high level of autonomy, 

as the decision came from her.  

The participant who faced less control showed less defensive reaction by 

adopting Western clothes as a hijab; however, she always made sure that she met the 

religious requirements. She combined it with other accessories (a scarf) or garments 

(such as a hoodie) to cover her neck. She has less conflict between the three basic 

needs because her religious rules and values are fulfilled, and therefore her well-being 

is not negatively affected. The conflict among the three basic needs and its effect on 

the participants’ well-being has not been discussed by any previous studies that used 

SDT, which leads to a lack of evidence to support this discussion. However, it is clear 

in this study that control led to conflict among the three basic needs and resulted in 

affecting the participants’ well-being negatively. 

Sesi showed a different situation of the effect of control on the need of 

autonomy and as a result on her well-being. She felt more autonomous when she 

realized that the decision of wearing the hijab was her own, and because there was no 

conflict between her basic needs. This experience of great satisfaction helped her not 

only to be interested in wearing the hijab but also to enjoy wearing it, which resulted 

in showing more internalization for her motivation to wear the hijab in the West, that 

is, integrated regulation. 

2. Competence. 

Based on SDT, “the need for competence leads people to seek challenges that 

are optimal to their capacities and to persistently attempt to maintain and enhance 

those skills and capacities through activity” (Ryan & Deci, 2004, p.7). All of the 

participants in this study show a high level of competence, as supported by the 

objective evaluation and the subjective evaluation (see Tables 3 & 4). Three themes: 
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self-confidence, facing challenges, and consistency are used to discuss the satisfaction 

of the participants’ need for competence.  

The participants in this study show a high level of self-confidence when they 

indicate their ability to contribute to the community while maintaining their beliefs. 

Their goal is to prove that their hijabs are not symbols of oppression and are not 

limiting them from carrying on an active and effective lifestyle. They are ready to 

face the challenges that they encounter from the society because of their hijabs. They 

realize that wearing the hijab could increase the challenges because of the stereotype 

about Muslim women in Western societies. Often the Western media misrepresent 

them as being oppressed and as having no choice regarding their hijabs. As suggested 

by Grima’s (2013) study, the hijab for Muslim women is not an act of submission; 

rather it is an extension of the modern woman. Changing stereotypes in society is a 

challenge, and it means facing many difficulties and often discrimination. Consistent 

with SDT, the individuals with the highest self-confidence are the ones who can fight 

difficulties and challenges most easily (Ryan & Deci, 2004), which is applicable to 

the participants. This result is also supported by existing research (as in Al Wazni, 

2015 and Winter, 2006).  

The participants attempt to change the stereotype about Muslim women, and 

their willingness to face challenges is another indicator that they have values that are 

alignment with feminists’ values. They want to help other Muslim women to satisfy 

their needs, and they are ready to stand against the difficulties in order to achieve their 

goal. As indicated by Delmar (1986), 

A feminist is someone who holds that women suffer discrimination because of 
their sex, that they have specific needs which remain negated and unsatisfied, 
and that the satisfaction of these needs would require a radical change in the 
social, economic and political order” (p.8).  
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In addition to changing stereotypes, two participants in this study report that 

they use their hijabs to invite other people to join their religion. They gain confidence 

by wearing their hijabs and want to invite other people to convert to Islam and wear 

the hijabs as they do. Both participants who show this high level of self-confidence 

are American Muslims and are more familiar with both the American and the Muslim 

cultures: Sesi, born and raised in the United States, and Nellie, an American who 

converted to Islam more than 30 years ago. As stated by other feminist scholars, 

Muslim women derive a great amount of strength and dignity from their hijabs (Ali, 

2005; McDonough, 2003). These participants show support for this statement when 

they indicate that one of their goals of using their hijabs is to invite other people to 

Islam.  

These women show their ability to be active members in the society, which is, 

according to Delmar (1986), another indicator of sharing the same values as feminists, 

“It has been part of the project of feminism in general to attempt to transform women 

from an object of knowledge into a subject capable of appropriating knowledge, to 

effect a passage from the state of subjection to subjecthood” (p.25). These women 

actively show their knowledge and ability to affect others and take wearing the hijab 

away from the narrow point of view as a tool of oppression to a creative method that 

aims to change the way people look at them and to invite these people to join them in 

their faith.  

The decision to wear the hijab in Western countries is not an easy decision, as 

it requires a complete commitment from the individual. Grima (2013) describes the 

decision of adopting the hijab as “an affair of the heart” because she believes it is “an 

act that has to be carried out in an appropriate way” (p.461). Based on this statement, 

it is clear that the decision has to come from inside the woman as a way to face all the 
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difficulties in a Western society where Muslim women live as a minority. This result 

is supported by the results of several feminist studies. For example, Ruby (2006) 

states that the hijab has become a powerful cultural and religious symbol that has 

influenced the way that Westerners treat Muslim women. El Guindi, (1999) indicates 

that the hijab helps to shape Muslim women’s personalities and identities, and are 

usually used by Muslim women as an element of resistance to patriarchal norms and 

standards in the West. This is also consistent with Ali’s (2005) and McDonough‘s 

(2003) findings that Muslim women derive empowerment from their hijabs, which 

allows them to face any challenges that they experience in the society. This study 

adds to previous studies by considering the relationship between Muslim women’s 

behaviors and their well-being. The participants in this study indicate that although 

they face discrimination and difficulties, they do not decrease their confidence. They 

report that their hijabs empower them to face all situations and make them more 

confident in their decision to wear the hijab. Some participants indicate that receiving 

inquiries regarding their hijabs from people does not annoy them because it provides a 

chance to represent their identity and to teach other people about their religion and 

culture and what they mean to them. All of the participants in this study showed that 

they derive empowerment, strength, and dignity from their hijabs, thus increasing 

their satisfaction of competence and giving them a greater sense of well-being.  

As stated by Batson et al., (1993), when facing counterarguments against their 

beliefs, devoted believers do not re-examine their beliefs but they endorse them more 

strongly. For the participants, the hijab is a belief that meets important personal needs, 

and that makes it highly valued by them and highly resistant to change. 

Using the same way of hijab covering in different cultures, for a long period of 

time and for different occasions, is another indicator that the participants in this study 
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have a high level of competence. They do not take off their hijabs to compromise their 

religious requirements and values; their motivation to wear the hijab is the same no 

matter where or when they wear it (Obedience of Allah’s orders). Even though some 

participants modify the way they wear their hijabs, this does not contradict the results, 

as they report that the modification of their hijabs satisfies their religious requirements 

and values.  

3. Relatedness. 

Relatedness is the basic psychological need that refers to “the desire to feel 

connected to others − to love and care, and to be loved and cared for” (Deci & Ryan, 

2000a, p. 231). The participants in this research study show an understanding of the 

importance of relatedness and its effects on their well-being through factors that are 

related to their hijabs and factors that are related to being surrounded by similar 

groups. 

The participants in this study emphasized the importance of choosing their 

clothes wisely and carefully because they want to apply their religion’s rules and 

values, while at the same time feel related to their society. They want to balance 

between the satisfactions of all the three basic needs, which results in increasing their 

well-being. This is consistent with other feminist research studies on Muslim women 

with regard to their giving attention to their appearance (as in Haddad et al., 2006; 

Tarlo, 2010). Color is the primary factor that was discussed by all of the participants 

who believe it has great impact on the way that others perceive them. According to 

Madden, Hewett, and Roth (2000), color has a great influence on both human 

behavior and human psychology. Moreover, color combinations are bound with 

certain ideologies and traditions in different cultures. 
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Black has been associated with sadness in many Western cultures (Madden et 

al, 2000) and can be intimidating (Tarlo, 2010). To avoid creating barriers between 

Muslim women and Western society, most of the participants in this study avoid 

wearing black hijabs in the United States because they believe that black is not 

perceived as a friendly color. What motivates the participants in this study to modify 

their hijabs to a non-black color is to become more related to the American society, as 

opposed to expressing their freedom of choice, indicated by another study (Howell, 

2014).  

In addition to color, some of the participants changed the way they wear their 

hijabs when they moved to the United States to increase their relatedness to Western 

society. Shosho is the only participant who demonstrates that changing the style 

negatively affected her well-being. Shosho believes that she should cover her face, 

and covering her face would increase her autonomy and competence. However, when 

she has to take her face cover off to be more related to the society, she is 

compromising her beliefs and that affects her level of satisfaction for autonomy and 

competence negatively.  

In addition to being related to the Western society, the participants in this 

study also use their hijabs to create their own cultural space and to have a sense of 

belonging to the group surrounding them, which helps them to feel safe and in 

harmony with themselves, which is also consistent with findings from other feminist 

research (Hoodfar, 2003; Killian, 2003; Meshal, 2003; and Williams & Vashi, 2007). 

The participants emphasize the importance of feeling related to both of their societies, 

the Western society and the society from where they moved. Stubbs and Sallee (2013) 

express this as managing a dual identity for Muslim women. Some of the participants 

in this study choose their hijabs and/or modify them according to the society where 
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they are living. They want to receive acceptance and feel related to both of their 

societies; thus, they are satisfying their need of relatedness in both of them while not 

compromising their religious rules and values. 

Managing between their smaller society, the Muslim society, and the bigger 

society, the American society, affects the level of satisfaction for the three basic 

psychological needs negatively. Most of the participants indicate that they try to 

manage between these two identities; however, it is difficult and affects them 

negatively. For example, the participants who adopted the hat as a hijab indicated that 

they adopted it because it is easy to use and makes them feel more related to the 

American society, which means it helps to satisfy their relatedness to the society. 

However, the hat is not an acceptable style of the hijab for Muslim society, and that 

lack of acceptability is what motivates some participants, such as Hely, to wear the 

traditional hijab, the abaya, when she is surrounded by a bigger group of Muslims. 

The participants, just as did the participants in the study by Stubbs and Sallee (2013), 

acquired the tools to be related to both of the societies because they navigate and 

evaluate each setting before they invoke a particular identity. The aforementioned 

study indicates that being surrounded by other Muslims helps the participants to 

engage in behaviors guided by Muslim values, which is also true for the participants 

in this study. 

