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Development present situation of China's Internet+
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. Development present situation of China's Internet+

The scale of Chinese Internet users and The use ratio of Desktop computers,
Internet penetration notebook computers, mobile phone
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An overview of traditional ocean recreational fishery form
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Traditional ocean recreational fishery development situation
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New ocean recreational fishery form
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Smile curve theory
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The Marine recreational fishery industry smile curve
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"Internet +" promote the ocean recreational fishery brand

755\
~——— ROADS %
o SELECTED TOWNS ANDCITIES %, )
@  NATIONAL CAPITAL Bty
— == INTERNATIONAL BOUNDARIES
—= RIVERS [

T ~. ﬁr, e
/

y ; KAZAKHSTA N- g

vkl e~

ISTAN A KYRGY 745
P,

Internet Coastal
platform areas

theory theory
basis basis

Brand
economy




"Internet +" perfect Marine recreational fishery service system
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Summary

Based on "Internet +" under the background of the ocean recreational
fishery development path, There are these benefits:

break the constraints of time and space

promote the brand establishment and spread

form brand economy and set up a service system
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