Stubbs and Sallee (2013) suggest that the individuals who are accountable to 

both of the societies are the ones who feel uncomfortable if they reject the values of 

either culture. This suggests that the participants who indicated that they do not care 

about the Americans around them actually do not care about American values in 

general. On the other hand, the ones who value both of the identities or cultures, face 

a situation in which they must determine which cultural values should prevail.  
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In conclusion, as SDT predicts, this research demonstrates that for people to 

achieve psychological well-being, their feelings of relatedness and competence need 

to be grounded in autonomous behaviors (Deci & Ryan, 2000a). The participants in 

this study are autonomously motivated to wear the hijab. They believe it is required 

by their religion and satisfies an important value for them. Their hijabs empower them 

and increase their self-confidence, which increases their competence. Furthermore, 

they understand the importance of relatedness, so they modify the way they wear the 

hijab whenever it is needed to satisfy their basic need of relatedness. Their well-being 

will only be negatively affected if their modified hijabs are not in compliance with 

their values and beliefs.  

The Physiological and Physical Needs 

Comfort is a fundamental factor for the clothing system (Kamalaha et al., 

2013). At the same time, it is “not a textile property; it is a human feeling, a condition 

of ease or well-being that is influenced by many factors, including textile properties” 

(Collier & Epps, 1999, p.282). In addition to the SDT basic psychological needs, this 

study used the clothing comfort model (CCM) to specify the physiological and 

physical comfort dimensions of the hijab (Branson & Sweeny, 1991).  

“Physiological comfort is related to the human body's ability to maintain life 

and physical comfort to the effect of the external environment on the body” (Malik & 

Sinha, 2012, p.55). This study identified themes of the basic human physiological and 

physical needs, which are directly related to comfort of the hijab. The participants in 

this study specified their need for breathable hijab fabrics. Breathability affects 

thermal comfort, and the participants consider it an important aspect for the hijab, 

especially when they cover their faces. The participants connect the breathability 

aspect to both the hijab material and design.  
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The selection of the proper fabrics and styles is very important when choosing 

a comfortable garment. The style should be designed for the activity for which it will 

be used while using a proper fabric for that purpose (SGMA, 1997). Tashkandi et al. 

(2013) underlined the hijab comfort as affected by both the design and the material; 

the fabric weight and texture also have a great impact on comfort (Tashkandi et al., 

2013). Some of the participants specified using different hijab styles for working out, 

in particular hijabs that allow more air movement, to channel away the body heat that 

is produced during exercise.    

The participants also indicated their need for comfortable material that is made 

of natural fibers, is drapable, and is lightweight and soft for their hijabs. These needs 

come primarily from the nature of how the hijab is in contact with the skin, which 

makes them important factors to consider. The type of fiber that is used in the fabric 

has a great impact on the fabric properties. The participants indicated their 

preferences for cotton. Cotton is a natural hydrophilic fiber, which absorbs moisture 

readily (SGMA, 1997). This property makes the hijab more comfortable, as it is 

usually wrapped around the head and face to create more than one layer, and cotton 

fiber will help to absorb the perspiration from the wearer. The importance of using 

natural fibers increases when the participants wear the hijab to exercise, as the body 

will produce more heat and perspiration.  

Fabric weight and thickness also have a great impact on clothing comfort. The 

participants indicated their preferences for lightweight fabrics, as they believe they are 

more comfortable and have better breathability. Drapability also affects comfort and 

the aesthetic property of the appearance of clothing. The participants reported that 

they want to look professional and approachable, and drapable fabrics will help them 

to achieve this.   
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In conclusion, as specified by CCM, this research demonstrates that in order 

for individuals to be comfortable, all three dimensions of comfort (psychological, 

physiological and physical) have to be satisfied. The participants in this study 

specified their need for a breathable hijab, which is part of the thermal comfort. They 

showed an understanding for the effects of both the hijab material and design on the 

thermal and material comfort of their hijabs. They specified their need for material 

that is made of cotton, drapable, lightweight, and soft. As for the design, most of the 

participants specified their need for different hijabs that are designed for the activities 

in which they are engaging, especially for working out.  

Figure 25 summarizes the answers for the first research question. The purpose 

of the first research question is to understand how wearing the hijab relates to Muslim 

women’s well-being when living in a Western society. Based on self-determination 

theory (SDT), individual well-being is closely tied to the basic human psychological 

needs, which were examined through the use of the hijab in this study. The 

participants in this study believe that the hijab is a religious obligation. 

Psychologically, wearing the hijab satisfies an important value for them and that 

makes them autonomously motivated to wear the hijab. The hijab also helps to satisfy 

the need of competence for the participants, as it increases their self-confidence and 

empowers them. Moreover, the modifications of the hijabs help the participants to be 

related to the Western society. The participants always make sure that their choices 

and modifications are in compliance with their values and beliefs, so their well-being 

will not be negatively affected.  

In addition to the psychological aspect, wearing of the hijab also impacts the 

participants’ physiological and physical needs of well-being. All participants 

indicated that the most important physiological need is the thermal comfort of their 
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hijabs. They want to wear a breathable hijab, which is achieved by both the design 

and the material. For the physical comfort, the participants preferred a natural fiber 

material such as cotton, as well as materials that are drapable, lightweight and soft. In 

addition, they also indicated the need for different hijab designs to achieve maximum 

physical comfort for various activities they are engaging in, especially for working 

out.  

 

 

Figure 25: Q1. For Muslim women who wear the hijab and live in a Western society, 
how does wearing the hijab relate to their well-being? 
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Research Question 2 

This question explores what motivates Muslim women to wear the hijab in a 

Western society. The findings concerning the participants’ motivation to wear the 

hijab are largely congruent with existing feminist research. The participants in this 

study show an understanding of the religious rules and affiliations about the hijab. 

Accordingly, they follow these rules when they are making any decisions on the 

subject of their hijab choices. As stated by most of the participants, they live in 

countries that do not require them to wear the hijab by law; however, they still wear it 

because of their beliefs. This result is consistent with the Afghan women who kept 

wearing their hijabs, even when there was no law where they were living that forced 

them to wear them (Abu-Laghoud, 2002-2013).  

The women also gave special attention to the power of their appearance and 

clothes to represent their identities. The hijab represents a symbol for empowerment 

rather than oppression, which is in line with existing feminist research (as in 

Droogsma, 2007; Grima, 2013; Hatem, 2011; Ruby, 2006). As also suggested in the 

findings by Ali, (2005) and McDonough, (2003), the participants in this study 

mentioned that they derive a great amount of strength and dignity from their hijabs, 

which allow them to face any challenges that they may experience in Western 

societies. The participants are aware that most Westerners are going to perceive their 

behaviors as representative of Islam and the whole Muslim society. This perception 

makes them watch their behaviors but does not prevent them from wearing the hijab.  

Obeying the religious rules and orders and practicing their freedom of choice 

are controversial topics that have received the attention of some feminist researchers. 

According to Zine (2006), Muslim women use the framework of faith to locate their 

strength and resistance. For them, the hijab is more than an extrinsic religious element, 
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because, as clarified by most of the participants, it helps with their spiritual 

development. This also could be related to the Islamic idea of religious community, 

because in Islam the religious experience is a direct relation to Allah and not mediated 

through a community or religious authority (Doodeman, 2012).  

Obeying Allah’s orders would seem to be an external force that controls these 

women’s lives. However, they have willingly chosen to submit to these orders and 

exercise their critical self-reflection to determine that following what Allah chose for 

them is more important than any of their desires. As a result, it becomes 

wholeheartedly identified with them, even if it seems to be from an external origin, 

and this is also considered as autonomous, not controlled. This makes the practices 

that appear to be oppressive to women, such as wearing the hijab, are consciously 

adopted and promoted by these women. These women recognize the limitations and 

restrictions that result from these practices and their possible effects on their lives. 

However, they value the benefits that are afforded to them through these practices 

more than the freedom that could result from rejecting them. The participants of this 

study value the benefits of obeying Allah’s orders and they actually are empowered 

by following the religious rules and use the hijab to represent their identities (Mitchell, 

2014). 

The participants in this study are from a marginalized group in Western 

societies that often face stressful situations and discrimination. A religious 

psychologist, Pargament (2002) conducted an empirical literature review, and he 

argues that religiousness is more helpful to some social groups and in some situations 

than others. He also argued that religiousness is more helpful to marginalized groups, 

to those who are more religiously committed, and in more stressful situations. As 



 
 

162 

indicated by most of the participants, their religion empowered them and as a result 

they are using the religious practice, the hijab, to represent their identity.  

The last motivation for Muslim women’s wearing of a hijab in a Western 

society is for modesty and protection. The participants in this study indicate that their 

hijabs provide them with physical and psychological protection and that makes them 

feel more comfortable. In particular, wearing the hijab allows them to interact 

comfortably with the society, especially with Muslim and non-Muslim men. As 

suggested by many study findings (Ali, 2005; Droogsma, 2007; Hoodfar, 2003; and 

Meshal, 2003), the hijab sets barriers, helps to prevent unwanted behaviors from men, 

and sends a message to men that these Muslim women should be treated differently. 

By wearing the hijab, these women achieve the modesty requirements of the religion 

and eliminate some unwanted attention from men and, as a result, they have power 

over their bodies.  

Lazreg (2009) has a different opinion about modesty than most of the 

participants of this research study. She believes that modesty cannot be the motivation 

to wear the hijab, because it is not mentioned in the hijab verses in the Quran, and 

some of the Muslim scholars and translators are the ones who added it while 

explicating and translating the Quran to other languages, because they want to 

convince Muslim women to wear the hijab. However, she did not provide enough 

support to her arguments, because she interviewed only a few participants, which 

indicates a serious lack of evidence. 

By wearing the hijab, Muslim women protect themselves from being the 

object of the male gaze. This situation may be hard to understand by Westerners 

because the way that they look at women’s bodies is different from Easterners 

because they are from different cultures. According to Franks (2000), “traditionally in 
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Western cultures women are the object of the gaze and not the subject, a view that has 

been reflected and transmitted through a long history of Western art where women are 

displayed nude, passive and reclining” (p.920). Choosing to wear the hijab and 

covering their bodies help these women to claim their rights to protect their bodies 

from the masculine gaze and judgment. Some of them indicate that they have been 

receiving more respect from other men, and this is an indicator that their messages to 

the men have been received, and these men treat them according to their character, not 

according to their beauty. Lazreg (2009) believes that the hijab cannot protect women 

from sexual harassment, and only the younger generation believes it can, while the 

older generations know that it does not offer protection from it. However, the 

participants in this study indicate that even if it did not prevent it, it did minimize it.  

Moreover, Lazreg (2009) believes that using the hijab to represent Islamic 

identity reduces Islam to the veil, and there are many different ways to represent 

Islam; for example, following the Islamic rules of food, such as not eating pork or 

drinking alcohol. Lazreg’s argument contradicts the results of this study and a large 

number of studies conducted with Muslim women who live in the West. For example, 

Haddad at al. (2006) stated, “Among the most visible ways a woman can affirm her 

identity with Islam is by wearing Islamic dress” (p.9). As a result, many of the 

American Muslim women wear the hijab to express their choices and represent their 

identities as Muslims.  

In summary, what motivates Muslim women to wear the hijab in Western 

societies where no law forces them to do so is to pursue their beliefs and values, to 

follow Allah’s order, and to be obedient Muslims. They showed that they want to be 

consistent with the religious rules so they adjusted their practices according to them. 

In addition, their hijabs are powerful tools that represent their identities and empower 
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them to stand up to the challenges that they face while living in a Western society. 

Finally, the hijab provides modesty to these Muslim women and protects them 

physically and psychologically. The decision to wear the hijab represents a value for 

the participants because, according to Schwartz (2012), values refer to desirable goals 

which can motivate individual action. 

 

 
Figure 26: Q2. What motivates Muslim women living in a Western society to wear 
the hijab? 

 
Research Question 3 

According to SDT, the types of motivation have a great impact on the way 

people engage in an activity. Moreover, from a religious psychology perspective, 

Pargament (2002) argues that focusing on the degree to which religion is integrated 

into individuals' lives is more efficient in the study of religious psychology than 

discussing specific religious beliefs and practices. This question aims to specify the 

type of motivation and level of integration of motivation in the individual for a 

religious practice, i.e., the hijab, using SDT.  
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Motivation can be categorized as intrinsic or extrinsic. People tend to 

internalize extrinsic motivation to different degrees of regulation, in rank order from 

the least to the highest, including extrinsic regulation, introjected regulation, 

identified regulation, and integrated regulation. Social context also has a great impact 

on the type of motivation and the internalization of extrinsic motivation. 

Consequently, individuals can show different types of motivation and levels of 

internalization for extrinsic motivation for the same activity, consistent with the 

differences in social contexts. Moreover, during the internalization process, 

individuals do not have to move from one level to the next following the sequence of 

regulation while internalizing their behaviors. For example, they can demonstrate any 

two levels of internalization at the same time for the same activity if their social 

contexts are different (Deci & Ryan, 2000a; Ryan & Deci, 2004). In this study, some 

of the participants showed two levels of internalization connected to wearing the hijab 

in a Western society. 

The individuals’ behaviors and feelings are the indicators of the type of 

motivation and the level of internalization processes they have. If the individuals 

enjoy what they are doing, then they are said to be intrinsically motivated (Sheldon, 

Ryan, Deci, & Kasser, 2004). If they adopt a behavior because of an outside influence 

such as fear, guilt, or social pressure, they are considered to be extrinsically motivated 

(Ryan et al., 1993). Extrinsic motivation can be internalized by individuals through 

the internalization process outlined in SDT, which includes introjected, identified, and 

integrated regulation.  

Intrinsic Motivation. 

Intrinsic motivation refers to doing something because it is inherently 

interesting or enjoyable (Ryan & Deci, 2000). Two participants, the ones who 
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modified the Multipurpose Modified Hijab (MMH), show that they are inherently 

interested in and enjoy how they wear the hijab in the West. They indicate their 

enjoyment by taking an action and continually modifying their hijabs as their 

physiological and physical needs change. Their ability to modify and design new 

hijabs gives them the feeling of efficacy because they are able to produce desired and 

intended results. Because their values are the center of their lives, they show a deep 

understanding of their religion and they demonstrated their growth by taking a further 

step when they perceive a better way to apply the religious obligations in Western 

societies. Their behavior is intrinsically motivated because it comes out of their own 

interests and they are freely engaging in it. Moreover, they reported that they are not 

looking for any other results except to apply their religious rules. They organized their 

whole lives to serve the religion and that is what made them create the MMH and the 

other types of hijabs they modified for other people.  

Extrinsic Motivation. 

As stated by SDT, people naturally tend to integrate extrinsic motivation into 

the self through different levels. However, as stated before, they do not have to move 

from one level to the next, and they may show two different levels at the same time.  

External regulation. 

Only two of the participants show this low level of motivation regarding 

wearing the hijab in the West. According to Ryan and Deci, (2004), “external 

regulation is the least autonomous form of extrinsic motivation and includes the 

classic instance of being motivated to obtain rewards or avoid punishments” (p.17). 

Consistent with this definition, the behaviors that are regulated by others, and result 

from outside effects, are considered externally motivated. The participants who 

showed this level of motivation were either forced by their families to wear the hijab 
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in the West, or faced an external event such as threats that affected their decisions to 

wear the hijab.  

Hely is the first participant who showed this level of extrinsic motivation. As 

stated in chapter 4 and in the first question discussion, Hely faces some pressure from 

her parents to adopt the hijab. The pressure negatively affects her satisfaction of the 

need for autonomy and, as a result, her motivation to wear the hijab. Hely modifies 

her hijab completely by wearing a knit hat and adopts Western clothes which do not 

meet all the religious rules. In her home in Saudi Arabia, she chooses hijab styles 

because they meet the law requirements and approval from her parents, not because 

she believes in them. Hely’s behavior is supported by SDT; the behaviors that are 

externally regulated are predicted to be poorly maintained because they are contingent 

upon extrinsically regulated behaviors (Deci & Ryan, 2000a).  

However, Hely exhibits a high level of satisfaction in both the objective and 

subjective evaluation of the three basic needs, which contradicts the above results 

(see Table 4). Deci and Ryan (2000) state, “excessive external pressures, controls, and 

evaluations appear to forestall rather than facilitate this active, constructive process of 

giving personal meaning and value to acquired regulations” (p.238). Based on this 

statement, it is the external pressures that lead to external motivation or a less 

internalized one. The pressures and forces that Hely faces concerning wearing the 

hijab in the West are the reasons behind showing a very low level of motivation, even 

though she states that she has a high level of satisfaction for all of the three basic 

needs.  

Another participant, Shosho, shows extrinsic motivation for the practice of 

covering the face (wearing the niqab) in the West, not to the entire practice of wearing 

the hijab. Shosho took off her face cover when she faced some resistance from the 
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society. However, for the hijab in general, Shosho continues to wear the same body 

cover that she used in her home country, except for the color. She has not adopted 

Western clothes for her body cover as Hely has, neither has she adopted a new head 

cover such as a hat. Shosho is only extrinsically motivated to remove the face cover 

because she could not stand against the external presser and maintain covering her 

face.  

Introjected regulation. 

In introjected regulation, the individual starts taking the external regulation in 

and maintains it in the self, but it is still not part of the individual. This external 

regulation becomes part of the individual but not completely integrated into the 

individuals’ motivation, cognition, and affect. Others administer the control of the 

behavior with external regulation, while with introjected regulation, the individuals 

themselves administer the control of the behavior. Therefore, the behaviors are 

performed because they “should” do them, otherwise they might feel shame, loss of 

self-esteem, and guilt (Deci & Ryan, 2000a; Ryan & Deci, 2004; Ryan et al., 1993).  

The two participants who show this level of internalization, Hely and Lolo, 

indicate that they have the feeling of guilt when they wear a hat as a hijab. They 

modified their hijabs and adopted the hat; however, they use the expression “unhappy” 

to declare their feelings of guilt when they wear it. Hely also shows a different level 

of extrinsic motivation (external regulation) for wearing the hijab, as discussed in the 

previous section. SDT states that the internalization process does not have to go from 

one level to another, and individuals can move from one level to another according to 

the situations that they are facing (Deci & Ryan, 2000a; Ryan & Deci, 2004).     
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Identified regulation. 

Identified regulation represents the more fully internalized regulation than the 

external and introjected regulation because it is likely to be experienced by 

individuals as a personal value. The individuals at this level of internalization 

experience their behaviors as self-determined, as they are personally chosen and 

valued (Ryan et al., 1993). One participant showed this level of internalization by 

showing more full acceptance of wearing the hijab in the West. As stated by Deci and 

Ryan (2000), “By identifying with the value of the activity, internalization will be 

fuller, people will experience greater ownership of the behavior and feel less conflict 

about behaving in accord with the regulation, and the behavior will be more 

autonomous” (p.237). Han adopted Western clothes as a hijab; however, she always 

tries to accommodate the religious requirements by covering her neck. She also shows 

an ownership of wearing the hijab when she indicates that she does not care about 

how others think or judge her. This feeling indicates that for Han, the hijab represents 

greater congruence with the self. She is autonomously motivated with regard to 

wearing the hijab, in addition to having a high level of satisfaction of the need of 

competence, which indicates almost fully internalized regulation.  

Integrated regulation. 

Integrated regulation is the regulation that “result[s] when the identifications 

have been evaluated and brought into congruence with the personally endorsed values, 

goals and needs that are already part of the self” (Ryan & Deci, 2004, p.18). 

Integration is the most complete internalization of extrinsic motivation. When the 

person reaches this level of integration, the extrinsically motivated actions will be 

fully volitional (Deci & Ryan, 2000a). Eighteen participants, including Han and Lolo, 

show this level of internalization. They indicate that they have the feeling of pride, 
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peace, and strength when they wear their hijabs. These feelings present personally 

important outcomes and, as stated by SDT, this indicates that they have become part 

of the participants’ selves.  

Some of the participants indicate that they enjoy wearing their hijabs, and they 

show their enjoyment by their choice to cover or not cover their faces. They believe 

that they cover their faces because they have a higher level of spirituality and 

commitment to the religious orders. This suggests that the hijab identification is 

integrated within them. The participants connect it to their spirituality level by 

indicating that they have high spirituality that leads them to cover their faces. As 

stated in chapter two, there is no verse in the Quran that asks Muslim women to cover 

their faces. Covering the face is something that comes from the interpretation of the 

verses of the Quran. However, some participants choose to take this level of 

commitment to their religion and they are ready to face all the difficulties that they 

may face even from the people nearest to them and from their own society. This is 

also supported by Güven (2013) who argues,  

Individuals who believe a religion try to reach the highest religious level in 
their life, so they attain a certain standard of living which is identified by the 
religion. When the individuals act like this, they maintain the impact of 
religion in every aspect of their life (p.154).  
 
Moreover, covering the face is not age related as stated by some researchers; 

that is, that the older generations are more likely to cover their faces or adopt the hijab 

in general than the younger generations. In this study, two out of four older 

participants cover their faces and the other three participants who choose to cover 

their faces are from the younger generation.  This result is consistent with Bosankic’s 

(2014) findings that suggest that wearing the niqab is a confirmation of better believer 

identity. Covering the face is a higher level of dedication, and that means the 
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motivation of the participants in this study to make this decision is self-determined, 

extrinsic motivation.  

The decision to wear the hijab in the West has become a part of the 

participants that they are not willing to give up, even if it affects their lives negatively. 

With the other religious practices, the hijab provides meaning to the participants’ lives 

and leaves no room for spiritual wandering, which may be a reason behind the high 

satisfaction of their basic psychological needs and as a result their well-being. The 

participants in this study are from different age groups, cultural backgrounds, 

educational orientations, and careers. However, the research results show that almost 

all of them (18) have developed an integrated regulation for the choice to wear the 

hijab in a Western society. They are sensitive to the new culture, so they modified the 

way they wear their hijabs to be related to it. SDT claims that to integrate the 

regulation into the individual, all three basic needs (autonomy, competence, and 

relatedness) must be facilitated. Moreover, the individuals must have the opportunity 

to freely process and validate their values and regulations. People naturally tend to 

internalize the values and regulations of their social groups. However, they must grasp 

the importance of the values and regulations and synthesize their meanings, to give 

them the ability to enact them. At this level of understanding, the values and 

regulations will become self-determined and fully integrated, which is associated with 

better performance and greater well-being (Deci & Ryan, 2000a). However most of 

these participants are not intrinsically motivated to wear the hijab in the West, as they 

did not take an action similar to that of the two participants who developed the new 

hijab design and who were categorized as intrinsically motivated. 

In summary, as shown in Figure 27, two of the participants show that they are 

intrinsically motivated to wear the hijab in a Western society by modifying their 
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hijabs and creating a new hijab design. Another two participants, Hely and Shosho, 

who face either control or obstruction from the society, show a very low level of 

extrinsic motivation, which is external regulation. However, Hely and another 

participant, Lolo, demonstrate that their motivation is starting to become integrated 

when they indicate that they feel guilty when they wear the hijab that does not meet 

the religious requirements. Only one participant, Han, shows an integration level of 

motivation to wear the hijab in the West when she signifies ownership of her behavior.  

The majority of the participants show a more fully internalized level of 

extrinsic motivation when they indicate that the hijab presents personal outcomes for 

them or by making conservative decisions by covering their faces, or by standing for 

their decisions even if they affect their lives negatively.  
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Figure 27: Q3. How do Muslim women living in a Western society demonstrate the type and level of internalization of their motivation to wear 
the hijab? 
  

How do Muslim women living in a Western society demonstrate the type and 
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Research Question 4 

Although all of the participants in this study continue to wear the hijab while 

living in a Western society where no law enforces it, some wear hijabs with modified 

styles, some have changed their hijab colors, and/or changed the way they wear their 

hijabs. The reasons they make these modifications are for comfort and relatedness and to 

look professional and be approachable. 

First: Type of the Hijab Modifications  

Two of the participants created a new hijab style, MMH, and are involved in the 

continuing modifications of the MMH. For them the modification process comes from 

the feeling that they are free to follow their inner interests, and are enjoying the process. 

They continue to modify their hijabs out of enjoyment and as their physiological and 

physical needs change. Deci and Ryan (2000) claim that the most self-determined 

activities give individuals the feeling of enjoyment because they are intrinsically 

motivated. Compared to the others, these two participants have been living in the United 

States for more than 30 years, and they not only possess more knowledge of materials 

and the sewing process, but also have a better understanding of both the United States 

and Islamic cultures. These factors enable them to continue to enjoy modifying the hijab 

styles.  

The participants also show a feminist desire or behavior by modifying their hijabs 

and demonstrating relatedness to the society around them. According to Lewis (1986), 

“The task for feminists is to recognize that women relate to a much more complicated set 

of structures than men, and all of these structures play a part in determining their welfare; 

to be sensitive to women’s conflicting loyalties; and to avoid making dogmatic claims on 
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their behalf” (p.86). These women realize that wearing the hijab in the West makes 

Muslim women related to a more complicated set of structures than men because they are 

easily recognized as Muslim. On the other hand, Muslim men are not recognized as 

Muslims if they are not in the company of Muslim women who wear the hijab. The 

structure, the hijab, as indicated before, has great affects on their well-being because, as 

this research argues and supports, it is related to the satisfaction of the three basic 

psychological needs, besides the physiological and physical needs. Two participants also 

clarified that the modifications that they make to the MMH and to the hijab in general 

come as a reaction to the other women’s needs, which is a feminist response because that 

they are not making claims on behalf of these women, but are trying to accommodate 

their needs.   

The rest of the participants, who either changed the color of their hijabs or the 

way they wear them are primarily from Saudi Arabia. Saudi Arabia and Iran are the only 

two Islamic countries where the hijab is legally enforced (Kahf, 2008). The participants 

in this research who came from Saudi Arabia modified the styles and colors of their 

hijabs when they moved to the United States. However, when compared to Howell’s 

(2014) participants who were from Iran, the Saudi participants did not take off their 

hijabs when they left their home countries. This study demonstrates that most of the 

participants, including those from Saudi Arabia, have a high level of internalization for 

the motivation to wear the hijab in a Western society. This is the key reason why they 

only modified their hijab colors or styles to satisfy their need for relatedness and did not 

take their hijabs off.  
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Second: The Motivation Behind the Hijab Modifications 

This question concerns the actions that the participants take to increase their 

satisfaction for their psychological, physiological and physical needs. The results show 

that the participants modify their hijabs to satisfy their comfort and their relatedness 

needs, and to look professional, while being approachable by others. They understand 

that the social context for a Western society is different from the one in their home 

countries. Their understanding leads them to modify the style and color of their hijabs. 

They want to feel more related to the society and at the same time to be approachable by 

non-Muslims. This is also the principal reason they return to their traditional hijabs when 

they go to their home countries. They want to be related to both of their societies.  

The participants are also aware of the effect of their appearance on other people; 

therefore, they pay special attention to the way they are dressed, including their hijabs. 

They want to look professional and approachable, so they modify their hijabs when 

possible to achieve this goal, as clarified in the previous discussion. Their indication 

about their desire to be approachable by others to ask questions or learn more about their 

religion provides support for their high level of self-confidence. They have a high level of 

satisfaction for their competence because they are ready to take the challenges and face 

them.  

The most important factor for the participants is making choices that do not 

contradict their Islamic rules, which is their values. If the choices do contradict the 

Islamic rules, for example, showing part of their hair or wearing make-up, they will 

ignore their aesthetic desires and follow the Islamic rules. As stated in chapter two, for 

the individuals with intrinsic religion orientations, religion is the motive itself, and the 
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individuals readjust all their other needs to those of their religious rules and values (Ji & 

Ibrahim, 2007). By ignoring their aesthetic desires, the participants are readjusting their 

aesthetic needs to meet their religious rules because they consider their religion as the 

guide in their lives.  

As indicated by Poloma & Pendlenton (1990), religious people have the sense of 

being close to God, and this feeling gives meaning and purpose to their lives, which as a 

result increases their well-being. This statement does not mean that the life of religious 

people is always easy, but their relationship with their God helps them and increases their 

sense of well-being. This is applicable to the participants who accommodate their desires 

for fashion or beauty and wear their hijabs in order to follow the Islamic orders and 

accounts for their high satisfaction of well-being, even though they face difficulties and 

must control their desires. Moreover, they control their desires because they are looking 

for the reward of applying and obeying the religious obligations, which has no effect on 

their intrinsic motivation, as discussed in chapter two.  

Moreover, the modifications that the participants in this research study made to 

their hijabs are supported by the results of Geaves (2010). The study specified that 

Muslim women developed some practices to integrate into their new societies while 

maintaining their religious rules and regulations. These practices also helped to liberate 

Muslim women from the feeling that they were different from the other people around 

them due to their ethnic and/or religious distinctions.  

The participants in this research study are not the only or first ones who have 

modified their hijabs in the West. Tarlo (2010) discusses the Islamic fashion concept that 

was introduced by Muslim women who were living in the West. Islamic fashion includes 
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hijabs that are modified or designed specifically for Muslim women who live in Western 

societies. The motivation of the participants in this research study to modify their hijabs 

is the same as the motivation of the women cited in Tarlo’s research. They all modify 

their hijabs chiefly to satisfy the need of relatedness, comfort, and functionality.  

In summary, there are three reasons that encourage the participants in this study to 

modify their hijabs, which are comfort, relatedness, and looking professional and 

approachable. The participants who have modified their hijabs for comfort are 

intrinsically motivated to wear the hijab in the West, and that helps them to continue the 

modification process and enjoy it. The participants who modify their hijab for relatedness 

are mainly from Saudi Arabia. Most of these participants show the highest level of 

internalization of the motivation to wear the hijab in a Western society, which helps them 

to make the decision to modify their hijabs. All of the modifications are motivated by 

their desire to look professional and be approachable to other people. They also give 

special attention to their comfort while adjusting to their societies (Figure 28).  

Conclusion 

The present research study supports the existing Muslim women’s research by 

discussing it from an interdisciplinary perspective. It combines the clothing comfort 

model (CCM) from the clothing field and the self-determination theory (SDT) framework 

from psychology, using a feminist point of view, to provide a wider perspective on the 

effect of the hijab on Muslim women’s well-being while living in a Western society. The 

CCM was used to specify the comfort dimensions (psychological, physiological, and 

physical), as comfort is a condition of well-being. SDT was used to identify the 

psychological needs (autonomy, competence, and relatedness) that are important for the 
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individual’s well-being when wearing the hijab in Western societies. The psychological 

needs of the participants were measured objectively and subjectively by using the basic 

needs satisfaction general scale (BNSG) (see Table 4) and conversations with the 

participants. As for the physiological and physical needs that were met by the wearing of 

the hijab, this research took a first step by specifying Muslim women’s needs regarding 

the two dimensions of comfort.  

 

 

Figure 28: Q3. How have Muslim women modified how they wear the hijab while living 
in Western society, and what has motivated them to do so? 

 

This is the first research study that accounts for the intersection between 

motivation and religion by using SDT to theorize about and analyze Muslim women’s 

hijab practices. SDT offers a well-grounded theoretical framework to account for this 

intersection. It has been used in cross-cultural and religious studies with great success.  

“For example, in a study of religious behavior, Ryan et al. (1993) assessed the reasons 

How and why Muslim women modify the hijab 

How 

Creating new hijab design (MMH) 

Changing the color of the hijab (not 
black) 

Changing the way that they wear the 
hijab (hat, design,  materials) 

Why 

Comfort 

Relatedness 

Professional and 
approachable 
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why various Christian samples engage in behaviors such as going to church or praying 

regularly” (p. 240). They found that… “religious behaviors themselves did not relate to 

well-being but the reasons people engaged in those religious behaviors did. Being more 

autonomous in their religious behaviors was associated with better mental health, but 

being more controlled was associated with poorer mental health” (p. 240). 

 As argued by Neyrinck et al. (2005), the combination of motivation and religion 

as a research topic will increase the validity for both fields. According to Deci and Ryan 

(2000), “Innate psychological needs for competence, relatedness, and autonomy concern 

the deep structure of the human psyche, for they refer to innate and life-span tendencies 

toward achieving effectiveness, connectedness, and coherence” (p.229). The participants 

in this study showed an application of this statement when they reported that they use 

their hijabs to invite other people to join their religion [Dawaah], which is a unique result 

for this study. By inviting others to join Islam, the participants demonstrate the self-

confidence (competence) they feel in their religion and in the society; they also reveal 

their feelings of independence  (autonomy) through these invitations by recognizing that 

they are free to proselytize, even in a Western culture; finally, they show a desire to 

belong (relatedness) by trying to bring their friends and acquaintances into their group to 

become Muslims, like them. 

The participants in this study also show a great understanding of their religious 

rules and affiliations, and they make all their decisions according to them. They also have 

a high level of satisfaction of all the basic needs (autonomy, competence, relatedness). 

The understanding for the religious rules and the high level of satisfaction for the three 

basic needs leads to their ability to make all of their decisions with high self-confidence, 
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according to the religious rules, to satisfy their values. Even when they show an interest 

in fashion, they avoid it if there is a clash with religion. This act specifies that for Muslim 

women values are an important motivation for the decision of wearing the hijab, even if 

there is no requirement by law to wear it. 

The present study also adds to previous research studies by specifying what 

motivates Muslim women to wear the hijab in a Western society. It also studies the type 

of motivation Muslim women have regarding wearing the hijab. The results show that the 

decision to wear the hijab for most of the participants is either intrinsic or well 

internalized in them, as the majority of the participants show the highest level of 

internalization for extrinsic motivation, integrated regulation. The participants live in a 

country that does not require them to wear the hijab by law; however, they still wear it 

because of their beliefs. They believe that wearing the hijab gives them the chance to 

maintain, and even enhance, their skills and abilities to live an active and effective life 

within Islam. 

As for the modifications that Muslim women make to their hijabs, the study 

demonstrates that they are connected to the satisfaction of their needs, especially their 

relatedness and their physical needs. The participants, who have high levels of 

satisfaction of their psychological needs, modify their hijabs by creating new hijab 

designs to increase their physical needs satisfaction. Relatedness is the basic 

psychological need that is most affected when the participants moved to live in the 

United States. Most of the participants who modified the color or the way that they wear 

their hijabs do so because they want to increase the satisfaction of their need of 

relatedness.    
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The results of this study will contribute to the field of clothing and textiles, 

religious studies, psychology, and feminism. It will also contribute to Western scholars 

and societies. Major fiber and textile marketers have identified clothing comfort as one of 

the key attributes for consumers’ desirability of apparel products (Kaplan & Okur, 2008). 

For modern consumers, comfort becomes a key parameter in their clothing choices 

because they are interested in clothing that feels and looks good at the same time. This 

research study provides valuable information about Muslim women’s desirability for 

appropriate apparel products by identifying the comfort dimensions for Muslim women 

users.  

The growing population of Muslim women in Western societies has captured the 

attention of clothing retailers. For example, H&M, the world’s second largest retailer, 

produced a video that aims to teach consumers about clothing recycling. A Muslim model 

wearing a hijab appeared in the video (Sarkar, 2015). However, clothing retailers, 

designers, and manufacturers have to take further steps other than just including a 

Muslim model in their videos, such as starting clothing lines that are designed especially 

for Muslim women. The results of this study demonstrate that these women have similar 

needs and clothes preferences, even though they are from different age groups and 

nationalities.  The only preference differences they showed are their color preferences. 

The younger generation mostly prefers colors that are brighter than the ones the older 

generation desires. The clothing and textile retailers, while designing clothes for Muslim 

women, should use this information.   

Moreover, there is a noticeable movement from some feminist researchers to 

convince other scholars, especially those from Western cultures, to stop treating the hijab 
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as a symbol of oppression and Muslim women as oppressed and in need of obtaining 

freedom (Abu-Laghoud, 2002-2013; Kahf, 2008; Heath, 2008; Taylor, 2008). This 

research adds a voice to that movement because, as stated earlier, it is based on sound 

theory with the use of the SDT framework and adds credibility to the previous research 

that concerns Muslim women. Using the basic psychological needs as a basis for analysis 

further strengthens the study and lends itself as a basis for further research. This study 

also helps to support the belief that for Muslim women the hijab is more than just an 

object; it is a part of their identities that helps them to satisfy their basic psychological 

needs.  

The results and discussion of this study help Westerners to learn more about 

Muslim women and their hijabs as a religious behavior; therefore, it is hoped that it will 

contribute to Western culture by educating the public and encouraging governments to 

take the needs of Muslim women into account when enforcing laws that affect them. If 

the results of the study are made available in the popular press, perhaps the points of view 

of some Westerners may change in a positive manner. Almost all of the younger 

generation participants in this study (15) are students at an American higher education 

institute. As indicated by Stubbs and Sallee (2013), there is limited literature on the 

experiences of Muslim women in American higher education. This study provides 

information about the needs of these Muslim women and the difficulties that they face 

while studying in universities. This indicates that the study results may be used by 

universities that are seeking diversity while they are setting their campus policies and 

resources. It will enhance understanding of Muslim students on the parts of professors 

and peers, that is sorely lacking, according to other studies (Stubbs & Sallee, 2013) . 
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Moreover, the results of this study will help Western social workers to understand the 

hijab and how Muslim women use it to shape their identities.  

This study took the first step by pointing out the different attitudes of Muslim 

women from Saudi Arabia and Iran toward their hijabs when they had the chance to 

choose to wear it in a country that did not enforce the hijab by law, the United States. The 

study also added to previous research by providing information about how these Muslim 

women satisfied their basic psychological needs by wearing, modifying, and explaining 

the hijab in a Western country. It will redirect Western researchers who are concerned 

about Muslim issues and are well-meaning but ignorant about many Muslim women’s 

needs in their societies   

Limitations to this Study 

 The limitations to this research study include the limitations inherent to 

qualitative research, recruitment strategy, regional limitations, and researcher bias. The 

sample size was small compared to the population of Muslim women living in the West. 

This study focused on a small population, which is Muslim women who live in Corvallis, 

Oregon, and this is a limited representation of Muslim women living in Western societies. 

Furthermore, the social context of Corvallis, which is described by the participants as 

friendly and accepting of Muslims, may have had an effect on the results of the study. 

Conducting the same study in different social contexts that are not Islamic friendly may 

lead to different results. The participants may have less self-confidence and may focus 

more on the relatedness to the American society than to the Muslim society because they 

face more discrimination from the society. Moreover, this study did not account for the 

social networks, the living arrangements of the participants, such as with whom and 
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where the participants live, and their effects on the participants’ experiences with the 

hijab. This study focused on women who developed and/or adopted the MMH and this 

also limited the representation. A more inclusive population would have provided a 

broader representation of Muslim women living in Western societies.  

The use of the purposive, nonprobability-sampling technique and the snowball 

sampling technique gave the researcher little control over the sampling method; therefore, 

the representation of the sample was not guaranteed. These limitations resulted in 

limiting the possibilities to generalize the research results to a broader population. 

However, because the study was exploratory in nature, this approach and method served 

the purpose of this research study well.  

 Researcher bias is a potentially significant limitation to this study. The identity of 

the researcher as a Muslim woman who wears the hijab and lives in a Western society 

undoubtedly shaped this research study approach. However, as stated in chapter three, the 

researcher interviewed herself to identify the potential of the researcher’s bias and prior 

expectations. 

Directions for Future Research 

This study is the first to use the SDT framework to study Muslim women’s 

motivation to wear the hijab while living in Western societies. Also, it is the first study 

that used the CCM model to study the different comfort dimensions related to wearing 

the hijab. The results of this research study propose many research opportunities for 

future research:  
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1. Develop standardized questionnaires to measure objectively the type and level 

of motivation for Muslim women who wear the hijab and live in the Western 

societies.  

2. Use the suggested questionnaires with a more inclusive population sample. 

3. Conduct a research study using SDT across cultures to compare the type and 

level of motivation in different cultures.  

4. Introduce the MMH to the new generation and ask them to try it. Then compare 

their experiences and the experiences of the older generation, who have already 

adopted it. That would add to the studies of the modified hijab. The results would 

help with manufacturing and marketing of the MMH. It would also help the 

apparel designers to design new hijab styles for Muslim women that meet their 

needs.  

5. Conduct a comparison study to compare the motivation of wearing the hijab in 

the West of Iranian and Saudi Arabian Muslim women to provide more support 

for the results of this research study.  

6. Study the underlying factors that create such differences between cultures using 

grounded theories such as SDT.   

7. Use psychological and religious theories to study the hijab in different Muslim 

cultures.  
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APPENDIX 1 

INTERVIEW SCHEDULE FOR MUSLIM WOMEN WHO WEAR THE MMH 

In this study, I am interested in investigating the effect of the hijab on Muslim 

women’s well-being while wearing the hijab in a Western society, their motivations to 

wear and/or modify the hijab, and the level to which they internalize these motivations. 

The questions that I will ask may not address everything that you would like to discuss, 

so please feel free to add any information from any facet of your experience that you find 

pertinent. Also, if there are questions that you would prefer not to answer, please let me 

know. 

General information: 

Pseudonym name: 

1. How old are you? 

a. 41-45           b. 46-50           c. 51-55           d. Over 55 

2. Citizenship: 

3. Occupation: 

4. For how long have you been living in the United States? In Corvallis? 

5. Do you cover your face or just your head and body? 

6. If you cover your face, how do you cover it? (Cover the entire face, or using 

Niqab, burqa, lithma, etc.). 

Part 1 of interview: Discussion of the effect of the hijab on the participants’ well-

being and their motivations to wear the hijab 

1. Is the way you cover in the United States different than the way you cover back 

home? 
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Prompt: If yes, how is it different?  

Prompt: Why or why not? 

2. Do you have friends or family members who wear a modified hijab as you either 

inside the United States or back home? What about the unmodified hijab? 

3. What are the different messages about the self (e.g., modesty, fashionable, 

uniqueness, religious, etc.) that you want to present through your hijab? 

4. Can you show me the different types of hijabs you wear? 

5. Which one of these hijabs you wear the most? Why? 

6. For each one of the hijabs, modified or not, I will ask the participants the 

following questions: 

a. What is your favorite thing about this hijab? 

Prompt: Why? How it makes you feel this way? 

b. What is your least favorite thing about this hijab? Why? 

c. For what occasions do you wear this? 

d. Why do you choose to wear this one for such an occasion(s)? What aspects (fabric, 

color, print, style, etc.) of the hijab make it suitable for this occasion?   

e. What does it mean to you when you wear it? What aspects (fabric, color, print, 

style, etc.) of the hijab make it mean this to you? 

f. How do other Muslims perceive you when you wear it?  

Prompt: Are there differences between how Muslims perceive you such as men, 

women, 1st generation, younger generation, family, friends, etc. 

g. Is this in line with how you want to be perceived?  

Prompt: Could you tell me more about it?  
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h. What about “others” who are outside of the Muslim community? 

Prompt: Are there differences among people such as men, women, friends, etc. 

i. Is this in line with how you want to be perceived?  

Prompt: Could you tell me more about it?  

j. Based on your experiences while wearing this hijab, how have “others” responded 

to this hijab?  (i.e., what have they said to you, how have they behaved towards 

you) 

k. How have these responses made you feel (comfortable, feminine, self confident, 

etc.)? 

Prompt: Could you tell me more about your feeling? 

l. What aspects (fabric, color, print, style, etc.) of the hijab influence other’s 

perceptions of and the meanings they attribute to the hijab?   

m. How pleased/ satisfied are you with this hijab?  How come?  To make this perfect 

for you, what would you change? 

Part 2 of interview: Questions about the modified hijab and the motivation to 

modify it. 

1. When did you first start wearing a modified hijab?  

Prompt: How old were you? 

2. Why did you start wearing a modified hijab? 

3. When you decided to modify your hijab, have you experienced any feeling of 

conflict or was it a clear choice?  

4. Did you feel like anything changed in how others perceived you and behaved 

towards you when you started wearing the modified hijab?  If so, explain. 
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5. Tell me about your first modified hijab (Informant is instructed to show it to the 

researcher if she still has it or to show a picture of herself wearing it):  

a. How was it different from what you had worn before (what was modified 

and why)?  

Prompt: Did you use different material or different design?  

b. How is it different from what you wear now?   

c. How did you acquire it (purchased, received as gift, made it, etc.)? 

d. When you shop or make a hijab, what are the aspects you look for? (Price, 

fabric, color, print, style, etc.) 

6. Were you involved in the process of modifying your first or other modified hijabs?  

If so, please tell me about the process you followed. What was modified and why? 
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APPENDIX 2 

INTERVIEW SCHEDULE FOR MUSLIM WOMEN WHO WEAR THE TH 

In this study, I am interested in investigating the effect of the hijab on Muslim women’s 

well-being while wearing the hijab in a Western society, their motivations to wear and/or 

modify the hijab, and the level to which they internalize these motivations. The questions 

that I will ask may not address everything that you would like to discuss, so please feel 

free to add any information from any facet of your experience that you find pertinent. 

Also, if there are questions that you would prefer not to answer, please let me know. 

General information: 

Pseudonym name: 

1. How old are you? 

 a. 18-23           b. 24-29           c. 30-35           d. 36-41 

2. Citizenship: 

3. Occupation: 

4. For how long have you been living in the United States? In Corvallis? 

5. Do you cover your face or just your head and body? 

6. If you cover your face, how do you cover it? (Cover the entire face, or using 

Niqab, burqa, lithma, etc.). 

Discussion of the effect of the hijab on the participants’ well-being, their motivations 

to wear the hijab, and wither or not they modified their hijab and the reasons 

behind the modifications  

1. Is the way you cover in the United States different than the way you cover back home? 

Prompt: If yes, how is it different?  
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Prompt: Why or why not? 

2. Do you have friends or family members who wear the same hijab as you either 

inside the United States or back home? 

3. What are the different messages about the self (e.g., modesty, fashionable, 

uniqueness, religious, etc.) that you want to present through your hijab? 

4. Can you show me the different types of hijabs you wear? 

5. For each one of the hijabs (up to three hijabs) I will ask the participants the 

following questions: 

a. What is your favorite thing about this hijab? 

Prompt: Why? How it makes you feel this way? 

b. What is your least favorite thing about this hijab? Why? 

c. For what occasions do you wear this? 

d. Why do you choose to wear this one for such an occasion(s)? What 

aspects (fabric, color, print, style, etc.) of the hijab make it suitable for this 

occasion?   

e. What does it mean to you when you wear it? What aspects (fabric, color, 

print, style, etc.) of the hijab make it mean this to you? 

6. How do other Muslims perceive you when you wear it?  

Prompt: Are there differences between how Muslims perceive you such as men, 

women, 1st generation, younger generation, family, friends, etc. 

7. Is this in line with how you want to be perceived?  

Prompt: Could you tell me more about it?  

8. What about “others” who are outside of the Muslim community? 
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Prompt: Are there differences among people such as men, women, friends, etc. 

9. Is this in line with how you want to be perceived?  

Prompt: Could you tell me more about it?  

10. Based on your experiences while wearing this hijab, how have “others” responded 

to this hijab?  (i.e., what have they said to you, how have they behaved towards 

you) 

11. How have these responses made you feel (comfortable, feminine, self confident, 

etc.)? 

Prompt: Could you tell me more about your feeling? 

12. What aspects (fabric, color, print, style, etc.) of the hijab influence other’s 

perceptions of and the meanings they attribute to the hijab?   

13. How pleased/ satisfied are you with this hijab?  How come?  To make this perfect 

for you, what would you change? 
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APPENDIX 3 

FOLLOW UP CONVERSATION INTERVIEW GUIDE FOR ALL THE 

PARTICIPANTS 

First I will state that I am trying to get a sense if wearing a hijab contributes to the 

participant’s well-being. I will tell them that well-being is often tied to how autonomous, 

how competent, and how related to others one feels. Then, I will define the three needs as 

the following: Competence has to do with feeling confident in your abilities to effectively 

do things that you need to and want to do.  It also has to do with feeling like you can seek 

challenges that you feel are appropriate for you and that through those challenges you can 

maintain and enhance your skills and abilities. Relatedness is the feeling of being related 

and belonging to the people around you and to obtain their acceptance. Autonomy is your 

believe that your decisions are coming from yourself and you are responsible for your 

own behavior.  

1. In your opinion, how do you perceive yourself in relation to these needs? Relatedness, 

competence, and autonomy.  

2. Do you think that wearing a hijab contributes to your own well-being? How so? 

(Another prompt: why is that?) 

3. How do you define personal well-being? 

4. Do you believe that satisfying these needs helped you for the decision of wearing the 

hijab in the Western society? 

5. How important are these needs for you? What is their role in your life? 

6. How do wearing the hijab affected these needs for you? Positive and negative. 
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APPENDIX 4 

FOLLOW UP CONVERSATION INTERVIEW GUIDE FOR THE PARTICIPANTS 

WHO CAME UP WITH THE MMH 

Beside the questions from the follow up conversation interview guide for all the 

participants, the participants who came up with the MMH will be asked the following 

questions: 

1.     How did the modification process make you feel? 

2.     Was there anything negative about this process in terms of how it made you 

feel?  How so?   

Prompts:  What did you not like about the process?  How so? 

3.     Was there anything positive about this process in terms of how it made you 

feel?  How so?   

Prompts:  What did you like or enjoy about the process?  How so? 

4.     What benefits resulted from the modification process?  How so?   

Prompts:  Whom benefited?  How so?  

5.   Do you plan to make any additional modifications?  What types of 

modifications?  Why do you feel like making these modifications? 
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APPENDIX 5 

RECRUITMENT FLYER 

 

 
Contact information: 
To find more about this study, 
please contact: 
1. Hsiou-Lien Chen 
• 541-737-0996 
• hsiou-

lien.chen@oregonstate.edu 
 
2. Elham Maqsood 
• 541-908-6575 
• maqsoode@oregonstate.edu 
 

 
The Modification of Muslim Women’s 
Hijab to Meet Modern Life Styles in a 

Western Society 
Principle Investigator: Hsiou-Lien Chen 

 
The Purpose of this research 
study is to explore and compare 
the use, meaning, and fabric 
preferences of a modified hijab 
and the traditional hijab across 
two different groups of Muslim 
women (first-generation Muslim 
women who developed and 
adopted a modified hijab and 
younger-generation Muslim 
women who live the U.S. and 
use the traditional hijab). 

 
To participate in this research you 
must: 
• Be a Muslim woman who 

participates in the hijab. 
• Be 18 -40 years old. 
• Live in Corvallis, OR 
 
Participation in this study involves: 

• In-depth interviews that last 
between 60-90 minutes. 

 
  

SEEKING	VOLUNTEERS	FOR	A	RESEARCH	STUDY 
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APPENDIX 6 

ELEMENTS OF VERBAL CONSENT 

 
The Modification of Muslim Women’s Hijab to Meet Modern Life Styles in a 

Western Society 
 

Ensure that potential participants understand each of the elements below 
 
Purpose.  The purpose of this study is to investigate the effect of the hijab on Muslim 
women’s well-being while wearing the hijab in a Western society, their motivations to 
wear and/or modify the hijab, and the level to which they internalize these motivations. 
This chapter outlines the procedures and protocols that were used to meet the study goals.   
 
Activities.  I will conduct an in-depth interview with you and I will audio record it but 
recording is not a condition to participate in the study 
 
Time. The interview will take 60-75 minutes to be completed. Possible follow up 
conversation that could take 15-20 minutes.  
 
Confidentiality. To assure the confidentiality for you, I will ask you to choose a 
pseudonym name that will not linked to any of your identifiable information. All the 
research materials will be saved either in a password-protected computer or in the PI’s 
office.   
 
Voluntariness.  Your participation is voluntary, and there is no penalty for choosing not 
to participate or for leaving the study at any time. Also you are free to skip any questions 
during the interview.  
 
Contact information.  If you need any more information or if you have any 
questions, you can contact the Principle Investigator for this research, Hsiou-Lien Chen 
through her email, hsiou-lien.chen@oregonstate.edu or phone number 541-737-0996. All 
these informations are included in this business card. 
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APPENDIX 7 

IRB APPROVAL   
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APPENDIX 8 

THE BASIC NEED SATISFACTION GENERAL SCALE  

Please read each of the following items carefully, thinking about how it relates to your 

life, and then indicate how true it is for you. Use the following scale to respond: 

1            2            3            4            5            6             7  
not at all true                  somewhat true                     very true 

1. I feel like I am free to decide for myself how to live my life. 

2. I really like the people I interact with. 

3. Often, I do not feel very competent. 

4. I feel pressured in my life. 

5. People I know tell me I am good at what I do. 

6. I get along with people I come into contact with. 

7. I pretty much keep to myself and don't have a lot of social contacts. 

8. I generally feel free to express my ideas and opinions. 

9. I consider the people I regularly interact with to be my friends. 

10. I have been able to learn interesting new skills recently. 

11. In my daily life, I frequently have to do what I am told. 

12. People in my life care about me. 

13. Most days I feel a sense of accomplishment from what I do. 

14. People I interact with on a daily basis tend to take my feelings into consideration. 

15. In my life I do not get much of a chance to show how capable I am. 

16. There are not many people that I am close to. 

17. I feel like I can pretty much be myself in my daily situations. 

18. The people I interact with regularly do not seem to like me much. 
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19. I often do not feel very capable. 

20. There is not much opportunity for me to decide for myself how to do things in my 

daily life. 

21. People are generally pretty friendly towards me. 
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APPENDIX 9 

AUTOBIOGRAPHICAL SKETCHES OF PARTICIPANTS WHO WEAR THE MMH 

Amat Allah (pseudonym): Amat Allah is an over 55-year-old Saudi Arabian Muslim 

woman. She is a homemaker with a master’s degree in Anthropology. Amat Allah moved 

to the US forty years ago and to Corvallis 15 years ago. However, she used to have 

connections with Muslim women in Corvallis before she moved, so the community was 

not new to her. Like Mihibbah, Amat Allah started covering her face, partially over the 

nose, using the MMH 14 years ago when she was in her early forties, and she has never 

used any other hijab since then. Before that Amat Allah only covered her head and body 

but not her face. Amat Allah uses the wide MMH that is lined with cotton, and she 

prefers it over the one where both the layers are made out of synthetic fabrics. She feels 

this one is more comfortable. Amat Allah visits her home country frequently, but she 

does not use the MMH over there; however, she thinks it could be a good idea to wear it 

there but it would be in black.  

Mohibbah (pseudonym): Mohibbah is an over 55-year-old Egyptian Muslim woman. 

She is a Homemaker that was trained as a nurse but she did not practice it anymore. 

Mohibbah was moved to the US in 1984 and to Corvallis in 1997. She started covering 

her face, partially over the nose, using the MMH since 17 years ago when she was in her 

early forties and she never used any other hijab since then. Before that Mohibbah was 

only covering her head and body but not her face. Mohibbah uses the wide MMH that is 

lining with cotton and she prefers it than the one where both the layers are made out of 

synthetic fabrics. She feels this one is more comfortable especially in the allergic seasons. 

Mohibbah never went back to her home country, Egypt, however she indicated that she 
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would use the MMH over there.  

Nellie (pseudonym): Nellie is an over 55 year old American Muslim woman who 

converted to Islam 30 years ago. She is a homemaker and a seamstress who was trained 

as a pharmacist, but she does not practice it any more. Nellie moved to Corvallis in 1978 

with her husband who is originally from Iran, so they have been visiting Iran annually. 

Nellie used to wear the MMH very often when she was covering her face, partially over 

the nose, but since she reached the age where she does not have to cover her face any 

more according to the Islamic law, she does not wear the MMH any longer. Losing her 

hearing was the other reason that Nellie stopped wearing the MMH because the fabric of 

the MMH used to rub on her nose causing her more hearing difficulties. Nellie is one of 

the two people who modified and developed the MMH and she made a business out of it. 

She used to sew and sell the MMH to other Muslim women. Nellie has designed and 

modified other hijabs that fit her current needs.  

Om Ammar (pseudonym): Om Ammar is an over 55-year-old American Muslim 

woman who is originally from Syria. She is a homemaker who was trained as an architect, 

but she does not practice it any more. Om Ammar has been living in the US for 30 years 

and in Corvallis for 29 years. She has been covering her face partly, over her chin, using 

the MMH, since 1996. She uses the same way of covering in the US and back home. Om 

Ammar prefers the MMH that has less width and with both layers made out of synthetic 

fabrics. She believes that it is lighter and more comfortable; besides, it covers what has to 

be covered by the Islamic laws. Om Ammar is the one who started the modifications and 

development of the MMH. She has also modified some other hijabs to fit her current 

needs. 
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APPENDIX 10 

AUTOBIOGRAPHICAL SKETCHES OF PARTICIPANTS WHO WEAR THE TH 

Ayah (pseudonym): Ayah is an American pharmacist who is 36 to 41 years old. She 

moved to the United States from Jordan 20 years ago when she got married and has been 

living in Corvallis for 18 years. She covers only her head and body mostly using two 

pieces of a traditional hijab, an under scarf and a scarf. Ayah wears the same hijab in the 

United States and back home because she believes there is no difference in the 

environment, and she has not been criticized for the way she wears her hijab or scarf. She 

also indicated that other people have been asking her about her hijab but she never felt 

that they are criticizing her to the level that she has to change the way he wears her hijab.  

Cherry (pseudonym): Cherry is a Malaysian biology student at OSU who is 20 years old. 

She has been living in the United States and Corvallis for less than a year. She covers her 

head and body but not her face, using different types of the traditional hijab, depending 

on the weather and the occasion. She uses the same way of covering in the United States 

and in her home country because she feel comfortable in it; beside she believes that the 

reason behind wearing the hijab is the same in the United States and in Malaysia. Cherry 

started wearing the hijab when she was around 11to12 years old. She always wears an 

under scarf with all of her hijabs. Cherry has friends and family members who wear the 

same hijab as she does in the United States and back home. She believes being 

surrounded by people who wear the same hijab makes wearing the hijab easier for her 

because she does not feel any different; besides, she does not feel isolated. Cherry 

believes that she has not been forced to wear the hijab, because wearing the hijab makes 

her feel secure with her body. 
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Danah (pseudonym): Danah is a Jordanian computer science PhD. student at OSU who 

is 30 to 35 years old. She has been living in the United States and Corvallis for one and a 

half years. She covers her head and body but not her face using the same way of covering 

in the United States and in Jordan, which is a two-piece traditional hijab, an under scarf 

and a scarf. She uses another hijab style only on rare special occasions, but never used it 

in the United States until the time of this interview. However, sometimes she wears a 

simple form of the hijab in the United States because she does not have to think about 

being fancy or elegant, and that is because she spends most of her time in the library. In 

her home country, she gives more attention to the way that she looks and takes care of her 

style, because she works as a lecturer and she wants to look professional. Danah 

describes her personality as a hard-to-change personality. Usually she has a hard time 

accepting the new fashions that are totally different. She also has no problem with using 

pins to stabilize her hijab. 

Dody (pseudonym): Dody is a Saudi student at the English language program at OSU 

who is 24 to 29 years old. She has been living in the United States and Corvallis for 

seven months. She covers her face and her head and body partially using a two-piece 

hijab, tarhah and niqab or a one piece hijab, Lithma, depending on the occasion. Dody 

uses different ways of covering in the United States than back home, because in Saudi 

Arabia, she wears her hijab in black and she uses only the niqab for face covering. She 

believes that the color black is not perceived as a friendly color by Americans, and that is 

why she always tries to avoid it. Dody has friends both in the United States and friends 

and family back home who wear the same hijab as she does, and she feels that supports 

her.   
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Emily (pseudonym): Emily is an Iraqi student at Linn Benton Community College who 

is 18 to 23 years old. She has been living in the United States and Corvallis for two years. 

She covers her head and body but not her face, using different kinds of scarves that are 

stabilized using a safety pin underneath her chin. Emily first started wearing the hijab 

when she reached puberty, following the Islamic orders, at 13 to 14 years. She uses the 

same way of covering in the United States and back home because she is comfortable 

with it and she does not like to change her style. Emily has family members and friends 

both in the United States and back home who wear the same hijab as she does and she 

feels that supports her. She also mentioned that when she started wearing the hijab, she 

started at the same time as her cousins, and that supported her too. 

Han (pseudonym): Han is a Saudi student at the English language program at OSU who 

is 24 to 29 years old. She has been living in the U.S and Corvallis for six months. She 

covers her head and body but not her face, using mostly a scarf. However, Han indicated 

that choosing her hijab depends sometimes on her mood, so she wears a hat with a hoody 

over it as a hijab when she feels not in a good mood. Han wears different hijabs in the 

United states from the ones that she wears back home. Back home she wears the abaya 

and she covers all of her body besides covering her face partially using a niqab or a 

lithma. In the United States, she wears more comfortable clothes because she believes in 

the United States she can wear anything that represents her. Han indicated that in Saudi 

Arabia, she used to cover more when she had to meet or work with men. Han’s family 

does not focus on the hijab and how they should wear it. They choose the easiest and 

fastest way of cover. The most important thing in her family is how they interact with 

others. She also specified that there is no force on her to wear the hijab.   
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Hely (pseudonym): Hely is a Saudi student at the English language program at OSU 

who is 24 to 29 years old. She has been living in the U.S and Corvallis for a year and a 

month. She covers her head and body but not her face, using different kinds of hijabs 

depending on the occasion. Hely likes the simple and quick styles of hijabs and that made 

her use hats as hijabs when she moved to the United States. She wears a different kind of 

the hijab in the United States than back home because she wears the traditional covering, 

the abaya at home, but in the United States, she has the option to cover with a scarf over a 

long shirt. Moreover, Hely wears a plain black hijab in Saudi Arabia, but in the United 

States, she wears colored scarves that have different designs and prints. The reason 

behind these differences is the strict covering rules that she has to follow in Saudi Arabia. 

In the United States there is no rule about covering, so she can wear the hijab however 

she wants. Hely also likes colorful hijabs because they are beautiful, and she does not like 

the black ones; however, she wears it back home because it is a tradition. 

Jojo (pseudonym): Jojo is a Saudi student at the English language program at OSU who 

is 24 to 29 years old. She has been living in the United States and Corvallis for two years. 

She covers her head, body and her face partially using a two-piece hijab, tarhah and niqab 

or a one-piece hijab, Lithma, depending on the occasion. The way Jojo covers in the 

United States is different from the way she covers back home only in the colors she uses 

to cover, because she believes that people in the United States do not like black and she 

wants them to see her in a good way not as a weird person. She wants to be more 

acceptable by other people. She feels comfortable in the United States when she wears 

colored hijabs. Jojo has a friend who wears her hijab all in black and Jojo admires her. 
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Jojo also has other friends who use the same way of covering as she does and she 

believes that supports her.  

Lolo (pseudonym): Lolo is a homemaker from Sudan who is 18 to 23 years old. She has 

been living in the United States and Corvallis for six months. She covers her head and 

body but not her face, using a scarf or a hat with a scarf around her neck. The first use of 

the hat for Lolo was when her hand was broken. She needed a hijab that she could put on 

easily using only one hand, so she started using a hat. After that she liked the idea of the 

hat and started using it on different occasions, but she feels guilty when she wears it. 

However, she prefers to wear the scarf when she is attending an occasion in the Muslim 

community, such as to the mosque. She uses the same way of covering in the United 

States as in Sudan except the traditional clothes she wears only in Sudan.   

Meme (pseudonym): Meme is an American chemical engineering student and a photo 

editor at the Linn Benton Community College newspaper. She is 18 to 23 years old and 

she was born in the US and went back home to Yemen when she was 2 years old. She 

came back to the United States and especially Corvallis four years ago. She covers her 

head and body but not her face, using scarves, and sometimes she adds an under scarf to 

stabilize slippery scarves. In the United States and back home, Meme uses the same head 

covers; however, she uses different body covers. Back home, she wears the Abaya but in 

the United States she adopted Western clothes as a hijab. However, the color of her hijab 

is the same, because in Yemen women wear colored hijabs. Meme has family members 

and friends both in the United States and back home who wear the same hijab as she does 

and she feels that supports her. 
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MG (pseudonym): MG is a Saudi student at the English language program at OSU who 

is 19 years old. She has been living in the United States and Corvallis for a year and a 

month. She covers her head and body but not her face, using different scarves. MG uses 

different ways of covering in the United States than back home because she thinks in her 

country she has to follow the religion and the tradition, so she mostly covers her face 

partially using a niqab, and wears a black hijab and also because wearing a colored hijab 

will make her look odd. MG has family members and friends both in the United States 

and back home who wear the same hijab as she does and she feels that supports her. 

Om Omar (pseudonym): Om Omar is a Saudi student at the English language program 

at OSU who is 24 to 29 years old. She has been living in the United States and Corvallis 

for about a year. She covers her head, body, and her face partially, using a two-piece 

traditional hijab, a scarf and a niqab. She prefers the colored hijabs that matche with her 

outfits because she believes they are more acceptable by the American society, and she 

does not use the black hijab in the United States. However, she wears a black hijab back 

home as it is a normal practice for everyone. Om Omar has family members and friends 

both in the United States and back home who wear the same hijab as she does, and she 

feels that supports her. 

Sara (pseudonym): Sara is a Libyan graduate student and teaching assistant in the 

computer science department. She is 24 to 29 years old and she has been living in the 

United States for two years and three months and in Corvallis for one year and three 

months. She covers her head and body but not her face, using scarves and sometimes she 

adds an under scarf to stabilize slippery scarves. Sara uses the same way of covering in 

the United States and back home because she believes it is a religious practice and she 



 
 

223 

has to wear it no matter where she goes. However, sometimes she attempts to cover more 

in the United States, wearing the Abaya, because she feels that she needs to show the 

proper way of wearing the hijab to other Westerners. Sara has family members and 

friends both in the United States and back home who wear the same hijab as she does, 

and she feels that supports her. 

Sesi (pseudonym): Sesi is an American student at OSU who is 18 to 23 years old and has 

been living in Corvallis since she was born. She covers just her head and body, mostly 

using a two-piece traditional hijab, a scarf and an under scarf. Sesi started covering when 

she was nine years old because it was encouraged by her family. She also used to go to 

the Islamic school on Sunday and the hijab was part of their uniform. She believes that 

was an important factor that encouraged her to start covering at such a young age. Sesi 

clarified that when she started college, she received a lot of questions from other people 

regarding whether she was forced to wear the hijab. She always tells them that she is not 

forced to wear it. To make sure that there is no force from her parents to wear the hijab, 

Sesi went and asked them about their reaction if she would take off her hijab. They 

assured her that they will not be happy but they could not stop her because it is her choice. 

Sesi specified that she felt better after the conversation with her parents because she knew 

that she has that option the take it off if she wants to, and so it showed her that she is 

doing it for herself not for her parents. 

Shosho (pseudonym): Shosho is a Saudi student at the English language program at 

OSU who is 24-29 years old. She has been living in the United States and Corvallis for 

eight months. She covers her head and body but not her face, using different scarves; 

however, she used to cover her face when she first came to the United States. She had to 
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take off her niqab because she faced a lot of discriminations and racism from other 

people. Shosho uses totally different way of covering in the United States from how she 

does it in her home country. Back home, she wears the Abaya from over the head, and 

she covers her face totally. The differences are because she does not face any problems 

covering back home where everybody is doing the same thing and if she does not cover, 

she will be odd. Shosho used to have a sister who covered her face using colored niqabs 

and lived with her in the United States. Her sister was supporting her to cover her face 

when she moved to the United States but as soon as her sister got busy, Shosho took off 

her niqab.  

Sun Flower (pseudonym): Sun Flower is an American lab technician who is 36 to 

41years old who moved to Corvallis about 11 years ago. She converted to Islam seven 

years ago and started wearing the hijab a couple of weeks after the conversion. She 

covers only her head and body, using different types of traditional hijabs depending on 

the weather and the occasion. Sun Flower adopted the hijab because she felt that Allah 

wants her to wear it; howeve,r she was not feeling right about it in the beginning. At first, 

she wore her hijab to work, and the reaction from other people surprised her because they 

said nice compliments to her, then she just kept wearing it every day. Sun Flower feels 

that she is doing a thing that pleases Allah, and over time she has become used to it and 

sometimes she forgets she has it on.  

Zahra (pseudonym): Zahra is a Malaysian business student at OSU who is 18-23 years 

old. She has been living in the United States and Corvallis for less than a year. She covers 

her head and body but not her face, using different types of the traditional hijab, 

depending on the weather and the occasion. She uses the same way of covering in the 
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United States and in her home country. Zahra believes that being surrounded by people 

who wear the hijab as she does in the United States supports her and reminds her of the 

importance of practicing the religion, even if she is a- way from her country. Zahra gets 

the question about if her family or religion is forcing her to wear the hijab frequently 

from non-Muslims and she always says, “No it is my own choice.” She started wearing 

the hijab when she was 11 years old. She learned about the hijab from the school.  Zahra 

was the first one who adopted the hijab in her family and she even wore it before her 

mother, and then her mother followed her steps and wore it.  She always wears an under 

scarf with all her hijet styles because it is very common in Malaysia, and she would 

rarely wear only the scarf because she would feel very weird.   

  

  

 


